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plan  To  End  Radio  News  Competition 
Formed  at  New  York  Conference 

^ress,  Radio  and  News  Services  in  Two-day  Meeting  Find  New  Co- 
j  operative  Method  to  Control  Dissemination  of  Press  News  on  the  Air 


PLAN  to  solve  the  troublesome, 
wasteful  and  ramifying  antagonism 
letwccn  the  newspaper  press  and  radio 
iriiadca'ting,  in  reference  to  news  ser- 
icf,  was  formed  at  a  series  of  private 
oiiferences  among  representative  lead- 
rs  of  newspapers,  the  three  press  ser* 
ice'  and  the  broadcasters  at  Hotel  Bilt- 
ni)rt,  New  York,  on  Monday  and  Tucs- 
lay  of  this  week. 

if  the  plan  agreed  upon  by  the  con¬ 
crete  is  finally  endorsed  it  will  end  the 
lO-callcd  press-radio  “war”,  restrict  air 
lews  reporting  to  hours  not  in  serious 
iinfliet  with  either  morning  or  evening 
tiistribution  periods,  except  for  Hashes 
tif  transcendent  importance,  confine  the 
reports  to  brief  bulletins  which  are  to  be 
tupplied  by  the  press  services,  dissolve 
;he  Columbia  News  Service  corporation 
met  prevent  news  broadcasting  for  com- 
nerrial  purposes. 

To  effect  these  and  other  mutually 
igreeil  upon  objects  the  plan  sets  up 
1  co-operative  news  bureau  to  be  con- 
Irolled  by  an  editor  to  be  chosen  by 
Ihe  newspapers  and  press  associations. 
He  will  receive  the  reports  of  the  three 
.r'ncipal  press  associations  and  cull 
rom  them  bulletins  of  not  more  than 
10  words  to  be  offered  to  the  broad- 
asters  for  air  announcement,  but  the 
wo  broadcast  periods,  not  to  exceed 
ive  minutes  each,  are  restricted  to  not 
arlier  than  9.30  A.  M.,  local  station 
ime,  or  prior  to  9  P.  M.,  local  sta- 
ion  time.  Thus  evening  paper  bulle- 
ins  could  not  go  on  the  air  prior  to 
I  in  the  evening  and  morning  news- 
aper  news  could  not  be  broadcast  be- 
iore  9:30  on  the  day  of  publication. 
The  radio  broadcasters  agree  to  pay 
he  expenses  of  the  co-operative  bureau, 
)ut  the  news  would  be  supplied  gratui- 
iously  by  the  principal  news  associa- 
ions  as  a  contribution  -to  public  ser¬ 
vice  and  harmonious  relations  between 
ms  and  radio. 

The  plan  comprises  ten  points,  as  fol- 
hws ; 

1.  That  a  committee  consisting  of 
one  representative  of  the  American 
Newspaper  Publishers’  Association,  one 
representative  each  from  the  United 
Press,  the  Associated  Press  and  the 
International  News  Service,  one  rep- 
rwentative  from  the  National  Associa¬ 
tion  of  Broadcasters,  and  one  represen- 
ative  each  from  the  National  Broad¬ 
tasting  Company  and  the  Columbia 
Broadcasting  System,  totalling  seven 
members,  with  one  vote  each,  should 
constitute  a  committee  to  set  up  with 
proper  editorial  control  and  supervision 
>n  orgaiiization  designed  to  furnish  to 
■he  radio  broadcasters  limited  daily 
wws  bulletins  for  broadcasting  pur- 
PWs.  The  chairman  of  the  above  com¬ 
mittee  will  be  the  representative  of  the 
Wrican  Newspaper  Publishers’  Asso- 
Wion  and  a  member  of  the  Publishers’ 
National  Radio  Committee.  All  actions 
^this  committee  will  be  subject  to  the 
Publishers’  National  Radio  Committee. 
.2.  The  newspaper  and  press  associa¬ 
tion  members  of  this  committee  are  au¬ 
thorized  and  empowered  to  select  such 
ctlitor,  or  editors,  as  may  be  necessary 
to  carry  out  the  purposes  of  this  agree- 
mtnt,  to  wit : 


(a)  To  receive  from  each  of  the 
three  principal  press  associations 
copies  of  their  respective  day  and 
night  press  reports  from  which 
shall  be  selected  bulletins  of  not 
more  than  thirty  words  each  suf¬ 
ficient  to  fill  two  broadcast  periods 


daily  of  not  more  than  five  min¬ 
utes  each. 

3.  It  is  prop<jscd  that  a  broadcast  to 
be  based  upon  bulletins  taken  from  the 
morning  newspaper  report  will  be  put 
on  the  air  hy  the  broadcasters  not 
earlier  than  9:30  A.  M.  local  station 
time,  and  the  broadcast  based  upon  the 
day  newspaper  report  will  not  be  put 
on  the  air  by  the  broadcasters  prior  to 
9:00  P.  M.,  local  station  time. 

4.  It  is  agreed  that  these  news 
broadcasts  will  not  be  sold  for  com¬ 
mercial  purposes. 

5.  Tlie  Columbia  Broadcasting  Sys¬ 
tem  agrees  to  withdraw  from  the  news 
agency  field  and  dissolve  its  present  Co¬ 
lumbia  News  Service  corporation.  The 
National  Broadcasting  Company  agrees 
not  to  enter  the  news  collection  field. 

6.  All  expense  incident  to  the  func¬ 
tioning  of  this  committee  will  be  borne 
hy  the  broadcasters.  Independent  sta¬ 
tions  may  have  access  to  these  broad¬ 
cast  reports  upon  their  request  and 
agreement  to  pay  their  proportionate 
share  of  the  expense  involved,  as  well 
as  to  observe  the  letter  and  spirit  of 
this  plan. 

7.  Occasional  news  bulletins  of 
transcendent  importance,  as  a  matter 
of  public  service,  will  be  furnished  to 
broadcasters,  as  they  may  occur  at 
times  other  than  the  stated  periods 
above.  These  bulletins  will  be  written 
and  broadcast  in  such  a  manner  as  to 
stimulate  public  interest  in  the  reading 
of  newspapers. 

8.  The  broadcasters  agreed  to  regu¬ 
late  the  broadcast  by  their  commenta¬ 
tors  in  such  a  manner  that  these  pe¬ 
riods  will  be  devoted  to  a  generaliza¬ 
tion  and  background  of  general  news 
situations  and  eliminate  the  present 
practice  of  the  recital  of  spot  news. 

9.  The  newspapers  and  the  broad¬ 
casters  will  cooperate  to  limit  the 
broadcasting  of  news  by  newspaper- 
owned  stations  and  independently  owned 
stations  on  a  basis  comparable  to  the 
schedule  set  up  above  for  radio  chains. 

10.  The  Publishers  National  Radio 
Committee  will  recommend  to  all  news¬ 


paper  publishers  the  above  plan  for 
their  approval  and  acquiescence  and 
will  urge  upon  the  members  of  the  As¬ 
sociated  Press  and  the  managements  of 
the  International  News  Service  and  the 
United  Press  the  adoption  of  this  plan. 

The  conference  was  attended  and  the 


plan  formulated  by  the  representatives 
of  the  newspapers,  the  three  principal 
news  gathering  agencies  (United  Press, 
Associated  Press  and  International 
News  Service)  and  the  executive  offi¬ 
cers  of  the  National  Broadcasting  Com- 
[wny  and  the  Columbia  Broadcasting 
System.  The  conferees  included  the 
following :  William  S.  Paley,  president 
of  the  Columbia  Broadcasting  System; 
Edward  K.  Klauber,  first  vice-presi¬ 
dent,  Columbia  Broadcasting  System ; 
M.  H.  Aylesworth,  president  of  the 
National  Broadcasting  Company ;  Frank 
E.  Mason,  vice-president  of  the  Na¬ 
tional  Broadcasting  Company ;  Roy  W. 
Howard,  chairman  of  the  Board  of 
the  Scripps  -  Howard.  Newspapers ; 
Harry  M.  Bitner,  assistant  general  man¬ 
ager  of  the  Hearst  Newspapers;  J.  D. 
(iortatowsky,  of  the  International  News 
Service;  Karl  A.  Bickel,  president  of 
the  United  Press ;  Lloyd  Stratton,  exe¬ 
cutive  assistant  of  the  Associated 
Press,  representing  Kent  Cooper,  gen¬ 
eral  manager;  E.  H.  Harris,  chairman 
of  the  Publishers’  National  Radio  Com¬ 
mittee,  and  the  following  members  of 
the  committee:  John  Cowles,  Des 
Moines  Register  and  Tribune;  Edwin 
S.  Friendly,  New  York  Sun;  James  G. 
Stahlman,  Nashville  Banner,  and  L.  B. 
Palmer,  general  manager  of  the  Amer¬ 
ican  Newspaper  Publishers’  Associa¬ 
tion.  Alfred  J.  McCosker,  president  of 
the  National  Association  of  Broadcast¬ 
ers,  was  invited  to  the  conference  and 
attended  the  first  day’s  sessions. 

The  plan  will  be  recommended  by  the 
conferees  to  the  publishers  and  the 
broadcasters  of  the  country  for  their 
approval.  It  has  been  accepted  by  all 
those  attending  the  conferences.  It  will 
probably  be  put  before  the  Asso¬ 
ciated  Press  at  a  meeting  of  the  board 
on  Jan.  9. 

Editor  &  Publisher  learned  that  the 
New  York  conferences  resulted  from 
an  exchange  of  telegrams  on  Nov.  25th 
between  Mr.  Aylesworth,  Mr.  Paley, 
Mr.  Klauber  and  Mr.  Mason,  on  the 
side  of  broadcasting,  and  Mr.  Harris, 


for  the  Publishers’  National  Radio 
Committee.  In  the  interest  of  har¬ 
mony  and  public  service  both  interests 
expressed  a  willingness  to  meet  and 
thrash  out  the  various  questions,  look¬ 
ing  to  cooperation.  The  first  session 
was  stormy  and  the  opposing  views 
seemed  far  apart,  but  they  were  drawn 
together  by  argument  that  any  plan 
would  call  for  a  certain  amount  of 
sacrifice  on  both  sides.  Uppermost  was 
the  fact  that  news  is  property,  that 
the  function  of  the  press  as  news  dis¬ 
seminator  is  established,  that  the  right 
of  the  public  to  have  access  to  news  of 
transcendent  importance  must  be  ac¬ 
knowledged  by  all  responsible  agencies, 
that  proper  and  expert  advance  bullet¬ 
ining  of  news  of  superlative  importance 
need  not  interfere  with  newspaper  traf¬ 
fic,  but  may  actually  stimulate  it  (as 
in  the  case  of  newspaper  bulletin 
boards)  and  that  there  must  be  some 
central  and  cooperative  system  of  han¬ 
dling  radio  news  properly  to  control 
such  service. 

Under  the  plan  the  press  associations 
are  asked  to  give  their  report  to  a  cen¬ 
tral  agency  for  air  briefing  without  any 
compensation.  This  was  to  enable  the 
A.P.  to  enter  the  arrangement,  since 
being  a  cooperative  organization  it 
could  not  sell  its  report.  On  the  other 
hand,  the  radio  chains  were  asked  to 
keep  out  of  the  news  business,  abandon¬ 
ing  sponsored  advertising,  in  one  in¬ 
stance  already  operating  a  schedule,  and 
Columbia  News  Bureau,  Inc.,  would 
cease  to  exist.  Then,  too,  radio  com¬ 
mentators  would  be  barred  from 
merely  reading  random  news  bulletins, 
but  rather  must  conform  to  treatment 
of  spot  news  by  giving  back¬ 
ground,  editorial  comment  or  feature 
angles. 

T  hese  and  many  other  matters  were 
talked  over,  it  is  learned,  and  in  good 
spirit  the  conferees  consented  to  give 
and  take  to  gain  the  objective  of  a  bet¬ 
ter  working  relationship.  The  radio 
representatives,  after  long  discussion, 
conceded  the  right  of  newspapers  to 
distribute  their  news  to  the  public  be¬ 
fore  30-word  bulletins  (five-minute 
periods,  morning  and  evening)  should 
he  given  over  the  air.  Except  for  cir¬ 
culation  lying  at  a  distance,  this  would 
effectually  eliminate  radio-press  news 
competition.  Editor  &  Publisher 
learned  it  was  confidently  expected  that 
after  the  plan  has  been  studied  care¬ 
fully,  it  would  be  accepted  by  news¬ 
papers  both  large  and  small  and  by 
the  independent  as  well  as  chain  broad¬ 
casters. 

At  the  last  April  meeting  of  the 
Associated  Press  a  resolution  of  the 
Board  of  Directors  was  given  out  to 
prescribe  regulations  under  which  mem¬ 
ber  newspapers  might  broadcast  brief 
news  bulletins  over  stations  located  at 
the  place  of  publication.  The  resolu¬ 
tion  recognized  that  the  “plan  must  be 
tentative"  and  it  read  as  follows: 

“That  Associated  Press  news  of  ma¬ 
jor,  local,  national  and  international 
importance  may  be  broadcast  only  by 
a  member  over  a  broadcasting  station 
(Continued  on  page  53) 


CONTROL  OF  BROADCAST  NEWS 

AIO-POINT  plan,  remarkable  for  give  and  take,  is  proposed  by  repre¬ 
sentatives  of  the  press,  radio  and  press  associations  and  services  to  end 
the  six-year  controversy  over  news  broadcasting.  It  deserves  the  close 
study  of  the  press  in  the  same  spirit  in  which  it  is  offered  by  the  committee 
which  has  formed  and  adopted  it.  The  object  is  to  bring  news  broadcasting 
under  control,  to  eliminate  radio  competitive  methods,  and  to  serve  the 
public  interest.  To  this  end,  the  press  makes  an  offer  of  its  news  for  air 
transmission  in  5-minute  periods,  morning  and  evening,  in  hours  which  will 
not  seriously  conflict  with  the  distribution  periods  of  the  morning  and 
evening  newspapers.  Bulletins  are  to  be  limited  to  30  words  and  are  to  be 
selected  by  an  editor,  working  in  a  cooperative  bureau  under  newspaper 
supervision.  News  flashes  of  transcendent  importance  are  permitted  during 
the  day  and  night.  There  is  to  be  no  commercial  use  of  news.  Commenta¬ 
tors  are  restricted.  The  striking  new  plan  seems  mutually  liberal,  intelligent 
and  workable  and  should  yield  sound  benefits  to  press,  radio  and  public. 
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Editor  &  Publisher 

A.N.P.A.  CODE  GIVEN  TO  JOHNSON 
SEVERAL  POINTS  STILL  UNSETTLED 

Whether  There  Will  Be  Two  Codes,  One  for  Large  Dailies,  Another 
for  Small  Ones  Undecided — 1.  T.  U.  Opposing  Labor 
Sections — Free  Press  Clause  Is  Included 


{By  telegraph  to  Editor  &  Publisher) 

WASHINGON,  D.  C.,  Dec.  14— 
Although  the  daily  newspaper 
code  appeared  to  be  near  completion  to¬ 
day,  having  passed  from  Deputy  Ad¬ 
ministrator  Lindsay  Rogers  to  .Adminis¬ 
trator  Hugh  S.  Johnson  and  having 
been  placed  informally  before  President 
Roosevelt,  there  still  were  a  number  of 
important  points  unsettled.  .Among 
these  were : 

Will  there  be  two  daily  newspaper 
codes,  one  for  large  dailies  and  another 
for  small  ones? 

•A  hnal  drive  by  the  International 
Typographical  Union  against  the  labor 
provisions  of  the  A.N.P.A.  code. 

Whether  more  definite  provision 
would  be  made  for  editorial  workers 
in  the  .A.N.P.A.  code. 

.As  for  the  first  point,  it  was  hardly 
considered  likely  that  two  daily  news¬ 
paper  codes  would  be  permitted  by  the 
administration,  yet  the  National  Edi¬ 
torial  .Association  branch  of  the  Graphic 
Arts  group  was  proceeding  on  that 
assumption. 

This  theory  was  that  the  A.N.P.A. 
code  was  not  a  code  but  an  agreement 
under  Section  Four  of  the  National 
industrial  Recovery  Act,  which  permits 
agreements  between  the  President  and 
individuals  in  any  trade  or  industry. 
The  N.E..A.  group  was  assuming  that 
such  newspapers  as  might  care  to  could 
assent  to  the  A.N.P.A.  code  and  the  rest 
could  come  under  the  newspaper  di¬ 
vision  of  the  Graphic  .Arts  code,  not 
voluntarily  as  provided  in  the  A.N.P.A. 
code,  but  under  compulsion. 

In  other  words,  the  theory  is  that 
the  A.N.P.A.  code  is  a  voluntary  one 
which  newspapers  may  take  or  leave, 
but  if  they  elect  to  leave  it  they  will 
be  subject  to  the  daily  newspaper  sec¬ 
tion  of  the  Graphic  Arts  code,  spon¬ 
sored  by  N.E.A. 

This  theory  does  not  find  any  sub¬ 
stantiation  in  A.N.P.A.  quarters  and, 
in  fact,  is  not  borne  out  by  the 
A.N.P..A.  code  Although  provisions  of 
the  A.N.P.A.  code  are  being  kept 
closely  guarded  the  code  has  been 
shown  to  a  consideiable  number  of 
newspapermen  here  by  others  not  con¬ 
nected  with  the  association  and  its 
general  provisions  are  pretty  well 
known. 

One  of  these  is  the  preamble,  w’hich 
specifically  states  that  the  instrument 
is  a  code  and  a  voluntary  one,  submitted 
individually.  Another  section  prohibits 
modifications  or  additions  from  being 
made  without  the  assent  of  each  signer 
and  carries  the  freedom  of  the  press 
clause.  1  hroughout,  the  instrument  is 
referred  to  as  a  code  and  the  best  in¬ 
formation  obtainable  is  that  it  is  so 
regarded  by  the  NRA. 

A  complication  wluch  would  arise 
if  two  daily  newspaper  codes  became 
effective  would  be  that  some  dailies 
might  be  subject  to  two  or  three  codes, 
with  a  consequent  levying  of  assess¬ 
ments  by  as  many  code  authorities. 
This  would  be  true  of  those  papers 
having  commercial  printing  depart¬ 
ments,  which  would  come  under  the 
printing  section  of  the  Graphic  Arts 
code,  while  the  newspaper  publishing 
activities  of  the  same  paper  would  come 
under  either  the  Graphic  Arts  or 
.A.N.P..A.  codes. 

In  N.E.A.  quarters  it  was  said  that 
in  proceedings  under  the  assumption 
that  there  would  be  two  daily  news¬ 
paper  codes,  it  was  anticipated  that  the 
labor  provisions  of  the  newspaper  sec¬ 
tion  of  the  Graphic  Arts  c^e  would 
closely  parallel  those  of  the  A.N.P.A. 
code,  but  that  trade  practice  provisions 
would  be  inserted  in  the  Graphic  Arts 
code  which  are  not  in  the  A.N.P.A. 
document. 


.As  to  the  labor  provisions  of  the 
A.N.P..A.  code,  there  was  no  secret 
about  the  dissatisfaction  of  the  Inter¬ 
national  Typographical  Union  with 
them.  It  was  shown  also  that  the 
I.  T.  U.  was  making  a  last  attack  on 
these  provisions  in  the  hope  of  having 
them  amended. 

The  question  of  provision  in  the 
code  for  editorial  workers  was  brought 
to  a  head  by  the  visit  here  of  represen¬ 
tatives  of  the  news  writers'  guilds 
who  conferred  with  President  Roose¬ 
velt  and  General  Johnson,  urging  both 
to  give  more  consideration  to  this  group 
of  employes. 

The  .A.N.P.A  code  also  provides  for 
an  Industrial  Board  which  will  be 
charged  with  the  duty  of  handling  la¬ 
bor  disputes  which  cannot  be  settled 
locally.  This  board  is  to  consist  of 
eight  members,  four  of  whom  will  rep¬ 
resent  employers  and  four  employes. 
The  editorial  writers  here  have  asked 
that  at  least  one  of  the  employe  repre¬ 
sentatives  be  a  writing  newspaperman. 

The  child  labor  provisions  of  the  code 
permit  delivery  of  papers  during  the 
accustomed  hours,  but  prohibit  street 
selling  before  7  A.  M.  and  after  7 
P.  M.  from  October  to  April  and  after 
8  P.  M.  from  April  to  October. 

Conferences  were  being  held  here  to¬ 
day  between  Deputy  Rogers  and  mem¬ 
bers  of  the  Graphic  .Arts  committee  in 
an  effort  to  get  that  code  in  shape  for 
presentation  to  General  Johnson. 

At  his  press  conference  Tuesday  Gen¬ 
eral  Johnson  said  the  .A.N.P.A.  code 
would  be  held  up  until  it  could  be 
“synchronized”  with  the  Graphic  .Arts 
code.  It  is  assumed  that  he  referred 
especially  to  the  newspaper  section  of 
the  Graphic  Arts  code. 


NEW  SHOPPING  PAPER 

The  Polk  Street  Shopper,  a  weekly 
free  distribution  paper  print^  on  green 
stock,  was  launched  last  week  in  San 
Francisco,  claiming  guaranteed  distri¬ 
bution  of  12,000  copies.  Its  publisher 
is  Bud  Weiser,  with  offices  at  2172 
Chestnut  street. 


HILLS  VISmNG  U.  S. 

Laurence  Hills,  editor  and  managing 
director  of  the  New  York  Herald, 
European  edition  of  the  Nnv  York 
Herald  Tribune,  published  in  Paris, 
arrived  in  New  York  on  his  annual 
visit  to  this  country  this  week. 


DIVIDEND  DECLARED 

Directors  of  the  Chicago  Daily  News 
this  week  declared  the  regular  quarterly 
dividend  of  $1.75  a  share  on  the  pre¬ 
ferred  stock.  The  dividend  is  payable 
Jan.  2  to  stockholders  of  record  Dec.  20. 


for  December  16,  1933 

DEMANDS  FREE  PRESS  CLAUSE 

The  Ohio  Select  List,  an  organiza¬ 
tion  of  50  Ohio  dailies,  meeting  in  Co¬ 
lumbus  Dec.  11,  adopted  a  resolution 
opposing  any  newspaper  code  which 
does  not  include  a  free  press  clause. 

JOHNSON  NAMES  TWO 
FOR  NEWSPRINT  BOARD 

W.  W.  Pickard  and  Roy  C.  HollU* 
Will  Represent  U.  S.  on  Code 
Authority,  in  Adviaory  and 
ChecKing  Capacities 

{Special  to  Editor  &  Publisher) 

Washington,  Dec.  14. — Gen.  Hugh 
S.  Johnson  has  designateu  \V.  W.  Pick¬ 
ard  and  Roy  C.  Holliss,  general  man¬ 
ager  of  the  New  h  ork  Daily  News,  to 
be  National  Recovery  Administration 
representatives  on  the  code  authority 
for  the  newsprint  industry,  and  has  se¬ 
lected  Neal  W.  Foster  for  similar  ser¬ 
vice  for  the  Printers’  Rollers  industry. 

The  Administrator’s  representatives 
will  not  have  a  vote  at  code  authority 
meetings  and,  according  to  Johnson, 
“will  carefully  avoid  the  fact  or  appear¬ 
ance  of  dictation  or  coercion,  but  will 
function  as  co-workers  in  an  undertak¬ 
ing  of  public  interest,  concerned  only  in 
the  faithful  administration  of  the  codes.” 

Their  duties,  generally,  will  consist  of 
the  following  matters: 

Report  to  the  Administrator  on  code 
matters  subject  to  his  review  or  ap¬ 
proval,  and  recommend  matters  of  im¬ 
portance  to  the  industry  or  the  public; 

Secure  assent  and  compliance  with 
the  code  provisions ; 

Assist  the  authority  in  preparation  of 
recommendations  for  interpretations, 
modifications  and  additions  to  the  code; 

Warn  and  guard  against  deviations  or 
non-observance  of  the  terms,  or  action 
contrary  to  NRA; 

Scrutinize  the  operations  of  the  code 
to  see  that  it  does  not  permit  or  promote 
monopolies  nor  tend  to  eliminate  or  op¬ 
press  small  enterprises; 

Insure  equitable  administration; 

Guarantee  truly  representative  indus¬ 
trial  members  will  be  placed  on  the  code 
authority. 

CARRIERS  EXEMPTED 

Publishers  of  Pennsylvania  won  two 
victories  in  the  Pennsylvania  legisla¬ 
ture  recently.  The  bill,  offered  by 
Representative  Norbert  J.  Fitzgerald, 
Erie,  to  regulate  hours  of  employment 
for  all  persons  under  21,  was  amended 
to  exempt  newspaper  boys  from  its 
terms.  Representative  Max  J.  Spann, 
Pittsburgh,  amended  his  child  labor  bill, 
prohibiting  the  employment  of  minors, 
to  exempt  newspaper  boys. 


COL.  McCORMICK  LECTURES 

Col.  Robert  R.  McCormick,  Chicago 
Tribune  publisher,  lectured  before  the 
Northwestern  University  Contemporary 
Thought  classes  Dec.  13  on,  “The  Pros¬ 
pect  for  America.”  Col.  McCormick 
spoke  before  the  class  on  the  Evanston 
campus  in  the  afternoon  and  at  the  Mc- 
Kinlock  campus  in  the  evening. 


NEWS  AND  FEATURE  HIGHUGHTS 
IN  THIS  ISSUE 


PrMs  and  Radio  Interests  Plan  to  End  News  War .  3 

Guild  Idea  Praised  By  Blumenfeld .  5 

Guild  Groups  Gather  In  Washington .  6 

Knox  Urges  Drive  For  Higher  Quality .  7 

New  York  Evening  Post  Returns  to  Standard  Size .................  8 

Changes  In  Tugwell  Bill  Expected .  g 

Nw  York  Group  Will  Seek  Confidence  Law .  10 

Gridiron  Club  Satirizes  New  Deal .  11 

Sunday  Newspapers  Progressed  After  Civil  War .  12 

Liquor  Advertising  Simmers  Down .  14 

Dailies  Adopt  “Inflation”  Clause .  16 

“Hire  and  Grind”  Selling  Cuts  Down  Advertising  Field .  28 

Editorial .  34 

Personal . 35-36 

Advertising  Agencies .  42-44-46 

Obituary .  4g 

Our  Own  World  of  Letters .  49 

Circulation . !!.!.!!!!!!  51-52 

Teachers  Will  Meet  In  Chicago,  Dec.  27 .  53 

Shop  Talk  at  “Thirty” .  56 


CHICAGO  TRIBUNE  OM 
FIVE-DAY  WEEK 


Effective  Dec.  18  in  Editorial  Dep«n 
ment.  Adding  15  to  Staff — . 
Women’s  News  Activities 
Covered  by  New  Desk 


{Special  to  Editor  &  Publisher) 

Chicago,  Dec.  13 — The  Chicago  Tr- 
bunc  editorial  department  is  adoptiii| 
the  five-day  week,  effective  next  Mot 
day,  Dec.  18.  The  shorter  work  we« 
will  be  in  force  in  all  departments,  it 
eluding  local,  cable,  financial,  spot 
and  telegraph.  Reporters,  copyreaden 
and  photographers  are  to  work  a  fiv* 
day  week.  Department  executives  ai 
the  only  members  of  the  Tribune  sta 
not  included. 

Under  the  five-day  week  plan,  sevi 
new  reporters,  six  copyreaders  and  tBr 
photographers  are  being  added  to  til 
Tribune  news  staff.  The  majority  J 
the  members  will  take  their  two  daf 
off  over  Saturday,  Sunday  and  Monda] 
The  plan  provides  that  older  membel 
will  have  Saturday  and  Sunday  ol 
those  of  less  seniority  rank  taking  Sml 
day  and  Monday,  others  two  days  ol 
in  the  middle  week,  with  only  a  ie| 
junior  members  of  the  staff  required 
take  “split  days”  for  their  time  off. 

Coincident  with  the  announcenvei 
concerning  the  five-day  week,  it  wi 
stated  at  the  Tribune  today  that  Kathlei 
McLaughlin,  Tribune  staff  writer,  ha 
been  appointed  women’s  editor,  a  ne 
position.  Miss  McLaughlin  will  hai 
charge  of  coordinating  all  news  c 
women’s  activities.  Miss  Gladys  Pei 
row  has  been  appointed  to  succeed  Mil 
McLaughlin  on  the  local  staff 

New  reporters  added  to  the  staff  are 

Joseph  Garrett  and  George  Tagge,  0 
the  City  News  Bureau;  Charles  Put 
vis,  formerly  of  the  Chicago  Dai 


Times;  Pierce  Butler,  formerly  of  tllfree  pre 
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old  Chicago  Evening  Post;  Lawrenc 
Fitzmaurice,  brother  of  Walter  Fiti  the  Brit 
maurice  of  the  Tribune  staff  and  for  Institut 
merly  of  the  Aurora  (Ill.)  Beam  for  the 
News,  and  Herbert  Vedder,  of  the  Tii  done  an 
bune  metropolitan  section  staff.  Ralp  good  wi 
Jones  succeeds  Vedder  on  the  metro  cunning 
politan  staff.  Miss  Irene  Steyskal,  sec  “The 
retary  to  John  Watts,  Tribune  metroi  member 
politan  section  editor,  has  joined  th  I  belie 
reportorial  staff.  Miss  Betty  Crai  slightly 
succeeds  Miss  Steyskal  as  secretary  t  will  acc 
Mr.  Watts.  while  tl 

ers  and 

NEW  YORK  SCALE  REJECTED  paperm: 

British 

Printers  Went  Publithert  to  Skin  mands  { 


Unemployment  Relief  Burden 

“  *  £00(1  n( 

Members  of  New  York  Typographia 
Union  No.  6,  which  has  been  negotial 
ing  with  the  Publishers’  Association  o 
New  York  for  a  new  working  agree 
ment,  rejected  by  a  vote  of  1,501  to '  ^ 

an  offer  by  the  publishers  to  pay  th 
printers  $1.54  an  hour  for  a  35-ho«  , 

week.  ,  me  a  I 

The  balloting  was  upon  the  questio  jj,. 
of  accepting  the  report  of  the  uriion 
newspaper  scale  negotiations  coniniitta  „ 
which  recommended  the  rejectioi  ^  jjjf, 
Leon  H.  Rouse,  president  of  the  unia  More 
is  chairman  of  the  scale  c()mmittee.  lam  t 
Mr.  Rouse  said  the  publishers’  olfe  Then, 
had  been  rejected  because  of  the  tm  British 
ployers’  refusal  to  make  adequate  pro  Union, 
visions  to  help  the  union  in  tak®  “A  I 
care  of  its  unemployed  members.  Thi  icmber 
burden  has  been  a  heavy  drain  on  th  proper 
union’s  funds  during  the  depressioi  W,  if 
according  to  Mr.  Rouse,  and  the  unia  lighly  r 
believes  that  the  publishers  shoul  -somet 
share  the  responsibility.  ®  the 

The  printers  said  the  -  negotiation  tbout. 
would  continue. 

Union, 
drtds 

Established  six  years  ago  as  i 
weekly,  the  Pensacola  (Fla.)  Hetv4  ^  ^ 


NEW  PENSACOLA  DAIILY 


expanded  into  a  daily  five-column  ^ 


loid  with  its  edition  of  Dec.  8.  It  ij 


published  daily  except  Sunday  atn 


R.  Helie  is  publisher,  Don  McLell* 
editor ;  Vernon  Powers,  business  mtf  number 
ager,  and  H.  P.  Neuman,  advertisim 
director.  jo  regi 


bish, 
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GUILD  IDEA  PRAISED  BY  BLUMENFELD 


Famous  British  Editor  Says  Institute  of  Journalists  Has  Raised  Professional  Standards  and  Increased 
Security  of  Workers— Strongly  Opposed  to  Trade  Union  Idea 
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Organization  of  newspaper  edi¬ 
torial  men  in  England,  under  the 
British  Institute  of  Journalists,  has 
served  to  advance  newspaper  work  to  a 
professional  basis,  and  economically  and 
professionally  has  bettered  the  newspa¬ 
perman’s  position  in  society,  Ralph  D. 
Blumenfeld,  former  editor-in-chief  of  the 
London  Daily  Ext>ress  for  many  years, 
now  chairman  of  the  board  of  the  paper, 
^  former  president  of  the  Institute, 
told  Editor  &  Publisher  in  Toronto 
late  last  week. 

With  the  newspaper  guild  movement 
growing  in  the  United  States  Mr.  Blu- 
menfeld’s  opinions  were  sought  as  offer¬ 
ing  light  on  present  conditions.  The 
famous  editor  is  visiting  this  country 
and  Canada  on  a  lecture  tour. 

While  praising  the  Institute  highly 
for  what  it  had  accomplished,  Mr.  Blu- 
menfeld  expressed  antipathy  for  any  or¬ 
ganization  of  newspapermen  along  strict 
trade  union  lines. 

"Our  profession  in  the  United  States 
has  made  great  strides  forward  during 
the  past  ten  years,”  Mr.  Blumenfeld  as- 
sertd,  “But  when  trade  unionism  enters 
the  newspaper  business,  the  profession 
goes  down,  if  not  out.  Trade  unionists 
in  England  are  vastly  different  persons 
than  they  are  in  the  United  States,  and 
I  know  them  both.  There,  they  sit 
tack  with  folded  hands  after  their  bene¬ 
volent  work  is  done,  Init  in  the  United 
States,  they  are  in  politics,  and  a  poli¬ 
tical  trade  union  is  bound  to  attempt  to 
tie  down  and  hamper  the  work  of  the 
free  press. 

"There  is  a  great  difference  between 
Fill  the  British  Union  of  Journalists  and  the 
foi  Institute  of  Journalists.  I  have  no  use 
acm  for  the  former,  although  I  admit  it  has 
Tri  done  and  still  does  a  certain  amount  of 
lalp  good  work.  But  it  is  headed  by  a  very 
letro  cunning  man,  a  Socialist, 
sec  “The  British  Union  has  the  large 
letrof  membership — somewhere  around  4,000 
thil  believe.  The  Institute  numbers 
Crail  slightly  over  2,000  members.  The  Union 
ry  t|will  accept  as  members  employes  only, 
while  the  Institute  accepts  both  employ¬ 
ers  and  employes.  In  England,  a  news- 
pa^rman  carrying  the  card  of  the 
British  Institute  of  Journalists  com¬ 
mands  prestige,  while  the  British  Union 
icard  means  not  that  the  bearer  is  a 
go<Ki  newspaperman,  but  that  he  has 
tad  the  money  to  join  the  British 
Union,  and  may  or  may  not  be  a  good 
newspaperman.  To  carry  the  British 
Institute  card  means  to  tell  any  who 
ores  to  see  that  the  bearer  is  a 

Slified  and  registered  journalist. 

en  a  man  comes  to  me  and  shows 
me  a  British  Union  card,  I  know  at 
ace  that  he  is  not  a  top-notch  man,  or 
he  would  be  a  member  of  the  Institute. 
There  may  be  a  few  who,  not  knowing 
ihe  difference,  first  join  the  Union,  but 
™<*|hefore  many  weeks  have  passed  they 
learn  the  mistake  they  have  made. 
Thm,  if  they  are  accepted  into  the 
British  Institute,  they  resign  from  the 
Union. 

British  Institute  of  Journalists 
membership  brings  the  holder  up  to  his 
1  th  proper  status,  and  a  journalist  in  Eng- 
sioi  if  he  is  properly  qualified,  is  as 
inioi  highly  regarded  as  a  doctor  or  a  lawyer 
ioul(  -something  I’m  afraid  the  profession 
m  the  United  States  has  yet  to  bring 
tioiqtaout. 

Frankly,  I  have  no  use  for  the 
Union.  In  the  provinces,  where  hun- 
Ws  of  papers  employ  young  boys  for 
tight  or  ten  dollars  a  week,  it  does  do 
•“Be  good  work  in  protecting  these 
Wmg  chaps.  But  without  being  snob- 
feb,  its  members  are  not  th“  best  type 
of  newspaperman — not  the  type  neces- 
**ty.for  the  high  standard  of  newspaper 
writing  and  editing  necessary  today. 

“However,  when  a  man  becomes  a 
®wber  of  the  Institute  of  Journalists, 
*  becomes  properly  qualified  and  is 
*0  registered.  He  derives  benefits  in 
’’’iny  ways,  both  economic  and  profes- 
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By  PERCY  T.  COLE 


sional.  First,  after  being  two  years  a 
member,  his  minimum  wage  as  a  re¬ 
porter  in  London  would  be  $45  a  week ; 
in  the  smaller  towns,  the  minimum  wage 
is  $30  a  week.  We  were  afraid  at  first 
that  this  minimum  wage  would  turn  out 


Ralph  D.  Blumenfeld 
to  be  the  maximum  paid,  but  experi¬ 
ence  has  proven  such  not  to  be  the  case. 
The  employers  have  treated  their  rnen 
fairly,  and  the  employes  have  been  fair 
to  the  proprietors.  We  find  that  a 
man’s  ability  is  the  only  thing  to  limit 
his  earning  power. 

“In  addition  members  receive  a  few 
pounds  a  week,  depending  on  the  salary 
he  is  being  ^id,  as  a  sickness  benefit, 
and  the  Institute  will  even  pay  burial 
expenses  if  necessary,  in  needy  cases. 
There  is  no  actual  death  benefit,  but 
aid  to  bereaved  families  is  often  given 
when  needed. 

“Professionally,  the  Institute  has 
raised  journalism  from  just  an  ordinary 
business  where  anyone  who  has  made  a 
failure  of  everything  else  could  get  a 
job,  to  one  of  real  standing.  In  Eng¬ 
land,  if  you  work  for  a  newspaper, 
you  are  a  ‘gentleman,’  separate  and  dis¬ 
tinct  from  the  ordinary  working  class, 
and  on  much  the  same  level  as  a  doctor 
or  a  lawyer.  Journalism  in  Britain  is  a 
profession.” 

Which  reminds  one  of  a  story  told  of 
Blumenfeld  after  he  resigned  from  the 
Xew  York  Herald  to  become  a  member 
of  the  firm  which  handled  the  new  type¬ 
setting  machines.  For  six  years  he  re¬ 
main^  in  business.  He  made  a  great 
deal  of  money.  He  would  have  made 
more — been  a  millionaire  by  this  time, 
perhaps,  if  he  had  not  gone  to  the  old 
Lyceum  Theatre  one  night  with  a  friend, 
an  influential  dramatic  critic. 

It  was  a  first  night,  with  the  famous 
Henry  Irving  playing  the  lead.  Between 
the  acts,  Irving  came  out  to  speak  to 
them.  He  greeted  the  critic  effusively, 
barely  nodded  to  Blumenfeld.  and  ob¬ 
served  distantly,  “I  hear  you  are  in 
business  now.” 

Blumenfeld  was  astonished.  He  had 
been  on  terms  of  friendliest  intimacy 
with  the  actor  when  he  was  editor  of 
the  London  edition  of  the  New  York 
Herald.  Now  he  was  a  business  man, 
making  plenty  of  money,  but  of  no  im¬ 
portance  to  Irving.  Then  and  there  he 
decided  to  go  back  to  journalism.  Po¬ 
sition  and  the  society  of  people  of 
affairs  always  have  been  and  still  are 
the  breath  of  life  to  Mr.  Blumenfeld. 

“The  Institute  of  Journalists  is  re¬ 
sponsible  for  the  bettering  of  conditions 
among  newspapermen.”  he  said.  “I 
believe  the  newspaper  profession  in 


England  is  in  much  higher  standing 
than  it  is  in  the  United  States.  In  Eng¬ 
land,  an  editor  is  a  great  man.  You 
know,  no  editor  takes  Honors  any  more. 
I  have  had  them  offered,  but  I  refused. 
We  have  enough  Honors  already. 
We’re  established,  and  you  only  become 
so  by  making  your  profession  respected. 
We  have  done  that  in  England. 

"Membership  in  the  Institute  gives 
one  a  greater  feeling  of  security  than 
one  could  otherwise  have.  Dismissals 
without  apparent  cause  are  investigated 
by  the  Institute  officers  if  the  man  dis¬ 
missed  complains,  and  if  he  has  a  bona 
fide  grievance,  the  organization  takes 
the  matter  up  with  the  publisher.  If 
the  latter  refuses  to  make  any  adjust¬ 
ment,  the  Institute  may  take  the  matter 
to  court,  paying  all  costs  for  the  mem¬ 
ber.  Of  course,  many  complaints  reach 
the  Institute  from  members  which,  when 
investigated,  show  the  member  to  be  at 
fault.  Then  he  not  only  loses  his  posi¬ 
tion,  but  will  likely  be  asked  to  resign 
from  the  Institute.  We  want  only 
those  journalists  who  will  be  a  credit 
to  the  profession,  and  by  a  constant 
weeding  and  culling  process  we  have 
placed  the  organization  and  its  members 
in  high  standing. 

“There  can  be  no  doubt  that  we  have 
raised  the  standards  of  reporting  and 
editing  to  new  heights  never  before 
reached.  It  seems  reasonable  to  suppose 
that  members  of  the  Institute  are  the 
best  in  their  own  line  in  the  --ountry 
because  of  the  necessary  qualifications 
they  must  have  to  become  members. 
The  writing  and  editing  of  newsnapers 
is  being  done,  more  and  more,  by  ex¬ 
perts,  and  less  and  less  by  the  failures 
in  other  walks  of  life;  conseciuentl-  the 
standards  are  constantly  being  raised. 

“There  are  three  classes  of  member¬ 
ships  in  the  British  Institute  of  Jour¬ 
nalists.  Apprentices,  just  starting  their 
newspaper  career,  may  come  in  as  junior 
members  without  privilege.  If  their 
work  is  satisfactory  and  they  graduate 
from  the  ‘cub  reporter’  stage,  at  the 
end  of  two  years  they  become  eligible 
for  full  membership.  At  this  time,  they 
must  be  vouched  for  by  some  full  mem¬ 
bership  member  in  good  standing. 

“Each  province  has  its  own  separate 
organization  and  officers.  For  instance. 
New  York  State,  if  the  Institute  were 
to  operate  in  the  United  States,  would 
have  its  organization  with  president,  sec¬ 
retary  and  treasurer.  Each  other  state 
would  have  the  same,  and  each  would 
send  delegates  chosen  by  the  state  mem¬ 
bers  to  the  Central  Council.  Any  mem¬ 
ber  can  attend  the  annual  Conference 
meetings,  but  only  accredited  delegates 
are  allowed  to  vote.  These  delegates 
vote  as  they  have  been  instructed  by 
vote  of  their  own  state  organization. 

“Journalists  working  on  trade  papers 
and  junior  members  who  are  found 
wanting  for  full  membership  are  some¬ 
times  given  an  intermediate  rating. 
This  rating  affects  the  wage  scale  en¬ 
joyed  by  the  journalist,  but  if  he  im¬ 
proves  his  work  he  can  graduate  from 
the  intermediate  scale  to  a  full  class 
membership.” 

“Membership  in  the  Institute  costs  $10 
a  year”,  Mr.  Blumenfeld  explained. 
“This  is  supplemented  by  small  occa¬ 
sional  levies  for  sickness  and  other 
benefit  funds.  Most  of  the  editors  and 
publishers  support  the  benefit  funds  with 
substantial  contributions  each  year.  The 
levies  on  members  are  not  compulsory, 
and  so  far,  the  benefit  funds  have  done 
their  work  on  voluntary  contributions.” 

Vacations  were  another  matter  ar¬ 
ranged  between  the  Institute  and  the 
publishers  to  the  satisfaction  of  both. 
Mr.  Blumenfeld  explained.  “Custom  is 
followed  in  almost  every  newspaper 
office  in  giving  reporters  a  two-week 
holiday  with  pay,  while  sub-editors  and 
editors  and  so  on  up  the  newspaper 


scale  get  slightly  longer  periods  accord¬ 
ing  to  their  positions. 

"Reporters  must  be  given  one  month’s 
notice  of  dismissal,  copy-readers  get 
three  months,  sub-editors  six  months 
and  editors  a  year.  It  works  both  ways. 
A  reporter  can’t  walk  into  his  office  in 
the  morning  and,  because  the  editor  has 
had  a  bad  night,  be  told  he’s  fired  on 
the  spot.  On  the  other  hand,  the  re¬ 
porter  cannot  walk  in  and  tell  his  edi¬ 
tor  he’s  quitting  today, — not  and  expect 
to  get  another  position  on  any  paper  in 
England.  The  reporter  must  give  his 
month  of  notice  as  well  as  the  editor. 

“My  opinion  is  that  a  newspaper 
union  would  be  much  harder  to  organize, 
and  stand  much  less  chance  of  operating 
successfully  in  the  United  States  than 
in  England.  It  is  quite  impossible  to 
work  out  a  code,  such  as  they  apparently 
hope  to  do  under  the  NR  A,  to  affect 
the  hours  a  reporter  is  to  work.  It  is 
possible  to  have  a  reporter  work  only 
five  days  a  week,  but  I  don’t  see  how 
you  can  make  a  reporter  quit  at  the  end 
of  seven  hours,  or  any  other  set,  speci¬ 
fied  time.  The  whole  newspaper  pro¬ 
fession  is  so  interwoven  with  periods  of 
rush  work  and  periods  of  slackness 
during  which  however,  the  reporter 
must  be  on  hand,  that  to  say  definitely 
to  a  reporter,  ‘you  must  stop  at  such 
and  such  a  time’  would  be  out  of  the 
question. 

‘•The  British  Institute  of  Journalists 
has  one  fimction  that  the  press  clubs 
of  the  United  States  could  copy  to  ad¬ 
vantage.  We  discipline  people  who 
misbehave.  Fakers  are  put  ‘on  the 
spot,’  so  to  speak.  We  won’t  take  into 
membership  anyone  who  cannot  write, 
and  we  discourage  ‘ghosting.’ 

“In  addition,  every  week  at  our  mat¬ 
ings  we  have  some  man  of  position 
deliver  a  lecture  on  some  phase  of  news¬ 
paper  work.  That  is  something  every 
man  who  calls  himself  a  newspaperman 
should  know, — every  phase  of  the  actual 
workings  of  a  newspaper,  such  as  re¬ 
porting,  editing  copy,  make-up,  type¬ 
setting,  and  so  on. 

“I  was  a  member  of  the  Institute  for 
15  years  before  I  went  to  a  meeting, — 
I  always  laughed  at  it  because  it  never 
did  anything  for  me.  Then  I  found  it 
was  a  protective  measure  for  the  younger 
men.  The  older  men  didn’t  matter  par¬ 
ticularly  because  they  were  establisned 
anyway.  But  the  Institute  certainly 
helps  the  younger  man  on  his  way  up 
the  ladder.  It  keeps  the  profession  free 
from  that  type  of  man  who  would  dis¬ 
credit  it,— and  I  think  the  profession  in 
the  United  States  needs  that  same  pro¬ 
tection. 

“As  far  as  journalists  going  on  strike 
is  concerned,  they  won’t  do  it.  In  1926, 
the  National  Union  of  Journalists 
ordered  its  members  to  walk  out,  but 
they  refused.  They  knew  there  were 
hundreds  of  intelligent  young  men,  un¬ 
trained  but  willing,  who  would  be  glad 
to  take  their  places,  and  so  they  stay^ 
in.  A  newspaperman  in  England  isnt 
like  a  bricklayer  who  lays  down  his 
tools  when  the  trade  union  boss  tells 
him.  He  is  a  professional  man." 

Mr.  Blumenfeld  is  69  years  old,  and 
for  50  years  has  been  actively  engaged 
in  journalism.  He  has  been  with  the 
Express  28  years,  retiring  as  editor  in 
November,  1932,  to  become  chairman 
of  the  board. 

Born  in  Watertown,  Wis.,  in  1864,  he 
can  look  back  on  15  years  of  news¬ 
paper  work  in  this  country,  first  as  a 
reporter  on  the  Chicago  Herald,  then 
as  editor  of  the  New  York  Evening 
Telegram  and  superintendent  of  the 
New  York  Herald  under  James  Gor¬ 
don  Bennett.  More  than  any  other  man 
Mr.  Blumenfeld  introduced  American 
newspaper  methods  into  Fleet  Street. 
He  joined  the  Daily  Express  in  its  in¬ 
fancy  and  watched  it  grow  until  it  now 
has  more  than  1,500,000  circulation. 
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GUILD  GROUPS  GATHER 
IN  WASHINGTON 


New>papermen  Meet  to  Form  Na¬ 
tional  Organization — Representa¬ 
tive*  Meet  with  President — 
Registering  Jobless  Writer* 

Newspaper  guild  representatives  from 
many  sections  of  the  country  are  in 
session  at  the  National  Press  Club, 
Washington,  to  form  a  national  organi¬ 
zation  as  this  issue  of  Editor  &  Pub¬ 
lisher  closes. 

A  complete  account  of  the  meeting 
will  be  printed  in  these  columns  next 
week. 

This  week  has  been  an  exception¬ 
ally  busy  one  for  the  guild  movement. 

Officers  of  the  New  Vork,  Cleveland 
and  Philadelphia  guilds  and  other  news¬ 
papermen  met  with  President  Roosevelt 
in  an  informal  40-minute  conference  in 
Washington.  The  pending  newspaper 
code  was  discussed.  The  reporters  re¬ 
newed  their  plea  for  a  five-day  ^- 
hour  week,  representation  for  working 
newspapermen  on  the  code  authority 
and  clarification  of  several  secticxis  of 
the  code. 

They  also  talked  with  Hugh  S. 
Johnson,  NRA  administrator,  who  has 
accepted  an  invitation  to  address  the 
guild  representatives  at  their  Wash¬ 
ington  meeting. 

Among  the  newspapermen  present  at 
the  meeting  were: 

Allen  Raymond,  Aew  York  Herald 
Tribune,  president;  Hey  wood  Broun, 
World-Telegram,  vice-president;  John 
Eddy,  Times,  secretary,  and  James 
Kieran,  Times,  of  the  Newspaper  Guild 
of  New  York. 

Lloyd  White,  Cleivland  Press,  presi¬ 
dent  of  the  Cleveland  guild. 

Mac  Parker,  Philadeltdtia  Record, 
secretary  of  the  Philadelphia  guild. 

Ernest  K.  Lindley,  of  the  Washington 
bureau  of  the  New  York  Herald 
Tribune. 

Raymond  P.  Brandt,  president  of  the 
National  Press  Club. 

Also  as  a  result  of  conferences  in 
W’ashington,  it  was  reported  by  the 
guild  to  Editor  &  Publisher,  Dr.  Leo 
Wollman,  of  the  Labor  Advisory  Board 
of  the  NRA,  has  agreed  to  instruct  the 
Bureau  of  Labor  Statistics  to  get  fig¬ 
ures  on  hours  and  wages  in  the  edi¬ 
torial  departments  of  United  States 
newspapers. 

The  guild  is  already  at  work  tabu¬ 
lating  data  along  this  line,  and  the 
American  Newspaper  Publishers’  Asso¬ 
ciation  has,  it  was  reported  several 
weeks  ago,  distributed  a  questionnaire 
among  members  on  editorial  hours  and 
wages. 

The  New  York  guild,  which  has  of¬ 
fices  at  55  VV’est  42nd  street,  was  desig¬ 
nated  this  week  as  a  registration  place 
for  unemployed  newspapermen  by  the 
New  York  bureau  of  the  National  Re¬ 
employment  Service.  Unemployed  news¬ 
papermen  are  to  be  given  employment 
in  the  Civil  Works  .Administration  as 
investigators  and  for  studying  proposed 
projects  under  the  CWA.  As  many  as 
100  former  newspapermen,  if  not  more, 
are  to  be  given  employment  at  good 
salaries.  Editor  &  Publisher  was  told. 

The  Reemployment  Service  has  sent 
clerical  help  to  the  guild  office  to  aid 
in  the  registration.  Each  registrant  is 
to  be  examined  thoroughly  to  make 
sure  that  he  is  a  bona-fide  newspaper¬ 
man.  Press  agents  and  former  prqss 
agents  will  not  be  considered,  Editor 
&  Publisher  was  told,  unless  they  are 
former  newspapermen  who  became 
press  agents  after  being  thrown  out  of 
work  during  the  depression. 


FLANDREAU  HERALD  SOLD 

The  Flandreau  (S.  D.)  Herald  has 
been  purchased  by  J.  E.  Browne,  who 
recently  purchased  the  Moody  County 
Enterprise,  also  of  Flandreau,  and  the 
two  papers  will  be  consolidated  about 
Jan.  1.  Mr.  Browne  formerly  published 
the  Milbank  (S.  D.)  Herald- Advance, 
but  sold  it  about  two  years  ago.  Mrs. 
Browne  will  assist  Mr.  Browne  in  pub¬ 
lishing  the  paper. 


READ  NAMED  MANAGER 

Frederick  Wagner,  vice-president  and 
Pacific  Coast  manager  of  Paul  Block 
and  Associates,  Los  Angeles,  announces 
that  Ingraham  Read  has  been  appointed 
manager  of  their  San  Francisco  office. 
Read  joined  the  San  Francisco  office  of 
that  organization  two  years  ago.  Previ¬ 
ously  he  was  national  advertising  man¬ 
ager  of  the  San  Francisco  Call- 
Bulletin. 


PHILADELPHIA  GUILD 
HAS  350  MEMBERS 

Constitution  Will  Be  Voted  On  at  a 
Mas*  Meeting  Dec.  17 — Three 
Men  Sent  to  Washington 
Convention 

(Special  to  Editob  &  Publisher) 

Phil.\delphi.\.  Dec.  11 — The  News¬ 
paper  Guild  of  Philadelphia,  which  held 
its  first  organization  mass  meeting  Dec. 
3,  counted  a  membership  of  more  than 
350  in  a  preliminary  checkup  on  Sun¬ 
day,  Dec.  10,  at  a  meeting  of  the  tempo¬ 
rary  executive  committee  in  the  Broad- 
wo^  Hotel. 

This  total  included  67  from  the 
Record.  65  from  the  Evening  Ledger, 
60  from  the  Bulletin,  27  from  the  Daily 
News,  50  from  the  Inquirer,  27  from 
the  Camden  Courier,  and  13  from  the 
Camden  Post.  Figures  for  the  Public 
Ledger  have  not  b^n  tabulated.  Local 
offices  of  the  United  Press  and  Inter¬ 
national  News  Service  reported  100  per 
cent  membership.  There  were  no  ap¬ 
plications  from  the  Associated  FVess 
office. 

The  count  did  not  include  cards  signed 
but  not  yet  turned  over  to  the  executive 
committee. 

Paul  Comly  French,  chairman  of  the 
committee,  estimated  that  there  are 
from  750  to  800  eligible  for  membership 
in  the  Philadelphia  Guild. 

Most  of  the  applications  have  been 
from  reporters,  rewrite  men,  copy  desk 
men  and  photographers. 

A  tentative  draft  of  the  constitution 
was  submitted  to  the  committee  at  Sun¬ 
day's  meeting  by  the  subcommittee  ap¬ 
pointed  for  that  purpose,  consisting  of 
Mr.  French,  chairman,  United  Press; 
M.  Love,  Daily  News;  Charles  F. 
Fisher,  Bulletin ;  Richard  Cornish, 
Camden  Courier ;  .Andrew  McClean 
Parker,  Record,  and  John  Sullivan, 
Evening  Ledger. 

The  proposed  constitution,  accepted 
after  considerable  debate  and  some 
amendment,  provides  for  an  organiza¬ 
tion  similar  to  the  Newspaper  Guild 
of  New'  York,  with  some  changes 
dwmed  necessary  because  of  local  con¬ 
ditions. 

It  provides  for  four  Guild  officers,  for 
a  routine  general  committee  composed 
of  the  officers  and  of  one  member  from 
each  unit  of  the  organization,  for  an 
executive  assembly  consisting  of  one 
delegate  for  each  15  members  or  major 
fraction  thereof  in  each  unit,  and  for 
a  slate  of  officers  in  each  unit  to  ad¬ 
minister  unit  affairs. 

-All  major  matters  of  policy  must  be 
passed  upon  by  the  general  .committee 
and  executive  assembly,  and  any  de¬ 
cision  they  make  committing  the  guild 
to  collective  action  is  subject  to  ratifica¬ 
tion  by  the  membership.  The  Guild  has 
no  authority  to  take  action  in  any  mat¬ 
ter  affecting  only  one  unit,  unless  re¬ 
quested  and  authorized  by  a  majority 
vote  of  the  members  in  that  unit. 

Arrangements  have  been  made  to 
have  the  proposed  constitution  printed 
in  a  broadside  similar  to  the  New  York 
Guild  Reporter,  for  distribution  prior 
to  the  ratification  mass  meeting  Dec. 
17,  at  the  Broadwood  Hotel. 

Mr.  Parker,  Mr.  French  and  John 
Park  Lee,  Evening  Ledger,  represented 
the  local  Guild  at  the  meeting  held  Fri¬ 
day  in  Washington  to  establish  a  na¬ 
tional  Guild. 


MARTO  WITH  NEWS-POST 

Walter  W,  Marto,  advertising  man¬ 
ager,  Monrovia  (Cal.)  Journal,  has  re¬ 
signed  to  become  advertising  manager 
of  the  Monrovia  News-Post. 


GUESTS  OF  PRESIDENT 


Mr.  and  Mrs.  J.  V.  Connolly  photo¬ 
graphed  leaving  their  hotel  in  Washing¬ 
ton,  D.  C.,  Dec.  11  for  the  White  House 
where  they  were  the  overnight  guests 
of  President  and  Mrs.  Roosevelt.  Mr. 
Connolly  is  president  of  King  Features 
Syndicate.  Universal  Service  and  Inter¬ 
national  News  Service,  the  W.  R.  Hearst 
feature  and  news  services. 


PLANNING  STATE  GUILD 

Committee  Formed  to  Organise  New 
Jersey  Editorial  Workers 

.An  organization  committee  of  news¬ 
papermen  was  formed  this  week  at  a 
meeting  in  Newark  to  work  for  the 
creation  of  a  newspaper  guild  of  New 
Jersey. 

Ralph  E.  Bentley,  of  Paterson,  corre¬ 
spondent  for  the  Neiv  York  Herald 
Tribune  in  Bergen  and  Passaic  counties, 
was  elected  chairman,  and  William  G. 
Ball,  of  the  Elizabeth  Daily  Journal, 
was  designated  secretary-treasurer. 

Others  who  will  serve  on  the  com¬ 
mittee  are :  Herbert  G.  Holran,  city 
editor,  Bergen  Evening  Record,  Hack¬ 
ensack;  Leo  Hershdofer,  Hudson  Dis¬ 
patch,  Union  City;  Robert  C.  Ring  and 
E.  B.  Berlinrut,  both  of  the  Newark 
Sunday  Call;  Emmet  Crozier,  Nezvark 
I.edger,  president  of  the  Newspaper 
Guiid  of  Newark:  Nathan  Goldberg 
and  Chester  Keel,  both  of  the  Neuark 
Star-Eagle,  and  William  .A.  Kinney,  of 
the  .Associated  Press. 

Mr.  Holman  announced  at  the  meet¬ 
ing  that  the  Newspaper  Guild  of  Hack¬ 
ensack  w'ould  formally  organize.  He 
reported  that  newspaper  workers  in 
Hackensack  have  signed  up  100  per 
cent  to  join  the  new  guild. 

The  committee  decided  to  direct  its 
first  efforts  toward  organizing  news¬ 
papermen  and  women  in  North  Jersey 
for  the  projected  state  guild,  then  to 
organize  the  rest  of  the  state. 

Representatives  at  the  meeting 
authorized  Newark’s  delegation  to  rep¬ 
resent  the  state  guild  at  the  guild  con¬ 
vention  in  Washington,  Dec.  15,  when 
a  national  guild  was  to  be  formed. 

A.M.A.  FAVORS  TUGWELL  BILL 

The  American  Medical  Association, 
through  its  publication  the  A.  M.  A. 
Journal,  endorses  the  principles  of  the 
Tugw'ell  Bill  according  to  an  editorial 
in  the  current  issue  of  the  Journal.  The 
editorial  states  that  the  association  “goes 
on  record  as  being  wholly  behind  the 
principles  represented  by  this  act.’’ 

ALLENTOWN  DAILY  SUSPENDS 

.Announcement  of  the  suspension  of 
the  publication  of  the  .dllentozvn  (Pa.) 
Leader,  an  afternoon  paper,  was  made 
Dec.  1 1  by  Robert  G.  Kleckner,  at¬ 
torney  for  the  estate  of  George  R. 
Roth,  publisher  and  editor  of  the  paper, 
who  died  last  week. 


REHEARING  IS  DENIEt 

IN  RADIO  CASE  j  N 


U.  S.  Supreme  Court  Won’t  Reviev 
Nebraska  Decision  Holding 
Station*  Liable  for 

Libel  Damages  I 

(Special  to  Editor  &  Publisher) 

Washington',  D.  C.,  Dec.  12 — Tfi 
liability  of  broadcasting  stations  fo- 1 
libelous  utterances  made  in  the  coursj 
of  radio  programs,  fixed  by  the  NebrasLj 
Supreme  Court,  will  not  be  disturb?.' 
by  the  Supreme  Court  of  the  Unitnj 
States,  that  tribunal  having  denied  a- 
application  for  re-hearing  on  the  grour: 
that  the  question  is  not  moot  and  tlh 
subject  matter  not  federal  in  its  char! 
acter. 

The  refu.sal  of  the  high  court  to  ei; 
tertain  an  apiical,  requested  by  Static: 
KF.AB,  Lincoln,  Neb.,  gives  tacit  ap- 
proval  to  the  finding  reached  by  Xe 
braska’s  court  of  last  resort,  and  estab 
lishes  the  law  insofar  as  that  state  i; 
concerned. 

While  the  decision  reached  in  Nebras 
ka  will  very  likely  be  urged  as  a  prece 
dent  if,  and  when,  similar  situations  an 
presented  to  courts  of  other  states,  it  i 
by  no  means  controlling  and  need  no 
be  followed.  .A  different  situatioi 
would  obtain  had  the  Supreme  Cour 
taken  jurisdiction  and  decided  the  ques 
tion  one  way  or  the  other,  in  whicl 
case  the  federal  courts  of  the  countn 
would  be  under  the  obligation  of  follow 
ing  the  precedent. 

The  Nebraska  decision  is  the  only  ow 
to  date  which  places  liability  on  tlu 
broadcasting  station  in  equal  degrn 
with  the  speaker  whose  utterance  is 
found  to  be  a  libel.  Broadcasters  hai 
hoped  for  a  reversal  in  view  of  tht 
large  number  of  political  speeches  to 
be  made  in  1934,  a  Congressional  elec¬ 
tion  year,  and  the  appeal  was  fostered 
by  the  National  Association  of  Broad¬ 
casters.  There  are  no  cases  now  pend¬ 
ing  in  the  State  or  Federal  Courts 
which  might  serve  as  a  vehicle  for 
carrying  the  question  into  the  Supreme 
Court.  New  appeals  are  not  precluded 
by  that  court’s  stand  on  the  Nebraska 
finding. 

The  case  grew  out  of  the  1930  sen¬ 
atorial  campaign  in  which  former  At¬ 
torney  General  G.  A.  Sorenson  sued 
Station  KFAB  and  Richard  F,  Wood, 
a  Lincoln  attorney  for  alleged  libelous 
statements  made  over  the  station  by 
Wood.  Sorenson  asked  $100,000  dam¬ 
ages  from  both,  and  the  lower  courts 
held  Wood  liable,  allowing  damages  oi 
$1,  but  absolved  the  station.  The 
Supreme  Court  of  Nebraska  reversed 
the  ruling  insofar  as  it  related  to  the 
station  and  a  settlement  followed. 

h'ederal  laws  require  broadcasters  to 
permit  all  candidates  to  use  their  facili¬ 
ties  if  any  are  given  this  privilege,  andJ 
does  not  permit  a  censorship.  Since 
this  ruling  many  have  adopted  the  pro-J 
cedure  of  requiring  speakers  to  sign  an 
agreement  that  they  will  not  make  slan¬ 
derous  statements  and  if  they  do  that 
they  will  hold  the  station  harmless  from 
suit  or  damages. 

SALES  AHEAD  OF  1932 

November  sales  were  ahead  of  those 
for  the  same  month  a  year  ago,  accord-: 
ing  to  reports  issued  during  the  past 
week  by  Montgomery  Ward  &  Co., 
Sears,  Roebuck  &  Co.,  and  Walgreen 
Company.  Montgomery  Ward  reported 
the  best  advance  of  1933  with  Novem¬ 
ber  sales  25  per  cent  ahead  of  1932. 
Sears,  Roebuck  sales  increased  27.2  P«r 
cent  over  the  same  month  a  year  ago. 
Sales  of  the  Walgreen  Company  were 
11.5  per  cent  ahead  of  those  in  No¬ 
vember,  1932. 

G.  E.  MILLER  HONORED 

The  “notable  services  to  the  people  oi 
Detroit  and  Michigan’’  rendered  by 
George  E.  Miller  during  his  52  years 
in  the  service  of  the  Detroit  Nezi's  was 
praised  in  a  resolution  adopted  recently 
by  the  judges  of  the  circuit  court  of 
Wayne  county.  Mr.  Miller  recently  re¬ 
tired  as  editor  of  the  News  but  was 
persuaded  to  continue  with  the  paper 
as  editorial  counsel. 
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KNOX  URGES  DRIVE  FOR  HIGHER  QUAUTY 


Newspapers  Must  Improve  Their  Standards  of  Printing,  Editing,  Opinion  and  Courage  to  keep 
Pace  With  Advance  In  Public  Enlightenment,  Says  Col.  Frank  Knox 


The  apparent  swing  of  the  pendulum 
back  to  a  higher  quality  of  news¬ 
paper  and  the  opportunity  for  publishers 
to  regain  substantially  all  of  the  ground 
they  may  have  lost  to  other  advertising 
media^  were  emphasized  this  week  by 
Col.  Frank  Knox,  Chicago  Daily  News 
publisher,  in  an  interview  with  Editor 
&  Publisher.  From  the  standpoint  of 
advertising  effectiveness,  he  said  news¬ 
papers  have  emerged  from  the  depres¬ 
sion  triumphant. 

Col.  Knox  emphasized,  however,  the 
importance  now  of  “a  better  quality  of 
printing,  a  better  quality  of  opinion  and 
a  better  quality  of  courage’'  on  the  part 
of  American  newspaper  publishers. 
He  outlined  a  program  for  editors  and 
publishers  to  follow  in  improving  their 
newspapers  relative  to  news  and  editor¬ 
ial  content,  better  typographical  appear¬ 
ance  and  increased  number  of  pages, 
thereby  offering  a  higher  quality  pro¬ 
duct  which  will  attract  more  readers, 
and  by  the  same  token,  more  advertis¬ 
ing.  He  asserted  that  the  editorial  page 
is  coming  back  into  its  own,  declaring : 

“I  never  in  my  experience  encountered 
so  quick  a  reaction  to  a  strong  and 
courageous  editorial  position  on  any 
question  than  I  have  found  in  the  last 
W  days.  The  people  are  looking  to  the 
newspapers  for  leadership ;  and  we  shall 
fail  miserably  if  we  do  not  provide  that 
degree  of  leadership  which  is  possible 
to  our  profession.” 

Taking  up  the  need  for  publishers  to 
begin  now  to  improve  their  newspapers. 
Col.  Knox  said: 

“One  of  the  by-products  of  the  de¬ 
pression  is  an  unexampled  opportunity 
for  newspapers  to  regain  substantially 
all  of  the  ground  they  have  lost  to  other 
media  of  advertising.  .A  time  of  de¬ 
pression  is  always  a  time  of  testing. 
This  has  been  preeminently  true  of  the 
business  of  advertising.  For  the  pa.st 
four  years,  general  advertisers  have  had 
a  minimum  appropriation  to  siK-nd  and 
an  acute  anxiety  for  the  maximum  of 
results.  In  this  test  of  effectiveness  the 
newspaper  has  emerged  triumphant. 
Measured  by  any  yardstick  one  cluKises, 
the  newspajker  has  proved  to  lie  the  one 
advertising  medium  elastic  and  adjust¬ 
able  enough  to  fit  the  marketing  needs 
of  all  kinds  of  business  in  the  most 
effective  and  economical  way.” 

Col.  Knox  ^inted  out  that  with 
ground  thus  gained,  it  becomes  “criti¬ 
cally  important”  that  the  (|uality  of 
newspapers  as  a  medium  of  information, 
of  entertainment  and  of  opinion  1k‘ 
“constantly  strengthened.”  He  con¬ 
tinued  : 

“More  and  more  people  are  coming 
to  depend  upon  the  newspaper  insteacl 
of  the  magazine  for  their  information 
and  their  inspiration.  This  partially 
is  due  to  the  kind  of  economy  which  de¬ 
pression  makes  necessary  but  this  habit 
of  reliance  upon  the  newspaper  will  not 
continue  when  times  get  better  unless 
the  quality  of  newspapers  steps  up  in  a 
sufficient  degree  to  satisfy  the  all- 
around  needs  for  current  information 
of  the  average  man.” 

Discussing  the  underlying  policy 
constantly  to  enhance  the  quality  of  the 
Daily  News,  the  publisher  declared : 

“We  are  among  those  who  believe 
that  the  influence  of  the  newspaper  and 
its  appeal  were  never  greater  than  at 
the  present  time.  I  think  on  the  whole 
newspapers  today  are  better  entitled  to 
this  confidence  and  this  sense  of  reli¬ 
ance  than  they  ever  were  before.  There 
are  a  few  misguided  but  vcKal  indivi¬ 
duals  who  are  in  the  habit  of  making 
the  assertion  that  because  the  news¬ 
paper  has  become  a  great  commercial 
enterprise  and  because  it  is  an  institu¬ 
tion  frankly  designed  to  promote  private 
profit  that  it  is  therefore  controlled  in 
Its  policies  by  selfish  personal  considera¬ 
tions  and  that  because  of  this  its  influ¬ 
ence  is  on  the  wane.  Nothing  could  be 
further  from  the  truth.” 


By  GEORGE  A.  BRANDENBURG 


At  this  point  Col.  Knox  injected  into 
the  interview  a  pungent  remark,  when 
he  said : 

“.An  impoverished  press  is  a  servile 
press  and  a  financially  independent  press 
is  a  free  press,  and  never  before  in  the 


Col.  Frank  Knox 

history  of  the  world  was  newspaper  in- 
dei)endeuce  more  prtmounced  than  it  is 
today.” 

Commenting  upon  the  effects  of  the 
depression  on  newspapers  he  said : 

■‘Necessarily  there  has  been  a  heavy 
mortality  in  the  newspaiar  business 
during  the  depression,  and  the  very  dis¬ 
appearance  of  these  weaker  sisters  in 
the  craft  has  tended  to  make  more  in¬ 
dependent  and  more  utterly  free  those 
will)  have  survived  and  maintained  their 
financial  integrity  through  the  stressful 
years  we  have  l)ecn  through.  I  think  I 
have  as  wide  an  acquaintanceship  among 
the  imiK)rtant  publishers  of  the  United 
States  as  any  man  in  the  profession  and 
personally  I  know  of  no  great  news¬ 
paper  in  any  of  our  cities  which  is  ac¬ 


tuated  by  anything  but  sound  public  poli¬ 
cies  and  intent  upon  nothing  more  than 
being  the  fearless  and  disinterested 
champion  of  the  public  interests  of  the 
communities  in  which  they  are  pub¬ 
lished.” 

Col.  Knox  called  attention  to  the  mag¬ 
nificent  opportunity  that  editors  and 
publishers  have  today  in  devoting  them¬ 
selves  to  the  ceaseless  task  of  making 
better  newspapers. 

“A  well  printed  newspaper  constitutes 
a  considerable  part  of  any  successful 
program  of  betterment,”  he  declared. 
"An  improvement  in  the  typographical 
appearance  need  not  involve  heavy  out¬ 
lays  of  cash  or  increased  payrolls.  It 
is  chiefly  dependent  upon  an  unceasing, 
tireless  vigilance  against  careless  work¬ 
manship.  With  the  tools  with  which 
every  newspaper  is  provided  and  the 
quality  of  paper  which  every  newspaper 
can  demand  and  get,  a  well-printed 
r.ewspaper  is  possible  in  every  office. 
Rut  given  the  best  tools  obtainable,  it 
a  part  of  the  goal  of  the  publisher  is  not 
excellence  in  typography  and  press 
work,  carelessness  will  destroy  this  ob¬ 
jective  and  produce  a  badly  printed 
product.” 

Turning  to  the  news  and  editorial 
side,  he  continued: 

"A  publisher  by  no  means  attains  his 
objective  in  the  news  columns  if  he  is 
satisfied  to  dish  up  every  day  the  rou¬ 
tine  material  supplied  him  by  the  va- 
I  ious  press  associations  and  the  equally 
routine  output  of  his  local  staff.  .Any 
tyro  in  the  business  can  do  that.  The 
genius  of  the  editor  is  disclosed  when 
operating  upon  both  the  routine  tele¬ 
graphic  news  and  the  routine  local  news 
he  produces  a  newspaper  which  is  char¬ 
acterized  first  by  good  writing  and  sec¬ 
ond  by  an  intelligent  selection  of  the 
news,  and  all  of  this  seasoned  and  made 
attractive  by  the  type  of  features  which 
provide  both  information  and  inspira¬ 
tion.” 

Col.  Knox  then  referred  to  the  im¬ 
portance  of  the  editorial  page  in  news¬ 
papers  today.  He  declared  that  this 
increased  public  interest  in  editorial  op¬ 
inion  was  “one  of  the  incidental  by¬ 
products  of  the  depression.” 

“In  the  flush  years  when  money¬ 
making  obsessed  the  minds  and  engaged 


the  attention  of  everybody,  including 
the  newspaper  men,  ttie  eUitorial  page 
like  all  otiier  media  designed  to  promote 
sound,  abstract  ideas,  worth  while  ideals 
and  to  correct  abuses  and  injustices 
practiced  at  the  public  expense,  suffered 
an  eclipse,”  he  continued.  “Four  years 
of  adversity  have  brought  us  all  bacx 
to  our  senses  and  the  public  today  is 
thinking,  as  it  never  thought  in  the 
20’s,  about  fundamental  things,  about 
policies  and  projected  policies  that  toucti 
intimately  the  life  of  every  citizen.  They 
are  bewildered  by  the  turn  of  events 
and  are  seeking  light.  The  editorial 
page,  if  it  is  ably  edited  today,  has  a 
wider  reading  public  that  it  has  had 
111  two  occailes,  and  the  newspaper  man 
who  ignores  its  importance  is  derelict 
to  one  of  his  greatest  responsibilities. 

I  can  think  of  no  time  in  my  whole 
newspaper  e.xperience  when  the  respon¬ 
sibility  of  an  editor  was  greater  than 
right  now.  I  have  never  seen  the  pub¬ 
lic  mind  so  confused  and  distrait  as  it  is 
at  the  moment.  I  never  in  my  experi¬ 
ence  encountered  so  (|uick  a  reaction  to 
a  strong  and  courageous  editorial  posi¬ 
tion  on  any  question  than  I  have  found 
in  the  last  W  days.  The  people  are 
looking  to  the  newspapers  for  leader¬ 
ship;  and  we  shall  fail  miserably  if  we 
do  not  provide  that  degree  of  leader¬ 
ship  which  is  possible  to  our  pro¬ 
fession. 

“In  my  judgment,  there  has  not  been 
a  time  in  the  past  quarter  of  a  century 
which  so  insistently  and  obviously  de¬ 
manded  the  steady  practice  of  coura¬ 
geous  criticism.  There  is  a  very  pow¬ 
erful  element  in  the  present  economic 
situation  whose  proposals,  if  successful, 
would  radically  change  economic  theory 
and  practice  in  .America.  Even  if  their 
theories  on  the  whole  are  right,  they 
should  be  subjected  to  the  most  rigid 
and  fearless  criticism,  because  it  is  only 
out  of  the  clash  of  freely  expressed  op¬ 
inion  that  wise  conclusions  can  be 
reached.  Those  silly,  misguided  in¬ 
dividuals  who  berate  newspapers  indulg¬ 
ing  in  criticism  right  now  are  the  worst 
possible  enemies  of  a  successful  program 
of  recovery. 

"Personally.  I  hail  the  opportunity 
which  the  present  provides.  I  foresee 
for  our  profession,  if  we  meet  this  crisis 
as  we  should,  an  enhanced  power  and 
influence  in  the  future.  But  to  realize 
on  this  opportunity  one  word  must  be 
indelibly  burned  into  our  consciousness 
and  that  word  is  ‘Quality.’  Better  qual¬ 
ity  of  printing,  better  quality  of  opinion 
and  la.st  and  most  important  of  all  a 
better  quality  of  courage.” 


J.  T.  HTZGERALD  ELECTED 

Named  President  of  Newspaper  Rep¬ 
resentatives  of  Chicago 

(Special  to  Editor  &  Publisher) 

Chicago,  Dec.  11 — j[ohn  T.  Fitz¬ 
gerald.  of  Reynolds-Fitzgerald,  Inc., 
was  elected  president  of  the  Newspaper 
Representatives’  .Association  of  Chicago 
here  today  for  19.34. 

Other  officers  chosen  at  the  annual 
luncheon  were:  J.  E.  Lutz,  of  J.  E. 
Lutz  Company,  vice-president ;  C.  K. 
Gittings.  of  AI.  C.  Mogensen  &  Co., 
secretary:  and  H.  E.  Scheerer.  of 
Scheerer.  Inc.,  treasurer.  The  follow¬ 
ing  were  elected  to  the  board  of  direc¬ 
tors  : 

E.  C.  DeClerque,  of  Henry  De 
Clerque,  Inc.,  retiring  president ;  W.  T. 
Cresmer,  of  Williams,  Lawrence  & 
Cresmer,  two-year  term:  and  Sylves¬ 
ter  Blish,  of  John  Budd  Company,  one- 
year  term. 


Mr.  and  Mrs.  Josephus  Daniels,  Jr.,  sailed  Friday,  Deo.  8,  from  New  Orleans, 
La.,  on  the  S.S.  Morazan  for  Vera  Cruz,  bound  for  Mexico  City,  to  spend 
Christmas  with  the  former’s  parents.  Ambassador  and  Mrs.  Josephus  Daniels,  Sr. 
Photo  shows  Mr.  Daniels,  left,  top,  and  Leonard  K.  Nicholson,  president  of 
the  Times-Picayune  Publishing  Company  of  New  Orleans;  and  Mrs.  Daniels, 
left,  below,  and  Mrs.  Nicholson.  Mr.  and  Mrs.  Daniels  reached  New  Orleans 
Dec.  7  and  were  greeted  by  Mr.  and  Mrs.  Nicholson.  Mr.  Daniels  is  business 
manager  of  the  Raleigh  (N.  C.)  News  and  Observer,  of  which  his  father  is 

president. 


WORKING  40-HOUR  WEEK 

Editorial  workers  of  the  Atlanta  Con¬ 
stitution  have  been  placed  under  a  40- 
hour  week  plan.  There  have  been  three 
additions  to  the  staff  under  the  NRA 
and  the  schedule  has  been  so  arranged 
that  all  members  work  but  the  required 
40  hours  a  week. 
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Editor  &  Publisher  for  December  16,  1933 


TABLOID  FORM  DROPPED  BY  N.  Y.  POST 
UNDER  J.  D.  STERN  OWNERSHIP 


Few  Personnel  Changes  Announced — H.  B.  Nason,  Jr.,  Is  Manage 
ing  Editor,  C.  C.  Lane  Business  Manager,  W.  A.  Young  Ad¬ 
vertising  Director — Roosevelt  Congratulates  New  Owner 


The  New  York  Evening  Post, 
which  was  purchased  last  week  by 
J.  David  Stern,  publisher  of  the  Phila¬ 
delphia  Record  and  Camden  (N.  J.) 
Courier  and  Post,  reverted  to  standard 
size  Dec.  11,  the  first  day  of  Mr. 
Stem’s  control. 

The  upper  and  lower  case  headlines 
and  the  type  the  Post  used  in  its 
tabloid  form  are  carried  over  to  the 
standard  size.  Otherwise,  in  form,  the 
Post  appeared  much  the  same  as  in  its 
pre-tabloid  days. 

The  editorial  page  was  the  greatest 
point  of  difference.  In  Mr.  Stem’s  Post 
there  are  two  double  columns  of  edi¬ 
torials,  and  the  page  is  dominated  by  a 
four-column  political  cartoon  by  Jerry 
Doyle.  In  the  old  Post  the  political 
cartoon  by  Sykes  was  not  printed  on 
the  editorial  page.  Mr.  Sykes’  cartoons 
do  not  appear  in  the  Post  now.  The 
editorial  page  also  carries  about  a  half¬ 
column  of  the  “Century  Ago’’  feature, 
three  half-columns  of  readers’  letters, 
“The  Daily  Iklirror  of  Washington” 
and  a  humorous  cartoon  reprinted 
from  foreign  magazines,  a  carryover 
from  the  old  Post. 

At  the  masthead  the  famous  excernt 
from  the  prospectus  of  the  Post  in  1801 
continues  to  be  printed.  It  reads : 

"The  design  of  this  paper  is  to  dif- 
fiue  among  the  people  correct  informa¬ 
tion  on  all  interesting  subjects,  to  in¬ 
culcate  just  principles  in  religion,  mo¬ 
rals  and  politics,  and  to  cultivate  a 
taste  for  sound  literature.’’ 

Mr.  Stem  is  listed  as  editor  and 
publisher;  Harry  B.  Nason,  Jr.,  as 
managing  editor;  Charles  C.  Lane,  as 
business  manager ;  Walter  A.  Young,  as 
advertising  director. 

Mr.  Young,  who  was  until  recently 
with  the  New  York  Herald  Tribune, 
joined  the  Post  this  week.  Before  join¬ 
ing  the  Herald  Tribune  he  was  asso¬ 
ciated  with  Mr.  Stern  11  years,  part  of 
the  time  as  advertising  manager  and 
assistant  publisher  of  the  Philadelphi.a 
Record.  Joseph  Mora  Boyle,  Post  ad¬ 
vertising  manager,  continues  in  that 
position. 


Ral^  West  Robey,  financial  editor, 
IS  no  longer  with  the  paper.  Although 
there  was  no  formal  announcement  of 
his  resignation.  Mr.  Robey  told  Editor 
&  Publisher  that  his  views  of  the 
monetary  situation  were  so  widely  di¬ 
vergent  from  those  of  Mr.  Stern  that 
there  scOTed  to  be  a  tacit  understand¬ 
ing  that  he  leave  the  paper.  Mr.  Robey 
who  became  widely  known  for  his 
trenchant  writing  while  financial  editor 
ot  the  Post,  will  continue  to  write  a 
^ily  column  for  the  Washington  Post 
His  successor  on  the  Post  has  not  been 
announced. 


£  a  noticeable  contraction  t 

financial  news  in  the  Post  when  it  at 
peared  under  Mr.  Stern’s  direction.  I 
past  years  the  Post  has  emphasized  th 
completeness  of  its  financial  new 
coverage. 


No  other  important  personnel  changt 
or  additions  to  the  staff  were  announce, 
P  ^  -J  ‘““e  featured  a  letter  froi 
President  Roosevelt  to  the  publishei 
starting.  “My  Dear  Dave.”  and  siyin 
in  part : 


As  you  once  laughingly  remar 
there  are  times  when  a  ‘hairshin 
a  good  thing  for  an  administrator 
always  welcome  honest  and  const 
tive  criticism,  as  you  know,  and 
are  one  of  the  people  upon  whoi 
can  count  to  get  honest  convictions 
want  to  wish  you  all  the  good  luc 
the  world  in  this  new  venture.” 

Page  one  also  carried  a  column-lei 
editorial  headed:  “New  York  Loys 
Its  Own.”  The  editorial  started: 

“The  New  York  Evening  Post 
pears  today,  not  merely  in  its  old  f< 
but  in  its  old  tradition.  It  has  ' 


a  fighting,  independent  liberal  news¬ 
paper  in  the  past,  and  it  will  be  so 
again  in  the  future.” 

Among  those  who  sent  felicitations 
to  Mr,  Stem,  whose  messages  have 
appeared  this  week,  were  many  high 
government  and  business  officials. 
Many  congratulatory  messages  were 
also  received  from  newspaper  publish¬ 
ers  and  editors. 

Dorothy  Dix  continues  to  lead  the 
women’s  pages,  and  the  familiar  Post 
features  are  still  in  evidence,  including 
the  page  of  foreign  news  (although 
this  is  now  obtained  from  the  Asso¬ 
ciated  Press  instead  of  from  Post- 
Ledger  writers),  William  Soskin’s 
“Reading  and  Writing,”  “In  the  Wake 
of  the  News,”  “Shopping  Postscripts,” 
drama  criticism  by  John  Mason  Brown, 
“The  World  Today”  by  Percy  Win¬ 
ner,  “News  Behind  the  News,”  Jack 
Kofoed’s  “Thrills  in  Sports,”  Herbert 
L.  Stephen’s  “Advertising  and  Retail¬ 
ing”  column,  “Look  Aloft  for  the 
W’eather,”  etc. 

The  New  York  Daily  News  Dec.  9 
devoted  its  editorial  space  in  compli¬ 
menting  Mr.  Stem  on  his  acquisition  of 
the  Post.  The  publisher  was  lauded  for 
saving  the  jobs  of  some  700  employes, 
and  the  editorial  added : 

“As  to  Mr.  Stern,  new  owner  of  the 
Evening  Post,  the  fact  we  remember 
chiefly  about  him  is  that  as  publisher 
of  the  Philadelphia  Record  he  put  the 
Record  under  the  President’s  blanket 
NRA  code  last  summer  w'ithout  quirks 
or  quibbles,  about  the  time  the  News 
d'd  the  same  thing.  He  fired  an  edi¬ 
torial  blast  at  that  time  against  pub¬ 
lishers  who  were  squirming  and 
squawking  about  freedom  of  the  press 
and  about  how  reporters  and  desk  men 
were  artists  or  professional  people 
esthetically  above  such  vulgarities  as 
shorter  working  hours.  It  made  good 
reading,  we  thought. 

“If  Mr.  Stern  will  pursue  these 
policies  with  the  Evening  Post,  we  hope 
and  believe  he  will  make  headway  with 
the  paper — which  incidentally  has  al¬ 
ways  bwn  a  fine  paper.  They  arc  good 
policies ;  or  at  any  rate  they  have  turned 
out  to  be  profitable  policies  in  the  case 
of  the  News.” 

Grover  Whalen,  New  York  NRA  ad¬ 
ministrator,  commended  Mr.  Stem  this 
w’eek  for  having  acted  “in  keeping  with 
the  spirit  of  the  national  recovery  pro¬ 
gram”  in  preventing  by  his  purchase 
the  unemployment  of  700  persons.  'The 
purchase,  at  a  time  when  the  passing 
of  the  Post  was  the  subject  of  rumor, 
was  a  matter  of  the  “greatest  economic 
importance  to  members  of  the  Fourth 
Estate,”  said  Mr.  Whalen, 


MICHIGAN  LEAGUE  MEETING 

Members  of  the  Michigan  League  of 
Home  Dailies  will  attend  a  special  meet¬ 
ing  pec.  16  at  the  Rowe  Iwtel,  Grand 
Rapids,  Mich.,  to  discuss  recommenda¬ 
tions  of  a  committee  headed  by  H.  S. 
Pringle,  publisher  of  the  South  Haven 
(Mich.)  Tribune,  relative  to  adopting  a 
plan  of  using  newsprint  consumption  as 
a  basis  for  advertising  and  circulation 
rates.  'The  plan,  as  outlined  in  last 
week’s  issue  of  Editor  &  Publisher, 
entails  the  adoption  also  of  a  uniform 
cost  system  for  League  papers  using 
this  new  type  of  advertising  rate  struc¬ 
ture. 


COMBINATION  RATES  ENDED 

The  New  Orleans  Item  and  Tribune 
has  withdrawn  combination  rates  for 
the  use  of  morning,  evening  and  Sunday 
editions  on  a  three-time  and  a  five-time- 
a-week  basis. 


NEW  PRESS  INSTALLED 

The  Santa  Barbara  (Cal.)  Daily 
Netvs  and  Press  has  installed  a  new 
Super  Speed  48  page  Goss  press. 


FIRE  CHOSE  PSYCHOLOGICAL 
MOMENT  IN  SOUTH 

WHILE  all  fire  extinguishers  in 
the  building  were  being  refilled 
on  the  third  floor,  fire  broke  out  in 
the  basement  of  the  Winston-Salem 
(N.  C.)  Journal-Sentinel  building 
one  afternoon  recently.  The  flames 
were  confined  to  a  press  used  to 
bale  papers  and  little  damage  re¬ 
sulted. 

By  a  queer  coincidence  the  flames 
were  raging  in  the  basement  with¬ 
out  the  knowledge  of  the  news  de¬ 
partment  on  the  second  floor.  Re¬ 
porters  heard  the  fire  trucks  in  the 
distance  and  called  to  ask  where  the 
fire  was. 

Gene  Legrand,  building  superin¬ 
tendent,  was  making  his  annual  in¬ 
spection  of  the  fire  extinguishers 
and  having  them  refilled.  This  is 
the  first  fire  in  the  present  Journal- 
Sentinel  Building. 


WIRES,  RADIO,  MERGER 
PLAN  UP  TO  CONGRESS 


All  Communications  Would  Be  Under 

Direct  Federal  Rule,  Though 

Ownership  Proposal  Is  Re¬ 
garded  As  “Club” 

(.Special  to  Editor  &  Publisher) 

Washi.vuton,  Dec.  14 — Merger  of 
telephone,  telegraph  and  radio  agencies 
under  direct  government  control  will  be 
proposed  to  Congress  when  it  meets, 
three  weeks  hence,  for  the  purpose  of 
effecting  economies  by  eliminating  de¬ 
structive  competition  charged  to  the 
present  lack  of  regulation. 

The  plan  of  amalgamation,  drafted 
by  an  interdepartmental  committee  and 
examined  by  President  Roosevelt  be¬ 
fore  it  was  forwarded  to  the  House 
and  Senate  Committees  on  Interstate 
and  Foreign  Commerce,  would  permit 
the  utilities  to  perfect  their  own 
mergers  by  removing  the  obstacle  of 
anti-trust  inhibitions.  To  insure  prompt 
action  by  the  Western  Union,  Postal 
Telegraph  and  the  broadcasting  and 
wireless  units,  the  committee  mentions 
the  possibility  of  government  owner¬ 
ship,  but  this  is  regarded  more  as  a 
club  or  threat  than  an  actual  possi- 
liility. 

President  Roosevelt,  although  ac¬ 
tively  interested  in  the  prospect  of  a 
unified  system  of  communications,  is 
withholding  comment  on  the  proposed 
plan  until  the  congressional  committee 
chairmen  have  formed  and  expressed 
their  opinions. 

To  carry  out  the  plan  of  the  inter¬ 
departmental  committee,  it  would  be 
necessary  only  for  (Congress  to  set  up 
a  regulatory  commission  having  power 
to  supervise  the  mergers.  Several  years 
would  be  required  to  consummate  the 
task,  which  in  addition  to  the  details 
to  be  worked  out  by  the  now  competing 
companies,  would  involve  a  transfer  of 
telephone  and  telegraph  control  from 
the  Interstate  Commerce  Commission, 
and  of  radio  supervision  from  the  Fed¬ 
eral  Radio  Commission,  to  a  newly  cre¬ 
ated  communications  commission. 

The  committee  in  its  report  to  the 
President  and  Congress,  pointed  out 
that  reduced  rates  would  result  from  a 
regulation  of  profits,  overhead  expenses 
and  intercompany  charges,  and  through 
the  prevention  of  discriminatory  prac¬ 
tices.  Other  advantages  of  regulation 
would  be  to  limit  depreciation  charges, 
prevent  speculative  management,  pre¬ 
vent  watering  of  stocks  and  require  ex¬ 
tension  of  service  to  localities  and 
homes  now  without  service.  An  oper¬ 
ating  advantage  is  cited  in  the  likeli¬ 
hood  that  the  same  wires  might  be  used 
for  both  telephone  and  telegraphic 
transmission. 

At  the  last  session  of  Congress,  the 
House  authorized  a  merger  of  the 
Western  Union  and  the  Postal  Tele¬ 
graph  Company,  but  the  Senate  rejected 
the  bill.  Proponents  declared  such  a 
joinder  would  have  made  possible  a  20 
Iier  cent  reduction  in  rates. 


A.B.C.  RESTORES  DAILY 
TO  MEMBERSHIP 


SuRpention  of  Youngstown  Vindicator 
It  Lifted  by  Board  After 
“Underlying  Conditions” 

Are  Changed 


-Announcement  was  made  this  week 
that  the  suspension  of  the  Youngstovm 
(O.)  Vindicator  from  the  Audit  Bureau 
of  Circulations  has  been  lifted.  A  bul¬ 
letin  to  A.B.C.  members  states  that 
"upon  assurance  satisfactory  to  the  bu- 
reau  of  the  removal  by  the  Youngstown 
V^indicator  of  the  underlying  conditions 
upon  which  suspension  of  that  paper 
was  based,  the  suspension  has  been 
lifted.” 

The  bulletin  also  states  that  the  audit 
report  for  the  period  ending  March  31, 
1933,  has  been  ordered  released  and  an 
audit  of  the  Vindicator  for  the  period 
ending  Dec.  31,  1933,  will  be  made  at 
once.  Likewise,  in  accordance  with  the 
rules,  an  audit  of  the  Y oungstown  (0.) 
Telegram  will  also  be  made  for  the 
same  period. 

Commenting  upon  the  action  of  the 
board  lifting  the  suspension,  O.  C. 
llarn,  managing  director  of  the  Bureau, 
stated  that  the  Vindicator  had  corrected 
the  lack  of  corroborative  data  neces¬ 
sary  in  connection  with  auditing  the  cir¬ 
culation  records  and  the  A.  B.  C.  au¬ 
ditors  anticipated  no  further  trouble. 
The  Vindicator  was  suspended  last 
month  by  action  of  the  board  of  di¬ 
rectors  “on  account  of  unsatisfactory 
condition  of  the  circulation  records.” 


EXTRADITION  FIGHT  LOST 
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Tennessee  Supreme  Court  Rules 
Against  Luke  Lea  and  Son 

Col.  Luke  Lea,  former  publisher, 
Nashville  Tennessean,  and  Luke  Lea, 
Jr.,  lost  their  fight  to  prevent  extra¬ 
dition  to  North  Carolina  when  the  Ten¬ 
nessee  supreme  court  returned  an  ad¬ 
verse  decision  Dec.  9,  but  plans  for  an 
appeal  to  the  United  States  Supreme 
Court  were  at  once  perfected  and  bond 
of  $20,000  each  completed. 

Lea  and  his  son  instituted  habeas  cor¬ 
pus  proceedings  after  (jOv.  Hill  Mc¬ 
Alister  had  held  they  were  fugitives 
from  justice  and  ordered  their  extra¬ 
dition  to  North  Carolina,  where  they 
were  convicted  more  than  two  years 
ago  on  charges  developing  from  failure 
of  the  Central  Bank  and  Trust  Com¬ 
pany,  Asheville,  a  $17,000,(X)0  institu¬ 
tion.  The  elder  was  sentenced  to  six 
to  ten  years  imprisonment,  and  Luke, 
Jr.,  was  given  the  alternative  of  pay¬ 
ing  $25,000  in  fines  or  serving  two  to 
six  years. 


NAZIS  BAR  U.  S.  PAPERS 

National  Free  Press,  Chicago,  and 
New  York  Mirror  Excluded 

The  National  Free  Press  of  Chicago, 
a  weekly  newspaper  publish^  in  both 
English  and  German,  and  the  Nets 
York  Mirror  have  been  prohibited  in¬ 
definitely  in  Germany,  it  was  announced 
Dec.  9  in  a  Chicago  Tribune  Press  Ser¬ 
vice  dispatch,  according  to  an  announce¬ 
ment  made  in  Munich  in  the  name  of 
the  ministry  of  interior. 

Erich  Von  Schroetter,  editor  of  the 
National  Free  Press,  published  at  118 
North  La  Salle  street,  Chicago,  stated 
this  week  that  he  was  not  surprised 
his  publication  had  been  barred  in  Ger¬ 
many,  but  that  he  rather  expected  it 
because  of  the  paper’s  anti-Hitler  policy. 

The  National  Free  Press  was  found^ 
two  months  ago  by  Dr.  Von  Schrort- 
ter,  who  formerly  was  connected  with 
the  Stoats  Herald  and  the  Duerger  Zei- 
tung,  publication  of  the  German-Ameri- 
can  Citizens’  League. 
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OPENS  LOUISVILLE  BUREAU 
The  Cincinnati  Enquirer  has  opened 
a  Kentucky  news  bureau  m  Louisville 
to  replace  its  capital  bureau  operate 
at  Frankfort  for  several  years.  Wil¬ 
liam  G.  Mason,  Frankfort  bureau  man¬ 
ager,  is  in  charge.  Capital  news  is 
being  handled  by  W.  Sigsbee  Sherwood. 
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Editor  &  Publiiher  for  December  16,  1933 


CHANGES  IN  TUGWELL  BILL  EXPECTED 

Present  Language  Will  Be  Modified,  Hearings  Indicate,  But  Law  Prohibiting  False  Advertising 
Will  Be  Approved  By  Congress  at  Coming  Session — Nearly  100  Witnesses  Testify  at  Hearings 

WASHINGTON,  Dec.  11 — Unless  I»„  U  AilANININ^  believing  irom  the  statement  that  it  was 

all  s.gns  fail.  Congress  at  its  next  - 


VV  all  signs  fail,  Congress  at  its  next 
session  will  adopt  a  bill  amending  the 
existing  food  and  drugs  act  in  a  number 
respects,  including  a  provision  pro¬ 
hibiting  false  advertising  of  foods,  drugs 
and  cosmetics. 

This  appeared  evident  following  the 
hearings  on  the  so-call_ed  Tugwell  bill 
held  by  a  subcommittee  of  the  Senate 
Coniniittee  on  Commerce  Dec.  7  and 
H  The  subcommittee  was  headed  by 
Senator  Royal  S.  Copeland,  of  New 
York,  and  included  Senators  Charles  L. 
McXary,  of  Oregon,  Republican  leader 
of  the  Senate,  and  Hattie  W.  Caraway, 
of  Arkansas. 

At  the  close  of  the  hearings  Senator 
Copeland  said  he  would  endeavor  to  get 
the  subcommittee  together  before  Christ¬ 
mas  to  go  over  the  evidence  and  to 
formulate  a  report  to  be  made  to  the 
full  committee  shortly  after  the  con¬ 
vening  of  Congress. 

Belief  that  the  bill,  in  amended  form, 
will  be  passed  during  the  coming  session 
was  strengthened  as  witness  after  wit¬ 
ness— nearly  100  in  all — took  the  stand 
to  testjfy  to  the  need  for  revision  of 
the  existing  act,  particularly  to  cover 
false  advertising. 

Outstanding  was  the  fact  that  only 
three  witnesses  condemned  the  bill  as 
unnecessary  and  placed  themselves  on 
record  against  any  revision  of  the  ex¬ 
isting  law.  All  others,  representing 
food  and  drug  manufacturers,  adver¬ 
tisers  and  advertising  agencies,  the  con¬ 
sumer,  and  labor,  declared  themselves 
in  favor  of  the  basic  principles  of  the  bill. 
The  “unalterables”  were  John  S.  Hall, 
representing  the  American  Association 
of  Manufacturers  of  Fruit  and  Flavor- 
sig  Syrup;  W.  H.  Thompson,  repre- 
lenting  The  Proprietary  Association, 
ud  Ray  S.  Schatterer,  representing  the 
New  York  City  Board  of  Trade. 

The  hearings  brought  an  audience  of 
re  than  200  witnesses  and  spectators, 
uding  L.  B.  Palmer,  general  man- 
r,  American  Newspaper  Publishers’ 
wjociation;  John  A.  Benson,  president, 
American  Association  of  Advertising 
;encies,  and  others  well-known  in  the 
rertising  and  publishing  held. 

The  hearings  left  no  room  for  doubt 
at  extensive  alterations  will  be  made 
cthe  bill  before  it  is  presented  to  the 
nate.  There  is  no  doubt  that  the 
se  advertising  provisions  will  be  con- 
erably  changed,  probably  to  prohibit 
y  false  adverWsing  or  false  and  mis- 
’ing  advertising,  without  the  “am¬ 
ity  or  inference’’  phrase. 

The  inost  popular  definition  of  false 
vertising  was  presented  by  Charles 
tsley  Dunn,  on  behalf  of  the  Asso- 
ed  Grocery  Manufacturers  of  Am¬ 
ine.,  and  the  American  Pharma- 
iral  Manufacturers  Association.  This 
ition  would  declare  an  advertise- 
t  to  be  false  “if  it  is  false  or  in¬ 
juriously  misleading  in  any  material 
icular  related  to  the  purposes  of  the 

Mr.  Benson  presented  another  dehni- 
0  which  would  declare  advertising  to 
false  “if  in  any  material  respect  it 
Bscntially  untrue  or  inherently  decep- 
He  said,  however,  that  he  be- 
Mr.  Dunn’s  definition  would  be 

Mr.  Dunn’s  definition  also  was  ap- 
ved  by  C.  C.  Parlin,  of  the  Curtis 
ilishing  Company,  representing  the 
triodical  Publishers’  Institute. 

Mr.  Parlin  attacked  the  bill  unmerci- 
r,  declaring  it  the  “most  vicious  bill 
concoct^  from  an  advertising 
dpoint.”  He  declared  that  standard- 
on  of  brands  as  contemplated  by  the 
would  eliminate  much  food  advertis- 
and  would  result  in  lessened  sales 
1  unemployment  of  “tens  of  thousands 
men.” 

He  made  it  plain,  however,  that  the 
radical  publishers  wanted  the  exist- 
act  amended  to  cure  some  of  the 


evils  which  have  arisen  through  its  de¬ 
ficiencies. 

“We  don’t  want  this  bill  killed,”  he 
said.  “The  worst  thing  that  could  hap¬ 
pen  would  be  no  bill  at  all.  We  will  go 
100  per  cent  with  you  to  correct  the 
evils  which  have  arisen.” 

Mr.  Parlin  also  pointed  out  a  number 
of  defects  in  the  Mil  as  drawn. 

Called  to  refute  Mr.  Parlin’s  testi¬ 
mony  that  the  bill  would  result  in  un¬ 
employment — the  same  testimony  having 
been  given  by  other  witnesses — Thomas 
Eliot,  associate  counsel,  U.  S.  Depart¬ 
ment  of  Labor,  said  that  department  did 
not  believe  the  bill  would  result  in  large 
unemployment.  He  said  that  whatever 
unemployment  did  result  from  the  clos¬ 
ing  of  plants  making  harmful  or  worth¬ 
less  products  would  be  eliminated  by 
plants  making  reputable  products. 

Mr.  Ben^n  said  advertising  agencies 
were  heartily  in  favor  of  giving  the 
consumers  protection  against  false  ad¬ 
vertising  of  foods,  drugs  and  cosmetics. 
The  best  safeguard  against  trickery,  he 
said,  was.  “resiwnsible  advertising  in  a 
recognized  medium.” 


Urging  language  which  would  admit 
of  broader  statements  in  advertisements 
than  on  labels  he  pointed  out  that  the 
job  of  advertising  was  to  sell.  Labels, 
he  said,  could  be  construed  literally,  but 
advertising  must  be  broadly  construed 
in  the  light  of  the  fact  that  it  is  de¬ 
signed  to  sell  products. 

“Advertising  is  a  special  plea,”  he 
said.  “It  is  salesmanship  in  print.  No 
advertiser  however,  has  the  right  to 
make  false  statements  or  to  make  true 
statements  false  by  distorting  them.” 

He  said  that  section  9  (b)  (1)  of  the 
act  should  be  eliminated.  This  section 
provides  that  an  advertisement  of  a  drug 
shall  be  deemed  to  be  false  if  it  includes 
the  name  of  any  disease  for  which  the 
drug  is  not  a  specific  cure  but  only  a 
palliative  and  fails  to  state  with  equal 
prominence  and  in  immediate  connection 
with  the  name  that  the  drug  is  not  a  cure 
for  the  disease. 

Mr.  Benson  said  the  average  consum¬ 
er  did  not  know  the  difference  between 
a  cure  and  a  palliative  and  would  be 
discouraged  from  using  a  product  which 
might  be  helpful  to  him  as  a  palliative. 


RETAILER  CALLS  FOR  ADVERTISING 
MEN  TO  SUPPORT  A  NEW  DRUGS  BILL 

Indianapolis  Store  Man  Says  Dealer  Cannot  Tell  What  He  is 
Selling,  Yet  May  Incur  Liability — Says  Current 
Abuses  Imperil  Reader  Confidence 

SPEAKING  from  the  retailer’s  view-  by  a  patron  who  purchased  a  certain 
point,  L.  A.  Murchison,  of  H.  P.  widely  advertised  preparation  and  sued 
Wasson  &  Co.,  Indianapolis,  has  taken  the  store  for  physical  impairment  re¬ 
issue  with  the  -Advertising  Club  of  In-  suiting  from  the  use  of  the  product, 
dianapolis  in  regard  to  the  Tugwell  Damages  were  awarded  by  the  court 
bill.  The  club  recently  circulated  a  against  the  store,  in  the  sum  of  $15,000. 
statement  to  its  members  outlining  nine  Intensive  investigation  and  analysis  by 
objections  to  the  bill  and  urging  that  several  disinterested  agencies,  proved 
“every  advertising  man  should  register  that  the  product  was  harmful.  Prac- 
his  opposition.”  tically  every  fine  retail  store  in  the 

Pointing  out  that  the  retailer  may  in-  country  had  sold  it  upon  the  assumption 
cur  liability  for  the  sale  of  products  that  the  ingredients  were  harmless  and 
which  injure  their  users,  and  that  he  that  the  product  would  do  that  which  it 
cannot  himself  determine  the  value  of  was  supposed  to  do. 
all  the  preparations  he  sells,  Mr.  Murch-  “.At  the  time  of  the  trial,  which  was 
ison  wrote  to  Editor  &  Publisher:  two  years  after  the  original  sale  by  the 

“It  would  seem  to  us  in  the  retail  retail  store  in  question,  the  manufacturer 
business  that  advertising  clubs  and  had  gone  into  bankruptcy  and,  of  course, 
everyone  interested  in  advertising  as  a  was  not  liable.  The  store  conseauently 
motivating  force  in  business  as  well  as  had  to  stand  not  only  the  publicity  of 
those  interested  in  building  up  a  lasting  the  trial,  but  the  expense  incurred  in 
consumer  demand  through  dependable  settlement. 

worth-while  products,  should  do  every-  “I  doubt  if  you  frequently  hear  the 
thing  possible  to  effect  passage  of  any  retailer’s  side  of  the  arguments  in  favor 
measure  designed  to  improve  the  stand-  of  placing  a  curb  on  advertising  prod- 
ards  of  manufacturing  generally  today.  ucts  sold  through  retail  stores.  'There 
“We  believe  this  is  something  that  is  no  question  of  consumers’  belief  in 
should  have  the  immediate  and  earnest  the  majority  of  the  leading  metropolitan 
consideration  of  all  advertising  men  of  newspapers.  They  believe  what  they 
this  country — publishers  of  newspapers,  read  and  they  seek  the  article  adver- 
advertising  agencies,  as  well  as  manu-  tised  therein  at  their  favorite  retail  store, 
facturers.  but  under  the  present  circumstances,  it 

“We  are  prompted  to  write  ’’ou  con-  is  necessary  for  the  retailer  to  cover 
cerning  this  because  as  one  of  the  largest  himself  with  liability  protective  insur- 
retail  stores  in  the  city,  catering  to  the  ance  before  he  dares  sell  any  of  the  so- 
highest  type  of  clientele,  we  believe  that  called  ‘cure-alls’  and  preparations  so  fre- 
certain  agencies  are  at  work  doing  the  quently  promoted  through  just  such 
very  thing  which  the  newspaper  pub-  national  newspaper  advertising, 
lishers  themselves  are  attempting  to  “It  seems  to  us  rather  forelxxling  that 
prevent :  that  is,  the  destruction  of  con-  retailers  today  are  forced  to  establish 
fidence  in  advertising.  their  own  testing  laboratories  to  analyze 

“I  am  not  one  of  those  who  believes  the  manufacturers’  products  sold  over 
the  newspaper  is  any  less  po-’erful  an  their  counters  in  order  to  protect  them- 
advertising  medium  than  it  has  proved  selves  from  action  by  customers, 
itself  in  the  past,  but  I  believe  that  “We  have  for  many  years  advertised 
many  agencies  are  bending  their  efforts  the  fact  that  we  do  not  sell  ‘seconds’  or 
to  make  it  so  and  will  unless  publishers  'substandards’  and  in  the  pursuit  of  this 
themselves  recognize  and  endeavor  to  policy  we  have  won  many  thousands  of 
correct  the  abuses  to  which  their  readers  staunch  supporters  in  this  state, 
are  subjected  through  the  advertising  “When  it  comes  to  the  matter  of 
of  worthless  products  using  their  col-  drugs,  toilet  preparations  and  cosmetics 
umns.  'This  is  certainly  true  at  the  and  similar  items,  however,  it  is  obvi- 
present  time  because  of  die  tremendous  ously  an  extremely  difficult  matter  for 
amount  of  questionable  merchandise  be-  the  retailer  to  go  into  the  practice  of 
ing  pedded  throughout  the  country  by  chemistry  to  satisfy  himself  of  the  worth 
fly-by-night  manufacturers.  of  such  product  in  order  to  protect  him- 

“Recently  a  store  of  very  high  stand-  self  if  the  consumer  later  finds  the  arti- 
ing  in  its  community,  was  hailed  to  court  cle  not  as  represented.” 


believing  from  the  statement  that  it  was 
without  any  effect.  Proper  copy  re¬ 
straint  could  take  care  of  cases  oi  this 
kind,  he  said. 

Alfred  T.  Falk,  representating  the 
Advertising  Federation  of  -America,  of 
which  he  is  director  of  research  and 
education,  told  the  subcommittee  that 
“The  A.  F.  A.  wholeheartedly  approves 
the  objectives  of  Senate  Bill  1944  as 
stated  m  its  title.”  Attainment  of  these 
objectives,  he  said,  “will  bring  not  only 
greater  protection  for  the  public  health 
but  will  also  strengthen  and  increase 
the  usefulness  of  advertising  as  a  means 
of  selling  goods.”  Organized  advertis¬ 
ing,  Mr.  Falk  said,  has  already  done 
much  to  advance  advertising  ethics. 

However,  he  cited  “flaws  ’  in  a  num¬ 
ber  of  provisions.  He  objected  to  the 
paragraph  holding  advertising  false  if 
by  ambiguity  or  inference  it  creates  a 
misleading  impression.  He  proposed  to 
eliminate  the  reference  to  “general 
agreement  of  medical  opinion”  and  sub¬ 
stitute  a  ban  on  “any  representation  con¬ 
cerning  such  drug  which  is  not  sup¬ 
ported  by  scientilic  or  medical  test.” 
He  also  asked  that  “curative”  in¬ 
serted  before  “effect”  in  the  prohibition 
of  advertising  which  represents  a  drug 
to  have  “any  effect”  in  the  treatment  of 
a  list  of  specified  diseases.  He  criti¬ 
cized  the  “ambitious  outline  for  granting 
autocratic  power  to  an  executive  officer 
of  the  United  States  government.” 

"Uur  greatest  immediate  concern  in 
the  whole  matter,”  he  concluded,  “is  the 
possible  effect  on  economic  recovery  in 
this  country.  There  is  not  the  l^st 
doubt  that  the  passage  of  this  bill  with¬ 
out  modifications  would  so  greatly  dis¬ 
courage  manufacturers  and  sellers  of 
foods,  drugs,  and  cosmetics  from  at¬ 
tempting  to  advertise  their  wares  that 
the  volume  of  their  advertising  would 
be  reduced  tremendously.  This  in  turn 
could  not  help  but  radically  shrink  the 
volume  of  business  in  this  field  which 
would  naturally  result  in  substantial 
lessening  of  employment  and  profits.” 

Though  declaring  some  sections  of  the 
bill  were  laudable,  William  L.  Daley, 
VVashington  representative.  National 
Editorial  Association,  opposed  it  as  be¬ 
ing  “sufficiently  specious  to  raise  grave 
doubts  as  to  its  practical  aspects.” 

“Much  of  the  testimony  adduced  be¬ 
fore  the  subcommittee  by  previous 
speakers  shows  quite  clearly  that  pres¬ 
ent  laws  are  adequate  or  could  ^  made 
effective  by  a  few  amendments  in  order 
to  clear  out  any  undesirable  under¬ 
growth  that  has  cropped  out  here  and 
there  in  the  industries  covered  by  this 
bill,”  he  said. 

Mr.  Daley  struck  at  “bureaucrats” 
and  said  the  small-town  publishers  he 
represented  had  intimate  knowledge  of 
their  workings. 

He  said  the  statement  of  Assistant 
Secretary  of  Agriculture  R.  G.  Tugwell 
that  the  most  flagrant  abuses  of  adver¬ 
tising  are  found  in  small  dailies  and 
country  weeklies  and  that  “many  small¬ 
town  newspapers  salve  their  consciences 
for  advertising  perfectly  worthless  and 
often  dangerous  products  by  charging 
a  higher  advertising  rate  for  this  type 
of  copy”  was  unfair. 

“The  Professor  apparently  is  referring 
to  the  horse  and  buggy  days  of  the 
newspapers  and  the  advertising  busi¬ 
ness,”  Mr.  Daley  said.  “This  unfair 
statement  of  this  government  advocate 
greatly  exaggerates  the  present  day  sit¬ 
uation.  Unfortunately  he  has  been  so 
busy  fostering  his  net  theories  that  he 
has  not  taken  the  trouble  to  inquire  into 
present  practices. 

“The  rank  and  file  of  American  news¬ 
papers,  particularly  in  the  small  towns, 
are  as  zealous  in  guarding  t^ir  columns 
against  frauds  as  any  ethical  medial 
journal  for  they  have  the  same  definite 
responsibility  to  their  readers.  Con¬ 
trary  to  Dr.  TugwelTs  ideas  tlut  the 
average  newspaper  cannot  curb  its  cu- 
(Contmued  on  page  54) 
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N.  Y.  GROUP  WILL  SEEK 
CONFIDENCE  LAW 

State  Society  of  £<iitor»  Will  Prepare 
Measure  for  Introduction  in 
Asaembly — Group  Meet* 
in  Buffalo 

Legislatiun  to  aateguard  tlie  sources 
ot  newspaper  reporters'  miorination  wrill 
be  sougnt  at  the  lortlicoiniug  session  of 
the  Aew  York  state  assembly. 

Decision  to  take  this  step  was  reached 
at  a  meeting  of  the  hiew  York  State 
Society  of  Lditors  in  Buffalo  on  Mon¬ 
day  ot  this  week.  A  definite  plan  to 
obtain  such  legislation  and  probably  a 
suggested  bill  will  be  presented  to  the 
society  at  a  meeting  in  Lake  Placid, 
Jan.  11  and  12. 

W.  H.  Sanford,  managing  editor  of 
the  Rochester  Democrat -Chronicle,  who 
has  been  makmg  an  intensive  study  of 
the  matter,  told  the  editors  there  is  no 
law  in  New  York  state  which  now  pro¬ 
tects  the  sources  of  newspapermen’s  in¬ 
formation. 

He  recommended  that  a  new  law  af¬ 
fording  such  protection  be  patterned 
after  existing  statutes  in  Maryland  and 
New  Jersey. 

Mr.  Sanford  was  instructed  to  con¬ 
tinue  his  work  and  to  present  his  final 
report  to  the  society  at  its  next  meet¬ 
ing.  Harry  VV.  Stutz,  Ithaca  Journal- 
News,  and  ClareiKe  T.  Leighton,  Os- 
wego  Palladium-Times,  the  latter  presi¬ 
dent  of  the  society,  spoke  in  favor  of 
the  proposed  legislation. 

Alfred  H.  Kirchhofer,  managing 
editor  of  the  Buffalo  Evening  News, 
spoke  strongly  against  the  license  pro¬ 
vision  of  the  NRA  as  applied  to  news¬ 
papers. 

There  was  considerable  discussion  of 
the  question  of  child  labor,  especially 
any  federal  legislation  which  would  ban 
newspaper  boys  under  the  age  of  16 
years  from  working.  No  action  was 
taken,  however. 

Divided  opinion  was  expressed  with 
respect  to  the  formation  of  newswriters’ 
guilds.  Dwight  Marvin,  editor  of  the 
Troy  Record,  said  he  believes  the  idea 
is  “almost  impractical.” 

Past  experience  in  forming  guilds 
leads  to  the  belief  that  these  attempts 
soon  “give  way  to  a  lackadaisical  atti¬ 
tude  on  the  part  of  reporters  and 
writers,”  according  to  Mr.  Marvin. 

Several  editors  expressed  the  belief 
that  guilds  would  help  both  the  writers 
and  their  employers  provided  the  ad¬ 
ministration  of  the  organizations  is  wise 
and  reasonable.  There  is  an  encour¬ 
aging  trend  toward  conservatism  among 
the  organizers  of  guilds,  it  was  said. 

Criticism  of  the  Roosevelt  adminis¬ 
tration  in  the  press  was  discussed  at 
some  length.  Persons  in  close  touch 
with  the  administration  expressed  be¬ 
lief  that  only  “constructive  criticism” 
is  welcomed  by  Washington  at  this 
time. 

The  Tugwell  bill  was  sharply  criti¬ 
cized  as  a  prospective  threat  to  news¬ 
paper  revenue.  The  opinion  was  ex¬ 
pressed  that  the  manifest  imperfections 
in  the  measure  will  cause  it  to  be 
altered  before  it  is  submitted  to  Con¬ 
gress. 

President  Leighton  termed  the  bill 
“highly  impractical.” 

Father  Coughlin  and  other  radio  com¬ 
mentators  were  a  subject  of  major  at¬ 
tention  before  the  conference.  Those 
present  said  the  commentators  offer 
serious  competition  to  newspapers,  but 
agreed  that  the  public  is  demanding 
news  of  the  activities  of  these  men,  es¬ 
pecially  the  Detroit  priest. 

It  was  decided  to  hold  no  meeting 
in  March  but  to  hold  the  annual 
convention  in  May  in  Central  New 
York. 

The  president  and  the  secretary  will 
select  the  meeting  place. 

Among  those  in  attendance  at  the 
conference,  held  in  the  Buffalo  Courier- 
Express  new  plant,  were  Mr.  Leighton, 
Harold  B.  Johnson,  Watertown  Times; 
Fred  H.  Crook,  Cortland  Standard;  J. 
Harold  Swanson,  Jamestown  Morning 
Post;  John  A.  Hall,  Jamestown  Jour¬ 
nal;  ^  Earl  Q.  Stowitts,  Amsterdam 
Evening  Recorder;  DwightMarvin,  Troy 


A.  B.  C.  BOARD  EXTENDS 
ARREARAGE  RULE 


Moratorium  Will  Continue  Until  Dec. 
31,  1934 — Addition  U  Made 
to  Newspaper  Contest 
Paragraph 
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An  airplane  view  of  the  William  Rockhill  Nelson  Gallery  of  Art  and  Atkins 
Museum,  with  beautifully  landscaped  grounds  of  20  acres. 


Avast  fortune  in  art  objects  was  There  is  an  inner  open-air  court  of 
made  available  to  the  oeoole  of  pink  and  yellow  Mansoto.  It  is  of 

Renaissance  design,  with  a  double-col¬ 
umned  cloister.  The  fountain  is  of  cipo- 
lino  marble  from  a  Roman  bath. 

The  main  stairway  in  the  Atkins  wing 
is  paneled  with  a  series  of  murals  by 
Andrew  T.  Schwartz  symbolizing  the 
great  periods  in  the  development  of  art. 

On  the  ground  floor  of  the  building  is 
an  auditorium  with  a  seating  capacity 
of  700  and  a  stage  adaptable  to  musical 
and  dramatic  presentations. 

The  painting  galleries  are  on  the 
first  floor.  The  first  floor  also  houses 
the  department  of  prints  and  drawings, 
decorative  arts,  the  loan  exhibition  gal¬ 
leries  and  the  French,  English  and 
Spanish-Italian  period  rooms. 

On  the  second  floor  are  the  collec¬ 
tions  from  the  Near  and  Far  East,  the 
classical  department,  the  galleries  of 
.American  paintings,  the  American  wing 
of  period  rooms,  the  oak  hall  from  Mr. 
Nelson’s  residence  and  the  western  gal¬ 
lery  of  copies.  At  the  present  time  only 
a  half  of  the  building  is  being  com¬ 
pleted  on  the  inside  and  the  west  wing 
is  being  reserved  for  future  development. 

To  the  left  of  the  north  facade  is  a 
lounge-waiting  room.  A  smoking 
lounge  is  located  on  the  south  mezzanine 
floor  east  of  the  main  entrance.  A  simi¬ 
lar  comfortable  lounge  is  adjacent  to  the 
oak  hall. 

nt  ( _ I  ”  r  A  L"  •ij-  - The  opening  of  the  gallery  coincides 

_ with  the  arrival  of  Whistlers  famous 

ci  sculptured  painting  “Mother,”  which  is  being  lent 


VAST  fortune  in  art  objects  was 
made  available  to  the  people  of 
Kansas  City  and  surrounding  territory 
with  the  opening  of  the  William  Rock- 
hill  Nelson  Gallery  of  Art  and  Atkins 
Museum  in  Kansas  City  Dec.  11. 

The  gallery  and  museum  were  erected 
and  assembled  at  a  cost  of  $15,000,000. 

In  a  special  preview  opening  Sunday, 
Dec.  10,  more  than  2,500  art  critics, 
dealers,  newspaper  editors,  officials 
from  several  states  and  others  attended 
in  formal  attire. 

The  purchase  of  art  was  provided  for 
in  the  will  of  William  Rockhill  Nelson, 
founder  and  editor  of  the  Kansas  City 
Star,  who  died  in  1915.  The  gallery 
was  _  made  possible  through  bequests 
provided  by  the  following:  Mrs.  Ida 
Houston  Nelson,  widow  of  the  Star 
founder;  their  daughter,  Laura  Nelson 
Kirkwood,  and  son-in-law  Irwin  Kirk- 
wo<^,  and  Frank  F.  Rozelle,  Mr.  Nel¬ 
son’s  attorney. 

Built  at  a  cost  of  about  $2,750,000, 
the  William  Rockhill  Nelson  Gallery 
of  Art  is  a  beautiful  structure  of  In¬ 
diana  limestone,  classical  in  style,  yet 
reflecting  modern  tendencies. 

The  building  is  390  feet  long  and  175 
feet  wide.  It  stands  in  a  20  acre  tract  of 
land  which  has  been  carefullv  land¬ 
scaped. 

The  Ionic  order  is  followed  on  the 
colonnades  forming  the  central  motifs 


particular  interest  are 
panels  in  low  relief,  designed  by  Charles 
Keck  of  New  York,  depicting  the  his¬ 
tory  of  the  exploration  and  settlement 
of  the  Middle  West,  and  the  great 
bronze  doors  of  the  south  facade  de¬ 
signed  by  Thomas  Wight  and  Mr.  Keck, 
depicting  the  story  of  Hiawatha. 


for  exhibition  in  the  gallery  through 
the  courtesy  of  the  French  Government 
and  the  Museum  of  Modern  Art  in  New 
York. 

The  famous  Nelson  collection  of 
drawings  and  paintings  and  an  impor¬ 
tant  collection  of  paintings,  sculptures 


1  he  interior  of  the  gallery  is  impres-  and  other  works  of  art  loaned  by  vari- 


The  Audit  Bureau  of  Circulations^ 
board  of  directors  voted  to  extend  thtg 
moratorium  relating  to  the  six  months 
arrearage  rule  until  Dec.  31,  1934,  at 
the  regular  meeting  in  New  York  City 
Dec.  8.  The  board  acted  upon  the  rec¬ 
ommendation  of  O.  C.  Harn,  managing 
director,  in  extending  the  moratoriu^ 
which  applies  to  all  publications,  iipl 
eluding  newspapers,  magazines,  business! 
and  farm  papers. 

The  board  received  a  progress  repor^ 
from  the  city  zone  and  trading  territorjfl 
committee,  based  on  the  recent  queM 
tionnaire  sent  to  newspaper  memberiJ 
outlining  three  plans  for  showing  cirS 
culations  by  counties,  or  within  concen^ 
trie  circles  around  city  of  publicatioa 
The  bureau  received  100  replies  to  the 
questionnaire,  with  no  one  plan  getting 
anything  like  a  majority  approval,  Mr.-  _, 
Harn  stated.  There  were  many  modify- 1  .g*!* 
ing  suggestions,  with  nothing  definite.;?.  ' 
to  report  as  a  consensus.  The  board  , 
instructed  the  committee,  which  has  been  ^ 
studying  the  trading  territory  problem 
during  the  past  year,  to  amalgamate  the  |  J 
best  features  of  each  of  the  plans 
gested,  together  with  other  suggestions  S 
offered,  and  draft  a  general  trading  zone  *  py|ij 
plan  which  will  be  submitted  to  the  ..pj 
entire  membership.  jj, 

An  addition  was  made  to  the  news-  njjidi, 
paper  form  relative  to  the  paragraph  -yv 
on  contests.  It  was  reported  at  the  j  p^jss^ 
meeting  that  the  two  types  of  contests  ^ 
provid^  for  under  the  old  form  did  not  jj 
include  a  type  of  contest  whi^  some  "Bi 
newspapers  use.  A  third  section  was  j  son  p 
therefore  added  with  such  states :  I  up  a 

“New  and  renewal  subscriptions  pro- n  given 
duced  by  any  contest  having  a  circula- fjjren’t 
tion  tie-up.”  lean  u 

The  motion  before  the  board  for  re-  “W 
peal  of  the  uniform  occupational  analy-  ^  spend 
sis  of  business  papers  was  rejected  and  I  “Bi 
the  present  rule  stands.  Previous  to  the  ltume( 
annual  convention  in  October  a  resolu- '  men 
tion  had  been  introduced  to  repeal  the  ]  forty 
rule  which  requires  uniform  occupa-  ‘‘Bi 

tional  analysis.  The  board  postponed  “D( 

action  until  sentiment  of  the  business  Have 
paper,  advertiser  and  advertising  agency  ^  Jrt  f< 
divisions  could  be  polled  at  the  con-  j 
vention.  The  advertiser  and  advertis- 
ing  agency  divisions  reported  in  favor  Thi 
of  retaining  the  present  rule,  while  the  j™*  ' 
business  paper  group  tabled  the  matter  i***!^* 
without  definite  recommendation.  .  Thi 

The  app^l  of  the  Union  City  (N.  J.) 
Hudson  Dispatch  for  allowance  to  place 
in  its  retail  trading  zone  that  part  of  I 
Hudson  county  which  is  not  included  in  I 
Union  City — was  granted  by  action  of «  ,  j* 
the  board. 

The  following  new  members  were 
elected  to  the  A.  B.  C. :  ..y^ 

Newspapers:  Parkersburg  (W.  Va.)  ..j 
News,  Mpbile  (Ala.)  Times,  Foy/or- , 


sive  in  its  simplicity  and  perfection  of 
proportions. 

The  south  vestibule  is  faced  with  a 
local  marble,  Kacimo,  of  cream  and 
brown  tones.  The  vaulting  is  decorated 
with  murals  by  Leroy  MacMorris. 

The  great  central  hall  is  faced  with 
Biesanz  travertine.  Its  12  colossal  col¬ 


ons  galleries,  institutions  and  individuals 
especially  for  the  occasion  will  be  on 
exhibit  in  the  museum. 

The  Nelson  collection  includes  works 
by  Breughel,  Caravaggio,  Corot,  Cour¬ 
bet,  Granach,  Daubigny,  Daumier,  El 
Greco,  Gainsborough,  Hals,  Ingres, 
Inness,  Millet,  Puvis  de  Chavannes. 


umns  are  of  black  marble  from  the  Py-  Raeburn,  Rembrandt,  Reynolds,  Rom- 
renees.  The  Corinthian  capiUls  are  of  ney,  Rubens,  Sargent,  Stuart,  Sully, 
Mansoto.  Smaller  gray  Ionic  columns  Tiepolo,  Tintoretto,  Titian,  Turner, 
are  from  the  quarries  in  St.  Genevieve,  Van  Dvck,  Van  Gogh,  Velasquez,  Vero- 
Mo.  The  floor  is  of  Italian  travertine,  nese,  Whistler  and  other  famous  artists. 


ville  (Ill.)  Daily  Courier,  and  Baltimort 
Daily  Record. 

Magazines :  Shadoplay,  Chicago ;  The 
Sfnir,  New  York  City;  and  Hunting  & 
Fishing  Magazine,  Boston. 

The  next  meeting  of  the  A.  B.  C. 
directors  will  be  held  at  White  Sulphur  j 
Springs  on  Feb.  2.  ^  “H 
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Record;  W.  H.  Sanford,  Rochester 
Democrat-Chronicle ;  E.  'T.  Emmons, 
Geneva  Daily  Times;  T.  E.  Brundage, 
Lockport  Union-Sun  and  Journal; 
Alfr^  H.  Kirchhofer,  Buffalo  Evening 
News;  W.  J.  Saul,  Associated  Press, 
Buffalo  bureau;  M.  V.  Atwood,  Gan¬ 
nett  newspapers,  Rochester ;  Burrows 
Matthews,  W.  J.  Conners  and  Fred  M. 
McLennan,  Buffalo,  Courier-Express, 
and  Karl  H.  Thiesing,  Syracuse,  ex¬ 
ecutive  secretary.  New  York  State 
Publishers  Association. 


SKINNER  SUCCEEDS  STEED 

John  N.  Skinner^  of  Ada,  Okla.,  has 
been  appointed  business  manager  of  the 
Shawnee  (Okla.)  Times-Record,  suc¬ 
ceeding  Tom  Steed,  editor  and  manager 
during  the  past  year,  who  has  resigned. 
The  editorial  department  will  be 
handled  by  Powell  West,  one  of  the 
owner  of  the  Times-Record.  Mrs.  West, 
who  until  a  year  ago  was  society  editor 
of  the  Daily  Oklahoman,  (Oklahoma 
City,  will  edit  the  women’s  page.  W-  p. 
Geers  is  the  other  owner. 


CHANGES  IN  PUEBLO 

With  the  departure  of  Alvin  E.  Orton  ^Ptec 
to  Denver,  where  he  joined  the  repor-  j^uei 
torial  staff  of  the  Post,  Jack  Craddock,  R 
telegraph  editor  for  the  Pueblo  (Cola)  Y 
Chieftain,  was  appointed  to  the  same 
desk  on  the  Star-Journal,  replacing  -’O. 
Orton.  Herbert  Foster,  formerly  police 
reporter  for  the  Star-Journal,  was  made 
telegraph  editor  of  the  Chieftain,  and 
Frank  Pitman,  who  formerly  was  with 
the  Star-Journal,  was  given  the  posi¬ 
tion  vacated  by  Foster.  Pitman,  for  the 
past  two  years,  had  been  with  the 
Lamar  DaUy  Sparks.  The  Star- Jour-, 
nal  (evening)  and  the  Chieftain  (moro-|^'^ 
ing)  both  are  published  by  the  Star**- 
Journal  Publishing  Corporation. 
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gridiron  club  satirizes  new  DEAL; 
ROOSEVELT  SPEAKS  ‘OFF  THE  RECORD’ 

Annual  Dinner  of  Washington  Correspondents  Pokes  Fun  at 
Government’s  Activities — NRA  Controversy  With 
Press  Presented  in  Skit 


The  fast  moving  events  of  the 
Roosevelt  administration  were  sati- 
jrized  in  song  and  skit  in  the  presence 
of  the  President 
and  leaders  in 
government,  poli¬ 
tics,  business  and 
journalism  at  the 
annual  winter 
dinner  of  the 
Gridiron  Club  in 
Washington,  Dec. 
9. 

President 
Roosevelt  made  a 
talk  at  the  din¬ 
ner.  As  at  all 
Gridiron  Club 
dinners,  this  talk 
was  not  reported. 
jT  'f  The  skits  and  songs  centered  around 
?‘v'V  j  1933  version  of  the  King  Midas  fable. 

Everything  the  king  touched  turned, 
^ ).  not  to  gold,  but  to  paper. 

The  difficulties  in  working  out  a 
^  newspaper  code  under  the  NRA  were 
'  I  treat^  in  a  brief  skit  showing  an  in- 
i  terview  between  General  Johnson  and 
group  of  the  American  Newspaper 
*  Publishers’  Association. 

™  “I’m  so  happy  to  meet  the  gentlemen 
loi  the  press,”  said  General  Johnson, 
mildly  and  amiably. 

raph  ain’t  the  gentlemen  of  the 

j  press,”  barked  back  a  publisher.  ‘‘We’re 
]  the  men  that  own  the  newspapers.  And 
1  not  1  ain’t  got  no  freedom.” 
some ;  “gut.  Colonel,”  said  General  John¬ 
son  placatingly,  “haven’t  my  boys  fixed 
up  a  nice  code  for  you?  Haven’t  they 
given  you  everything  you  wanted  ?  And 
aren’t  we  making  all  the  news  you 
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parade  of  the  alphabet.  The  lifty  mem¬ 
bers  of  the  club  marched  across  the 
stage,  each  carrying  a  standard.  At 
the  head  of  the  procession  were  such 
well-known  symbols  of  Roosevelt  ad¬ 
ministration  agencies  as  NRA,  RFC, 
AAA,  HOLC,  FERA,  CCC  and  TVA. 
Behind  them  came  numerous  other  sym¬ 
bols  prophetic  of  an  extension  of  “alpha¬ 
betical  government” — AWOL,  BVD, 
GYP,  GIN,  IWW,  NERTZ,  WCTU 
and  many  others. 

The  guest  of  honor  was  President 
Roosevelt.  Among  the  other  guests 
were  the  Ambassadors  of  Italy,  France, 
Germany  and  Turkey,  the  members  of 
the  President’s  Cabinet,  the  Minister  of 
China,  Chief  Justice  Hughes,  Senators 
Harrison,  Wagner,  Pittman,  Vanden- 
berg,  Couzens,  Hastings,  Townsend  and 
Kran,  two  Governors — Horner  of  Illi¬ 
nois  and  Ritchie  of  Maryland — and 
Mayor-elect  LaGuardia  of  New  York. 
Four  hundred  guests  were  present. 

•At  the  annual  meeting  of  the  Grid¬ 
iron  Club  held  shortly  before  the  ban- 
fiuet,  officers  were  elected  for  the 
coming  year  as  follows :  President. 
James  L.  Wright,  Buffalo  Evening 
Xeu's,  succeeding  Charles  Ross,  St. 
Louis  Post-Dist>atch;  vice-president, 
Henry  Suydam,  Brooklyn  Eagle;  treas¬ 
urer,  J.  Fred  Essary,  Baltimore  Sun. 
re-elected ;  and  secretary,  J.  Harry 
Cunninghan,  re-elected. 

Mark  L.  Goodwin,  Dallas  News; 
Walker  S.  Buel,  Cleveland  Plain- 
Dealer,  and  Ulric  Bell,  Louisville  Cour¬ 
ier-Journal,  were  elected  to  the 
executive  committee.  The  president, 
vice-president,  treasurer  and  secretary 
are  ex-officio  members  of  the  com¬ 
mittee. 


r  re-  “We  ain’t  got  no  freedom,”  re- 
aaly-  ^  sponded  the  publishers’  spokesman. 

and  I  “But  please.  Colonel,  haven’t  we 
0  the  Itumed  your  reporters  into  professional 
solu-  ’  men  and  allowed  you  to  work  them 
I  the  'forty  hours  a  day?” 

:upa-  “But  we  ain’t  got  no  freedom.” 
oned  “Dear,  dear  Colonel,  I’m  so  sorry, 
iness  Haven’t  we  tried  to  make  business  bet- 
[ency  Jtw  for  you?  Haven’t  we  told  every- 
con-  ]  Wy  that  now  is  the  time  to  buy  and 
ertis-  ]  lo  advertise  ?” 

favor  •  The  publishers  belligerently  shouted 
e  the  they  “ain’t  got  no  freedom”  and 
latter  istro***  off- 

The  attempted  censorship  of  United 
States  Treasury  news  was  treated  in  a 
skit.  A  character  representing  Acting 
Secretary  Morgenthau  was  presented 
to  King  Midas. 

“Is  your  name  Morgenthau?”  asked 
I  Midas. 

“Yes." 

“Senior  or  junior?” 

“Yes.” 

“Is  yours  the  brain  that  is  in  charge 
of  the  fiscal  policies  of  the  United 
States  ?” 

“Yes." 

“You  sound  as  if  you  had  studied 
under  me  at  Cornell.” 

“Yes.” 

King  Midas  Warren  turned  to  the 
other  characters. 

"He  isn’t  quite  bright,  is  he?  All 
he  can  say  is  ‘yes.’” 

“It’s  just  a  little  impediment  in  his 
fpcech.”  declared  one  of  them.  “He 
Bsued  a  gag  order  for  the  press,  but 
Ihe  gag  slipped  into  his  own  mouth.” 
“Yes,”  said  Morgenthau,  and  then 
ofehing  himself,  bellowed  loudly, 
“Mo.” 

In  the  traditional  speech  which  opens 
ill  Gridiron  dinners,  delivered  in  a  room 
in  darkness  except  for  the  illumination 
nf  a  lighted  gridiron,  Charles  G.  Ross, 
Washington  correspondent  of  the  St. 
Intur  Post-Dispatch  and  president  of 
Hw  club,  welcomed  the  guests  to  the 
ilinner.  “whether  you  are  Tories,  Ne- 
wderthal  men,  obscure  college  profes- 
ws,  Generals,  corporals.  Democrats  or 
acoublicans.” 

The  entertainment  continued  with  a 


CHANGES  IN  SALT  LAKE 

Frank  Hunt  has  relinquished  his  post 
as  city  editor  of  the  Salt  Lake  City 
Telegram  to  write  a  column  “About 
People.”  His  assistant,  Arthur  Deck, 
becomes  city  editor.  Gordon  Porter  has 
been  shifted  from  rewrite  to  the  copy 
desk.  Jack  Kane,  formerly  with  the 
Toledo  Times,  has  also  joined  the  copy- 
desk.  Robert  Hale  of  the  desk  becomes 
a  rewrite  man.  Mrs.  Edith  Hines,  so¬ 
ciety  editor,  has  returned  to  the  paper 
after  several  weeks  in  a  local  hospital 
recovering  from  injuries  suffered  in 
an  automobile  accident  in  which  her 
husband  was  killed. 


Ralph  J.  Bidwell,  head  of  the  R.  J.  Bid- 
well  Company,  newspaper  represenla- 
live,  who  recently  spent  several  weeks  in 
Honolulu  studying  the  Hawaii  field  in 
the  interests  of  the  Honolulu  Star- 
Bulletin  and  the  Hilo  Tribune-Herald, 
which  he  represents,  and  also  in  the 
interests  of  mainland  manufactuiers 
and  distributors. 

DAILY  WINS  UBEL  SUIT  • 

A  $1,400,000  libel  suit  filed  against 
the  Staten  Island  (N.  Y.)  Advance,  six 
months  ago  by  Minthorne  T.  Gordon, 
organizer  and  president  of  the  Tomp¬ 
kins  Bus  Corporation,  has  been  with¬ 
drawn  in  the  Richmond  County  Su¬ 
preme  Court.  Gordon  brought  the  suit 
claiming  a  news  report  of  bus  hearings 
before  the  Transit  Commission  had 
libeled  him.  He  alleged  a  loss  of  $700,- 
000  in  enforced  sale  of  bus  company 
stock,  and  damages  of  an  equal  amount 
to  his  reputation. 

NEW  JERSEY  A.P.  MEETS 

The  New  Jersey  members  of  the 
.\ss<xiated  Press  have  elected  as  their 
president  John  Beer,  assistant  managing 
editor  of  the  Newark  Sunday  Call.  He 
succeeds  Col.  Charles  Kahlert,  publisher 
of  the  Perth  Amboy  News.  James 
Kerney,  Jr.,  of  the  Trenton  Times 
Newspapers  was  chosen  secretary. 
William  B.  Craig,  managing  editor  of 
the  Philadelphia  Bulletin,  delivered  the 
principal  address  at  the  annual  .\.P. 
winter  meeting  held  in  Newark. 


The  men  who  put  the  laughs  in  daily  and  Sunday  comic  pages  and  supplements 
got  together  at  the  Waldorf-Astoria  in  New  York  recently  to  celebrate  repeaL 
Shown  in  the  group,  left  to  right,  are:  Otto  Soglow;  Rube  Goldberg,  creator  of 
“Boob  McNutt”;  Russ  Westover,  who  created  ‘Millie  the  Toiler”;  Ad  Carter  of 
“Just  Kids”  fame;  Billy  DeBeck,  “Barney  Google”;  H.  H.  Knerr,  “Katzenjam- 
mer  Kids”;  Robert  (Believe  it  or  Not)  Ripley,  Jack  Lait,  George  (Jiggs) 
McManus,  Milt  Gross,  and  Cliff  Sterrett,  who  draws  “Polly  and  Her  Pals.” 


U.  S.  REQUIRES  BOND 
ON  CANADA  PAPER 

A.N.P.A.  Protests  Delay  of  Shipments 
in  Absence  of  Evidence  That 
Practice  Exists — Canadians 
Said  to  Welcome  Rule 

(Special  to  Editor  &  Publisher) 
Washington,  Dec.  13 — P  r  o  t  e  s  t 
against  the  action  of  the  Appraiser  of 
the  Port  of  New  Y’ork  in  invoking  the 
anti-dumping  provisions  of  the  tariff 
laws  has  been  filed  with  Acting  Secre¬ 
tary  of  the  Treasury  Henry  Morgen¬ 
thau  by  Elisha  Hanson,  counsel  for  the 
.American  Newspaper  Publishers’  Asso¬ 
ciation. 

Mr.  Hanson  objected  to  the  Treasury 
Department’s  action  in  holding  up  car¬ 
loads  of  newsprint  destined  to  Ameri¬ 
can  newspapers  without  specific  evi¬ 
dence  of  dumping  and  ask^  that  the 
order  be  rescinded  until  actual  evidence 
had  been  produced  to  show  dumping 
by  Canadian  or  other  foreign  manufac¬ 
turers. 

At  the  Treasury  Department  it  was 
said  that  the  anti-dumping  provisions 
were  first  involved  by  authorities  at  the 
Port  of  San  Diego,  Calif.,  on  Nov.  15. 
Action  of  this  sort  by  an  appraiser  at 
any  one  port  of  the  country  automatic¬ 
ally  extends  to  all  other  ports. 

It  was  said  at  the  Treasury  that  the 
provisions  were  invoked  “on  suspicion 
of  dumping”  and  that  the  bond  require¬ 
ments  will  remain  in  effect  until  the 
Secretary  of  the  Treasury  reviews  the 
evidence  to  determine  whether  or  not 
dumping  is  taking  place. 


At  Rouses  Point,  through  which  a 
large  volume  of  Canadian  newsprint  is 
sent,  a  bond  of  $100  a  carload  of  news¬ 
print  was  requested,  according  to  a 
Montreal  dispatch  to  the  New  York 
Times,  Dec.  13.  An  official  there  said 
that  with  but  few  exceptions  the  bond 
was  posted  and  the  shipments  allowed 
to  proceed  to  their  destinations. 

The  American  Government’s  action 
is  regarded  in  Montreal  as  being  far 
from  hostile  to  the  Canadian  mills.  Of¬ 
ficials  of  these  mills  recently  formed  a 
newsprint  export  association  to  include, 
with  few  exceptions,  all  mills  in  the 
Dominion  are  to  cooperate  with  the 
signers  of  the  American  newsprint  in¬ 
dustry  code. 

Newsprint  officials  in  Canada  feel 
that  if  the  action  of  the  United  States 
Government  succeeds  in  curbing  the  ac¬ 
tivities  of  such  mills  as  are  selling  paper 
below  the  price  level  set  forth  in  the 
American  code,  it  will,  undoubtedly, 
prove  satisfactory  to  the  Canadian  in¬ 
dustry  as  a  whole.  Moreover,  it  would 
be  welcomed  as  an  important  step  tow¬ 
ard  the  stability  that  has  been  sought 
for  some  time. 

Under  the  procedure  adopted  by  the 
United  States  (Government,  an  impor¬ 
ter  of  newsprint  at  cut-rate  prices 
would  be  required  to  pay  the  American 
customs  department  an  amount  of 
money  equal  to  the  difference  between 
the  established  NRA  price  and  the  sell¬ 
ing  price  of  the  Canadian  shipper.  An 
interesting  point  that  was  brought  out 
in  this  connection  is  that  in  a  major¬ 
ity  of  cases  Canadian  newsprint  is  sold 
to  consumers  on  an  “at  the  mill”  basis 
and  that  the  paper  is  the  property  of 
the  -American  consumer. 

.American  customs  authorities  at  the 
border  indicated  that  the  new  plan  of 
protecting  the  American  newsprint  in¬ 
dustry  was  the  outcome  of  a  suggestion 
by  a  New  York  importer  who  had  ex¬ 
pressed  a  suspicion  of  dumping  and  said 
that  the  matter  could  be  dealt  with 
by  the  customs  officials. 


JEWISH  PAPER  MOVES 

The  Jewish  Daily  Bulletin  and  Jewish 
Telegraphic  Agency  have  moved  their 
headquarters  from  the  Chanin  Building. 
122  East  42nd  street,  to  the  Turnbull 
Building,  221  Centre  street.  The  Bul¬ 
letin,  the  only  daily  Anglo-Jewish  news¬ 
paper  published  in  the  United  States, 
publishes  world  cable  news. 
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SUNDAY  NEWSPAPERS’  LIFE  DIFFICULT 
UNTIL  AFTER  qVIL  WAR 

Demand  For  Week-End  Heading  Existed,  But  Religious  Prejudice 
and  Character  of  Editorial  Appeal  Hampered 
Early  EflForts 

By  ALFRED  M.  LEE,  Ph.D. 

Sterlinf  Fellow  in  Sociology  at  Yale  University 

This  is  the  second  of  two  articles  by  Dr.  Lee.  In  the  first,  published  Decem¬ 
ber  2,  he  described  the  first  Sunday  paper  in  the  United  States.  It  was  the 
York  Observer,  published  in  1809,  not  as  generally  believed,  the  Courier,  which 
came  15  years  later. 

WHILE  the  Observer  (New  York)  ambition  and  social  need  on  the  one 
IS  tne  hrst  known  example  of  an  hand  and  the  traditional  attitudes  as- 
actual  Sunday  newspaper  in  this  coun-  sociated  with  society’s  other  institutions 
try,  the  germ  of  the  seventh-day  sheet  on  the  other.  It  has  been  within  the 
may  be  found  at  much  earlier  dates.  In  memory  of  living  newspapermen  that 
the  early  stages  oi  journalistic  history,  efforts  to  eliminate  the  "Godless  Sun- 
no  satisiactory  line  can  be  drawn,  other  day  rags”  have  ceased  to  be  causes  of 
than  that  furnished  by  the  admitted  day  concern  to  publishers, 
of  publication,  between  a  Saturday  paper  other  predecessor  to  Joseph  C. 

or  the  Saturday  issue  of  a  tn-weekly  or  Melcher’s  New  York  Sunday  Courier 
six-day  "daily,’  and  a  newspaper  dated  itJ25,  The  (Philadelphia)  Sunday 
Sunday.  Both  were  actually  printed  on  chronicle,  made  its  bow  on  July  27, 
Saturday  or,  as  was  probably  the  case  ig23,  under  the  guidance  oi  Alexander 
with  the  eight-page  guarto  editions  of  Turnbull,  Jr.  A  four-page  folio  with 
the  Observer,  gradually  gotten  together  (yp^  pages  measuring  10j4  by  17j4 
and  printed  during  the  we^.  The  two  inches,  it  was  published  at  No,  0  South 
editions  of  the  revived  Observer  point  Sixth  street,  and  printed  by  J.  Bicking 
to  the  probability  that  more  work  than  southwest  corner  of  Third  and 


mere  distribution  may  have  been  done 
on  this  paper  on  Sunday.  This  case. 


Chestnut  streets,  “over  Waite’s  Lot¬ 
tery  Office.”  Its  motto,  signilicant  of 


however,  was  exceptional.  Many  papers  editorial  policy  typical  of  early  Sun- 
which  tore  Saturday’  date  lines  were  oi  j^y  newspapers  with  their  small  tinan- 
such  character  and  bulk  in  comparison  investment,  was  adopted  from 

with  issues  for  other  days  as  to  suggest  “Party  is  the  madness  of  many 

that  they-  were  intended  for  Sunday  as  f^r  the  gain  of  a  few.”  What  a  profit- 
,  able  reminder  that  line  would  be  if  it 

which  Saturday  issues  ^^rre  carried  in  a  prominent  position 
modern  daily  newspapers! 

cat^  clearly  by  Iwiah  Thomas  s  IL  or-  jhe  manner  in  which  Turnbull  tried 
cester  Massachusetts  6py,  a  justly  fa-  smixith  the  path  of  his  venture  with 
.nous  newspaper  This  lirsttr. -weekly  the  adherents  of  Pennsylvania’s  “blue 
m  what  IS  now  the  United  States,  after  to  the  Observer’s 

Its  reg^ar  publication  had  been  in-  „oted  last  week.  Turnhuirs 


Tuesdays,  Thursdays,  and  Saturdays,  h  ph-,  h  w  “ 

The  first  two  issuL  each  week  were  newspajH^r- 

printed  on  "quarter  sheets,"  and  the  and  historian,  as  follows : 

Saturday  edition,  on  a  “half  sheet.”  “""cipated  objections, 

Thomas  explained  this  publication  policy  HZ  "TTcn‘ o’cuL^k 


Saturday  edition,  on  a  “half  sheet.”  “"•■cipated  objections,  Turnbull 

publication  policy  HZ  "aTTen‘ o’cli^k  L^^^rrda>^vri„*;. 
by  Statnw  that  news  could  thus  be  con-  and  that  Sunday  Readings  should  be  made 
veyed  ’fresh  to  subscribers,  and  the  a  prominent  feature  in  its  columns.  The 
contents  of  a  Spy  might  with  conveni-  Chronicle  was  a  promising  paper;  but  it 
ence  be  read  at  a  leisure  moment.”  soon,  and  couldn't  wait  until  it 

There  were  more  leisure  moments  over  "anted-  It  is  believed  that  not  more 
week  ends  for  the  farmers  and  artisans  numbers  were  issued.” 


who  read  his  paper.  The  realization  of 
the  need  filled  by  this  and  other  Satur- 


The  myth  that  the  Sunday  Courier  of 
Xew  York  was  the  first  Sunday  news- 


day  editions  oi  tri-weeklies  and  dailies  United  States  probably 

paved  the  way  for  the  rising  Sunday  originated  with  the  penny  press  genera- 
and  Saturday  papers— some  attached  to  newspapermen.  At  any  rate,  it 

daily  j^pers  but  usually  independent  in  's  found  in  statements  by  Isaac  C.  Pray 


operation — of  the  period  prior  to  the 
Civil  War. 


(“Memoirs  of  James  Gordon  Bennett”) 
and  by  Frederic  Hudson  (“Journalism 


Writing  in  Editor  &  Pubusher  in  in  the  United  States,  1690-1872”),  and  in 
1925,  the  late  James  Melvin  Lee  char-  au  editorial  written  by  the  elder  James 
acterized  the  many  early  Sunday  news-  Gordon  Bennett,  himself,  in  1844. 


papers  as  “peripatetic  children  ol  the 
press”  which  “too  frequently  died  in  in¬ 
fancy  because  they  were  started  by- 
printers  out  of  a  jab.”  This  comment 


Although  the  following  statements  re¬ 
garding  the  Sunday  Couriers  by  Hud¬ 
son — Bennett’s  managing  editor  on  the 
Herald  for  many  years — ^have  not  been 


described  some  aspects  of  the  situation  followed  by  more  recent  writers  in  every 
VoUll  1835.  Between  1835  and  case,  earlier  sources  point  to  their 

1840,  the  Atlas,  Mercury,  and  News —  validity; 

New  York  City  Sunday  papers— became  “The'  first  Sunday  newspaper  that  we  have 
tairiy  stable  ventures.  Regardless  of  any  record  of*  as  we  have  said,  was  the  Sim- 
their  cornparative  weakness,  however,  Courier.  It  was  published  by  Joseph  C. 
the  trend  indicated  by-  the  early  attempts  Melcher,  at  the  Tontine  Coffee-House,  on  the 
at  Sunday  publication  toward  the  ‘^°*’ner  of  Wall  and  Water  Streets,  New  York 
grow-th  of  a  healthy  supplement  for  the  Si*’'’  I*  «ppearance  in  1825. 

six-dav  “dailv”  nr^cc  Ic  If  Thomas  Snowden,  afterwards  of  the  National 

r^nrH  L  f  Adr.ocate  and  Courier  and  Enquirer,  was  en- 

cf'nHina  of  tK  P*  enterprise.  Very  curiously,  it 

St-ndmg  of  the  development  of  the  Sun-  was  edited  by  a  theological  student  named 
day  newspaper  as  were  the  efforts  of  William  Hill.  .  .  . 

Benjamin  Harris,  John  Campbell,  and  “The  Telegraph  was  the  next  paper  of  this 
their  successors  to  the  establishment  '•***■  I‘  did  not  survive  iu  Wrth.  .  .  . 
and  later  life  of  the  industry  as  a  whole.  •  Sunday  Courier  was  esUblished 

This  sodal  record  is  also  v-aluable  as  "J  ***  Tryon,  who 

an  illustration  of  the  manner  in  which  **  f'P®'’*”’  “> 

variatiAnt—,.!,,.,™-.  wnicn  the  Exprest.  and  as  a  writer  of  notices,  bilU, 

u  "  Po!'Cy-are  intro-  and  advertisements  for  the  extensive  circus 
tk  j  ‘i"*®  social  instruments  as  companies  and  menageries  of  Colonel  Welsh 

^’ly  .ly*®®-  and  Colonel  Mann.  James  Gordon  Bennett 

Tne  chief  reason  for  weakness  in  the  »he  Courier  at  one  time,  and  we  have 

earliest  examples  of  Sunday  newspapers  many  of  his  short  and  sharp  paragraphs 

was  not  the  fact  that  they  were  pub-  **“*  paper.” 

lished  by  “printers  out  of  a  job.”  It  statement  of  the 

lay  in  the  widespread  popular  aiitago-  STeat  fact-gatherer  for 

nism  with  which  such  ventures  were  newspaper  historians,  certain  recent 
greeted.  The  early  history  of  inde-  writers  have  persisted  in  attributing  the 
pendent  Sun^y  newspapers  and  of  the  Courier  to  Tryon  and  Bennett, 

seventh-day  issues  of  dailv  papers — ^par-  probable  source  for  this  confusion 

ticularly  until  the  Civil  War— was  one  •*  found  in  a  vitriolic  editorial  written 
of  continuous  clash  between  commercial  •’y  Bennett  in  1844,  in  which  he  stated: 


-■During  the  last  few  years  a  new  class  of 
newspapers — partly  literary,  partly  gossipping, 
partly  silly,  partly  smart,  partly  stupid, 
partly  namby-pamby — have  grown  up  from  the 
luHest  and  most  sickly  state,  to  a  point  of 
some  consideration,  in  certain  portions  of 
society,  not  much  beyond  the  limits  of  this 
city.  We  allude  to  the  Sunday  newspaper 
press.  .About  fifteen  years  ago  we  recollect 
starting  ourselves  one  of  the  first  Sunday 
newspapers  in  this  city — the  Sunday  Courier 
— which  lasted  several  months  and  contained 
some  very  curious  articles.  But  the  project 
was  rather  premature,  and  we  declined  prose¬ 
cuting  it,  in  order  to  engage  in  other  avo¬ 
cations” 

Bennett’s  account  is  cleared  in  some 
details  by  Isaac  C.  Pray,  who  said  in 
1855  that  “Bennett  wrote  for  it  (the 
Sunday  Courier )  for  some  time,  at  a 
small  salary  such  as  would  have  been 
spurned  as  unsatisfactory  wages  by  any 
merchant’s  carman  or  porter.  After  a 
few  months,  Mr.  Tryon  found  that  the 
people  were  not  ready  to  support  his 
new  enterprise,  and  appeals  to  the  ad¬ 
vertising  community  could  not  save  him 
from  losses.” 

“Mr.  Bennett,”  Pray  continues,  “pur¬ 
chased  Mr.  Tryon’s  establishment,  and 
paid  for  it  with  his  own  notes,  which 
subsequently,  when  he  ascertained  that 
the  public  would  not  sustain  the  Courier 
he  received  again,  as  far  as  practicable, 
from  Mr.  Tryon,  to  whom  he  restored 
the  establishment.” 

The  first  Sunday  newspaper  in  this 
country,  therefore,  was  not  the  far- 
famed  Bennett  Courier.  The  Courier 
of  1825  was  not  the  first  and  was  not 
owned  by  Bennett. 

The  order  in  which  the  first  known 
Sunday  newspapers  were  established 
may  be  given  as  follows:  (1)  The 
(New  York)  Observer,  1809;  (2)  The 
(Philadelphia)  Sunday  Chronicle,  1823; 
(3)  The  (New  York)  Sunday  Courier, 
1825;  (4)  The  (New  York)  Transcript, 
possibly  1825  or  1826;  (5)  Philadelphia 
Sunday  Gazette.  1830;  (6)  New  York 
Sunday  Morning  News,  \832;  (7)  The 
(New  York)  Sunday  Courier,  1834; 
and  (8)  Boston  Galaxy,  1834  or  1835. 

Bennett’s  other  comments  on  early  at¬ 
tempts  at  Sunday  newspapers,  made  in 
his  typically  scathing  style  in  the  edi¬ 
torial  quoted  above,  though  extreme, 
were  probably  in  line  with  general  pub¬ 
lic  opinion  regarding  such  publications 
in  1844.  He  added: 

“These  papers  are  rather  interesting  in  sev¬ 
eral  points  of  view — in  the  character  of  their 
conductors — their  circulation — their  tone  and 
general  getting  up.  Their  patrons  are  of 
various  classes  in  the  community,  chiefly  con¬ 
sisting  of  the  third-rate  and  fourth-rate 
actor.s,  the  ‘dead  heads’  at  the  theatres,  and 
a  certain  class  of  the  grog-shops  and  eating 
houses.” 

“The  conductors  of  these  papers  do  not  pre¬ 
tend  to  give  news — they  don’t  think  of  such 
a  thing  as  news.  Remarks  on  the  news  of 
the  week,  as  given  in  the  daily  papers,  with 
some  little  local  witticism,  or  any  clever 
thing  said  at  such  a  tavern  in  Park  Row,  or 
the  lobby  of  the  shilling  theatres,  constitute 
their  entire  staple.” 

Regardless  of  Bennett’s  criticisms,  col¬ 
ored  by  the  fact  that  his  own  Sunday 
Herald  was  in  the  field  in  competition 
to  the  independent  Sunday  newspapers, 
there  were  five  Sunday  sheets  in  New 
York  City  in  November,  1842,  with  an 
aggregate  circulation  of  17,500.  These 
were,  in  order  of  their  circulation : 
Sunday  Herald,  Atlas,  Mercury,  Times 
and  News.  Their  Saturday  competitors, 
with  a  total  circulation  of  21,000  weekly, 
were:  New  World,  Brother  Jonathan, 
Whip,  Spirit  of  the  Times,  Flash  and 
Rake.  As  their  titles  indicate,  the  Sat¬ 
urday  papers  were  of  a  more  sensational 
and  sports  nature,  while  the  Sunday 
sheets  tended  to  fill  the  vacancy  left  on 
the  first  day  of  the  week  by  the  six-day 
“dailies.”  The  38,500  circulation  of 
these  two  groups  of  papers  together 
compared  favorably  with  the  total  New 
York  City  daily  newspaper  distribution 
of  92,700  copies  at  that  time.  There 
were  11  Saturday  and  Sunday  papers 
and  16  "dailies.” 

Simeon  N.  D.  North,  a  careful  writer 
on  newspaper  history,  described  in  1^ 
the  major  turning  point  in  Sunday 
newspaper  development  thus: 

“The  records  contxin  the  nxmet  of  more 
than  a  dozen  such  papers  in  New  York  prior 
to  the  war,  only  a  few  of  which  manag^  to 
survive  the  prevailing  sentiment  against  jour¬ 
nals  of  their  character  and  date  of  issue. 


Within  the  last  ten  years,  however,  much  « 
the  popular  prejudice  against  the  Suntb 
sheet  has  been  overcome;  and  some  of  the> 
papers  which  publish  only  on  Sunday  are,  u 
their  smaller  scale,  among  the  most  prosiwrou 
in  the  United  States.” 

Imagine  the  amazement  with  whic 
the  editor  and  publisher  of  the  Ob 
server  would  examine  a  Sunday  newj 
paper  of  the  present  time.  Seven 
copies  of  a  standard-sized  New  Yon 
Sunday  newspaper  today  contain  fg 
more  paper  than  would  be  necessary  fa 
his  whole  weekly  run-off.  The  net* 
and  feature  material  in  a  single  istg 
of  the  Nciv  York  Times  would  has 
swamped  the  Observer’s  minute  typ 
pages  for  many  months. 

TIPPER  JOINS  EXPORT  GROUP 

Well-Known  Advertizing  Man  to  Urg 
Freer  Foreign  Trade 

The  appointment  of  Harry  Tipper  a 
executive  vice-president  of  the  Amer 
ican  Manufacturers’  Export  -Associatioi 
has  been  announced  by  James  II 
Mooney,  president  of  the  associatioi 
He  will  undertake  more  active  develop 
ment  of  the  association’s  policies  thi 
foreign  trade  is  essential  to  our  dome* 
tic  recovery  and  that  its  growth  wj 
play  a  beneficial  part  in  the  employnua 
of  American  capital,  industry  and  laba 
and  in  maintaining  American  standanl 
of  living  and  national  prosperity. 

Francis  T.  Cole  continues  as  vice 
president  and  general  manager  of  ^ 
association  and  will  specialize  in  indi 
vidual  services  to  members  and  Amef' 
ican  industries  on  their  foreign  tradi 
problems.  This  part  of  the  association'! 
work  is  growing  rapidly  owing  to  thi 
curtailment  of  governmental  free  for¬ 
eign  trade  services.  The  work  of  0.  J 
Abell,  vice-president,  will  be  broadened 
to  cover  not  only  membership  support 
but  also  regional  meetings  of  exporter! 
throughout  the  country  and  rcseardi 
work  on  export  trade  matters. 

Mr.  Tipper  was  vice-president  aal 
general  sales  manager  of  Genenl 
Motors  Export  Company  for  nuuij 
years,  and  also  engaged  in  sales  promo¬ 
tion  work,  business  paper  publishiin 
advertising  in  public  relations  and  trade 
association  activities.  He  has  served  at 
president  of  the  Association  of  National 
Advertisers,  president  of  the  Advertii- 
ing  Club  of  New  York  City,  and  at  a 
leader  in  other  advertising  organia- 
tions,  including  the  Advertising  Feden- 
tion  of  America. 

WEEKLY  NEWS  REVIEW  | 

St.  Louis  Globe-Democrat  Sums  Up  - 
Events  in  Two-Page  Spread 

A  new  feature  recently  added  to  the 
St.  Louis  Globe-Democrat  is  a  double-^ 
spread  page  containing  a  resume  of  the 
week’s  news,  written  in  a  concise  and 
colorful  manner  under  one-line  head¬ 
lines  and  profusely  illustrated  with  newi 
pictures. 

The  feature  started  three  weeks  ago 
with  straight  type  matter  and  on  Sun¬ 
day  Dec.  3  the  Globe-Democrat  ex¬ 
panded  the  weekly  review  to  21  columns 
of  material,  including  photographs 
The  center  spread  utilizes  the  gutte, 
permitting  17  columns  of  news  and  pic¬ 
tures.  The  material,  covering  both  ra¬ 
tional  and  international  events,  is  writ¬ 
ten  and  edited  by  Louis  LaCoss,  staff 
writer, 

16-PAGE  BOOK  AD  IN  ROTO 

The  Richmond  (Va.)  News-Leader 
on  Dec.  4  printed  what  is  believed  to 
be  the  largest  single  rotogravure  at- 
vertisement  by  a  retail  book  store,  'pie 
Methodist  Publishing  House  of  Rich¬ 
mond  ran  the  advertisement,  a  16-pagt 
tabloid-size  roto  supplement.  It  was 
printed  in  New  York,  with  all  the  ah 
work  and  typography  prepared  in  Rich¬ 
mond. 

NEW  COAST  WEEKLY 

E.  M.  Moshey,  publisher,  Lo- 
mito  (Cal.)  Progress,  has  begun  pi^ 
lication  of  another  paper,  the  San  Pedro 
(Cal.)  Tribune,  a  weekly.  Miss  Heko 
Campbell  is  editor  and  Frank  N.  Wat¬ 
kins  advertising  manager. 
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THE  GREAT  CITIES 


OF  THE  IJB^ITED  STATES 


(1930  Ceiissiis'^ 


New  York 


Chicaso 


Philadelphia 


Detroit 


Los  Anseles 


Cleveland 


St.  Louis 


Baltimore 


Boston 


Population 


6.930.466 


3.376.438 


1.950.961 


1.568.662 


1.238.048 


900.429 


821.960 


804.874 


781.188 


The  New  York  Times  Sunday  net  sale  ’‘750,000 


Pittsbursh 


San  Francisco 


Milwaukee 


Buffalo 


Washinston,  D.  C. 


Minneapolis 


New  Orleans 


Cincinnati 


669.817 


634.394 


578.249 


573.076 


486.869 


464.356 


458.762 


451.160 


*The  750,000  buyers  of  The  New  York  Times  Sunday  Edition  in  a 
sense  represent  a  newspaper  city,  the  largest  group  with  high 
purchasing  power  ever  reached  by  a  newspaper 
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Editor  &  Publisher  for  December  16,  1933 


LIQUOR  ADVERTISING  SIMMERS  DOWN; 
GRADUAL  INCREASE  IN  NEW  JERSEY 

With  First  Rush  Past,  Industry  Awaits  More  Settled  Retailing 
Conditions — Oregcm  May  Provide  for  Sale 
Through  State  Dispensaries 


PRESS  HONORS  GOVERNOR 


RADIO  UBEL  LAW  PLANNED 


Liquor  advertising,  following  the 
f  first  rush  of  announcements  as  re¬ 
peal  of  federal  prohibition  became 
effective,  simmered  down  this  week. 

Appeals  for  distributors,  announce¬ 
ments  of  opening  businesses,  and  legal 
notices  of  applicants  for  licenses  contin¬ 
ued  to  appear  in  many  newspapers, 
while  hotels,  restaurants  and  other  re¬ 
tailers  advertised  their  liquor  facilities. 
Aggressive  national  or  regional  adver- 
tismg,  it  was  believed,  would  have  to 
wait  on  establishment  of  enough  retail¬ 
ers  with  sufficient  supplies  to  do  more 
than  meet  the  first  demand. 

A  gradual  increase  in  liquor  advertis¬ 
ing  is  reported  in  New  Jersey,  with 
wholesalers  and  cafes  leading.  An  in¬ 
crease  in  automobile  truck  advertising 
in  the  low  price  field,  is  believed  due  to 
the  legalization  of  liquor.  There  is  no 
restriction  on  the  advertising  of  liquor 
in  New  Jersey,  but  so  far  wholesalers 
and  department  stores  have  been  con¬ 
servative,  and,  while  taking  fairly  large 
space,  have  b^n  devoting  their  copy  to 
announcement  of  brands  and  prices. 

Few  communities  have  announced 
what  steps  they  will  take  in  the  issuing 
of  permanent  licenses,  but  it  is  believed 
that  ordinances  already  in  effect  require 
that  legal  advertisements  must  be  car¬ 
ried  in  newspapers  announcing  appli¬ 
cations. 

The  Hoffman  Beverage  Company  of 
Newark  has  used  quarter-page  adver¬ 
tisements  announcing  to  “licensed  re¬ 
tailers”  that  it  could  offer  for  immediate 
delivery  whisky  and  gin. 

Boo^  Newspapers,  Inc.,  operating  a 
chain  of  dailies  in  Michigan,  have  an¬ 
nounced  no  hard  liquor  advertisements 
will  be  carried.  A  front-page  statement 
of  policy  in  each  member  paj^r,  said: 
“For  years  prior  to  prohibition  the 
(Grand  Rapids  Press)  refused  to  pub¬ 
lish  all  advertisements  of  whisky,  rum, 
gin  or  other  so-called  hard  liquors.  Re¬ 
peal  of  the  eighteenth  amendment  in  no 
way  alters  this  policy,  either  now  or 
after  repeal  becomes  an  established  fact. 
In  the  cause  of  temperance  the  (Press) 
cannot  reconcile  the  encouragement  of 
the  u^s  of  hard  liquors  by  accepting 
any  type  or  kind  of  advertisement  de¬ 
signed  to  promote  the  sale  of  hard  li¬ 
quors  in  any  form.” 

Papers  affected  by  the  order  include: 
Grand  Rapids  Press,  Bay  City  Times, 
Ann  Arbor  Daily  News,  Jackson  Cit¬ 
izen-Patriot,  Muskegon  Chronicle,  Flint 
Journal,  and  Saginaw  News. 

Oregon  newspapers  are  reported  in  a 
quandary  about  liquor  advertising  pend¬ 
ing  establishment  of  a  control  system 
by  the  state  legislature. 

A  bill,  pass^  by  the  Oregon  House 
of  Representatives  and  awaiting  a  de¬ 
cision  from  the  Senate,  provides  for 
state  control  and  sale  of  liquor  through 
government  dispensaries,  giving  news¬ 


papers  reason  to  believe  that  most  ad¬ 
vertising  will  have  to  come  from  man¬ 
ufacturers. 

No  space  contracts  have  been  let  as 
yet,  according  to  Portland  newspaper 
advertising  managers  and  agency  exec¬ 
utives,  and  none  will  be  made  as  long  as 
the  problem  of  liquor  control  remains 
uncertain.  Legislative  progress  thus  far 
preludes  the  possibility  of  sale  of  hard 
drinks  in  restaurants  and  hotels,  many 
believe. 

The  suggestion  that  advertising  will 
“create  an  appetite  for  alcohol  among 
the  very  young”  already  has  caused  a 
skirmish  among  state  legislators  and  the 
possibility  that  all  liquor  advertising  will 
be  barred  has  not  been  overlooked. 

The  Chicago  Journal  of  Commerce  is 
carrying  an  even  greater  volume  of 
liquor  advertising  than  it  did  of  beer 
copy,  according  to  John  Ames,  pub¬ 
lisher,  who  announced  that  there  has 
been  a  decided  increase  in  national  dis¬ 
tiller  advertising  this  week  over  last. 


NEW  ADVERTISING  COLUMN 


CORRECTION 

In  the  Dec.  9  issue  of  Editor  &  Pub¬ 
lisher’s  Monthly  Equipment  Review 
it  was  incorrectly  stated  that  the 
Chicago  Daily  News  at  the  present  time 
is  printing  approximately  6,700,000  pa¬ 
pers  a  month.  The  corr^t  present 
average  per  month  is  approximately  11,- 
700,000. 
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®he  ©harl  ts  Part  lou)e  0o. 

Circulation-Building  Experts 

Sixtr.  riooi .Occidental  Building-  Indianapolis, Indiana . 


North  Carolina  Editors  Tender  Din¬ 
ner  to  Chief  Executive 

The  North  Carolina  Press  Associa¬ 
tion  honored  Governor  Ehringhaus  at 
its  annual  editors’  dinner  in  Raleigh 
Dec.  8.  The  governor,  delivering  the 
principal  address,  lauded  the  efforts  of 
the  free  press  for  good  government  and 
progressive  policies. 

J.  Roy  Parker,  of  the  Ahoskie,  Hert¬ 
ford  County  Herald  and  president  of  the 
organization,  presided,  and  John  A. 
Park,  publisher  of  the  Raleigh  Times, 
served  as  toastmaster. 

Other  speakers  were:  Dr.  Frank  P. 
Graham,  president,  University  of  North 
Carolina;  Dean  I.  O.  Schaub,  of  North 
Carolina  State  College ;  Don  Elias,  vice- 
president,  Asheville  Citizen-Times  Co.; 
J.  L.  Horne,  Jr.,  publisher.  Rocky 
Mount  Telegram,  and  Jonathan  Daniels, 
editor  of  the  RalsjQh  News  &  Ob¬ 
server. 

Several  humorous  skits  were  pre¬ 
sented. 


Lawrence  M.  Hughes  Conducting 
Feature  For  N.  Y.  Sun 

The  New  York  Sun  started  a  daily 
column  on  advertising  on  Thursday, 
Dec.  14  by  Lawrence  M.  Hughes.  The 
new  column,  called  “Advertising 
News,"  will  refwrt  current  events  in 
national  and  retail  advertising  and  mar¬ 
keting.  The  column  appears  in  the 
financial  section. 

Mr.  Hughes  during  the  last  IS  years 
has  been  a  reporter  for  the  Associated 
Press,  the  .New  York  Evening  Post, 
and  has  contributed  to  Fortune,  Scrib¬ 
ner’s,  the  Nation  and  other  publications. 
Recently  he  was  news  editor  of  Sales 
Management. 


FINED  FOR  FALSE  COPY 

Charged  with  running  deceptive  ad¬ 
vertising  in  the  Painesville  (O.)  Tele¬ 
graph,  Robert  H.  Rubenstein,  a  mer¬ 
chant,  was  fined  $25  and  cost,  Dec.  1  in 
a  Painesville  court.  Rubenstein  had  ad¬ 
vertised  “linoleum  rugs”  for  sale,  which, 
it  is  alleged,  was  untrue  and  deceptive, 
since  the  rugs  were  “felt-base  rugs.” 
The  court  ruled  that  the  advertisement 
should  have  contained  the  words  “felt- 
base  rugs”  or  words  of  similar  import 
and  not  the  word  “linoleum.” 


ISSUED  30,000  PASSES 

Nearly  30,000  short-term  and  working 
press  passes  were  issued  to  newspaper 
representatives  during  the  period  of  A 
Century  of  Progress,  Paul  Martin  and 
Ed  Hayes,  in  charge  of  press  passes  at 
the  Chicago  fair,  told  Editor  &  Pub¬ 
lisher  this  week.  Approximately  24,- 
000  short-term  passes  were  issu^,  he 
said,  and  5,629  working  passes,  as  well 
as  105  season  passes.  In  addition,  55,- 
000  single  admission  tickets  to  various 
concessions  were  issued  to  representa¬ 
tives  of  the  press. 


Would  Extend  Statute*  Cove^ 
Newspaper*  to  Air  in  W'isconsi*  ■ 

Extension  of  its  libel  laws  to  incluj 
the  radio  is  being  planned  in  Wisconsi 
and  it  is  expected  that  some  ciefinM 
steps  along  this  line  will  be  taken  1 
the  next  regular  session  of  the  legisll 
ture.  .  1 

Strengthening  of  the  state  s  libel  su| 
utes,  to  apply  to  radio  utterances, 
being  given  wholehearted  support  1 
Gov.  Albert  G.  Schmedeman.  It  w, 
pointed  out  that  there  are  libel  prov 
sions  in  the  state  statutes  to  reach  tL 
publishers  of  a  scandelous  and  untrl 
statement,  but  liability  may  be  escapj 
bv  a  broadcaster.  1 

“There  is  sound  logic  in  the  conteil 
tion  of  those  who  feel  our  laws  shouj 
reach  the  person  who  might  make  dan 
aging  and  false  statements  over  the  air 
said  Gov.  Schmedeman.  “At  least  th^ 
is  my  reaction  to  the  suggestion  th. 
we  bolster  our  state  laws  to  reach  s 
persons. 

“I  will  certainly  lend  my  support 
the  proposition  at  the  earliest  oppo 
nity.” 
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BUYS  NEW  EQUIPMENT 

The  Hollywood  (Cal.)  Citizen-Neu^ 
is  installing  two  new  Model  G  Intei 
types,  both  equipped  with  four-map 
zine  side  units.  "The  Model  G  is  a  coir 
bination  straight  matter  and  displa 
machine.  It  was  stated  this  week  thi 
nearly  a  hundred  workers  have  bee 
added  to  Intertype  payrolls  during  re 
cent  weeks. 


For 1934' 


GO  AHEAD~with  fofety""in  tkeie 


Journal-Bulletin 

FAMILIES: 

In  Rhode  Island 

2  “cSi"  3 
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Newspaperf! 


1934  offers  one  certainty:  there  will 
be  CHANGE,  affectins  the  pace  of  sales. 

"Wait  and  see"  means  paralyzation. 
Advertising  commitments  far  in  advance 
may  prove  out  of  line.  The  need  is  for 
flexible  selling  power  keyed  to  imme¬ 
diate  prospects.  Newspapers!  Copy  to¬ 
day:  publication  tomorrow. 

As  America  moves  forward.  Provi¬ 
dence  will  continue  in  the  van.  Rhode 
Island  payrolls  increased  52%  from  April 
to  October.  With  its  industrial  set-up,  '' ' 
this  market  will  benefit  from  casual  gains 
as  well  as  any  general  advance. 

But  win,  lose  or  draw — you  can 
apply  pressure  here  to  gain  full  advantage 
of  any  improvement — or  withdraw  over¬ 
night  if  necessary — when  you  place  chief 
dependence  on  the  market's  own  domi¬ 
nant  media: 


Providence  Jou  rna  1 6.  Bu  I  let  in 

Uamirtaling  New  LttglxuuLt  'ScAxmd  Lci/vgeal  MaaJuil 

CHAS.  H.  EOOy  CO.  RepnaentaHut  R.  J.  MOWELL  CO. 

N«w  Vorii  •  CMcafo  S«i  Ft*iiclKO  ■  Lw  Aatalat  •  S«*lll* 


In  Providence 

19  20 


A.  B.  c  dry 


More  (han  200^000  of 
them  will  be  received 
from  women  readers 


N  THE  basis  of  figures  covering  the  first  11  months  of  the  year,  more 
than  200,000  inquiries  will  be  received  from  women  readers  of  the  Public 
Ledger  and  The  Philadelphia  Inquirer  during  1933.  This  means  that  during 
every  hour  of  every  day  of  the  entire  year,  twenty-four  women  readers 
either  write,  phone  or  call  in  person  in  response  to  some  feature  in  which 
they  are  vitally  interested. 

Here  is  indisputable  proof  of  acceptance,  interest  and  responsiveness  on  the 
part  of  women  readers.  It  is  tangible  evidence  of  the  tremendous  influence 
wielded  by  these  newspapers  in  a  multitude  of  homes. 

The  Public  Ledger  and  The  Philadelphia  Inquirer  are  preferred  by  so 
many  women  readers  because  more  than  forty  expert  w'omen  writers  han¬ 
dle  the  subjects  in  which  they  are  most  concerned — subjects  that  cover  the 
whole  category  of  their  interests. 

The  acceptance  and  responsiveness  of  women  readers  is  one  of  the  greatest 
assets  of  these  newspapers — an  asset  which  advertisers  may  share  in  build¬ 
ing  sales  in  the  great  Philadelphia  market. 


PUBLIC 


LEDGER 


EVENING 


MORNING 


SUNDAY 
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Editor  &  Publisher  for  December  16,  1933 


DAILIES  ADOPT  “INFLATION”  CLAUSE 
DRAWN  UP  BY  N.A.E.A.  COMMITTEE 

New  Contracts  Being  Amended  to  Provide  That  Rates  May  Be 
Revised  if  Necessary  on  90  Days’  Notice  to 
General  Advertisers,  60  to  Local 


Newspapers  in  various  parts  of 

ttie  country  are  insertine  in  their 


tne  country  are  inserting  in  their 
new  advertising  contracts  clauses  recom¬ 
mended  by  a  committee  of  the  News¬ 
paper  Advertising  Executives’  Associa¬ 
tion  for  protection  in  case  inflation 
should  result  in  radical  advances  in 
price  levels. 

These  clauses  provide  that  new  spapers 
may  revise  advertising  rates  at  any 
time  upon  OO  days’  notice  to  retailers  or 
90  days'  notice  to  general  advertisers. 
The  advertisers  in  turn  are  permitted 
to  cancel  their  contracts  if  rates  are 
raised.  Clauses  with  similar  intent  had 
previously  been  adopted  by  several 
newspapers  acting  independently. 

The  question  of  how  newspapers  could 
protect  themselves  against  being  left  be¬ 
hind,  tied  up  in  yearly  contracts,  in  case 
monetary  changes  should  shoot  their 
costs  skyward,  came  in  for  earnest  dis¬ 
cussion  at  the  fall  convention  of  the 
N.A.E.A.  in  Qiicago  Oct.  19.  At  that 
time  a  committee  was  appointed,  com¬ 
posed  of  Grorge  M.  Burbach,  St.  Louis 
Post-Dispatch,  A,  L.  Shuman,  Fort 
IVofth  Star-Telegram,  and  Irwin 
Maier,  Milwaukee  Journal,  to  draw  up 
suitable  clauses  for  inclusion  in  adver¬ 
tising  contracts. 

The  committee  has  recommended  the 
following  paragraphs: 

"For  local  advertising  contracts  where 
it  is  necessary  to  provide  for  an  adjust¬ 
ment  charge  as  well  as  a  rebate  in  the 
event  an  advertiser  uses  more  space  than 
specified  in  the  c_^ontract: 

“Owing  to  the  present  unsettled  con¬ 
ditions,  the  publisher  reserves  the  right 
to  revise  the  advertising  rates  at  any 
time  upon  a  sixty  days’  notice  in  writ¬ 
ing.  'The  advertiser  reserves  the  right 
to  cancel  this  contract,  w'ithout  adjust¬ 
ment  charge,  at  any  date  upon  which 
new  and  higher  rates  are  made  effective 
by  publisher. 

‘‘If  the  advertiser  fails  to  use  the 
number  of  lines  or  insertions  herein  con¬ 
tracted  for  within  the  time  specified,  the 
advertiser  agrees  to  pay  the  schedule  of 
rates  in  effect  on  the  date  of  each  inser¬ 
tion  for  the  number  of  lines  or  insertions 
actually  used,  unless  this  contract  has 
been  cancelled  by  the  advertiser  because 
of  an  increase  in  rates. 

“In  the  event  more  space  than  speci¬ 
fied  above  is  used  during  the  contract 
year,  the  publisher  agrees  to  rebate  the 
advertiser  to  the  rates  in  effect  on  the 
date  of  each  insertion  for  the  number  of 
lines  or  insertions  actually  used.” 

For_  general  advertising  contracts,  the 
committee  recommends  the  following 
reservations  to  be  stamped  on  duplicate 
contracts  and  signed  by  the  newspaper, 
or,  if  no  duplicate  contract  has  been  re¬ 
ceived,  to  be  made  in  a  letter  form 
referring  to  the  contract  in  question : 


"For  flat  rate  contracts: 

"Owing  to  the  present  unsettled  condi¬ 
tions  the  (name  of  newspaper;  reserves 
the  right  to  revise  its  advertising  rates 
at  any  time  upon  90  days’  notice  in  writ¬ 
ing,  and  this  contract  is  accepted  subject 
to  the  above  reservations.” 

“For  sliding  scale  of  rate  contracts: 

“Owing  to  the  present  unsettled  con¬ 
ditions,  the  (name  of  newspaper)  re¬ 
serves  the  right  to  revise  its  advertising 
rates  at  any  time  upon  90  days'  notice 
in  writing. 

"The  advertiser  may  cancel  this  con¬ 
tract,  without  adjustment  charge,  at  any 
date  upon  which  new  and  higher  rates 
are  made  effective  by  the  publisher. 
This  contract  is  accepted  subject  to  the 
above  reservation.” 

In  the  short  time  since  the  reserva¬ 
tions  were  issued  there  has  been  little 
opportunity  to  learn  the  reaction  of 
advertisers  and  advertising  agents,  ac¬ 
cording  to  newspapermen,  but  so  far 
as  known  there  has  been  little  serious 
objection.  A  number  of  inquiries  have 
been  received,  however. 

Mr.  Shuman  told  Editor  &  Publisher 
that  his  paper,  the  Fort  Worth  Star- 
Tele^am,  had  just  begun  using  the 
inflation  clause  in  advertising  contracts, 
and  as  yet  had  not  learned  the  attitude 
of  advertisers  and  agency  men.  He  said 
he  felt  the  clause  was  necessary  for 
publishers’  protection. 

The  three  St.  Louis  newspapers  are 
understood  to  be  using  the  recommended 
clauses.  The  Milwaukee  Journal, 
whose  advertising  manager.  Mr.  Maier, 
was  a  member  of  the  N..\.E..\.  com¬ 
mittee,  has  not  adopted  them  as 
yet. 

h.  R.  Gamble,  executive  secretary  of 
the  .American  Association  of  .Adver¬ 
tising  Agencies,  told  Editor  &  Pub¬ 
lisher  that  agency  opinion  on  the 
matter  was  varied.  Some  agents,  he 
said,  are  opposed  to  any  shortening  of 
the  period  for  which  contracts  are  made 
at  definite  rates,  holding  that  the  best 
interests  of  advertising  are  served  when 
the  advertiser  can  make  plans  for  a  full 
year  and  the  agency  can  know  just  how 
much  space  its  budget  will  cover.  A 
composite  view  of  agency  opinion,  how¬ 
ever,  would  probably  recognize  the  pub¬ 
lisher’s  right  to  protection  in  case  of 
rapidly  advancing  prices,  although  fa¬ 
voring  as  long  a  period  of  notice  as 
possible  before  rates  are  raised.  Six 
months  of  notice,  he  said,  would  be 
better  than  three. 

A  newspaper  adopting  such  reserva¬ 
tions,  Mr.  Gamble  pointed  out,  should 
put  them  into  its  rate  card  and  an¬ 
nouncements. 

In  St.  Petersburg,  Fla.,  both  the  In¬ 
dependent  and  the  Times  have  used  a 
revision  clause  in  contracts  for  local 


JESSIE  MARIE 


DEBOTH 


LET  HER  HELP  BUILD  FOOD 
LINEAGE  FOR  YOU 


Many  years  of  successful  practice  have  made  Miss  De  Both,  and  her 
cooking  school  service,  well-known  to  leading  food  advertisers. 
She  has  entree  where  newcomers  are  still  encountering  resist¬ 
ance,  Pave  the  way  to  advertisers — by  having  a  De  Both  School. 


DE  BOTH  HOME  MAKERS  SCHOOLS 


NEW  YORK  CITY:  1953  Graybar  Building 


CHICAGO:  324  Eatt  Ontario  Straot 


advertising  since  Nov.  1.  This  reads : 
“In  the  event  of  a  radical  alteration  in 
either  costs  or  prices  on  account  of  any 
national  action  beyond  our  control,  it  is 
understood  as  a  part  of  this  contract 
that  upon  90  days  written  notice  given 
by  this  newspaper,  the  rates  named  in 
this  contract  will  be  subject  to  read¬ 
justment  in  accordance  with  the  general 
trend  of  both  costs  and  prices.” 

L.  C.  Brown,  publisher  of  the  In¬ 
dependent,  answered  an  inquiry  by 
Editor  &  Publisher  by  saying  his 
paper  had  met  “little  objection  and  no 
refusal  by  advertisers.” 

C.  C.  Carr,  manager  of  the  Times, 
wired:  “No  difficulty  at  all  with  local 
advertisers,  who  understand  that  all 
contract  users  would  have  protection 
for  90  days  in  the  event  the  newspapers 
found  it  necessar>-  to  change  its  entire 
rate  structure  due  to  inflation.” 

Neither  of  the  St.  Petersburg  papers 
has  inserted  such  a  clause  in  its  na¬ 
tional  advertising  contracts. 

Still  another  paper  to  adopt  an  infla¬ 
tion  clause  in  its  local  advertising  con¬ 
tracts  is  the  Holyoke  (Mass.)  Tran¬ 
script,  whose  action  was  described  in 
this  paper  on  Oct.  7. 


COVERED  POLITICAL  "WAR" 


NEW  PRESS  GROUP  FORMED 

Incorporation  of  the  National  Press 
Association  with  Los  .Angeles  headquar¬ 
ters  was  filed  with  Secretary  of  State 
Frank  C.  Jordan,  in  Sacramento,  re¬ 
cently.  The  organization  cited  its  ob¬ 
jects  as  advancement  of  journalism  and 
higher  standards  in  the  profession.  Di¬ 
rectors  named  in  the  incorporation 
papers  w'ere  Wycliffe  A.  Hill  J.  Ells¬ 
worth  Ross  and  M.  C.  Galey.  all  of 
Los  Angeles,  and  Marie  L.  .Allen  of 
South  Pasadena. 


JOINS  POST  WASHINGTON  STAFF 

Kenneth  Crawford,  political  writer 
of  the  Buffalo  Times,  resigned  last 
week  to  b^ome  Washington  corre¬ 
spondent  of  the  New  York  Evening 
Post. 


Sixth  Congressional  District  Biht'.cl 
with  Guns  During  Election 

Reporters  sent  by  New  Orleans  news 
papers  to  cover  the  recent  electioi 
called  by  Governor  O.  K.  Allen  to  choos 
a  representative  for  Congress^  from  th 
Sixth  Congressional  District  wer 
called  “war  correspondents”  by  their  cit 
editors. 

Bristling  guns  that  met  the  news 
papermen  in  the  sixth  district  gave  ful 
authority  to  their  title. 

The  New  Orleans  Ttmes-Picaym 
sent  four  reporters  and  two  photograph 
ers,  in  addition  to  using  24  local  cor 
respondents.  George  Healy,  Jr.,  cit; 
editor,  assigned  Gwrge  J.  Martin,  re 
porter,  and  Leon  "Trice,  photographer 
to  cover  three  parishes;  Warren  Og. 
den,  reporter,  and  E.  E.  -Agnelly, 
photographer,  to  four  parishes;  Robert 
M.  Myers,  reporter,  to  two  parishes 
and  Margaret  Dixon,  reporter,  to  foui 
parishes.  Miss  Dixon  was  aided  by  C 
P.  Liter,  correspondent  for  the  Times 
Picayune  in  Baton  Rouge. 

The  New  Orleans  Item  sent  Hermar 
Deutsch  and  James  C.  Bushong,  re 
|)orters,  and  William  Sadler,  photo 
grapher. 

On  Monday  the  newsmen  reported 
election  eve  happenings,  while  Tuesday 
they  were  busy  throughout  the  day 
reporting  acts  of  violence  and  the  burn¬ 
ing  of  effigies  of  Senator  Huey  P.  Long 
throughout  the  sixth  district. 

Tile  Times-Picayune  had  their  men 
“spotted”  during  the  two  days,  the  re¬ 
porters  having  been  ordered  to  report 
in  to  the  office  at  frequent  intervals 
and  especially  before  going  from  one 
parish  to  another.  With  automobiles, 
the  reporters  and  photographer  averaged 
about  bOO  miles  each  during  two  days. 

The  Times-Picayune’s  city  desk 
received  132  long-distance  teleplione 
messages  from  reporters  and  corit- 
spondents  in  the  two  days,  Mr.  Healy 
said. 


'Our  Customers  Write  Our  Ads' 


THE  BILLINGS  GAZETTE 

Billings,  Montana 


November  9, 1933. 

‘*We  have  had  excellent  service  from  our  press  with 
its  millions  upon  millions  of  impressions  and  there 
is  no  doubt  in  my  mind  that  it  will  continue  to 
function  satisfactorily  for  decades  to  come.  Our 
product  is  unquestionably  comparable  to  the  best 
printing  of  newspapers  in  the  State. 


Thanking  you  for  your  letter, 

I  remain 

Sincerely, 

Leon  Shaw,  Publisher, 
THE  BILLINGS  GAZETTE” 


The  above  is  from  a  letter  not  to  the  Duplex 
Printing  Press  Company  or  any  of  its  individ¬ 
uals,  but  to  an  outside  party  who  had  evidenced 


interest  in  the  performance,  quality  of  con¬ 
struction,  etc.,  of  the  Duplex  Tubular  Plate 


Press  which  has  been  in  use  in  the  office  of  the 
Billings  Gazette,  Billings,  Montana,  for  many 
years  and,  as  indicated  above,  to  their  utmost 
satisfaction. 


THE  DUPLEX  PRINTING  PRESS  CO. 


NEW  YORK 


BATTLE  CREEK,  MICH. 

CHICAGO  SAN  FRANCISCO. 

'Our  Customers  Write  Our  Ads'* 
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81a»atche«  credtieW  (o  It  or.  not  olhervlae  credited  to  ibia  MPCr  and  al»o  the  local  neve 


SALE  OF  THE  NEW  YORK  EVENING  POST 

The  New  York  Evening  Post  has  been  soH  by  Curtis- 
Martin  Newspapers,  Inc.,  to  J.  David  Stern,  editor  and  pub¬ 
lisher  of  the  Philadelphia  Record  and  the  Camden  Courier 
and  Post. 

It  is  an  interesting  transaction  for  several  rea- 
sons.  The  paper,  founded  in  1801  by  Alexander 
-  ■  '  Hamilton  as  a  Federalist  organ,  edited  at  different 

times  by  William  Cullen  Bryant.  Henry  Villard,  Edwin  L. 
Godkin.  Horace  White,  RoUo  Ogden  and  Oswald  Garrison 
Villard  and  for  the  last  ten  years  published  under  the  aegis 
of  the  Curtis  Publwhing  Co.  of  Philadelphia,  goes  now  to  an 
aggressive  Philadelphian  described  as  a  Roosevelt  Democrat 
determined  to  make  the  Post  politically  independent  like 

the  other  Stern  papers. 

•  •  • 

What  interests  us  chiefly  about  the  Post  sale  is  this 
fact:  It  is  safe  to  say  that  every  newspaper  publisher  in 
town  is  glad  the  Post  has  been  sold  to  a  responsible  man 
and  will  go  on  publishing,  instead  of 

a  folding  up  as  rumor  has  had  it  about 
to  do  several  times  since  Cyrus  H. 

K.  Curtis  died. 

It. was  not  ever*thus.  Not  so  long 
ago,  most  publishers  rejoiced  every 
time  a  competitor  went  to  the  wall, 
gnashed  their  teeth  when  a  competi¬ 
tor  took  a  new  lease  on  life.  This, 
because  such  was  felt  to  be  the  na¬ 
ture  and  necessity  of  the  competitive 
system. 

If  700  people  were  thrown  out  ! 
of  jobs  by  a  competitor’s  crash,  as 
would  have  happened  had  the  Post 
j.  Da«id  stern  bettg,  from  the 

old-time  pubksherjs  point  of  view.  It  gave  him  more  material 
te  choose  from  for  his  own  staff,  and  dampered  down  ambi¬ 
tions  for  more  and  better  pay  in  th'te  newspaper  business,  j 
It  also  stimulated  people  who  already  Jiad  newspaper  jobs  to 
put  additional  elbow  grease  and  brain  sweat  into  their  work. 

This  feeling  wasn’t  p^uliar  to  newspaper  publishers. 

It  was  the  attitude  of  business  men  generally.  Samuel  In- 
oull,  some  years  before  he  tried  to  become  a  Greek,  voiced 
the  feeling  perfectly  when  he  remarked:  “A  long  line  at 
the  gate  is  the  ^st  efficiency  expert.” 

•  •  • 

That  attitude  has  pretty  generally  passed  away,  in 
practically  all  the  industries  including  the  newspaper  in¬ 
dustry,  Business  men’s  hearts  leap  up  nowadays  when  they 
.  .  J  hear  of  more  jobs  made  pr  old  jobs 

Better  Attitude f  saved ;  they  worry  as  much  as  any- 
RtfinmMM  body  except  the  jobless  themselves 
oener  ouainra*  ^hen  unemployment  totals  creep  up¬ 
ward.  This,  not  so  much  because  business  men’s  hearts  have 
softened,  as  because  it  is  plain  economic  truth  that  without 
plenty  of  buyers  theroeannot  be  plenty  of  sales  for  business 
Co  make. 

It’s  a  trend  of  the  times,  and  a  fine  one  we  think.  In¬ 
cidentally,  the  removal  of  a  lot  of  the  old-time  job  fear  from 
business  doesn’t  seem  to  have  lowered  the  quality  of  the 
products  so  that  you  can  notice  it;  at  least,  ahem,  not  in 
the  newspaper  business. 

As  to  Mr.  Stern,  new  owner  of  the  Evening  Post,  the 
fact  we  remember  chiefly  about  him  is  that  as  publisher  of 
the  Philadelphia  Record  he  put  the  Record  under  the  Presi¬ 
dent’s  blanket  NRA  code  last  _ 

Bummer  without  quirks  or  quib-  otern  Olgned  i  he 
bles,  about  the  time  The  News  did  Blanket  Code 
the  same  thing.  He  fired  an  edi¬ 
torial  blast  at  that  time  against  publishers  who  were  squirm¬ 
ing  and  squawking  about  freedom  of  the  press  and  about 
how  reporters  and  desk  men  were  artists  or  professional 
people  esthetically  above  such  vulgarities  as  shorter  work¬ 
ing  hours.  It  made  good  reading,  we  thought. 

If  Mr.  Stem  will  pursue  these  policies  with  the  Evening 
Post,  we  hope  and  believe  he  will  make  headway  with  the 
paper — which  incidentally  has  always  been  a  fine  paper. 
They  are  good  policies ;  or  at  any  rate  they  have  turned  out 
to  be  profitable  policies  in  the  case  of  The  News. 


GOLDFISH :  **!  resent  this  intrusion  on  my 
privacy/’ 

“Wellf  you  brought  it  on  yourself,  buddy,” 


The  News  will  pay  $5  far 
every  qaesliow  aabasitteS  ami 
Bsed  in  this  rolumn.  Todar's 
award  goes  to  Mrs.  I.  Dufy, 

IS.1  Waltron  Ave.,  Silver  •l.ake. 

S.  I. 

THE  QUESTION. 

Now  that  prohibition  has  been 
repealed,  do  you  intend  to  drink 
more  or  less  hard  liquorT 
THE  PLACE. 

Queensboro  Plaza,  Long  Island 
City, 

THE  ANSWER.S,. 

William  J.  Klagea,  Queensboro 
Plaza,  propri- 
*1°''  Kvn’s  shop: 
m  ^  "More.  I  am 
■  going  to  do  my 

share  to  help 
M  the  government 

V  .  finance  its  un- 

l  e  m  y  1  o  y  • 

ment  plan.*  A 
highball  or 
^  cocktail  will 

^  ^  coat  just  half 

as  much,  and  i 
for  the  same  expenditure  of  money 
1  can  get  twice  as  much  liquor,  and 
the  Government  will  get  the  tax." 

Bert  Briggs,  Jackson  Ave.,  cafe 
proprietor: 

"That’s  difficult 
for  me  to 

I’ll  probably  K  '  8 

continue  to  F;  ppM 

take  a  highball 

or  a  glass  of 

beer  when  the 

spirit  prompts 

me.  Whether  or 

or  less  can  only  ~ 

be  told  after 


and  knol 
wake  upl 
Eugend 
mechanica 
gineer :  ‘1 
drink  mucl 
Why?  i 
hard  to  sal 
I  suppose  I 
because  fol 
den  fruit  tl 
much  b  e  1 1 
Perhaps  I 
e  z  p  t  a  i  ns  1 
all  the  pl4 
where  legal  1 
uor  is  sold  w 
nized  the  nig 
burietL” 
Stanley  L.  G 


_ VOICE  OF  THE  PEOPLE _ j 

rhmmm  giy  Mjn*  mnd  mddr,,,  with  y,mr  Uttar,  Wa  wtU  mithhaid  hath  an  ragaamt, 

NEW  QUARTS  FOB  01 11  |  ~tlirY  ASKED  FOR  IT. 

Stamford,  kattan:  I  suggest  a  uniform 

Regulation  for  every  wet 
-  lo  make  it  a  misdemOinor 

Vdy  in  any  wet  State  know- 
fell,  or  donate  any  alcoholic 
I  to'  any  South  Carolina  or 
trolina  citize.i  visiting  in  . 

^ARRY  FRIEDMAN. 

Vs  STILL  AROUND.  I 
Vn:  During  the  past  I 
Umut  this  Gme  certain 
lalers  have  engaged  in 

I  Igreeting  cards  of  dr 

1  ^  wlfs  I  character,  profaning 

ft  .  I  ■  I  ^  Y  season.  A  publishei 

8  I  %l  Q  V''  cards  wa: 

I  I  0  8.  125,  convicted  in  Gen 

lol  I  .  ^  1  a  ■  sentenced  toSlO 

ipl  1  ft  A  JMLI  V  I  It  is  to  be  hope 

.ni  *  ft  I  I  mroseeution  and  coi 

iic4  V  a  81  ■  Icason  may  serve  i 

;  ‘I  ^  ■  bers  and  deter  the 

nucl  A  ■  m  in  this  offense.  ' 

V  I  /I  ll  i  f  JT-*  ^  A  «  IN  S.  SUMNER. 

0  sal  (  -  I  York  Society  f 

[>ose  I  —  J  .  at  —  A  •  V  of  Vice. 

t.i  jtL 

‘»P»\  i  k  1  \Bank8’’ypuf 

a i  ns  I  lyVrwv  w  W  •  Governm 

he  plq  w  Inking  busit 

Y  I  believe  1 
think  the  obj 
Yople  that  j 
b,  also  to  f 
V  finance] 


s 


[  Naturally,  I  will  i 
sample  all  the  go 
liquors  1  have  heard 
Benjamin  AldermI 
Plaza,  sales¬ 
man:  “I’ll  drink 
at  least  as  much 
if  not  more.  I’ll 
have  the  satis-  ' 
faction  of  know¬ 
ing  that  the 
liquor  I  drink  is 
good  liquor,  and 
I  that  the  Fed-  | 
I  eral.  State  and 
city  Go_vern- 


city  Govern-  next  gyod  'Kussian-  songs  > 

ments  will  be  getting  the  excise  hear  aU  came  from  the  Ukrainh. 
revenue  rather  than  the  bootlegger.’’  ANNA  K 


Ills  I  — -f-  ratification. ‘If  it  wer 
f  '  has  ever  j  I  would  urge  American  wo 
^  Jill  nil  false.  BLACKIE.  ) boycott,  dresses  and  dress 
RUSS  MUSICAL  ORIGINS.  produced  'h'.^ 

Harrison.  N.  J.:  Why  do  these  CLAIRE  J.SPIE 

radio  announcers  always  »ell  us  -  WAXEY  S  LITTLE  MIS'! 
that  the  Ukrainian  songs  they  Weehawken,  N.  J.;  Wai 

broadcast  are  Russian  songs?  should  have  opened 
Russia  hasn’t  any  songs  good  financing  the  I 

enough  to  be  sung  by  any  one.  So  Hotel  Then  he  would  I. 
just  remember,  radio  fans,  that  the  eligible  for  one  of  those  n 
next  gyod  "Russian”  songs  yon  verdicts  so  many  banki 
hear.aU  came  from  the  Ukraine.  been  getting. 

ANNA  K.  HORACE  P.  CADWAL 
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I|  at  him!  What  perfect  form! 
Hjdown.  Feet  right.  For  an 
[i4  he  stands  like  the  statue  of 
himself.  Then  slowly  back  in 
a  \  free,  perfect  arch.  An  instant’s 
hftion  at  the  top  of  the  swing. 
Si|  And  down  the  fairway  rides 
thiite  pellet  farther  than  any  man 
haright  to  drive  any  ball.  Spec- 
taf?  Yes,  but  that  alone  will  not 
yfiS^  tournaments. 

“S|iow  I  just  couldn’t  make  ’em 
siilday,”  he  smiles  apologetically 
wUbree  hours  and  a  half  later  he 
dnhimself  back  to  the  locker 

Bd  Jones  brought  the  golfing 
wdto  its  knees,  not  with  his  mag¬ 


nificent  distance  off  the  tee  (superb 
as  it  was)  but  with  ^‘Calamity  Jane”, 
his  magic  putter.  And  every  smart 
sales  manager,  today  more  than  ever 
before,  is  emulating  the  great 
Atlantan’s  example  by  striving  to 
HOLE  OUT  EVERY  PUTT. 


In  other  words,  it’s  the  SHORT  work 
that  counts  .  .  .  this  business  of  whip¬ 
ping  each  territory  one  at  a  time  and 
of  making  a  job  of  it  town-by-town 
and  market  by  market. 


Newspaper  advertising  is  perhaps  not 
so  spectacular,  but  it’s  sound  golf 
and  it  cuts  down  your  handicap  and 
it  puts  you  into  the  first  bracket  and 
KEEPS  YOU  THERE. 


News 

Tribune 


VorkiI 
YORI 
YORl 
York 

YORI  ft-lELEGRAM 

sburc  s 


Providence  Journal 
Providence  Bulletin 
Salt  Lake  City  Telegram 
Salt  Lake  City  Tribune 
Spokane  Spokesman- Review 
Spokane  Daily  Chronicle 


St.  Paul  Dispatch 
St.  Paul  Pioneer  Press 
Westchester  Newspapers 
Waterbury  American  . 
Waterbury  Republican 
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USE  OF  PHOTO  HELD  NO  INVASION 
OF  PRIVACY  BY  NEW  YORK  COURT 


Picture  Taken  in  Court  Basis  of  Damage  Suit  Against  New  York 
Daily  News — Brooklyn  Eagle  Also  Winner 


in  $100,000 

WO  important  decisions  in  suits 
requesting  large  damages  from 
newspapers  have  been  handed  down  in 
the  New  York  courts  recently. 

In  a  decision  rendered  in  the  Supreme 
Court  of  Kings  county  by  Justice  Mac- 
Crate,  it  was  held  that  the  publication 
of  the  photograph  of  a  person  in  a 
newspaj^r  did  not  constitute  a  use  for 
advertising  purposes,  or  for  the  purposes 
of  trade,  even  though  the  photograph 
appeared  in  a  newspaer  a  substantial 
portion  of  which  was  devoted  to  pic- 
tures. 

The  second  decision  was  by  Justice 
Selah  B.  Strong,  who  denied  the  mo¬ 
tion  of  plaintiff  s  attorney  to  set  aside 
the  verdict  for  the  defendant  rendered 
in  the  suit  of  Dr.  Anna  Martin  Ral¬ 
ston,  a  Brooklyn  physician,  against  the 
Brooklyn  Daily  Eagle  Corporation  <md 
Harris  M.  Crist,  managing  editor,  for 
$100,000  damages. 

The  first  action  was  brought  by  Mrs. 
Catherine  Mellon  against  the  publisher 
of  the  New  York  Daily  News  for  $50,- 
000  damages  upon  the  charge  that  the 
plaintiff’s  picture  had  been  published  as 
the  mother  of  one  James  Mellon  who 
had  been  arrested  and  arraigned  in 
court  charged  with  a  serious  crime. 
Mrs.  Mellon  contended  that  her  picture 
had  been  taken  in  court  without  her 
consent  in  writing  or  otherwise,  in  vio¬ 
lation  of  her  right  of  privacy,  and 
that  the  reference  to  her  appearing  in 
court  as  the  mother  of  a  man  charged 
with  a  serious  crime  caused  her  a  loss 
of  patronage  in  her  profession  of 
trained  nurse,  and  that  her  mind  and 
health  were  disturbed  and  impaired. 
Mrs.  Mellon's  attorney,  former  Judge 
James  A.  Gray  of  Brooklyn,  made  a 
motion  to  dismiss  the  newspaper’s  de¬ 
fense  and  argued  to  the  court  that  an 
immediate  judgment  for  damages 
should  be  awarded  his  client  because 
the  use  of  pictures  in  the  Daily  News 
constituted  a  large  it  not  the  major 
part  of  its  make-up  and  therefore  the 
publication  of  Mrs.  Mellon's  photograph 
was,  in  fact,  for  purposes  of  trade 
and  to  increase  the  circulation  of  the 
newspaper,  irrespective  of  what  effect 
it  might  have  upon  the  feelings  of  his 
client 

DeWitt,  Van  Aken  &  Moynihan,  at¬ 
torneys  for  the  newspaper,  claimed  that 
since  the  enactment  of  the  Civil  Rights 
Law  in  1903  the  courts  of  New  York 
have  repeatedly  held  that  a  single  pub¬ 
lication  of  a  person's  picture  or  photo¬ 
graph  in  the  news  columns  of  a  daily 
newspaper  is  not  a  use  prohibited  by 
statute,  and  while  the  newspaper's  law¬ 
yers  conceded  that  this  was  the  hrst 
time  the  question  had  been  Resented  to 
the  court  in  New  York  City  seeking 
to  differentiate  between  picture  news¬ 
papers  or  tabloids  and  other  daily  news¬ 
papers,  yet  they  maintained  that  the 
well-settled  law  is  that  the  publication 
of  the  name,  portrait  or  picture  of  a 
living  person  in  the  news  columns  of  a 
daily  or  weekly  newspaper,  or  in  the 
text  of  a  periodical  or  magazine,  does 
not  constitute  a  violation  of  Section 
50  of  the  Civil  Rights  Law  and  asked 
the  court  to  decide  this  question  so 
that  there  should  be  no  discrimination 
against  picture  newspapers  with  respect 
to  the  interpretation  of  the  Civil  Rights 
Law.  The  attorneys  for  the  newspaper 
also  made  a  motion  to  dismiss  the 
plaintiff’s  complaint,  pointing  out  that 
the  event  the  picture  purported  <o  de¬ 
scribe  actually  did  occur,,  and  t^  pic¬ 
ture  was  an  exact  and  fair 
tion  of  the  circumstances  it  tp 

portray,  and  that  the  picture  and  article 
complained  of  were  merely  news  rtems 
and  in  no  way  violated  Mrs.  Mellon’s 
right  of  privacy.  Justice  MacCrate,  in 
denying  the  plaintiffs  motion  for  judg¬ 
ment  and  in  dismissing  the  plaintims 
complaint,  stated: 

“It  is  not  overlooked  that  the  com¬ 
plaint  alleges  the  picture  of  the  plaintiff 


Libel  Suit 

was  used  for  the  purposes  of  trade  and 
to  increase  circulation,  but  that  can  be 
said  of  every  article  in  a  newspaper 
where  a  picture  or  name  is  used.  Ihe 
plaintiff  does  not  allege  anything  but  a 
general  use  of  this  picture  in  a  news 
item.  There  is  no  allegation  in  this 
complaint  claiming  that  the  event  did 
not  occur  or  that  the  picture  was  not 
exact.  To  hold  this  complaint  good 
would  be  giving  the  statute  a  construc¬ 
tion  which  would  make  practically  im¬ 
possible  the  publication  of  obituary  no¬ 
tices  by  the  most  conservative  paper. 
Such  items  help  circulation  and  sale  of 
the  newspaper  in  the  sense  that  the 
plaintiff  pleads,  but  they  record  an 
event  and  as  a  rule  name  the  living 
relatives  of  the  dead  and  are  accom¬ 
panied  often  by  a  family  picture.” 

Mrs.  Ralston’s  suit  against  the 
Brooklyn  Eagle  was  bas^  upon  a 
series  which  commenced  Feb.  17,  19^, 
and  which  was  the  result  of  an  in¬ 
vestigation  into  the  appointments  of 
lunacy  commissions  by  various  county 
judges  in  Kings  County.  The  articles 
complained  of  stated  that  “many 
thousands  of  dollars  would  be  saved 
the  taxpayers  if  the  Brooklyn  judges 
would  have  felons  suspected  of  being 
insane  examined  in  city  hospitals  by 
city  employed  doctors  instead  of  ap¬ 
pointing  lunacy  commissions.”  The  ar¬ 
ticles  pointed  out  that  in  the  year  1928 
the  cost  to  the  taxpayer  of  134  com¬ 
missions  so  appointed  was  $140,000. 
The  specific  complaint  of  Dr.  Ralston 
was  the  statement  that  she  was  a  cou¬ 
sin  of  a  judge  and  that  she  had  earned 
$7,900  from  25  commissions  in  1927  and 
$9,600  from  32  commissions  in  1928, 
and  that  half  the  appointments  came 
from  “her  cousin  and  friend  on  the 
bench.”  The  articles  charged  favorit¬ 
ism  to  relatives,  personal  friends  and 
politicians  in  many  instances  and  re¬ 
ferred  to  the  fact  that  Dr.  Ralston, 
the  plaintiff,  was  the  wife  of  D.  Harry 
Ralston,  a  Republican  district  leader. 

In  one  of  the  articles  Dr.  Ralston 
was  referred  to  as  a  woman  without 
recorded  hospital  experience.  Dr.  Ral¬ 
ston  claimed  she  was  a  specialist  in 
nervous  and  mental  diseases  and  that 
the  articles  charged  her  with  “disreput¬ 
able,  dishonest  conduct,  fraud  of  the 
taxpayers  and  the  treasury  of  the  City 
of  New  York,”  that  the  articles  charged 
her  further  with  the  crime  of  grand 
larceny  and  falsely  and  fraudu¬ 
lently  pretending  to  act  as  and  be  an 
insanity  expert  on  the  commissions.  She 
claimed  that  her  reputation  was  hurt 
also  in  that  the  articles  referred  to  her 
work  on  said  commissions  as  having 
been  done  inefficiently  and  ignorantly 
and  that  she  was  a  member  of  a  con¬ 
spiracy  to  secure  appointments  to  these 
commissions  and  payments  through  dis¬ 
honest  interpretation  and  administra¬ 
tion  of  the  laws  in  fraud  of  the  tax¬ 
payers  and  treasury  of  the  City  of  New 
York 

The  newspaper’s  defense  at  the  trial 
was  that  the  articles  contained  a  true 
and  accurate  report  of  the  system  un¬ 
der  and  by  which  appointments  to 
lunacy  boards  were  made  by  the  County 
Court  of  Kings  County  and  were  a 
fair  criticism  of  such  system,  and  al¬ 
leged  it  to  be  the  fact  that  Dr.  Ral¬ 
ston  was  one  of  the  chief  beneficiaries 
of  the  practice  whereby  Kings  County 
judges  distributed  political  patronage 
to  their  friends  and  relatives  through 
their  appointment  to  lunacy  commis¬ 
sions  when  such  appointments  to  lunacy 
commissions  were  wholly  unnecessary 
apd  not  required  by  law,  and  that  Dr. 
I^lston  was  one  of  three  persons  who 
received  the  largest  amounts  of  public 
monies  as  the  result  of  their  appoint¬ 
ments  to  such  commissions  bjr  Kings 
County  judges;  that  her  appointments 
came  from  County  Judge  Martin,  dis¬ 
tant  cousin  and  close  friend,  while  the 
other  two  appointees.  Dr.  Nova  and  Dr. 


EDITOR  CELEBRATED  REPEAL; 
REPORTED  OWN  ARREST 

Rockingham,  n.  c.,  Dec.  ii— 

Scott  M.  Thomas,  editor  of  the 
Richmond  County  Jounuil  here,  pub¬ 
lished  his  own  account  of  being  ar¬ 
rested  for  being  drunk  in  the  Dec. 
9  issue  of  his  weekly. 

Appearing  on  the  front  page  under 
a  double  column  head  reading 
“Richmond  Journal  Editor  Goes 
Wet;  Lands  in  JaU,”  the  story  said: 

“Scott  M.  Thomas,  dry  co-editor 
of  the  Richmond  County  JournaL 
mixed  South  Carolina  com  liquor 
and  Pennsylvania  beer,  drank  too 
much  of  both  and  landed  in  jail  here 
a  few  minutes  after  midnight  Satur¬ 
day. 

“He  remained  incarcerated  two 
hours,  being  bailed  out  by  a  friend 
at  2  a.  m.  Sunday.  In  mayor’s  court 
yesterday  he  was  taxed  with  costs, 
$5.85.  He  was  charged  with  being 
drunk,  but  from  general  reports  he 
could  have  been  charged  also  with 
being  disorderly.” 

The  story  continued  with  an  ac¬ 
count  of  how  the  editor  felt  while 
in  jail  and  wound  up  with  the  as¬ 
sertion  that  “an  editor  who  won’t 
put  his  own  misfortune  in  print 
has  no  right  to  publish  another’s.” 


Vause,  received  their  appointments 
from  their  brothers.  County  Judges 
Nova  and  "Vause. 

The  newspaper  insisted  that  Dr. 
Ralston  was  a  woman  doctor  without 
recorded  hospital  experience  in  the 
treatment  of  mental  diseases,  and 
claimed  that  neither  Dr.  Ralston  nor 
Drs.  Nova  and  Vause  were  appointed 
to  the  lunacy  commissions  by  the  Kings 
County  judges  because  of  their  experi¬ 
ence  and  qualifications  as  psychiatrists, 
but  because  of  their  friendship  and  re¬ 
lationship  to  appointing  judges  and 
through  favoritism  apart  from  qualifi¬ 
cations  for  the  work.  The  newspaper 
pointed  out  that  about  one-half  of  the 
appointments  of  Dr.  Anna  Martin  Ral¬ 
ston  came  to  her  through  County  Judge 
Martin,  and  that  in  approximately  two- 
thirds  of  the  cases  wherein  the  Kings 
County  judges  appointed  lunacy  com¬ 
missions,  including  cases  wherein  the 
plaintiff  was  so  appointed,  the  alleged 
criminals  who  were  the  subject  of  such 
proceedings  were  found  to  be  sane,  and 
that  in  any  event  the  determination 
of  the  insanity  of  the  defendants  in 
criminal  proceedings  could  have  been 
made  more  efficiently  and  with  much 
less  expense  to  the  city  if  the  defend¬ 
ants  had  been  sent  to  the  Kings  County 
Hospital  for  observation  as  provided 
by  Section  836  of  the  Code  of  Civil 
Procedure. 

Dr.  Ralston  testified  at  the  trial  that 
she  was  not  related  to  Judge  Martin, 
but  on  cross-examination  by  Macdon¬ 
ald  DeWitt,  representing  the  news¬ 
paper,  she  admitted  that  she  was  a 
friend  of  Judge  Martin  and  that  al¬ 
though  she  claimed  experience  in  the 
care  and  treatment  of  mental  diseases, 
yet  after  the  publication  of  the  articles 
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she  served  in  Post  Graduate  Hospital 
first  on  probation  and  then  as  a  clinical 
assistant. 

Dr.  Ralston  also  called  Dr.  Elias  A. 
Reed  who  testified  on  cross-examina¬ 
tion  that  the  county  jail  is  a  better 
place  to  determine  a  man’s  mental  con¬ 
dition  than  the  psychopathic  ward  of 
Kings  County  Hospital. 

County  Judge  Martin  and  Supreme 
Court  Justice  Mitchell  May  also  testi¬ 
fied  for  Dr.  Ralston.  The  newspaper 
called  O.  R.  Pilat,  the  reporter  who 
made  the  investigation  and  wrote  the 
articles,  in  its  defense  and  also  the 
eminent  psychiatrist  Dr.  Hicks  of 
Brooklyn  and  Dr.  Leahy,  the  physician 
in  charge  of  the  psychopathic  ward  of 
Kings  County  Hospital.  At  the  end  of 
a  four-day  trial  the  jury  awarded  a 
verdict  for  the  defendant  and  the  plain¬ 
tiff’s  counsel,  ex-District  Attorney  Rob¬ 
ert  Elder  of  Kings  County,  asked  Judge 
Strong  to  set  aside  the  verdict  and  to 
order  a  new  trial.  Justice  Strong  de¬ 
nied  the  motion  to  set  aside  the  verdict 
and  for  a  new  trial  Dec.  11. 


RATE  CHANGE  IN  SCRANTON 

The  Scranton  (Pa.)  Republican  has 
announced  a  flat  rate  of  11  cents  a  line 
for  general  advertising,  instead  of  the 
old  scale  ranging  from  15  cents  open 
to  11  cents  a  line  for  5,000  lines  or 
more.  Color  advertising  in  units  of 
half-page  or  more  is  now  charged  at 
the  rate  of  14  cents  a  line  for  black 
and  one  color,  16  cents  for  black  and 
two  colors.  Formerly  black  and  one 
color  was  offered  at  no  extra  charge 
for  full-page  units,  one  cent  a  line  extra 
for  smaller  units.  LeRoy  Staunton,  ad¬ 
vertising  manager,  has  announced  ap¬ 
pointment  of  John  B.  Woodward,  Inc., 
as  advertising  representatives  in  Chica¬ 
go,  Detroit,  and  San  Francisco,  with 
Powers-Andrews,  Inc.,  representing  the 
paper  in  New  York  City. 


VIRGINIA  PRESS  MEET  JAN.  19 

The  Virginia  Press  Association  will 
hold  its  annual  meeting  at  Murphy’s 
Hotel,  Richmond,  Jan.  19-20. 


APPROVED ! 

The  reorganization  of 
Akron’s  largest  bank  has 
been  approved. 

All  small  accounts  will 
be  paid  in  full  before 
Christmas.  New  Bank 
to  be  opened  about 
January  15,  1934,  and 
old  depositors  to  get 
25%  cash. 

• 

Akron 

Beacon  Journal 
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me// 

business 


Advertising  executives  will  chart 
markets  and  select  newspapers  to 
meet  conditions  in  1934,  with  studied 

care  and  sound  judgment. 

I 

jWe  hope  that  these  conservative 
I  buyers  will  apply  the  same  quality¬ 
determining  measuring-rule  to  the 
selection  of  foreign  language  news¬ 
papers. 

In  the  field  of  Jewish  journalism  as 
in  the  field  of  English  journalism, 
certain  newspapers  have  more  domi¬ 
nance,  more  influence  and  a  greater 
degree  of  producing  power  than 
others.  They  select  their  readers  by 
the  character  of  their  editorial  con¬ 
tents. 

Because  of  its  vigorous  and  en¬ 
lightened  editorial  policy  and  the 
type  of  readers  which  this  program 
has  attracted,  THE  DAY  occupies 
an  outstanding  position  in  the  Jewish 
newspaper  field. 

It  is  read  by  substantial  families 
whose  life  is  well-ordered,  who  have 
money  to  spend  and  whose  opinions 
are  regarded  with  respect  by  others. 
In  its  appeal  THE  DAY  captures 
the  interest  of  the  entire  family.  Its 
:  news  is  swift  and  accurate,  its  fiction 
varied  and  absorbing,  its  Labor  and 
i  Business  pages  broad  and  authorita- 


planning 
recovery 
■  programs 


tive,  its  special  features  sparkle  with 
human  interest,  and  its  shopping 
column  is  of  immeasurable  assistance 
to  the  thrifty,  modern-minded 
housewife.  And  behind  this  news¬ 
paper  there  is  a  spirited  and  virile 
personality. 

Moreover,  the  importance  of  THE 
DAY  as  an  advertising  medium  is 
enhanced  by  the  fact  that  this  great 
daily  GOES  HOME.  Unlike  other 
newspapers  that  receive  a  hurried 
reading  on  one’s  way  to  work,  THE 
DAY — as  an  afternoon  paper  is 
taken  into  the  home.  It  is  read  at  the 
best  part  of  the  day,  leisurely  and 
with  deliberate  care.  Because  of  its 
diversified  features  it  holds  the  in¬ 
terest  of  both  men  and  women — 
the  younger  as  well  as  the  older 
members  of  the  household.  A  recent 
survey  shows  that  an  average  of 
three  members  of  each  family  read 
THE  DAY.  Thus  this  national 
Jewish  daily  with  its  broad  appeal, 
attracts  and  sustains  the  interest 
of  an  actual  audience  of  a  quarter 
of  a  million  receptive,  liberal-minded 
Jewish  readers. 

And  what  a  market  these  readers 
offer  to  those  who  make  and  mer¬ 
chandise  automobiles  and  toilet 
articles,  foods,  liquors  and  beverages. 


and  other  useful  products!  Here  is 
a  group  of  families  who  not  only 
believe  in  the  advertising  published 
in  their  favorite  newspaper,  but 
who  are  progressive  and  ready  to 
give  a  new  product  a  trial. 


To  these  advertisers,  investing  care¬ 
fully  in  foreign  language  publica¬ 
tions,  we  say  that  THE  DAY 
possesses  a  market  unequalled  by 
any  other  Jewish  newspaper  in  its 
power,  its  influence  and  its  ability 
to  consume  the  commodities  and 
luxuries  of  life.  That  is  why  the 
advertising  schedules  of  some  of  the 
most  important  nationally-known 
companies  include  THE  DAY — 
America’s  leading  Jewish  newspaper. 


We  would  like  to  tell  you  more 
about  THE  DAY  and  its  coverage 
of  the  Metropolitan  area.  We  would 
like  to  show  you  the  value  of  intro¬ 
ducing  your  product  to  this  im¬ 
portant  audience.  Let  us  show  you 
how  THE  DAY  will  help  perfect 
your  distribution  in  Jewish  neigh¬ 
borhoods  and  how  it  can  gain  the 
confidence  of  the  Jewish  dealer. 


Address  Advertising  Department, 
THE  DAY,  183  East  Broadway, 
New  York  City. 

In  order  to  efficiently  serve 
National  advertisers y  THE 
DAY  maintains  a  complete 
merchandising  departme/it 
under  the  competent  direc¬ 
tion  of  Mr.  Joseph  Jacobs. 


NEW  YORK  CITY 


THE  NATIONAL  JEWISH  DAILY 

MEMBER  OF  THE  AUDIT  BUREAU  OF  CIRCULATION 
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This  happens  to  be 


A  Cigarette  Report 


It  might  have  been  a  report  on  soaps — cereals — refrigerators — tires — in  fact 
any  classification  of  advertisers  who  advertise  in  newspapers. 

It  is  for  the  month  of  October — but  it  is  only  one  of  twelve  such  reports,  one 
for  each  month. 

It  is  merely  a  sample  of  the  service  Media  Records  renders  to  advertisers 
who  intelligently  control  their  advertising  expenditures. 

Every  month  we  deliver  a  report  showing — 

1.  Every  line  of  space  used  in  each  of  1087  news¬ 
papers  by  each  individual  competing  manu¬ 
facturer. 

2.  A  summary  report  showing  the  position  of 
each  advertiser  in  relation  to  his  competitors 
in  each  of  760  cities. 


Whether  such  a  monthly  report  of  your  advertising  status  is  of  value  is  for 
to  decide.  If 
furnish  it  to  you. 


you 

you  to  decide.  If  you  decide  it  is  of  value,  we  and  no  one  else  in  the  world  can 


Our  Address  is 


MEDIA  RECORDS,  INC. 


330  WEST  42nd  STREET 


NEW  YORK  CITY 


Our  telephone  number  is  MEdallion  3-1624 


If  you  are  one  who  believes  in  spending  a  few  dollars  a  month  to  save  thousands 
a  year,  we  are  ready  to  be  of  service. 


♦  ♦  ♦ 

The  following  is  merely  a  sample  of  the  summary  attached  to  each  monthly 
report.  The  report  itself  is  complete — every  line  of  every  competing  manufacturer 
in  1087  papers  published  in  760  cities. 


The  Product  of  Each  Manufacturer  is  Positioned  According  to  his  Newspaper  Effort  in  Each  City 


Ca 


Co 


Co 


Number 

Cities 


Alabama 

AnnistMi 

Birmingham 

Decatur 

Dothan 

Florence 

Gadsden 

Huntsville 

Mobile 

Montgomery 

Selma 

Tuscaloosa 


11 


Ariaona 

Phoenix 

Tucson 


First 

Second 

Third 

1 

Fourth 

Camel 

Chesterfield 

Lucky  Strike 

! 

Camel 

Lucky  Strike 

Chesterfield 

Camel 

Chesterfield 

Lucky  Strike 

Camel 

Lucky  Strike 

Chesterfield 

Chesterfield 

Camel 

Lucky  Strike 

Camel 

Chesterfield 

Lucky  Strike 

Camel 

Chesterfield 

Lucky  Strike 

Camel 

Lucky  Strike 

Chesterfield 

Camel 

Lucky  Strike 

Chesterfield 

Camel 

Chesterfield 

Lucky  Strike 

Number 

Cities 


Arkansas 

Blytheville 
El  Dorado 
Fort  Smith 
Hot  Springs 
Jonesboro 
Little  Rock 
Pine  Bluff 


California 

Alameda 

Alhambra 

Anaheim 

Bakersfield 

Berkeley 

Brawley 


46 


First 


Chesterfield 

Camel 

Camel 

Camel 

Camel 

Camel 

Camel 


Chesterfield 

Camel 

Chesterfield 

Camel 

Camel 

Chesterfield 


Second 


Lucky  Strike 

Lucky  Strike 

Chesterfield 

Chesterfield 

Chesterfield 

Lucky  Strike 

Chesterfield 


Avalon 
Chesterfield 
I  Lucky  Strike 
Chesterfield 
Chesterfield 
Lucky  Strike 


Third 


Chesterfield 
Lucky  Strike 
Lucl^  Strike 
Lucky  Strike 
Chesterfield 
Lucky  Strike 


Lucky  Strike 
Avalon 


Fourth 


De 


Du 


n. 


{Continued  on  following  pages) 
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Number  j 
Cities 


media  records.  INC. 


CsJiforni.  (Cent.) 
Burbank 
Burlingame 
Eureka 
Fresno 
Fullerton 
Glendale 
Hollywood 


Number  i 
Cities  I 


I  Chesterfield 
Chesterfield 
Chesterfield 
Chesterfield 
Chesterfield 
Camel 
Camel 


Lucky  Strike  ' . 

lSS!  Strike  I 


LucicyStHke 


KwS"  cfferfield  Lucky  Strike 

Modesto  Chesterfield  Lucky  Strike  . . 

Monrovia  Sstfieid  uckS^sSk' 

O”'"'''  IchStlriidd  LVii:sV,ik.  a\Wo„- 

Chesterfield  Lucl^  Strike  . 

Smei  Lucky' Strike 

Chesterfield  (  Luclqr  Strike  ^  strike  . 

-hesterfield  Lucky  Strike  . . 

..  Oiesterfield  Luc'w  . 


Ontario 

Palo  Alto 

Pasadena 

Pomona 

Redlands 

Richmond 

Riverside 

Sacramento 

Salinas 

San  Bernardino 
San  Diego 
San  Francisco 
San  Jose 
San  Mateo 
San  Pedro 
Santa  Ana 
Santa  Barbara 
Santa'Cruz 
Santa  Monica 
Santa  Rosa 
South  Gate 
Stockton 
Vallejo 
Ventura 
Whittier 
Wilmington 


Chesterfield 

Chesterfield 

Camel 

Camel 

Chesterfield 

Chesterfield 

Camel 


Lucky  Strike 
Lucky  Strike 


Lucky  Strike  Camel 
Chesterfield  Luclqr  Strike 


Lucky  Strike 
Chesterfield 


Camel 

Camel 

Camel 

Lucky  Strike 
Chesterfield 
Camel 
Camel 
Camel 
I  Camel 
Camel 
Camel 


Luckir' Strike 
Lucky  Strike  Chesterfield  i 


Chesterfield  Lucky  StrUci  I  A va'lon ' 
L^^l^  Strike  Avalon 

Lu’c’k^’  Strike ; ; ; ; ; : : : 

Chesterfield  . 

Lucky-Strike  . V. 

^*7j  *  Chesterfield  _ 

Ches  erfield  Lucky  Strike  . ■ 


^  Chesterfield 
Chesterfield 


s:;rfield  Lucky  Stnke 


Camel 
I  Camel 
Chesterfield 
Chesterfield 
Camel 


Chesterfield 

Chesterfield 


Lucky  Strike  Camel 
Chesterfield 


Lucky  Strike  Avalon 
Lucky  Strike  . 


Colorado 
Boulder 
Colo.  Springs 
Denver 
Fort  Filins 
Grand  Junction 
Greeley 
Pueblo 
Trinidad 


Chesterfield 

Camel 

Camel 

Chesterfield 

Camel 

Camel 

Camel 

Chesterfield 


Lucky  Strike 
I  Chesterfield 
Chesterfield 


Lucky  Strike 
Lucky  Strike 


Strike  Earner 
1  Lucky  Strike 


Chesterfield 
Chesterfield 
Lucky  Strike 


Lucky  Strike 
Lucky  Strike 


Connecticut 
Aiuonia 
Bridgeport 
Bristol 
Danbury 
Greenwich 
Hartford 
Manchester 
Meriden 
Middletown 
Naugatuck 
New  Britain 
New  Haven 
New  London 
Norwalk 
Norwich 
Stamford 
Torrington 
Waterbury 
Williamantic 


Camel 

Lucky  Strike 
Camel 


Chesterfield 
Camel 
Chesterfield 
I  Chesterfield 
Chesterfield 


Lucky  Strike 
Chesterfield 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 


I^cky  Strike  Chesterfield 
^esterfield  Lucky  Strike 


Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 


Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 


!  Lucky  Strike  Chesterfield 
Chesterfield  Lucky  Strike 


pesterfield  Lucky  Strike 
“J|‘'ky  Strike  Chesterfield 


Chesterfield 

Chesterfield 


Lucky  Strike 
Lucky  Strike 


Delaware 

Wilmington 


Lucky  Strike  Chesterfield 
Chesterfield  Lucky  Strike 


Diet,  of  Columbia  1 

Washington 


Lucky  Strike  Chesterfield 


Florida  1 3 

Daytona  Beach 
Gainesville 
Jacksonville 
Lakeland 
Miami 
Orlando 
Pensacola 
St.  Augustine 
St.  Petersburg 
Sanford 
Tallahassee 
Tampa 

W.  Palm  Beach 


Chesterfield  Lucky  Strike  I 


Chesterfield 
Chesterfield 
I  Camel 
Camel 
Camel 
Camel 
Camel 
Chesterfield 
Chesterfield 
Chesterfield 
Chesterfield 
Chesterfield 
Chesterfield 


Lucky  Strike  . 

Lucky  Strike  . ’  * 

Lucky  Strike  Chesterfield 


Chesterfield  Lucky 
Chesterfield  Lucky 
Chesterfield  Lucl^ 
Chesterfield  LucW 

Lucky  Strike  . 

Lucky  Strike  Camel 

Lucky  Strike  . 

Lucky  Strike  . 

Camel  Lucky 

Lucky  Strike  . 


Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 


Lucky  Strike 


Georgia 
Albany 
Athens 
Atlanta 
Augusta 
Brunswick 
Columbus 
Griffin 
La  Grange 
Macon 
Rome 
Savannah 
Thomasville 
Valdosta 
Waycross 


Chesterfield 

Camel 

(^mel 

Camel 

Camel 

Camel 

Chesterfield 

Camel 

Camel 

Chesterfield 

Camel 


I  Lucky  Strike 
i  Chesterfield 

I  Lucky  Strike 

I  Chesterfield 
Chesterfield 
Chesterfield 
Lucky  Strike 
Chesterfield 
Chesterfield 
Lucky  Strike 
j  Chesterfield 


Lucky  Strike 
Chesterfield 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Camel 

Lucky  Strike 
Lucky  Strike 


Lucky  Strike 


Chesterfield 
I  Lucky  Strike 


Lucky  Strike 
Chesterfield 


Idaho 

Boise 

Pocatello 


Camel 

Chesterfield 


Chesterfield  Lucky  Strike  Avalon 
'  Lucky  Strike  . 


lllinoia 

Alton 

Aurora 

Belleville 

Bl^mington 

Cairo 

Canton 

Centralia 

Champaign 

Chicago 

Danville 

Decatur 

East  St.  Louis 

Elgin 

Evanston 

Freeport 

Galesburg 

Harrisburg 

Jacksonville 

Joliet 

Kankakee 

Kewanee 

La  Salle 

Lincoln 

Mattoon 

Moline 

Mt  Vernon 

Ottawa 

Pekin 

Peoria 

Quincy 

Rockford 

Rock  Island 

Springfield 

Sterling 

Streator 

Urbana 

Waukegan 

West  Frankfort 


38 

Camel 

Camel 

Camel 

Camel 

Chesterfield 

Camel 

Camel 

Chesterfield 

Camel 

Camel 

Camel 

Camel 

Camel 

Chesterfield 

Camel 

Camel 

Chesterfield 

Camel 

Camel 

Camel 

Camel 

Camel 

Camel 

Camel 

Camel 

Camel 

Camel 

Camel 

Camel 

Camel 

Chesterfield 

Camel 

Camel 

Camel 

Camel 

Chesterfield 

Camel 

Chesterfield 


Chesterfield 
Lucky  Strike 
Chesterfield 
Chesterfield 
Lucky  Strike 

Chesterfield 

Chesterfield 

Camel 

Chesterfield 

Lucky  Strike , 

Lucky  Strike 

Chesterfield 

Chesterfield 

Lucky  Strike 

Chesterfield 

Chesterfield 

Lucky  Strike 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Lucky  Strike 

Chesterfield 

Camel  ] 

Chesterfield  1 

Chesterfield  1 

Chesterfield  1 

Chesterfield  1 

Lucky  Strike  . 

Chesterfield  1 

Lucky  Strike  . 


I  Lucky  Strike 
Chesterfield 
Lucky  Strike 
Lucky  Strike 


I  Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Chesterfield 
Chesterfield 
Lucky  Strike 
Lucky  Strike 


Lucky  Strike 
Lucky  Strike 


Lucky  Strike  - 

Lucky  Strike  . 

Lucky  Strike  . 

Lucky  Strike  . 

Lucky  Strike  . 

Lucky  Strike  . 

Lucky  Strike  . 

Lucky  Strike  . 

Lucky  Strike  . 

Lucky  Strike  . 

Lucky  Strike  . 

Chesterfield  . 

Lucky  Strike  . 

Lucky  Strike  . 

Lucky  Strike  . 

Lucky  Strike  Spud 

Lucky  Strike  . 

Lucky  Strike  . 


Lucky  Strike 


Indiana 

Anderson 

Bedford 

Bloomington 

Connersville 

Crawfordsville 

Elkhart 

Elwood 

Evansville 

Fort  Wayne 

Frankfort 

Gary 

Goshen 

Hammond 

Huntington 

Indianapolis 

.Teffersonville 

Kokomo 

Lafayette 

I-a  Porte 

Logansport 

Marion 

Michigan  City 
Muncie 
New  Albany 
New  Castle 
Peru 

Richmond 
Shelbyville 
South  Bend 
Terre  Haute 
\Gncennes 


Camel ' 
Chesterfield 
Camel 
Camel 
Camel 
Camel 
Chesterfield 
Camel 
Camel 
Camel 
Camel 
Camel 
Camel 
Chesterfield 
Camel 
Chesterfield 
Camel 
Camel 
Camel 
Camel 
Chesterfield 
Chesterfield 
Camel 
Camel 
I  Camel 
Camel 
Camel 
Camel 
Chesterfield 
Camel 
Camel 


Chesterfield 

Lucky  Strike 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Camel 

Chesterfield 

Lucky  Strike 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Camel 

Lucky  Strike 


Lucky  Strike  . 

Camel  . 

Lucky  Strike  . 

Lucky  Strike  . 

Lucky  Strike  . 

Lucky  Strike  . 

Lucky  Strike  . 

Lucky  Strike  . 

Chesterfield  . 

Lucky  Strike  . 

Lucky  Strike  . 

Lucky  Strike  . 

Lucky  Strike  . 

Lucky  Strike  . 

Chesterfield  Spud 


Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Camel 

Lucky  Strike 
Chesterfield 
Chesterfield 
Chesterfield 
Chesterfield 
Lucky  Strike 
Lucky  Strike 
Camel 

Lucky  Strike 
Chesterfield 


Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Camel 

Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Chesterfield 
Chesterfield 
Lucky  Strike 
Chesterfield 
Lucky  Strike 


J 
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MEDIA  RECORDS,  INC. 


Number , 
Cities 


First 


Iowa 

Atnes 
Boone 
Burlington 
Cedar  Rapids 
Clinton 

Council  Bluffs 
Davenport 
Des  Moines 
Dubuque 
Fort  Dodge 
Fort  Madison 
Iowa  City 
Keokuk 
Marshalltown 
Mason  City 
M  uscatine 
Newton 
Oskaloosa 
Ottumwa 
Sioux  City 
Waterloo 

Kansas 

Arkansas  City 

Atchison 

Chanute 

Coffeyville 

Dodge  City 

El  Dorado 

Emporia 

Fort  Scott 

Hutchinson 

Independence 

Kansas  City 

Ljjwrence 

I^avenworth 

Manhattan 

Newton 

Ottawa 

Parsons 

Pittsburg 

Salina 

Topeka 

Wichita 

Kentucky 

Ashland 

Bowling  Green 

Frankfort 

Henderson 

Hopkinsville 

Lexington 

Louisville 

Middlesboro 

Owensboro 

Paducah 

Louisiana 
Alexandria 
Baton  Rouge 
Lafayette 
Lake  Charles 
Monroe 
New  Orleans 
Shreveport 

Maine 

Augusta 

Bangor 

Biddeford 

Lewiston 

Portland 

Waterville 

Maryland 

Annapolis 

Baltimore 

Cumberland 

Frederick 

Hagerstown 

Salisbury 

Massachusetts 

Amesbur>- 

Attleboro 

Beverly 

Boston 

Brockton 

Qinton 

Fall  River 

Fitchburg 

Framingham 

Gardner 


21 


21 


Camel 

Camel 

Camel 

Camel 

Chesterfield 

Camel 

Camel 

Camel 

Camel 

Chesterfield 

Camel 

Camel 

Camel 

Camel 

Camel 

Camel 

Camel 

Camel 

Camel 

Camel 

Camel 


Camel 
!  Camel 
I  Camel 
I  Camel 
I  Chesterfield 
Camel 
Chesterfield 
Chester  field 
Camel 
Chesterfield 
Camel 
Camel 
Camel 
Chesterfield 
Chesterfield 


10 


36 


Camel 

Camel 

Camel 

Camel 

Camel 


Camel 

Chesterfield 

Camel 

Chesterfield 

Camel 

Camel 

Camel 

Chesterfield 

Camel 

Camel 


Camel 

Camel 

Camel 

Camel 

Camel 

Camel 

Camel 


Camel 

Camel 

Camel 

Camel 

Camel 

Camel 


Camel 

Camel 

Camel 

Camel 

Camel 

Camel 


Camel 

Camel 

Camel 

Camel 

Camel 

enamel 

Camel 

Chesterfield 

Camel 

Camel 


Second 


Chesterfield 

Chesterfield 

Chesterfield 

Lucky  Strike 

Camel 

Chesterfield 

Chesterfield 

Ducky  Strike 

Caesterfield 

Camel 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 


Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Lucky  Strike 

Chesterfield 

Lucky  Strike 

Lucky  Strike 

Chesterfield 

Lucky  Strike 

Chesterfield 

Chesterfield 

Chesterfield 

Lucky  Strike 

Lucky  Strike 


Third 


Fourth 


Chesterfield 
Lucky  Strike 
Chesterfield 
Lucky  Strike 
Lucky  Strike 


Chesterfield 
Lucky  Strike 
Chesterfield 
Lucky  Strike 
Chesterfield 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Chesterfield 
Chesterfield 


Chesterfield 

Lucky  Strike 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Lucky  Strike 


Chesterfield 

Lucky  Strike 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 


Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Qiesterfield 


Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

(  amel 

Chesterfield 

Chesterfield 


Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Chesterfield 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Chesterfield 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike  | 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 


Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 


Luckv  Strike 


Lucky  Strike 


Lucky  Strike 
Lucky  Strike 
Lucky  Strike 


Lucky  Strike 
Chesterfield 
Lucky  Strike 
Chesterfield 
Chesterfield 


Lucky  Strike 
Camel 

Lucky  Strike 


Lucky  Strike 

Chesterfield 

Chesterfield 


Lucky  Strike 
Lucky  Strike 


Lucky  Strike 
Chesterfield 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Chesterfield 


Lucky  Strike 
Chesterfield 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 


Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike  i 
Lucky  Strike  | 
Lucky  Strike  i 


Lucky  Strike 

Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 

T,uckv  Strike 


Number 

Cities 


First 


Second 


Massachusetts  (Co 

Gloucester 

Greenfield 

Haverhill 

Holyoke 

Lawrence 

Leominster 

Lowell 

Lynn 

Marlboro 

Medford 

Milford 

New  Bedford 

Newbury  port 

North  Adams 

Northampton 

North  Attleboro 

Pittsfield 

Quincy 

Salem 

Southbridge 

Springfield 

Taunton 

Wakefield 

Waltham 

Webster 

Worcester 

Michigan  31 

Adrian 
Alpena 
Ann  Arbor 
Battle  Creek 
Bay  City 
Benton  Harbor 
Detroit 
Escanaba 
Flint 

Grand  Rapids 

Holland 

Iron  Mountain 

I  ronwood 

Jackson 

Kalamazoo 

Lansing 

Marquette 

Menominee 

Monroe 

Mount  Clemens 
Muskegon 
Niles 
Owosso 
Pontiac 
Port  Huron 
Royal  Oak 
Saginaw 

Sault  Ste.  Marie 
Traverse  City 


nt,) 

Camel 

Camel 

Camel 

Camel 

Camel 

Camel 

Camel 

Camel 

Camel 

Lamel 

Camel 

Camel 

Camel 

Camel 

Camel 

Camel 

Camel 

Camel 

Camel 

Chesterfield 

Chesterfield 

Camel 

Camel 

Camel 

Chesterfield 

Camel 


Camel 

Camel 

Camel 

Camel 

Camel 

Camel 

Camel 

Camel 

Lucky  Strike 

Camel 

Camel 

Camel 

Camel 

Camel 

Lucky  Strike 

Lucky  Strike 

Camel 

Camel 

Camel 

Camel 

Camel 

Camel 

Camel 

Camel 

Camel 

Camel 

Camel 

Camel 

Camel 


Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Lucky  Strike 

Chesert  field 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Lucky  Strike 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Lucky  Strike 

Camel 

Chesterfield 

Chesterfield 

Chesterfield 

Lucky  Strike 

Chesterfield 


Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Lucky  Strike 

Chesterfield 

Chesterfield 

Chesterfield 

Camel 

(Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Camel 

Camel 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 


Third 


Fourth 


Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Chesterfield 
Lucky  Strike 

Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Chesterfield 
Lucky  Strike 
Lucky  Strike 


Lucky  Strike 


Lucky  Strike 
Lucky  Strike 


Lucky  Strike 


Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucl.y  Strike 
Chesterfield 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
C3iester  field 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Chesterfield 
Chesterfield 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucl^  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 


Spud 


w  yanaoiie 
Ypsilanti 

Chesterfield 

Lucky  Strike 

1 

Minnesota  14 

Albert  Lea 

Chesterfield 

Lucky  Strike 

Austin 

Camel 

Chesterfield 

Lucky  Strike 

Brainerd 

Camel 

Chesterfield 

Lucky  Strike 

Duluth 

Lucky  Strike 

Camel 

Chesterfield 

Faribault 

Camel 

Chesterfield 

Lucky  Strike 

Hibbing 

Chesterfield 

Lucky  Strike 

Mankato 

Camel 

Chesterfield 

Lucky  Strike 

Minneapolis 

Camel 

Chesterfield 

Lucky  Strike 

Rochester 

Camel 

Chesterfield 

Lucky  Strike 

St.  Cloud 

r  amel 

Chesterfield 

Lucky  Strike 

St.  Paul 

Camel 

I  ucky  Strike 

Chesterfield 

South  St.  Paul 

Camel 

Chesterfield 

Virginia 

Chesterfield 

Lucky  Strike 

Winona 

Camel 

Chesterfield 

Lucky  Strike 

Mississippi  1 1 

Biloxi-Gulfport 

(^mel 

Chesterfield 

Lucky  Strike 

Clarksdale 

Camel 

Chesterfield 

Lucky  Strike 

Columbus 

Camel 

Chesterfield 

Lucky  Stride 

Greenville 

Camel 

Lucky  Strike 

Chesterfield 

Greenwood 

Camel 

Chesterfield 

Lucky  Strike 

Hattiesburg 

Camel 

Chesterfield 

Lucky  Strike 

Jackson 

Chesterfield 

Camel 

Lucky  Strike 

Laurel 

Camel 

Chesterfield 

Lucky  Strike 

Meridian 

Camel 

Chesterfield 

Lucky  Strike 

Natchez 

Camel 

Chesterfield 

Lucky  Strike 

Vicksburg 

Camel 

Chesterfield 

Lucky  Strike 

Missouri  13 

Cape  Girardeau 

Camel 

Chesterfield 

Lucky  Strike 

Columbia 

Chesterfield 

Luckv  Strike 

Camel 

Hannibal 

Camel 

Chesterfield 

Lucky  Strike 

Spud 


W.  Memphis 
W.  Memphis 


W.  Memphis 
W.  Memphis 
W.  Memphis 


(Continued  on  following  pages) 
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Number 

Citie* 


Mitiouri  (Cont.) 
Independence 
Jefferson  City 
Joplin 
Kansas  City 
Moberly 
St.  Charles 
St.  Joseph 
St.  Louis 
Sedalia 
Springfield 

Montana  5 

Billings 

Butte 

Great  Falls 

Helena 

Missoula 


Beatrice 
Fremont 
Grand  Island 
Hastings 
Lincoln 
Norfolk 
North  Platte 
Omaha 


New  Hampihire  8 
Claremont 
Concord 
Dover 
Keene 
Laconia 
Manchester 
Nashua 
Portsmouth 

New  Jeraey  19 
Asbury  Park 
Atlantic  City 
Bayonne 
Camden 
Elizabeth 
Hackensack 
Hoboken 
Jersey  City 
Long  Branch 
Morristown 
Newark 

New  Brunswick 
Orange 
Passaic 
Paterson 
Perth  Amboy 
Plainfield 
Trenton 
Union  City 

New  Mexico  3 

Albuquerque 
Roswell 
Santa  Fe 

New  York  54 

Albany 

Amsterdam 

Auburn 

Batavia 

Binghamton 

Buffalo 

Cohoes 

Corning 

Cortland 

Dunkirk 

Elmira 

Freeport-Hemps. 

Geneva 

Glens  Falls 

Glover.-Johnst. 

Herkimer 

Hornell 

Hudson 

Ithaca 

Jamestown 

Kingston 

Little  Falls 

Lockport 

Mamaroneck 


Chesterfield 

Camel 

Camel 

Camel 

Camel 


Chesterfield 


Camel 

Chesterfield 

Camel 


Camel 
Camel 
Camel 
Camel 
Camel 
Lucky  Strike 
Camel 
Chesterfield 


Camel 

Camel 

Chesterfield 

Lucky  Strike 

Lucky  Strike 

Chesterfield 

Chesterfield 

Chesterfield 

Camel 

Camel 

Camel 

Chesterfield 

Chesterfield 

Chesterfield 

Lucky  Strike 

Chesterfield 

Chesterfield 

Camel 

Chesterfield 


Camel 

Chesterfield 

Chesterfield 


Camel 

Camel 

Camel 

Camel 

Lucky  Strike 

Camel 

Camel 

Camel 

Camel 

Camel 


Lucky  Strike  Camel 

Chesterfield  Lucky  Strike 

Chesterfield  Lucky  Strike 

Chesterfield  Lucky  Strike 

Chesterfield  Lucky  Strike 

Lucky  Strike  . 

Lucky  btrike  Chesterfield 
Chesterfield  Lucky  Strike 

Lucky  Strike  Chesterfield 
Chesterfield  Lucky  Strike 


Lucky  Strike  Chesterfield 
Chesterfield  Lucky  Strike 

Chesterfield  Lucky  Strike 

Chesterfield  Lucky  Strike 

Chesterfield  Lucky  Strike 


Lucky  Strike  Camel 

(chesterfield  Lucky  Strike 

Chesterfield  Lucky  Strike 

Chesterfield  Lucky  Strike 

Chesterfield  Lucky  Strike 

Chesterfield  Lucky  Strike 

Lucky  Strike  . 

Chesterfield  Lucky  Strike 


Chesterfield  Lucky  Strike 


Chesterfield  Lucky  Strike 

Chesterfield  Lucky  Strike 

Chesterfield  Lucky  Strike 

Chesterfield  Lucky  Strike 

Chesterfield  Lucky  Strike 

Camel  Chesterfield 

Chesterfield  Lucky  Strike 

Camel  Lucky  Strike 


Lucky  Strike 

Lucky  Strike 

Camel 

Chesterfield 

Chesterfield 

Camel 

Camel 

Camel 

Chesterfield 

Chesterfield 

Chesterfield 

Camel 

Camel 

Camel 

Chesterfield 

Camel 

Camel 

Lucky  Strike 

Camel 


Chesterfield 
Chesterfield 
Lucky  Strike 
Camel 
Camel 

Lucky  Strike 
Lucky  Strike 
Lucky  strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 

Lucky  Strike 
Camel 

Lucky  Strike 
Lucky  Strike 
Chesterfield 
Lucky  Strike 


Chesterfield  Lucky  Strike 

Lucky  Strike  . 

Lucky  Strike  . 


Lucky  Strike 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Lucky  Strike 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Liacky  Strike 

Camel 

Chesterfield 

Lucky  Strike 

Chesterfield 

I.ucky  Strike 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 


Chesterfield 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Camel 
Chesterfield 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Chesterfield 
Chesterfield 
Lucky  Strike 

Lucky  Strike 
Chesterfield 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 


Number 

Cities 


New  York  (Cont.^ 

Middletown 

Mt.  Vernon 

Newburgh 

New  Rochelle 

New  York 

N.  Y.  Suburban 

Niagara  Falls 

Ogdensburg 

Olean 

Oneida 

Oneonta 

Ossining 

Oswego 

Peekskill 

Plattsburg 

Port  Chester 

Port  Jervis 

Poughkeepsie 

Rochester 

Rome 

Saratoga  Springs 

Schenectady 

Syracuse 

Tarrytown 

Tonawanda  &  N.T. 

Troy 

Utica 

Watertown 
White  Plains 
Yonkers 

North  Carolina  20 
Asheville 
Charlotte 
Concord 
Durham 
Elizabeth  City 
Fayetteville 
Gastonia 
Goldsboro 
Greensboro 
Hickory 
High  Point 
Kinston 
New  Bern 
Raleigh 
Rocky  Mount 
Salisbury 
Statesville 
Wilmington 
Wilson 

Winston-Salem 

North  Dakota  4 

Bismarck 

Fargo 

Grand  Forks 
Minot 

Ohio  47 

Akron 
Alliance 
Ashland 
Ashtabula 
Bellaire 
Bucyrus 
Cambridge 
Canton 
Chillicothe 
Cincinnati 
Cleveland 
Columbus 
Coshocton 
Dayton 

East  Liverpool 

Elyria 

Findlay 

Fostoria 

Fremont 

Hamilton 

Ironton 

Lancaster 

Lima 

Lorain 

Mansfield 

Marietta 

Marion 

Martins  Ferry 
Massillon 
Middletown 
Newark 
New  Phila. 


Camel 

Camel 

Camel 

Camel 

Camel 

Chesterfield 

Lucky  Strike 

Chesterfield 

Camel 

Chesterfield 

Camel 

Camel 

Camel 

Chesterfield 

Camel 

Camel 

Chesterfield 

Camel 

Camel 

Camel 

Camel 

Chesterfield 

Camel 

Camel 

Camel 

Lucky  Strike 
Lucky  Strike 
Camel 
Camel 
Camel 


Camel 

Camel 

Chesterfield 

Camel 

Camel 

Chesterfield 

Camel 

Chesterfield 

Camel 

Chesterfield 

Camel 

Chesterfield 

Chesterfield 

Camel 

Camel 

Camel 

Chesterfield 

Camel 

Chesterfield 

Camel 


Chesterfield 

Camel 

Camel 

Camel 


Camel 

Camel 

Camel 

Camel 

Camel 

Camel 

Camel 

Lucky  Strike 

Camel 

Camel 

Camel 

Camel 

Camel 

Camel 

Camel 

Camel 

Camel 

Camel 

Camel 

Camel 

Camel 

Camel 

Camel 

Camel 

Camel 

Camel 

Camel 

Camel 

Camel 

Camel 

Camel 

Camel 


Qiesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Camel 

Camel 

Lucky  Strike 

Chesterfield 

Lucky  Strike 

Chesterfield 

Chesterfield 

Chesterfield 

Camel 

Lucky  Strike 

Chesterfield 

Lucky  Strike 

Lucky  Strike 

Lucky  Strike 

Chesterfield 

Chesterfield 

Camel 

Chesterfield 

Chesterfield 

Chesterfield 

Camel 

Camel 

Chesterfield 

Chesterfield 

Chesterfield 


Chesterfield 

Chesterfield 

Camel 

Chesterfield 

Chesterfield 

Lucky  Strike 

Chesterfield 

Lucky  Strike 

Chesterfield 

Lucky  Strike 

Chesterfield 

Lucky  Strike 

Lucky  Strike 

Chesterfield 

Chesterfield 

Chesterfield 

Lucky  Strike 

Chesterfield 

Lucky  Strike 

Chesterfield 


Lucky  Strike  i 
Lucky  Strike  | 
Lucky  Strike  I 
Lucky  Strike 
Lucky  Strike  i 
Lucky  Strike  ' 
Chesterfield  j 

Lucky  Strike  I 


Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Chesterfield 
Lucky  Strike 

Qiesterfield  i 
Chesterfield 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike  | 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike  | 
Chesterfield 
Chesterfield 
Lucky  Strike 
Lucky  Strike 
Luckv  Strike 


Lucky  Strike  1 
Lucky  Strike 
Lucky  Strike 
Lucl^  Strike 
Lucky  Strike 
Camel 

Lucky  Strike 
Camel 

Lucky  Strike 
Camel 

Lucky  Strike 

Camel 

Camel 

Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Camel 

Lucky  Strike 
Camel 

Lucky  Strike 


Lucky  Strike  . 

Chesterfield  Lucky  Strike 

Chesterfield  Lucky  Strike 

Chesterfield  Lucky  Strike 


Lucky  Strike 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Camel 

Chesterfield 

Chesterfield 

Chesterfield 

Lucky  Strike 

Chesterfield 

Lucky  Strike 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Luclq^  Strike 

Chesterfield 

Chesterfield 

Chesterfield 

^esterfield 

Chesterfield 

Lucky  Strike 

Chesterfield 

Chesterfield 

Chesterfield 


Chesterfield  . 

Lucky  Strike  . 

Lucky  Strike  . 

Lucky  Strike  . 

Lucky  Strike  . 

Lucky  Strike  . 

Lucky  Strike  . 

Chesterfield  . 

Lucky  Strike  . 

Lucky  Strike  . 

Lucky  Strike  Spud 
Chesterfield  Spud 

Lucky  Strike  . 

Chesterfield 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Chesterfield 
I.ucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
I.ucky  Strike 
Chesterfield 
I.ucky  Strike 
Lucky  Strike 
Lucky  Strike 
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Number 

Cities 

First 

Ohio  (Cont.) 

Niles 

Camel 

Painesville 

Camel 

Piqua 

Camel 

Portsmouth 

Lucky  Strike 

Salem 

Camel 

Sandusky 

Camel 

Springfield 

Camel 

Steubenville 

Camel 

Tiffin 

Camel 

Toledo 

Lucky  Strike 

Warren 

Camel 

Wooster 

Camel 

Xenia 

Camel 

Youngstown 

Lucky  Strike 

Zanesville 

Camel 

Oklahoma  1 6 

Ada 

Chesterfield 

Ardmore 

Camel 

Bartlesville 

Camel 

Chickasha 

Camel 

Enid 

Camel 

Lawton 

Camel 

McAlester 

Camel 

Muskogee 

Camel 

Oklahoma  City 

Camel 

Okmulgee 

Camel 

Ponca  City 

Camel 

Sapulpa 

Camel 

Seminole  ! 

Camel 

Shawnee  | 

Camel 

Tulsa  I 

Camel 

Wewoka  j 

ChesterfieM 

Oregon  6  ! 

Astoria 

1  Chesterfield 

Eugene 

Camel 

Klamath  Falls 

Chesterfield 

Medford 

Camel 

Portland 

Camel 

Salem 

Camel 

Pennsylvania  67 

Allentown 

Chesterfield 

Altoona 

Camel 

Ambridge 

Camel 

Beaver  Falls 

Camel 

Berwick 

Camel 

Bethlehem 

Camel 

Braddock 

Chesterfield 

Bradford 

Camel 

Bristol 

Chesterfield 

Butler 

Camel 

Canonsburg 

Camel 

Carbondale 

Camel 

Carlisle 

Chambersburg 

Camd 

Charleroi 

Chesterfield 

Chester 

Camel 

Coatesville 

Camel 

Columbia 

Camel 

Connellsville 

Camel 

Donora 

Camel 

Du  Bois 

Camel 

Easton 

Camel 

Ellwood  City 

Chesterfield 

Elrie 

Camel 

Franklin 

Camel 

Greensburg 

Camel 

Hanover 

Camel 

Harrisburg 

Camel 

Hazleton 

Camel 

Homestead 

Camel 

Jeannette 

Chesterfield 

Johnstown 

Camel 

Lancaster 

Lucky  Strike 

Latrobe 

Camel 

Lebanon 

Camel 

Lewiston 

Camel 

McKeesport 

Camel 

Mahanov  City 

Camel 

Meadvilie 

Camel 

Monessen 

Camel 

Mount  Carmel 

Camel 

New  Castle 

Camel 

New  Kensington 

Camel 

Norristown 

Lucky  Strike 

Oil  City 

Camel 

Philadelphia 

Camel 

Phoenixville 

Camel 

Pittsburgh 

Camel 

Pittston 

Camel 

Second 


Chesterfield 

Chesterfield 

Chesterfield 

Camel 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Camel 

Chesterfield 


Lucky  Strike 

Chesterfield 

Lucky  Strike 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Lucky  Strike 

Chesterfield 

Chesterfield 

Chesterfield 

Lucky  Strike 

Chesterfield 

Lucky  Strike 

Lucky  Strike 


Lucky  Strike 

Chesterfield 

Lucky  Strike 

Chesterfield 

Chesterfield 

Chesterfield 


Lucky  Strike 
Lucky  Strike 
Chesterfield 
Chesterfield 
Chesterfield 
Lucky  Strike 
Camel  j 
(Jiesterfield  ' 
Lucky  Strike , 
CTiesterfield  I 
Chesterfield 
Chesterfield 


Chesterfield 

Lucky  Strike 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Lucky  Strike 

Lucky  Strike 

Chesterfield 

Chesterfield 

Chesterfield 

Lucky  Strike 

Lucky  Strike 

Chesterfield 

Lucky  Strike 

Chesterfield 

Camel 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Camel 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 
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Third 


Fourth 


Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Chesterfield 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Camel 

Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Chesterfield 
Lucky  Strike 


Lucky  Strike 
Chesterfield 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Chesterfield 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Chesterfield 
Lucky  Strike 
Chesterfield 


Lucky  Strike 


Avalon 


Lucky  Strike  . 

Lucky  Strike  Avalon 
Lucky  Strike  Avalon 


Camel 
Chesterfield 
Lucky  Strike 
Lucl^  Strikt 
Lucky  Strike 
Chesterfield 


Lucky  Strike 


Lucky  Strike ! 
Lucky  Strike ! 
Lucky  Strike  | 


Lucky  Strike 


Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucl^  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 


Chesterfield 
Lucky  Strike 
Lucky  Strike 
Lucl^  Strike 
Chesterfield 
Chesterfield 


Camel 

Lucky  Strike 
Chesterfield 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucl^  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucl^  Strike 
Lucky  Strike 
Chesterfield 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucl^  Strike 


Spud 


Number 
Cities  1 

First 

Pennsylvania 

(Cont.) 

Pottstown 

Camel 

Pottsville 

Camel 

Reading 

Camel 

Scranton 

Camel 

Shamokin 

Chesterfield 

Sharon 

Camel 

Shenandoah 

Camel 

Sunbury 

Camel 

Tamaqua 

Camel 

Uniontown 

Camel 

Vandergrift 

Camel 

Warren 

Camel 

Washington 

Camel 

Waynesboro 

Camel 

West  Chester 

Camel 

Wilkes  Barre 

Camel 

Williamsport 

Camel 

York 

Camel 

Rhode  Island  6 

Newport 

Camel 

Pawtucket 

Lucky  Strike 

Providence 

Camd 

Westerly 

Camel 

West  Warwick 

Camel 

Woonsocket 

Camel 

South  Carolina  9 

Anderson 

Camel 

Charleston 

Camel 

Columbia 

Camel 

Florence 

Chesterfield 

Greenville 

Camel 

Greenwood 

Camel 

Rock  HiH 

Chesterfield 

Spartanburg 

Camel 

Sumter 

Chesterfield 

South  Dakota  6 

Aberdeen 

Camel 

Huron 

Camel 

Mitchell 

Camel 

Rapid  City 

Camel 

Sioux  Falls 

Chesterfield 

Watertown 

Camel 

Tennessee  7 

Chattanooga 

Camel 

Jackson 

Camel 

Johnson  City 

Camd 

Kingsport 

Chesterfield 

Knoxville 

Camel 

Memphis 

Camel 

Nashville 

Camel 

Texas  36 

Abilene 

(3amd 

Amarillo 

Camel 

Austin 

Camel 

Beaumont 

Camd 

Big  Spring 

Chesterfield 

Brownsville 

Camel 

Brownwood 

Chesterfield 

Cleburne 

Camel 

Corpus  Christi 

Camd 

Corsicana 

Camel 

Dallas 

Lucky  Strike 

Del  Rio 

Chesterfidd 

Denison 

Camd 

El  Paso 

(hmd 

Fort  Worth 

LiKky  Strike 

Galveston 

(hmel 

Greenville 

(hmel 

Harlingen 

(hmel 

Houston 

(hmel 

Laredo 

Camel 

Lubbock 

Camel 

Marshall 

Camel 

Palestine 

(hesterfield 

Pampa 

Camel 

Paris 

(Tamel 

Port  Arthur 

Camel 

San  Angelo 

Camel 

San  Antonio 

Camel 

San  Benito 

Chesterfield 

Sherman 

Camel 

Sweetwater 

Lucky  Strike 

Temple 

Camel 

Texarkana 

Camel 

Tyler 

Camel 

Waco 

Camel 

Wichita  Falls 

Camel 

I 


Second 


Third 


Chesterfield 

Chesterfield 

Lucky  Strike 

Lucky  Strike 

Camd 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 


Lucky  Strike 
Lucky  Strike 
Chesterfield 
Chesterfield 
Lucky  Strike 
Lucky  Strike 
Lucl^  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 


Lucky  Strike 
Camel 

Lucky  Strike 
Chesterfield 
Chesterfield 
Chesterfield 


Chesterfield 
Chesterfield 
Chesterfield 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 


Chesterfield 
Chesterfield 
Chesterfield 
Lucky  Strike 
Chesterfield 
Chesterfield 
Lucky  Strike 
Chesterfield 
Lucky  Strike 


Lucky  Strike 
Lucky  Strike 
Lucky  Strike 


Lucky  Strike 
Lucky  Strike 


Lucky  Strike 


Chesterfield 

Lucky  Strike 

Chesterfield 

Chesterfield 

Camel 

Chesterfield 


Lucky  Strike 
Chesterfield 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 


Chesterfield 
Chesterfield 
Lucky  Strike 
Lucky  Strike 
Chesterfield 
Lucky  Strike 
Lucky  Strike 


Lucky  Strike 
Lucky  Strike 
Chesterfield 


Lucky  Strike 

Chesterfield 

Chesterfield 


Chesterfield 

Chesterfield 

Chesterfield 

Lucky  Strike 

Lucky  Strike 

Chesterfield 

Lucky  Strike 

Chesterfield 

Lucky  Strike 

Chesterfield 

Camel 

Lucky  Strike 

Chesterfield 

Lucky  Strike 

Chesterfield 

Chesterfield 

Lucky  Strike 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Lucky  Strike 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Lucky  Strike 

Lucky  Strike 

Chesterfield 

Chesterfield 

Lucky  Strike 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 


Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Chesterfield 


Lucky  Strike 


Lucky  Strike 
Chesterfield 
Lucky  Strike 
Chesterfield 


Lucky  Strike 

Chesterfield 

Camel 

Lucky  Strike 
Chesterfield 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucl^  Strike 


Lucky  Strike 
Lucl^  Strike 
Lucky  Strike 
Lucky  Strike 
Chesterfield 


Lucky  Strike 


Chesterfield 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 


Fourth 


(Continued  on  following  page) 


Editor  &  Publisher  for  December  16,  1933 


27 


MEDIA  RECORDS,  INC 


Uuli 


Number 

Cities 


First 


3 


Second 


Third 


Fourth 


Ogden 

Provo 

Salt  Lake  City 


Camel 

Camel 

Camel 


Chesterfield 
Chesterfield 
Lucky  Strike 


Lucky  Strike 
Lucky  Strike 
Chesterfield 


Vermont  3 


Barre 

Burlington 

Rutland 


Camel 

Camel 

Camel 


Chesterfield 
Lucky  Strike 
Chesterfield 


Lucky  Strike 
Chesterfield 
Lucky  Strike 


Virginia  1 3 


Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Chesterfield 
Chesterfield 
Lucky  Strike 
Lucky  Strike 
Chesterfield 
Lucky  Strike 
Lucky  Strike 


Domino 


Alexandria 

Charlottesville 

Danville 

Lynchburv 

Newport  News 

Norfolk 

Petersburg 

Portsmouth 

Richmond 

Roanoke 

Staunton 

Suffolk 

Winchester 


Camel 

Camel 

Camel 

Camel 

Camel 

Camel 

Camel 

Camel 

Camel 

Camel 

Camel 

Chesterfield 

Camel 


Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Lucky  Strike 

Lucky  Strike 

Chesterfield 

Chesterfield 

Lucky  Strike 

Chesterfield 

Chesterfield 

Lucky  Strike 

Chesterfield 


Lucky  Strike 


Washington  15 


Aberdeen 

Bellingham 

Bremerton 

Everett 

Hoquiam 

Longview 

Olympia 

Port  Angeles 

Seattle 

Spokane 

Tacoma 

Vancouver 

Walla  Walla 

Wenatchee 

Yakima 


Camel 

Camel 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Camel 

Camel 

Camel 

Camel 

Chesterfield 

Camel 

Camel 


Chesterfield 
Chesterfield 
Lucky  Strike 
Camel 

Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
LiKky  Strike 
Lucky  Strike 
Chesterfield 
Chesterfield 
Lucky  Strike 
Chesterfield 
Chesterfield 


Lucky  Strike  . 

Lucky  Strike  Avalon 


Lucky  Strike  Avalon 


Chesterfield 
Chesterfield 
Lucky  Strike 
Lucky  Strike 
Camel 

Lucky  Strike 
Lucky  Strike 


Avalon 

Avalon 

Avalon 


Number 

Cities 

First 

West  Virginia  1 1 

Bluefield 

Camel 

Charleston 

Camel 

Clarksburg 

Camel 

Fairmont 

Camel 

Huntington 

Camel 

Martinsburg 

Camel 

Morgantown 

Camel 

Moundsville 

Camel 

Parkersburg 

Camel 

Weirton 

Camel 

Wheeling 

Camel 

Wisconsin  22 

Appleton 

Camel 

Ashland 

Chesterfield 

Beloit 

Camel 

Eau  Qaire 

Camel 

Fond  du  Lac 

Camel 

Green  Bay 

Camel 

Janesville 

Camel 

Kenosha 

Camel 

La  Crosse 

Camel 

Madison 

Camel 

Manitowoc 

Camel 

Marinette 

Camel 

Milwaukee 

Camel . 

Oshkosh 

Camel 

Racine 

Camel 

Sheboygan 

Camel 

Stevens  Point 

Camel 

Superior 

Camel 

Two  Rivers 

Chesterfield 

Watertown 

Camel 

Waukesha 

Camel 

Wausau 

Camel 

Wyoming  2 

Casper 

Camel 

Cheyenne 

Camel 

Second 


Third 


Fourth 


Chesterfield 

Lucky  Strike 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 


Lucky  Strike 
Chesterfield 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 


Chesterfield 

Lucky  Strike 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Lucky  Strike 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Lucky  Strike 

Chesterfield 

Lucky  Strike 

Chesterfield 


Lucky  Strike 


Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Chesterfield 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 
Lucky  Strike 


Lucky  Strike 
Chesterfield 
Lucky  Strike 


Spud 


Chesterfield  Lucky  Strike 
Chesterfield  Lucky  Strike 


Of  course,  each  of  these  cigarette  companies  can  always  know  how  much  space  each 
competing  company  is  using — in  each  state — in  each  city — in  each  newspaper,  each  month. 

A  manufacturer  is  never  shadow-boxing  with  such  a  report  on  his  desk.  He  always  knows 
where  his  competition  is  and  what  it  is  doing  there.  He  knows  when  to  pull  his  punch  and 
when  to  let  go.  He  is  not  feinting  when  he  should  be  hitting,  and  is  not  swinging  wild  and 
wasting  his  punches. 

An  advertising  appropriation  is  energy.  It  may  be  wasted  or  it  can  be  made  to  work, 
if  it  is  properly  directed.  A  Media  Records  monthly  report  gives  direction  to  your  advertising 
appropriation. 
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‘HIRE  AND  GRIND’  SELLING  SYSTEM 
CUTS  DOWN  ADVERTISING  FIELD 

ManufactiB’crs*  Outside  Salesmen,  Paid  Commissions  Only, 
Constitute  Cheap  Competitor  of  Every  Newspaper, 

Says  Advertising  Man 
By  GEORGE  KEARY 


Are  the  newspapers  asleep  in  not 
■  doing  something  about  the  exclusion 
of  outside  salesmen  from  mininmm  pay 
requirements  under  NRA  codes? 

Under  the  retail  code  the  department 
stores  which  sell  electrical  appliances 
must  pay  their  salesmen  a  minimum 
wage.  Manufacturers  who  maintain 
their  own  branches  do  not  have  to  pay 
their  salesmen,  except  commission  on 
actual  sales. 

What  happens  to  salesmen  who  go  to 
work  on  commission?  These  “amateur” 
salesmen  are  schooled  in  bunches  and 
are  given  individual  instruction.  They 
sell  the  people  in  the  shops  and  offices 
where  they  used  to  work,  their  brothers- 
in-law,  uncles,  maiden  aunts,  and  the 
ladies  who  live  across  the  street. 
Then  they  try  to  put  their  canned  sales 
talks  into  use — and  finding  no  sales  they 
drift  out  of  the  business.  On  one  auto¬ 
mobile  club  that  used  this  “hire  and 
grind”  system,  the  club  averaged  three 
to  four  orders  per  man  in  one  month. 
Each  salesman  received  $9  to  $12— then 
moved  on. 

Of  course  a  few  exceptionally  ex¬ 
perienced  or  qualified  men  might  succeed 
out  of  the  hundreds  hired!  In  the  ag¬ 
gregate  sales  may  be  satisfactory  bw- 
nuse  classified  advertising  has  brought 
in  enough  men  who  by  force  of  eco¬ 
nomic  pressure  were  willing  to  try 
anything. 

Where  do  the  newspaper  interests 
come  in? 

Every  salesman  who  goes  out  on  a 
door-to-door  sales  campaign  without  a 
minimum  guarantee  is  an  unfair  com¬ 
petitor  of  every  newspaper.  The  unpaid 
salesman  does  just  what  a  newspaper 
would  do  if  it  took  advertising  and  was 
paid  only  on  the  basis  of  direct  sales 
resulting.  No  newspaper  of  any  stand¬ 
ing  would  accept  such  advertising.  This 
is  not  a  small  item  in  this  day  of  equali¬ 
zation  under  the  NRA. 

Department  stores  which  would  buy 
space  to  feature  appliances  are  made  to 
pay  minimum  wages — the  manufacturers 
are  exempted.  This  shows  wherein  the 
newspapers’  interests  are  at  stake. 

How  many  such  sales  organizations 
are  there?  Turn  to  your  favorite  classi¬ 
fied  medium  and  pick  out  the  larger 
classified  ads  and  then  send  a  man  out 
to  scout  the  field.  You  will  find  dozens 
of  sales  organizations  with  from  ten  to 
one  hundred  salesmen  in  every  city,  all 
out  on  the  basis  of  “results  or  no  pay”, 
selling  “their  brother,  sister,  maiden 
aunt  and  the  lady  across  the  street.” 

Certainly  these  people  whom  they  have 
removed  from  the  field  of  prospects 
have  narrow^  down  the  need  for  big 
smash  advertising  campaigns. 

I  do  not  publish  a  paper.  I  am  just 
a^  hired  hand  who  sells  special  adver¬ 
tising.  But  why  am  I  in  arms  over  the 
outside  salesmen’s  lack  of  pay? 

He  is  my  competitor  when  he  removes 
the  manufacturer  as  an  advertising  pro¬ 
spect. 

He  is  my  competitor — as  well  as  my 
brother — when  he  goes  out  to  drag  his 
heart  out  on  his  well-nigh  hopeless  job. 

Millions  of  men  and  women  have  at¬ 
tempted  to  turn  salesmen  under  the 
stress  of  the  times.  I  said  millions — 
and  your  investigation  will  prove  I  am 
right. 

Perhaps  15  per  cent  of  them  would 
have  been  hired  if  there  had  been  a 
minimum  requirement  as  to  pay.  They 
would  have  stuck  and  would  be  part  of 
the  earning  class  which  is  the  spending 
class.  They  would  naturally  be  backed 
with  advertising  if  the  manufacturer  was 
paying  wages. 

But,  why  back  them  with  display  ad¬ 
vertising  under  present  conditions?  All 
the  manufacturer  n^s  is  more  classified 
ads  to  bring  them  in,  a  super-sales  pro¬ 


moter  to  steam  them  up.  They  go  out 
and  become  a  powerful  sales  factor  by 
word-of-mouth  advertising. 

Maybe  because  I  have  had  personal 
experience  on  a  few  deals  like  this  I  am 
bitter — and  I  hojie  that  the  social  and 
economic  inequality  may  be  eradicated 
as  the  publishers’  associations  learn  the 
necessity  for  eliminating  this  competitor 
from  the  field.  I  wonder,  if  a  minimum 
wage  were  required,  whether  some  of 
these  hire-and-grind  outfits  wouldn’t  be¬ 
come  advertisers? 

SPEEDED  TO  LYNCHING  SCENE 


De«  Moines  News  Men  Drove  390 

Miles  in  Eight  and  One-half  Hours 

Two  members  of  the  Des  Moines 
(la.)  Register  and  Tribune  had  a  wild 
and  fast  ride  the  night  of  the  recent 
lynching  of  a  Negro  at  St.  Joseph,  Mo. 

Shortly  after  the  mob  started  to 
gather  in  the  Missouri  city,  news  execu¬ 
tives  of  the  Iowa  paper  decided  to  get 
some  staff  men  on  the  scene.  Use  of 
the  company’s  airplane  was  out  of 
question  for  a  night  flight  since  there 
is  no  lighted  airway  between  Des 
Moines  and  St.  Joseph. 

So  M.  H.  Mickel,  reporter,  and  Bede 
Irvin,  photographer,  dashed  out  of  Des 
Moines  in  an  automobile  at  11  n.  m. 
for  St.  Joseph,  195  miles  away.  Eight 
and  one-half  hours  later  they  were  back 
in  the  news  room  of  the  Register  and 
Tribune  with  pictures  of  the  mob’s  ac¬ 
tion  which  were  printed  in  the  first  edi¬ 
tion  of  the  evening  issue. 

PUBLISHER’S  WILL  PROBATED 

Trusteeship  operation  of  the  San 
Mateo  (Cal.)  Times  for  a  10-year  pe¬ 
riod.  was  provided  for  under  terms  of 
the  will  of  the  late  Horace  W.  Amph- 
lett,  publisher,  who  died  Nov.  29.  Trus¬ 
tees  named  are  Anne  Frahm,  the  late 
publisher’s  secretary:  A.  A.  Johnson, 
San  Francisco  insurance  man,  and 
Bradford  Melvin,  San  Francisco  attor¬ 
ney.  Mrs.  Eleanor  Amphlett,  widow  of 
the  publisher,  was  b^ueathed  $350 
monthly  from  the  earnings  of  the  news¬ 
paper,  after  which  his  father  and  three 
sisters  are  to  divide  the  next  $350. 


“HOME  ECONOMICS” 

THE  COMPLETE 
COOKING  SCHOOL 
SERVICE 


Ovtr  300  daily  newtpapen  ara 
conducting  “Homa  Economics” 
Cooking  Schools  this  yaar  — 
THERE  MUST  BE  A  REASON. 


Booking  Now  for 
1934  Spring  Season 

HOME  ECONOMICS 

SERVICE  CORPORATION 

247  Pack  Ava.  Naw  Yoik  City 


MAKING  COAST  TRIP 

Stanley  Woodward,  sports  writer  for 
the  New  York  Herald  Tribune,  will 
leave  for  California  with  the  Columbia 
University  football  team  next  week, 
when  it  sets  out  to  meet  the  Stanford 
University  team  in  the  Pasadena  Rose 
Bowl. 


GUARANTEED  RESULTS 
BOOSTED  CLASSIFIED 

Coast  Executive  Believes  Small,  Well- 
Trained  Force  Best  for  Increas¬ 
ing  Linage — Costs  Money 
To  Train  Workers 

Retention  of  trained  salesmen  and  re¬ 
fusal  to  assail  opposition  mediums  are 
important  factors  in  increasing  classi¬ 
fied  advertising  linage,  H.  J.  Harrison, 
classified  manager,  San  Francisco 
Chronicle,  has  found.  With  labor  turn¬ 
over  reduced  to  a  minimum,  a  small 
sales  group  well-trained  in  selling  a  par¬ 
ticular  newspaper  can  exceed  in  results 
a  larger  force  of  occasional  workers,  he 
believes. 

Use  of  a  “Guaranteed  Result”  cam¬ 
paign  during  one  month  of  the  year  also 
is  a  valuable  instrument  in  obtaining 
new  business,  Mr.  Harrison  says.  This 
feature,  offering  to  renew  a  classified 
advertisement  placed  on  a  weekly  basis 
for  an  additional  week  if  results  do  not 
please,  in  October  resulted  in  big  gains 
for  the  Chronicle,  Mr.  Harrison  stated. 

This  was  the  third  year  that  the 
Chronicle  has  used  the  “Guaranteed  Re¬ 
sult”  campaign,  and  results  have  im¬ 
proved  each  year.  Mr.  Harrison  ad¬ 
vised  that  this  year  but  30  per  cent  of 
the  copy  was  run  for  the  second  week. 

Rates  were  not  reduced  and  more 
than  a  month  ago  the  charges  on  lost 
and  found,  personal  and  Sunday  one¬ 
time  copy  were  advanced  from  25  to  30 
cents  a  line,  with  other  rates  retained. 

“Elimination  of  turnover  among  em¬ 
ployes  is  an  important  factor  in  classi¬ 


fied  work,”  Mr.  Harrison  said.  “Fe 
seem  to  realize  that  a  change  in  woii 
ers  costs  between  $400  and  $500  apiece 
Mr.  Harrison  started  newspaper  wo 
as  a  counter-boy  for  the  New  Ft 
Herald  in  1908,  later  joining  the  Nt 
York  World.  Thence  he  went  in  tu 
to  the  Philadelphia  North  AmcricQ 
Nen’  Orleans  Times,  St.  Louis  Pom 
Dispatch  and  SP'>kane  (Wash.)  Spokel 
man-Review.  After  four  years  as  cla 
fied  advertising  manager  for  the  Oal 
land  (Cal.)  Enquirer,  now  the  Post 
Enquirer,  he  went  to  the  San  FrancijJ 
News  in  1921  and  then  to  the  Chronicll 
He  is  a  past  president  of  the  Pacifi" 
Coast  Classified  Advertising  Manager! 
-Association. 


CUTS  CLASSIFIED  RATES 

The  Dayton  (O.)  Journal-Herald 
morning  and  evening,  are  now  publish! 
ing  For  Rent  classified  ads  for  two  cetiti 
a  word  for  seven  or  more  insertions,  thj 
ad  appearing  in  both  papers  at  the 
cost.  For  three,  four,  five  or  six 
sertions  the  new  rate  is  three  cent! 
per  word  and  four  cents  per  word  foj 
one  or  two  insertions.  The  plan  i 
being  tried  as  an  experiment  to  increas 
the  number  of  brief  For  Rent  ads  anJ 
if  successful  will  be  tried  with  othej 
classifications. 


FILES  $50,000  SUIT 

A.  Lincoln  Mahony,  Chicago  DoiJ 
News  reporter,  is  asking  $50,0(X)  data 
ages  from  William  Brunt  of  Portagi 
W’is.,  whose  automobile  struck  the  cal 
of  the  Daily  News  man  last  May  whili 
he  was  covering  the  Wisconsin-Illinoif 
milk  strike.  Mr.  Mahony  suffered  aq 
arm  injury. 


DROPS  MORNING  EDmON 

The  Philadelphia  Daily  News 
discontinued  its  morning  edition  and 
confining  itself  to  the  regular  afterl 
noon  runs.  There  has  been  no  changd 
in  the  editorial  or  mechanical  per| 
sonnel. 


PERSONNEL— LIST  OF  ADVERTISING  AGENCIES 


NEW  WEEKLIES  IN  MAINE 

Two  weekly  newspapers  recently  made 
their  appearance  in  Maine.  The  Port¬ 
land  Evening  Mail,  which  is  issued 
every  Friday  in  tabloid  form,  is  edited 
by  Byron  W.  Skillman,  formerly  of  the 
Portland  Evening  .\’rws  staff.  The 
second,  the  Democratic  Reporter,  which 
will  be  printed  in  Lewiston,  with  execu¬ 
tive  offices  in  Portland,  will  be  devoted 
to  the  interests  of  the  Democratic  party. 
It  is  issued  Sunday  in  tabloid  size  and 
carries  a  colored  comic  section. 


New  York — Cont’d 


NEW  YORK  CITY 

CONTINUED 

BASS.  HENRY,  ADVERTISING 
AGENCY 

13^1  Broadway. 

Telephone  Murray  Hill  4-0439^ 
Production  Mcr.— Al.  Bchelo. 
Proprietor — Henry  Bass. 


BELL  ADVERTISING  CO.,  INC. 

1234  Broadway. 

Telephone  Pc.  6-1148, 

General  Mgr. — John  Paul  Stack. 


BENTON  A  BOWLES.  INC. 

444  Madiion  Avenue. 
^^ele|ih!»n^^Vlrkpr<han^2^04^ 


18  Eait  48th  Str 
Branch  office — Bol 
Prea. dent— Charles 
Vice-President— Ph 
Space  Buyer  &  Pro| 
John  J.  Hchwed. 
Art  IMrertor — Irvin' 
AiTount  Kiecutlves-; 
Jerome  Sill. 

Ethel  Streuiand. 
Philip  O.  Ollmol 
Radio  Dept. — Jeronf 
Recognition:  APA 


BATTEN,  BARTO 
4  OSBORN.  IN(| 

383  Madison  Ave| 

Tel.  £1.  5-5800. 

Branch  Offices — 

Chicago.  Illinois. 

Minneapoliti.  Mir. 

Boston.  Masggrhtl 
Pittsburgh,  Penn 
('halrman  of  the  h\ 

Bruce  Bartoa 
President — William 
Vice- Pres.  4  Genet 
Hoy  S.  Durstlne. 

Vice-President  4 
P.  R.  Feltnd. 

V  ice- President — A  1«| 

(Buffalo  office). 

R.  L.  Uurst  (Pi 
Barton,  Durst 
Corporation.  Cl 
V'  Ice-Presldents — 

Charles  J.  Bab(-ij< 

A.  D.  ('hlquolne 
N.  W.  Emerson  i 

G.  F.  Gouge. 

Paul  M.  Hollister. 

Stacy  W.  Page. 

8.  H.  Busser. 

Idaurice  Collette. 

Clarence  L.  Davis  (Buffalo 
Ralph  B.  Campbell. 

(Minneapolis  office). 

Chester  E.  Haring. 

Secretary — P.  M.  Lawrence. 

Ass’t  Treasurer — T.  Arnold  Rau. 
Asi‘t  Secretary — H.  A.  Holloway. 
New  Business  Manager— 

George  T.  Eager. 

Radio  Dept.— Arthur  Pryor,  Jr. 
Space  Buyers — 

F.  M.  Lewreoce. 

R.  C.  Duffy. 

H.  C.  Brandau. 

W.  J.  O’Dannell. 


Tells  Who 

— To  See  — To  Wire 
— To  Phone  — To  Write 

Space  buyer*  ...  account  executive*  .  .  . 
radio  executives  ...  anybody  and  every¬ 
body  you  contact  in  advertising  agencies. 
Alphabetically  ...  geographically. 


BLACKETT.  SAMPLE.  HUM- 
MERT  AND  GARDNER,  INC.| 

330  West  42nd  StreeL 
Chairman — Herbert  S  Gardner. 
President — K.  Kranic  Huminert. 
Vlce-Pres. — William  J.  MolL 
Secretary — J.  Glen  Sample, 
Treasurer — Hill  Blackett. 

.\8i’t  Treas. — Dwight  L.  Monacal 
Media  4  Research  Director— 

Fred  H.  Kenkel. 

Director — C.  H.  Clark, 
tlon  Mgr. — I).  L.  Monaco. 
Eiecutlves— 

Ashenhurst. 


Lihon. 


Personnel  •  List  of  Advertising  Agencies 
is  the  only  agency  personnel  service  issued 
monthly.  Gives  current  information. 

Economical— only  a  fraction  of  the  cost 
of  trying  to  maintain  your  own  agency 
list.  Efficient — cuts  direct  mail  and  per¬ 
sonal  selling  costs. 


Order  today  from 

STANDARD 
RATE  &  DATA  SERVICE 

536  Lake  Shore  Drive 
CHICAGO 


Torin»r. 

'A;  APA. 

OMPANY, THE 

d  Rtmt. 
ihlind  4-tlOO. 

— Clnclnnitl.  OhllJ 


Jordan  Armir. 
r. — Joieph  Firrttf 
If*,— 


Metdi. 

>.  F.  Storer,  Msr.1 
NPA;  APA:  ABFa 

[la;  NOAB;  ABcI 


NP80N  CO..  INCJ 


Eugenia  C.  Stamler,  Charge  of  | 
Cootracts. 

Recegnltlon:  ANPA;  APA;  ABP;  I 
PPA. 

Member:  AAAA. 

BIRCH-FIELD  4  CO.,  INC. 

110  West  40tb  StreeL 
President  4  Treasurer — 

CharlM  A.  Blrch-Fleld. 


h  Street. 

:‘ksHMnoa  4-0850. 

— Myer  Lesser. 
Hinlth. 

tary — O.  L.  8lff. 
Vidgcr — Joby  Adafl 
utlves— ' 
ser, 

"Gray. 

Adams, 

'S.  Casey. 

FreudenthaL 
A.  Galla. 

P.  Klein. 

H.  H.  Levy. 

Recognition:  ANPA;  APA. 
Members:  NOAB;  ABC. 

Iblaker  advertising  ASrg 
INC. 

130  East  41st  RtreeC. 

Telephone  (Caledonia  &-7S51. 

[  President — Henry  B.  Ball. 


’  J  .i 


toft  Rotoqravure 

V  IMTERNATIONAL^PAPER  COMPANY 


#(Below)  This  is  one  of  o  series  of  seven¬ 
teen  speciol  photographs  used  in  a  full 
page  rotogravure  advertisement  in  the 
Detroit  News. 


•  (Below  A  large  dealer  in  Kansas  City 
needed  this  picture  of  his  own  merchandise. 
We  made  it  in  New  York  for  the  Kansas 
City  Star. 


•’Special  photos  of  the  retailers'  own 
^  merchandise  —  the  only  practical  an¬ 
swer  to  rotogravure  solicitors’  greatest 
need — and  this  without  charge  to  news- 
'  papers  printing  their  rotogravure 
sections  on  Superoto  paper. 


INTERMI 

PAPER  D  N 

220  EAST  42  J  t 


•  (Above)  Through  Supero*  •  At 
Service''Specials'',this  Scrontc  ng  f 
Scrantonian  advertiser  has  o  New 
quired  the  rotogravure  hob  -Ouis 

2ble 

joqe 

•  (Left)  This  was  photograph* 
in  New  York  for  a  large 
partment  store  in  Denver  ‘ 
the  Denver  Post. 


-.t  A 


Every  photograph  in  this  insert  v/as  supplied  by 
Superoto  Service  at  the  request  of  newspapers 
for  local  advertisers  in  their  rotogravure  sections. 


I TIONAL 

3  M  P  A  N  Y 

12  :T  NEW  YORK 


•  (Below)  One  of  New  York's  outstanding  and  smartest  shops 
was  initiated  into  rotogravure  advertising  by  using  these 
Superoto  "Specials"  made  for  the  New  York  Herald  Tribune 


*ro* 

into 

5  0 

lob 


•  Above  By  our  photograph 
”9  this  and  other  models  in 
New  York  when  purchased,  the 
-ouisville  Courier  Journal  was 
ble  to  sell  three  full  roto 
joqps  to  one  large  retailer. 


#  International  Paper  Company  dur¬ 
ing  the  past  four  months  has  empha¬ 
sized  this  "special",  confident  thot  it 
might  help  rotogravure  get  its  share 
of  the  recent  pick-up  in  newspoper 
advertising  lineage.  Many  thousands 
of  odditional  lineage  resulted.  One 
local  advertiser  alone  ran  over  6,000 
lines  in  one  newspaper  within  a 
month's  time  featuring  Superoto  Ser¬ 
vice  Special  photographs  exclusively. 

#  But  bear  in  mind,  too,  thot  in  addi¬ 
tion  to  these  special  photographs^ 
newspapers  are  even  more  enthusi¬ 
astic  than  ever  over  regular  illustra¬ 
tions  in  our  Superoto  Service  Bulletins. 
These  are  always  business-getters. 

#  With  its  Superota  Service  Interna¬ 
tional  is  constantly  doing  its  part  to 
help  rotogravure  users  and  to  increase 
rotogravure  advertising  lineage. 
Superoto  Service  means: 

(1)  Superoto  Paper  made  from  selected 
wood,  in  modern  mills,  ond  held  to  a 
strict  standard  of  uniformity.  A  com¬ 
plete  line  of  gravure  papers  to  meet 
every  requirement. 

(2)  A  skilled  technical  staff  always  at 
the  customer's  service. 

(3)  A  stimulating,  space-getting  ser¬ 
vice  to  rotogravure  advertising  men, 
supplying  them  with  fresh  and  inter¬ 
esting  layouts,  ond  appealing,  atten¬ 
tion-getting  photogrophs  so  that  they 
can  increase  the  rotogravure  lineage 
in  their  newspapers. 


PAPER  IS  THE  BASE  OF  THE  JOB 


•  IRightl  This  rotogravure  advertiser  in  the 
Chicago  Tribune  wanted  some  human-interest 
shots  to  sell  candy.  Superoto  "Specials"  were 
appealed  to. 

•  IBelowl  The  Des  Moines  Register  Tribune 
was  able  to  get  a  Des  Moines  chemical  com¬ 
pany  into  rotogravure  by  using  this  Superoto 
Service  "Special".  This  is  just  one  of  a  series 
being  used  in  ten  newspapers. 


#  (Abovel  This  photograph  helped 
the  Denver  Post  sell  another  depart¬ 
ment  store. 


#  (Right)  A  telegraphed  request 
from  the  Pittsburgh  Press  produced 
this  within  twenty-four  hours. 


SUPEROTO  SERVICE 

INTERNATIONAL  PAPER  COMPANY 

2  2  0  EAST  42nd  STREET. 


NEW  YORK 
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“ADVANCE”  NEWS  HELD 
NOT  PUBUCATION 

Wuconun  Lawyer  Will  Appeal  Non- 
Suit  Ruling  Based  on  Opinion 
A.P.  Communications  to 
Members  Are  Private 


(fiy  telegraph  to  Editob  &  Publishes) 

Mauison,  Wis.,  Dec.  13 — A  decision 
believed  to  establish  a  new  legal  prece¬ 
dent  in  the  daily  newspaper  news  asso¬ 
ciation  held  was  made  in  Dane  County 
Circuit  Court  here  Dec.  12  by  Judge 
1  A  C.  iioppmann  when  he  granted  a 
nonsuit  motion  by  the  defense  in  the 
150, OUO  libel  action  of  Philip  Lehner, 
Princeton  (.Wis.)  attorney  against  the 
Associated  Press  and  £.  L.  Almen,  its 
Madison  representative.  With  the  an¬ 
nouncement  oi  Carl  M.  Hill,  attorney 
for  Lehner  that  an  appeal  will  be  taken, 
the  Wisconsin  Supreme  Court,  it  ap¬ 
pears,  will  be  the  tirst  Appellate  tribu¬ 
nal  to  decide  whether  the  sending  of 
advance  material  to  member  clients  by 
such  an  organization  as  the  Associated 
Press  constitutes  “publication”  and 
whether  or  not  such  an  association  can 
be  held  liable  for  matter  published  in 
a  client  newspaper. 

No  decisions  have  been  found  by  any 
attorney  in  the  case  as  atfecting  the 
Associated  Press  and  so  far  as  is  known 
there  are  none  affecting  any  similar 
news  association.  Judge  Hoppmann 
was  informed.  Judge  Hoppmann  ad¬ 
hered  to  his  position  taken  a  week  ago 
in  sustaining  a  deiense  objection  to 
the  introduction  of  a  news  article  in  the 
Fond  du  Lac  Commonvcealth- Re  porter 
as  evidence  against  the  Associated 
Press  the  nonsuit  motion  followed  and 
'  was  granted. 

I'he  article  in  question  was  alleged 
to  contain  the  substance  of  an  “advance 
release”  containing  optional  words  to 
fit  an  expected  decision  by  the  Supreme 
I  Court  in  a  divorce  suit  in  which  At- 
-  torney  Lehner  was  counsel  for  the  plain- 
\y  tiff.  The  subject  matter,  it  was  charged, 
^  contained  libel  against  the  character  of 
the  attorney.  Juoge  Hoppmann  Tuesdav 
ruled  that  because  the  Wisconsin  news¬ 
paper  clients  of  the  Associated  Press 
are  members  of  the  association,  and  in 
view  of  the  close  relationship  as  shown 
by  its  by-laws  and  rules,  the  sending 
of  the  advance  story  to  be  held  for  re¬ 
lease  did  not  constitute  publication  but 
came  within  the  rule  that  organizations 
can  communicate  with  different  officers 
and  different  points  and  even  may  com¬ 
municate  libelous  matter  without  lia¬ 
bility.  This  he  ruled  is  because  it  is 
necessary  that  they  have  that  right  to 
carry  on  their  business  and  such  a  com¬ 
munication  is  not  a  publication  to  the 
world.  Questions  to  be  submitted  in 
the  appeal  of  the  case  to  the  Supreme 
Court,  Mr.  Lehner  said,  will  include 
the  point  of  whether  a  news  association 
can  be  held  liable  for  publication  by 
a  non-member  of  an  article  “cribbed" 
from  a  client  newspaper. 


ASBURY  HEADS  UTAH  PRESS 

It  was  decided  at  the  annual  winter 
convention  of  the  Utah  State  Press  As¬ 
sociation  held  at  the  Newhouse  Hotel, 
Salt  Lake  City,  Dec.  9-10,  to  employ 
as  an  executive  secretary  to  administer 
^e  association’s  code  of  fair  practices 
in  Utah  someone  who  has  had  no  pre¬ 
vious  connection  with  the  newspaper  or 
printing  business.  The  delegates  were 
entertained  at  luncheon  on  Saturday  by 
the  owners  of  the  Salt  Lake  Tribune 
and  Telegram.  John  F.  Fitzpatrick, 
publisher  of  these  papers,  N.  C.  Christ¬ 
ensen,  managing  editor  of  the  Tribune. 
Waide  M.  Condon,  feature  editor,  and 
Hamilton  G.  Park,  columnist  of  the 
Tribune,  were  among  the  speakers. 
Governor  Henry  H.  Blood  was  a 
speaker  at  the  banquet  Saturday  eve¬ 
ning.  J.  L.  Asbury,  editor  and  pub¬ 
lisher  of  the  Richfield  Reaper,  vice- 
president,  was  elected  president,  suc¬ 
ceeding  A.  F.  Gaisford,  Jr.,  of  the 
American  Fork  Citizen.  J.  A.  C^ers, 
Provo  Herald,  was  elected  vice-presi¬ 
dent;  Howard  Jarvis,  Magna,  was  re¬ 
elected  secretary. 


ADVERTISING  BAN  UPHELD 

Rules  of  the  New  York  state  Board 
of  Regents  forbidding  advertising  by 
dentists  were  upheld  Dec.  9  when  Judge 
John  T.  Loughran  of  the  Supreme 
Court  refused  an  application  for  an 
injunction  against  enforcement. 


Department  Stores  Know 
Milwaukee  is  Not 


FORD  IN  8,000  PAPERS 
OFFERING  *34  MODEL 

Three  Advertisements  Scheduled  (or 

All  Dailies  and  6,500  Weeklies — 
Studebaker  Also  Advertises 
Its  New  Models 

Advertisements  of  dominating  size, 
announcing  the  new  Ford  V-8  automo¬ 
biles  for  1934,  broke  in  New  York 
evening  papers  Dec.  7  and  appeared  in 
other  newspapers  throughout  the  coun¬ 
try  Dec.  8  and  9.  Another  advertise¬ 
ment,  larger  than  half-page  appeared 
early  this  week  and  a  third,  also  larger 
than  half-page,  will  follow. 

The  campaign,  placed  by  N.  W. 
Ayer  &  Son,  Philadelphia  advertising 
agency,  gets  back  to  the  old  Ford  policy 
of  using  all  daily  newspapers  in  the 
country.  The  copy  is  to  appear  at 
practically  every  place  where  there  is 
a  Ford  dealer,  which  is  said  to  mean 
about  1,800  dailies.  In  addition  6,500 
weeklies  in  dealer  cities  will  also  carry 
the  campaiga 

Henry  Ford  personally  addressed  his 
dealers  and  salesmen,  meeting  at  strate¬ 
gic  cities,  by  a  long-distance  telephone 
hook-up  Dec.  7.  This  was  not  a  radio 
broadcast. 

Early  next  year  a  weekly  broadcast 
will  be  launched  over  the  Columbia 
Broadcasting  System,  using  Fred  War- 
ing's  Pennsylvanians,  Nathaniel  Shil- 
kret’s  orchestra  and  other  features.  A 
full  hour  program  will  be  broadcast. 

The  next  models  were  shown  to  news¬ 
papermen  at  a  preview  Dec.  5.  Prices 
are  from  $5  to  $35  higher  than  on  the 
older  models. 

Advertising  men  were  inclined  to 
hail  the  new  Ford  advertising  as  in¬ 
dicating  that  the  company  would  resume 
its  own  advertising,  instead  of  leaving 
the  effort  to  scattered  groups  of  dealers. 
No  word  was  available  in  regard  to 
this. 

Studebaker  Corporation  likewise  an¬ 
nounced  new  models  last  week,  using 
full  pages  in  metropolitan  cities  and 
large  space  in  other  dealer  points.  The 
copy,  apparently  an  answer  to  Gene^l 
Motors'  “knee-action”  wheels,  announc¬ 
ed  that  “quadripoise  suspension”  pro¬ 
vides  “level  riding.” 

The  copy  was  released  in  full  pages 
in  many  cities. 

The  ad  further  explained  that  the  new 
cars  are  wider  than  they  are  high, 
thus  achieving  “level  riding."  The  copy 
was  released  by  Roche,  Williams  & 
Cunnyngham,  Chicago  advertising 
agency. 


NO  CONTEMPT  COMMITTED 


Lawyers  Exonerate  Editor  After  In¬ 
vestigating  Case 

Publication  of  a  news  account  of  a 
murder  trial  does  not  form  any  basis 
for  contempt  of  court  charges  against 
the  newspaper  or  its  editor,  a  commit¬ 
tee  of  three  attorneys  reported  Dec.  8 
to  Superior  Judge  W.  D.  L.  Held  of 
Mendocino  County,  Cal.,  holding  court 
in  Ukiah. 

Judge  Held  appointed  the  committee 
to  investigate  the  possibility  of  bring¬ 
ing  charges  against  A.  R.  O’Brien,  edi¬ 
tor  of  the  Republican  Press,  Ukiah 
weekly,  for  publishing  news  accounts 
of  trial  of  John  McCall,  accused  of  the 
murder  of  W.  H.  Newman  during  a 
gas  station  holdup. 

The  jury  considering  the  McCall  case 
was  not  locked  up  during  its  delibera¬ 
tions.  The  day  the  case  was  given  to 
the  jury  the  Republican  Press  made  its 
appearance  wjth  full  report  of  the  testi¬ 
mony  and  evidence  in  the  case.  Later 
the  same  day  the  jury  brought  in  a  ver¬ 
dict  of  “not  guilty.” 


a  “One  Paper”  Market 

IN  the  first  ten  months  of  1933,  Milwaukee  Depart¬ 
ment  Stores  used  166,452  more  lines  in  the 
SENTINEL-NEWS  than  during  the  entire  year 
of  1932. 

In  August  the  SENTINEL-NEWS  gained  104%*  in 
Department  Store  lineage  over  the  same  month  of 
last  year — the  other  paper  gained  34% 

In  September,  the  SENTINEL-NEWS  increase  was 
102%* — the  other  paper’s  26%. 

In  October  the  SENTINEL-NEWS  increase  was 
129%* — the  other  paper's  39%. 

Such  recognition  by  Department  Store  space  buyers 
tells  its  own  story.  Milwaukee  Department  Stores 
consider  the  SENTINEL-NEWS  increasingly  es¬ 
sential  for  profitable  sales  volume. 

*NEWS  and  SUNDAY  SENTINEL  lineage  only,  versus  seven  day  figures  of  other 
paper* 


Milwaukee’s  LARGEST  DAILY 
Newspaper  Circulation 

168,376  Net  Paid 

SENTINEL-NEWS 

PAUL  BLOCK  Mtd  ASSOCIATES 

fiaiional  Advtrtuing  IUprt4tniatiiH4 

NEW  YORK  BOSTON  PHILADELPHIA  CHICAGO  DETROIT  LOS  ANGELES  SAN  FRANCISCO 
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JUST  COMMON  SENSE 

The  "inflation”  clauses  recommended  for 
newspaper  advertising  contracts  by  a  com¬ 
mittee  of  the  Newspaper  Advertising  Execu¬ 
tives  Association  are  a  mere  matter  of  common 
sense.  The  wonder  is  that  something  of  the  sort 
was  not  adopted  long  ago,  depression  or  no  de¬ 
pression.  Practically  all  newspaper  “contracts” 
have  bound  the  newspaper  for  a  year,  while  leaving 
the  advertiser  free  to  use  much  or  little  space,  or 
none  at  all,  as  the  spirit  or  the  pocketbook  moved 
him.  The  new  clauses  merely  give  the  newspaper 
the  right  to  call  for  a  new  deal  in  advertising  rates 
on  60  or  90  days  notice,  which  should  be  ample. 

No  advertiser  will  be  forced  to  advertise  at  the 
higher  rates  unless  he  wants  to. 

In  the  present  circumstances  the  need  for  such 
an  arrangement  is  obvious,  and  we  shall  be  sur¬ 
prised  if  most  newspapers  do  not  adopt  the  plan. 

Advertising  agents,  we  are  told,  are  inclined  to 
recognize  the  publishers’  right  to  protection,  but 
want  as  long  a  period  of  notice  as  possible.  If 
any  advertiser  should  make  a  tight  on  the  plan, 
saying  that  he  needs  to  plan  his  schedules  a  year  in 
advance,  we  suggest  that  he  be  invited  to  put  those 
schedules  into  real  contracts,  binding  him  to  use 
so  many  lines  at  such  and  such  times,  so  that  the 
publisher  may  likewise  plan  his  business  a  year  in 
advance. 


Heywood  Broun,  Gen.  Johnson  and  the  Ad- 
tninistration  are  egging  news  writers  on  to 
form  a  trade  union,  but  most  reporters  appear 
to  favor  a  national  guild  without  affiliations. 


PRESS  AS  PUBUC  DEFENDER 


AREM.ARK.^BLE  double-truck  policy  news 
feature  appeared  in  Chicago  Tribune  last 
Sunday  under  the  headline  “Press  Freedom 
Under  Fire  of  Snipers.”  I  he  purpose  was  to  indi¬ 
cate  a  similarity  between  the  Nazi  eagle  and  our 
Blue  Eagle  and  the  two-page  spread  was  an  illus¬ 
trated  review  of  outstanding  achievements  of  the 
press  in  safeguarding  citizen  rights.  The  Tribune 
made  the  following  selections: 

Defeat  of  the  IWeed  ring  in  New  York. 
Protection  of  life  by  safeguards  in  all  theatres, 
resulting  from  exposures  following  the  Iroquois 
1  heatre  fire,  which  cost  575  lives. 

Disclosures  of  Ruef-Schmitz  municipal  looting  in 
San  Francisco. 

Revelation  of  Dr.  F.  A.  Cook  as  an  exploration 
humbug. 

Exposure  of  criminal  neglect  leading  to  the  sink¬ 
ing  of  the  Titanic,  with  loss  of  1,513  lives. 

Expulsion  of  William  Lorimer  from  U.  S.  Sen¬ 
ate  for  vote-buying,  leading  to  direct  election 
reform. 

Gov.  Len  Small’s  defeat  in  public  life. 

The  exposure  and  routing  of  the  “Ohio  gang.” 
Destruction  of  the  K.  K.  K. 

Don  R.  Mellett’s  martyrdom  at  Canton. 

Newton  D.  Baker’s  successful  defense  of  freedom 
of  press  against  a  despotic  judge  in  Cleveland  and 
against  a  Kentucky  judge  who  barred  a  reporter 
from  his  court. 

The  Minnesota  “gag”  law,  defeated  by  newspaper 
action. 

Dangers  of  the  sea  as  shown  by  the  Vestris  over¬ 
loading  case. 

Case  of  George  R.  Dale,  Muncie,  Ind.,  publisher, 
sentenced  for  contempt  of  court. 

Press  agitation  leading  to  repudiation  of  the  18th 
amendment. 

Exposure  of  Mayor  Walker  of  New  York. 

War  on  racketeering,  vice  and  crime. 

Chicago  so-called  $6,500,000  sanitary  district  graft 
conspiracy. 

Exposure  of  Senator  Huey  P.  Long. 

Truth  about  the  barbarism  and  sham  of  Hitler’s 
rule  and  ruthlessaess  of  Mussolini  and  Stalin. 

It  is  a  great  record  of  public  service,  but  the 
list  does  not  scratch  the  surface.  Any  experienced 
newspaperman  could  add  a  thousand  items  and  still 
leave  thousands  unmentioned.  The  simple  fact  is 
that  the  newspaper,  and  it  alone,  is  the  defender 
of  the  man  in  the  street  and  the  woman  in  the 
home,  when  government  fails,  as  happens  too  often 
in  America. 


RIAL 


Know  ye  not  that  they  which  run  in  a  race 
run  all,  but  one  receiveth  the  prize?  So  run, 
that  ye  may  obuin. — I  Corinthians,  IX;  24. 


COL  NELSON'S  ART  GALLERY 

The  people  of  Kansas  City  this  week  re¬ 
ceived  the  posthumous  gift  of  their  city’s 
great  benefactor,  William  Rockhill  Nelson, 
whose  Star  and  Times  were  sold  to  the  staff  after 
the  publisher’s  death  to  provide  a  fund  to  build 
an  art  museum.  The  magnificent  legacy  has  been 
opened  to  public  view  and  is  said  to  be  one  of  the 
handsomest  homes  of  fine  art  in  .‘\merica. 

There  has  been  a  great  deal  of  crab  talk  about 
Col.  Nelson  and  his  disposal  of  a  fortune  gained 
in  local  newspaper  publishing,  but  to  those  who 
believe  that  popular  contact  with  the  grace,  color 
and  charm  of  real  art  have  definite  refining  influ¬ 
ences  on  a  community  there  is  no  question  that  the 
publisher’s  will  represented  his  calculated  reason  as 
well  as  public  spirit  and  an  instinctive  love  of  the 
beautiful.  His  young  staff,  rugged  individuals, 
were  able  to  find  the  way  out  for  the  Star  and 
Times  and  also  themselves,  as  Col.  Nelson  might 
easily  have  guessed  they  would.  .Anyhow,  the  news¬ 
papers  remain  in  staff  control,  true  to  the  original 
tradition,  and  Kansas  City  has  a  glittering  art  palace 
as  a  seat  of  popular  culture. 

We  are  indebted  to  the  Star  for  an  editorial  that 
one  of  Col.  Nelson’s  bright  young  humorists  wrote 
about  h:m  and  his  work  some  20  years  ago.  It  is 
remarkable  for  satire,  indicating  in  negative  terms 
how  publishing  policies  may  lead  on  to  great  devel¬ 
opments  and  ultimate  beautiful  art  galleries: 

Under  the  malim  direction  of  Nelson  the  Star  has 
kept  ^infts  constantly  stirred  up.  It  has  made  tenants 
dissatisfied.  They  never  used  to  complain  about  light 
and  air.  Now  they  won’t  look  at  a  house  unless  every 
window  opens  on  a  flower  garden  with  a  humming  bird 
in  It.  The  Star  won’t  let  anybody  alone.  It  insists 
on  regulating  the  minutest  detail  of  people’s  lives.  Its 
regulations  are  pernicious  and  extravagant.  Its  preach¬ 
ing  about  more  parks  and  boulevards  and  breathing 
spaces  and  supervised  playgrounds  for  children,  and 
plant  Dorothy  Perkins  roses,  and  swat  the  fly,  and 
housing  reform,  and  a  new  charter,  and  art  galleries, 
and  keep  your  lawn  trimmed,  and  take  a  lot  of  baths, 
and  throw  out  the  bosses,  and  use  the  river,  and  cut 
the  weeds  on  vacant  lots,  and  read  the  Home  Uni¬ 
versity  Library,  and  for  God’s  sake  don’t  build  such 
ugly  houses,  and  make  the  landlord  cut  a  window  in 
the  bathroom,  and  put  goats  in  Swope  Park,  and  why 
will  mothers  risk  their  babies’  lives  by  bringing  them 
up  on  bottles,  and  plant  your  bulbs  now,  and  teach  your 
children  manners,  and  what’s  the  use  of  lawyers,  and 
cultivate  a  pleasant  speaking  voice,  and  build  a  civic 
center,  and  put  out  houses  for  the  birds,  and  walk 
two  miles  before  breakfast,  and  why  are  Pullman 
cars  so  hot  in  winter,  and  go  to  church,  and  cut 
out  the  children’s  adenoids,  and  build  traffieways,  and 
sleep  with  your  windows  open,  and  the  square  deal, 
and  build  cyclone-proof  bouses,  and  smash  the  saloons, 
and  pooh,  pooh  on  factories  that  employ  women,  and 
reduce  street  car  fares,  and  go  look  at  (Md  Masters 
every  Sunday,  and  use  two-by-sixes  instead  of  two-by- 
fours  if  you  want  your  house  to  stand  up.  and  move 
out  in  the  suburb^  and  tear  down  the  tin  bridges,  and 
build  hard-surface  roads  everywhere,  and  all  the  other 
things,  has  increased  the  cost  of  living  and  given  people 
inflated  ideas,  and  pretty  nearly  ruined  the  town. 

It  is  not  to  be  wondered  at  that  G)l.  Nelson, 
with  such  grasp  of  the  true  elements  of  human 
interest  and  local  coverage,  scored  one  of  the  great 
American  successes.  Such  a  program  as  that  set 
forth  by  the  humorist  could  scarcely  fail  in  any 
community.  Many  modernists  in  journalism  look 
disdainfully  upon  “crusading,”  regarding  it  as  old 
style,  out-lived  journalism,  or  classing  it  as  “muck- 
r^ng.”  But  people  continue  to  have  their  big 
and  little  problems,  in  matters  of  housing,  trans¬ 
portation,  child-rearing,  education,  safety,  happi¬ 
ness,  all  usually  neglected  by  editors  who  seem  con¬ 
tent  to  serve  plain  rations  of  routine  local,  tele¬ 
graph  and  syndicate  features.  The  rightful  dis¬ 
content  of  under-privileged  people,  especially  women, 
remains  the  newspaper’s  obvious  opportunity. 


BRITISH  INSTITUTE  PLAN 

SPEAKING  from  the  advantageous  viewpoint 
of  a  former  reporter,  shirt-sleeve  executive 
and  editor-in-chief  of  one  of  London’s  great 
dailies,  Ralph  D.  Blumenfeld  advises  the  leaders 
of  the  U.  S.  news  writers’  guilds  to  organize  a 
national  body  along  the  lines  of  the  British  Insti¬ 
tute  of  Journalists,  not  as  a  trade  union.  He  is  a 
former  president  of  the  British  Institute  and  says 
that  it  has  served  to  advance  newspaper  work  to 
a  professional  basis  and  has  bettered  the  status 
of  the  craftsmen,  both  economically  and  in  social 
position. 

Of  the  British  Union  of  Journalists,  Mr.  Blumen¬ 
feld  says:  “The  British  union  card  means  not  that 
the  bearer  is  a  good  newspaperman,  but  that  he 
has  had  the  money  to  join  the  British  Union, 
and  may  or  may  not  be  a  good  newspaperman.  To 
carry  the  British  Institute  card  means  to  tell  any 
who  care  to  see  that  the  bearer  is  a  qualified 
and  registered  journalist.”  He  concludes  his  state¬ 
ment  by  saying :  “A  newspaperman  in  England  isn’t 
like  a  bricklayer  who  lays  down  his  tools  when 
the  trade  union  boss  tells  him.  He  is  a  professional 
man.” 

These  remarks  will  be  interesting  to  the  news 
writers  of  this  country,  now  considering  the  serious 
business  of  organizing  the  craft.  There  is  reason 
to  believe,  at  present,  that  Americans  will  form 
on  the  guild  or  institute  basis,  assuming  that  the 
craft  can  be  assured  that  it  will  provide  economic 
protection  sought  under  the  aegis  of  the  NR.A. 


Hats  off  to  editors  who  have  exposed  graft 
in  liquor  license  activity  and  also  imposition  of 
expensive  "rot  gut”  on  the  unsuspecting  public. 


Improved  business  and  popular  will  to  make 
1934  a  more  nearly  normal  year,  give  zest  to 
holiday  gaiety. 


“QUAUTATIVE  DOLLARS” 

TO  the  “commodity  dollar’'*  of  Irving  Fisher, 
the  “baloney  dollar”  of  Alfred  E.  Smith,  and 
the  “rubber  dollar”  of  the  administration’s 
miscellaneous  critics  comes  a  new  adjective,  clasped 
in  the  fist  of  a  theory  that  classes  all  the  present 
experimentation  as  futile  or  worse. 

It  is  the  “qualitative  dollar”  the  product  of  Carl 
Fast,  well  known  as  a  lecturer  and  counselor  on  re¬ 
tail  merchandising  and  advertising,  and  it  is  based 
on  the  thesis  that  our  present  ills  are  due  to  the 
fact  that  only  16  cents  of  the  present  consumer’s 
dollar  represents  economic  goods.  The  remaining 
84  cents  is  devoured  by  overhead,  including  exces¬ 
sive  capital  charges,  the  ever-mounting  tax  toll, 
processing  charges,  distribution  and  servicing  ex¬ 
penses  and  a  host  of  invisible  but  costly  minor  snicks 
out  of  the  edge  of  the  dollar  bill.  Mr.  Fast,  in  re¬ 
cent  addresses,  has  cited  figures  intended  to  prove 
that  the  product-value  in  the  price  paid  by  the  con¬ 
sumer  has  shrunk  from  64  per  cent  in  1850  to  16  per 
cent  in  1930. 

The  progressive  mark-up  in  these  figures,  he  de¬ 
clares,  represent  true  inflation,  which  he  holds 
reached  its  peak  in  1920.  Since  then  the  inflationary 
process  has  been  continued  and  expanded  by  mort¬ 
gaging  future  earnings  for  current  purchases,  cul¬ 
minating  in  1929  in  what  he  calls  “final  collapse  of 
our  false  price  system  and  industrial  machinery.” 

His  advice,  not  set  forth  as  a  program,  is  that 
recovery  will  come  by  (1)  a  nation-wide  movement 
back  to  the  land,  involving  10,000,000  industrial 
workers,  not  to  engage  in  commercial  farming,  but 
for  their  own  sustenance;  (2)  a  wide  decentraliza¬ 
tion  of  industry,  with  small  village  factories  replacing 
huge  urban  plants;  (3)  rigid  discrimination  in  the 
granting  of  banking  and  commercial  credit,  with 
more  regard  to  the  public  good  to  be  accomplished 
than  to  the  profits  of  the  immediate  transaction ;  (4) 
reduced  taxes,  by  rigid  governmental  economy. 

Unlike  other  critics  of  the  modern  order,  this 
theorist  does  not  advocate  governmental  control  of 
industry  and  commerce,  nor  abolition  of  advertising 
as  a  waste  in  distribution.  He  sees  as  inevitable  a 
decentralization  of  population,  production,  and  massed 
money,  a  recrudescence  of  the  individual  life  and 
effort  that  the  United  States  began  to  lose  after  the 
Civil  War,  The  validity  of  his  ideas  rests  entirely 
upon  the  soundness  of  his  original  statistics  of  pro¬ 
ductive  and  non-productive  elements  in  consumer 
goods — a  subject  that  has  not  been  investigated 
more  than  casually  to  date. 
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PURELY  PERSONAL 


COL.  R.  R-  McCORMICK,  editor 
and  publisher,  Chicago  Tribune, 
was  a  recent  luncheon  guest  of  Dr. 

I.  A.  C.  Chandler,  president  of  the  Col¬ 
lie  of  William  and  Mary,  Williams- 
I  burg,  \  a.  Col  McCormick  later  made 
I  an  inspection  of  the  college  and  the 
i  restoration  work  being  done  in  Will¬ 
iamsburg. 

1  Frank  E.  Gannett,  president  of  the 
‘  Gannett  newspapers,  on  Dec.  12,  ad¬ 
dressed  the  opening  meeting  of  the  Le 
Roy,  N-  Y.,  Presbyterian  Brotherhood 
on  "Gold  and  Prices." 

I  James  Hammond,  Jr.,  publisher,  Mem¬ 
phis  Commercial  Appeal,  has  b«n  ap- 
^inted  a  colonel  on  the  staff  of  Gov¬ 
ernor  M.  S.  Conner  of  Mississippi. 

Malcolm  W.  Bingay,  editorial  direc¬ 
tor,  Detroit  Free  Press,  spoke  on  “Our 
Changing  Times"  at  the  aimual  ban¬ 
quet  of  the  Michigan  High  School  Prin¬ 
cipals’  Association  at  Hotel  Olds,  Lan¬ 
sing,  Dec.  8. 

Louis  C.  Elbert,  publisher,  Galveston 
(Tex.)  News  dr  Tribune,  was  a  recent 
guest  of  W.  L.  Moody,  Jr.,  president 
i  of  the  News  Publishing  Company,  at 
his  LaSalle  ranch  near  Port  O’Connor, 
Tex.,  where  the  party  hunted  geese  and 
ducks  for  several  days. 

Grove  Patterson,  editor,  Toledo 
Blade,  and  vice-president  of  the  Amer¬ 
ican  Society  of  Newspaper  Editors, 
spoke  in  Cleveland  Dec.  14  on  “The 
\Vay  of  the  World  Abroad.” 

Hon.  Frank  Carrell,  owner,  Quebec 
Chronicle-Telegraph,  is  spending  several 
weeks  in  Mexico  and  South  America, 
looking  into  possibilities  for  Canadian 
trade,  and  obtaining  material  for  a 
series  of  lectures.  He  is  accompanied 
by  Mrs.  Carrell,  and  sailed  recently 
from  New  York. 

Henry  W.  Marshall,  publisher  of  the 
Lafayette  (Ind.)  Courier  and  Journal, 
and  prominent  stock  farmer,  was  elected 
msident  of  the  International  Live 
Stock  Exposition  at  the  annual  show  in 
Chicago  last  week.  Mr.  Marshall,  a 
veteran  breeder  and  live  stock  judge, 
f  succeeds  John  Clay,  Chicago  commis- 
i  sion  merchant. 

I  Qiester  H.  Rowell,  editor,  San  Fran- 
J  cisco  Chronicle,  and  Eustace  Cullinan, 
t  San  Francisco  attorney,  debated  Cali- 
■  fomia’s  repeal  liquor  laws  and  the  tgtic 
“.\fter  Prohibition — What?”  before  San 
Francisco’s  Commonwealth  Club,  Dec. 
9. 

C.  H.  Meredith,  editor-in-chief,  Han- 
'  oi’er  (Pa.)  Sun,  has  been  elected  vice- 
I  president  of  the  Hanover  School 
f  Board. 

I  Douglas  Gordon,  editor,  Norfolk 

I(Va.)  Ledger-Dispatch,  addressed  the 
Hampton  (Va.)  Woman’s  Club  Dec.  8, 

:  living  his  reminiscences  as  a  music 
critic. 

J.  R.  Gabbert,  publisher.  Riverside 
(Cal.)  Enterprise,  has  been  appointed 
to  the  State  Board  of  Education. 

Maj.  Powell  Glass,  associate  pub¬ 
lisher,  Lynchburg  (Va.)  News  &  Ad- 
ttuice,  has  been  elected  to  membership 
in  the  Washington  and  Lee  Chapter 
Omicron  Delta  fraternity,  being  one 
of  five  alumni  selected.  Major  Glass, 
a  graduate  of  1907,  is  chairman  of  the 
Southern  Newspaper  Publishers’  com¬ 
mittee  on  the  Lee  School  of  Journalism 
at  Washington  and  Lee  University. 
Victor  H.  Hanson,  publisher  of  the 
Birmingham  News-Age-Herald,  was  a 
inest  at  the  annual  Gridiron  Club 
dinner  in  Washington  last  week. 

R.  B.  Page,  publisher,  Wilmington 
(N.  C.)  Star  &  News,  has  been  ap¬ 
pointed  as  representative  of  the  aeronau¬ 
tics  branch  of  the  Department  of  Com¬ 
merce  on  a  technical  aviation  board  to 
*ork  in  co-operation  with  the  North 
Carolina  civil  works  administration. 
William  Cronin,  editor,  Terre  Haute 
(Ind.)  Tribune,  has  been  named  a  di- 
metor  of  the  Paul  Dresser  Memorial 
Asswiation,  which  has  been  newly  or- 
Pniaed  to  push  the  memorial  projects 
•hich  have  been  planned  in  memory  of 
•he  “Bard  of  the  Wabash.” 


Don  Bailey,  editor.  West  Liberty 
(O.)  Banner,  and  one  of  the  oldest 
newspaper  men  in  Ohio,  is  seriously  ill. 
He  has  edited  the  Banner  for  more  than 
SO  years. 

John  Borg,  publisher,  Hackensack 
(N.  J.)  Bergen  Evening  Record,  on 
Dec.  5  addressed  the  Municipal  Man¬ 
ager  League,  Newark,  on  the  city  man¬ 
ager  form  of  government. 


IN  THE  BUSINESS  OFFICE 

WALTER  L.  TUSHINGHAM, 
business  manager,  Camden  (N. 
J.)  Courier-Post  Newspapers,  recently 
addressed  the  B’Nai  Brith  luncheon  club 
at  the  Hotel  Walt  Whitman. 

John  L.  Craig  has  joined  the  Nash¬ 
ville  (Tenn.)  Banner  as  assistant  pro¬ 
motion  mana^r.  Mr.  Crajg,  who  is 
publisher  of  The  Open  Trail,  has  con¬ 
tributed  many  articles  to  the  Banner, 
among  them  a  series  entitled  “Chats 
With  Boys.” 

Wilbur  C.  Hawk,  general  manager, 
Amarillo  (Tex.)  Globe-News,  has 
been  elected  president  of  the  Tri- State 
Fair  Association,  a  post  he  held  for 
several  years  up  to  a  year  ago. 

James  E.  Fesler,  veteran  advertising 
copy  writer,  who  has  been  handling  de¬ 
partment  store  accounts  on  the  Cincin- 
nati  Enquirer  for  many  years,  is  re¬ 
ported  seriously  ill  at  his  home  in 
Avondale.  His  present  illness  is  said 
to  have  resulted  from  exposure  and 
insect  attacks  while  serving  during  the 
Spanish-American  War. 

E.  Randall  Sears,  circulation  man¬ 
ager,  Madison  (Wis.)  State  Journal, 
has  returned  to  his  home  from  the 
Richland  Center  Hospital,  where  he  was 
taken  following  an  automobile  accident 
near  Blue  River  Dec.  5. 

Ralph  B.  Corn,  circulation  manager, 
Monroe  (La.)  News-Star  &  Morning 
I  Farid,  has  been  elected  to  the  Monroe 
Kiwanis  Club  board  of  directors. 

George  L.  Russell,  formerly  of  the 
advertising  department,  Detroit  Times, 
has  been  appointed  general  manager  of 
radio  station  WOfDD,  Grand  Rapids, 
Mich.,  succeeding  Thomas  F.  O’Leary, 
who  has  returned  to  the  Detroit  sales 
organization  of  Kunsky-Trendle  Broad¬ 
casting  Co. 

George  P.  Grant  was  this  week  added 
to  the  advertising  staff  of  the  Beverage 
Retailer,  New  York.  He  will  work 
under  the  supervision  of  Benjamin  Les¬ 
ser,  advertising  manager.  Grant  for  a 
number  of  years  was  on  the  advertis¬ 
ing  staff  of  the  Pittsburgh  Post,  In 
recent  years  he  has  specialized  in  the 
trade  journal  field. 

Gilbert  H.  Pearsall,  advertising  man¬ 
ager.  Staten  Island  (N.  Y.)  Adinnce, 
recently  returned  to  his  duties  after 
recovering  from  a  broken  leg  suffered 
when  he  was  alighting  from  his  auto¬ 
mobile. 


FOLKS  WORTH  KNOWING 


Don  p.  PATTERSON,  recently 
appointed  advertising  director  of 
the  Cincinnati  Post,  a  Scripps-Howard 
newspaper,  has 
had  extensive  ex¬ 
perience  in  many 
phases  of  news¬ 
paper  and  adver¬ 
tising  work. 

Born  in  Macon, 
Mo.,  in  1895,  Mr. 
Patterson  was 
educated  in  Mis¬ 
souri  schools  and 
received  his  de¬ 
gree  in  journal¬ 
ism  from  the  Uni¬ 
versity  of  Mis- 
Don  D.  Pattuson  souri  in  1917.  He 
began  his  active 
newspaper  career  as  a  reporter  on  the 
Kansas  City  Star  and  later  became  edi¬ 
tor  of  the  Kansas  City  and  Des  Moines 
Associated  Press  bureaus.  He  served 
his  state  as  educational  director  of  the 
Federal  Food  Administration  and  served 
his  country  in  France  as  a  member  of 
the  335th_  Field  Artillery,  87th  Division. 

Following  the  war,  he  took  a  position 
in  Shanghai  as  financial  editor  and 
business  manager  of  the  Weekly  Review. 
During  his  residence  in  China,  he  served 
two  years  as  correspondnet  of  the 
Chicago  Tribune,  Philadelphia  Public 
Ledger  and  the  Fairchild  Publications. 

Returning  to  the  United  States,  Mr. 
Patterson  took  charge  of  the  department 
of  advertising  in  the  school  of  journal¬ 
ism  at  the  University  of  Missouri.  He 
left  his  post  two  years  later  to  affiliate 
with  the  Curtis  Publishing  Company  as 
Saturday  Evening  Post  advertising  rep¬ 
resentative  in  the  Chicago  territory. 
Five  years  later  he  became  accotmt 
executive  in  the  (Thicago  office  of  Lord 
&  Thomas  and  Logan  (now  Lord  & 
Thomas). 

Mr  Patterson  has  been  with  the 
Scripps-Howard  Newspapers  since 
November,  1931,  first  as  a  representa¬ 
tive  of  the  Chicago  national  advertising 
offices,  next  as  national  advertising 
manager  of  the  Cincinnati  Post  and  now 
as  advertising  director  of  that  news¬ 
paper. 

In  1919,  Mr.  Patterson  married  Ruth 
C.  Furbeck  at  St.  Joseph,  Mo.  With 
their  sons — Don  D.  Jr.,  13;  David  H.. 
11  and  Jerome  A.,  8— th^  live  at  6920 
Miami  Bluff  Drive,  Mariemont,  O, 

Harvey  Young,  advertising  manager, 
Columbus  Dispatch,  was  guest  speaker 
recently  at  a  breakfast  held  by  the  Bos¬ 
ton  Store  of  that  city  in  honor  of  its 
20th  anniversary.  A  double  page  ad¬ 
vertisement  in  the  Dispatch  carried  the 
announcement  of  the  “Founders’  ” 
Sales. 

Byron  M.  Campbell,  of  the  general 
(Continued  on  next  page) 
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ELEANOR  ROOSEVELT 

(Mrs.  Franklin  D.  Roosevelt) 

writes  a  500 -word  weekly  article  which  is  causing  comment 
all  over  the  country. 


FRANK 

FEARLESS 

HUMAN 

COMPELLING 

Mrs.  Roosevelt’s  comments  on  social  problems  and  topics 
of  national  interest  are  expressions  of  a  vivid  and  interesting 
personality. 

Wire  your  order,  collect. 

Tbe  McNaiiislit  Syndicate,  Inc. 

V.  V.  McNTTT  TIMES  BUILDING  CHARLES  V.  McADAM 

Chairmui  NEW  YORK,  N.  Y.  Pre.ident 


ITrit*  Your  Pieces 


Y^RITE  your  daily  pieces  for  the 
*  *  paper  and  know  that  they’re  good. 
But  you  know,  too,  they  are  not  good 
enough  for  publishers  to  be  fighting  to 
get.  They  are  not  in  the  class  with  the 
writing  that  makes  the  Big  Names  a 
very  little  group  in  the  nation. 


Fighting  It  Out 

^ONCENTRATE  on  your  bridge  and 
^  maybe  win  some  local  tournaments. 
But  you  go  into  the  major  national 
championships  and  where  are  you? 
Watching  the  same  old  dozen  master- 
players  fighting  it  out  in  the  final  rounds 
— the  teams  that  have  class. 


Big  League  Plays 


THATCH  a  sandlot  baseball  game  and 
^  ’  you’ll  occasionally  see  the  boys 
flash  big  league  plays.  But  the  sandlot 
player  in  the  big  leagues  just  remains  a 
sandlot  player.  He  hasn’t  the  class  to 
stand  the  pace  of  big  league  competition. 


Take  a  Comic  Strip 

•’^AKE  a  comic  strip — and  if  you  are 
out  for  class,  you  can  play  it  safe  by 
taking  Ella  Cinders.  There  are  a  number 
of  strips  that  stand  up  year  in  and  out 
as  the  class  of  the  field.  They  are  there 
fighting  it  out  for  top  place  in  all  popu¬ 
larity  contests. 


EUa  Cinders 

WHEN  you  take  Ella  Cinders,  you 
know  by  past  and  present  per¬ 
formances  that  it  will  stand  up.  It’s  one 
of  the  Big  Name  strips — a  name  to  pull 
readers.  It’s  one  of  the  tested  champions 
in  competition — the  leader  ot  them  all  in 
Prof.  Ruby’s  scientific  test  of  reader- 
interest.  It  has  the  big  leaguer’s  quality 
of  being  able  to  deliver  day  in  and  out — 
and  it  delivers  about  as  high  un  average 
of  story-interest,  character-interest,  and 
healthy  laughs  as  are  now  available  in 
tbe  market.  It’s  available  to  you,  daily 
and  Sunday,  if  your  territory  is  open. 
For  terms  and  samples,  please  write  to 
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advertising  department,  Detroit  Free 
Press,  recently  visited  ^ston  and  New 
York  on  a  10-day  business  trip. 

James  j.  Alvarez,  of  the  advertising 
staff.  Mobile  Press  Register,  who  has 
been  ill  has  returned  to  work. 

James  Flanagan,  advertising  manager, 
Scranton  (Pa.)  Times,  has  been  elected 
president  of  the  schoolboard  in  that  city. 

E.  N.  Hart  of  the  Pittsburgh  Press 
advertising  department  has  been  trans¬ 
ferred  to  the  Columbus  Citizen.  Karl 
Cotton  succeeds  him  on  the  Press. 

Harry  Kohnen,  of  the  circulation  de¬ 
partment,  Dayton  (O.)  News,  was  in¬ 
jured  in  a  recent  automobile  accident 
near  Celina,  O.  His  automobile  struck 
a  wagon. 

Benjamin  Wood,  advertising  man¬ 
ager,  Cincinnati  Post,  addressed  the 
Cincinnati  Advertisers’  Club  Dec.  6  on 
“Let’s  Look  at  the  Newspaper.” 


IN  THE  EDITORIAL  ROOMS 

LE  ROY  D.  DOWNS,  managing  edi- 
'  tor,  South  Norwalk  (Conn.)  Even- 
ning  Sentinel,  was  given  a  testimonial 
dinner  at  the  Fountain  Inn.,  Norwalk, 
Dec.  7,  in  recognition  of  his  appoint¬ 
ment  as  city  clerk  of  Norwalk.  About 
200  attended.  Speakers  included  Wen¬ 
dell  P.  Milligan,  publisher  of  the  Sen¬ 
tinel,  and  Leigh  Danenberg,  publisher 
of  the  Bridgeport  Sunday  Herald. 
Downs  was  presented  a  watch. 

John  E.  King,  managing  editor,  Dal¬ 
las  (Tex.)  Daily  News,  and  Fred 
D>e,  district  manager  of  the  Associated 
Press,  were  feature  speakers  at  the  an¬ 
nual  Texas  High  School  Press  Asso¬ 
ciation  convention  at  Baylor  College, 
Dec.  15-16. 
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Howard  W.  Sanford,  managing  edi¬ 
tor,  Rochester  (N.  Y.)  Democrat  dr 
Chronicle,  recently  discussed  the  free¬ 
dom  of  the  press  at  the  Rochester  Col¬ 
legiate  Center. 

Lynn  W.  Wilson,  editorial  writer, 
Danbury  (Conn.)  News-1  imes,  ad¬ 
dressed  the  New  Haven,  Conn.,  Probus 
Club,  Dec.  5  on  “Eicononlic  Political 
Conditions  of  Human  Society.” 

Francis  J.  Quinlan,  former  executive 
secretary  of  Mayor  EMward  T.  Buck¬ 
ingham  of  Bridgeport,  Cionn.,  for  about 
three  years,  has  rejoined  the  Bridge¬ 
port  limes- Star  city  staff. 

Jack  Kennedy,  Albany  Knickerbocker 
Press  makeup  man,  has  taken  a  leave 
of  absence  because  of  illness.  He  has 
gone  to  a  Lake  Placid  sanitarium  and 
is  expected  to  be  away  for  a  year. 

Lafayette  Blanchard,  former  manag¬ 
ing  editor  of  the  Rochester  Journal- 
American,  and  now  associate  editor  of 
the  Gannett  newspapers,  made  an  of¬ 
ficial  visit  to  the  .-llbany  Evening  News 
and  Knickerbocker  Press  last  week. 

James  D.  White,  former  city  editor 
of  the  .-llbanv  Evening  News  and  now 
on  the  copy  desk  of  the  Worcester  Tele¬ 
gram-Gazette,  was  tendered  a  party  by 
his  former  as.sociates  in  Albany  last 
week. 

.\delin  Hohlfield,  who  has  been  a 
book  reviewer  and  feature  writer  on 
Madison  tWis.)  newspapers,  is  writ¬ 
ing  a  new  column  “.Ground  the  Town” 
for  the  Capital  Times. 

Marjorie  L.  Shaftoe,  of  Newton, 
Mass.,  who  for  12  years  has  served  on 
the  Boston  Evening  American  and  Sun¬ 
day  Advertiser,  first  as  travel  editor, 
and  for  10  years  as  household  ^itor. 
has  resigned.  Mrs.  Shaftoe  originated 
the  “Martha  Lee”  feature  of  these 
papers  and  has  been  known  as  “Martha 
Lee’’  for  the  past  10  years.  She  also 
founded  and  conducted  the  Martha  Lee 
Cooking  School  for  these  papers. 

Charles  G.  Frost  of  the  Lynn 
(Mass.)  Item  reportorial  staff  and 
major  of  the  101st  Engineers,  second 
battalion,  Massachusetts  national  guard, 
has  been  trasferred  to  the  inspector 
general’s  office  at  the  Boston  State 
House. 

Albert  .\.  Pashby,  city  editor,  Lynn 
(Mass.)  Item,  has  been  appointed  to 
the  Lynn  Salvation  .\rmy  advisory 
board  of  citizens. 

Charles  Early,  formerly  of  the 
Washington  (Pa.)  Observer  and  Re¬ 
porter,  and  the  Shenandoah  (Pa.) 
Herald  staffs,  has  joined  the  Pittsburgh 
Post-Gazette. 

Le  Roy  Greene  has  resided  from  the 
Philadelphia  News  and  joined  the  Pub¬ 
lic  Ledger  staff. 

Miss  Janet  McLeod  has  resigned  as 
society  editor  of  the  Buffalo  Times. 
Miss  Mary  Richmond,  formerly  of  the 
Times  editorial  staff,  has  returned  as  a 
society  reporter. 

Francis  E.  Carney,  news  editor,  Vin¬ 
cent  S.  Jones,  night  city  editor,  and 
Paul  J.  C.  Friedlander,  reporter,  Utica 
( N.  Y^.)  Daily  Press,  recently  were  con¬ 
fined  to  their  homes  by  illness. 

Hugh  Hughes,  associate  editor,  Utica 
(N.  Y.)  Daily  Press,  has  been  named 
to  the  reception  committee  for  the 
ceming  Eisteddfod  in  Utica. 

VV'arren  Flood,  Albany  Knickerbocker 
Press  assistant  sports  editor,  is  on  his 
vacation  visiting  friends  in  Yonkers, 
N.  Y. 

Harry  Maier,  telegraph  editor,  She¬ 
boygan  (Wis.)  Press,  has  been  elected 
president  of  the  local  Izaak  Walton 
league  for  1934. 

Floyd  Tifft,  Averill  Park;  Ralph  G. 
Champagne,  Altamont;  Dorthea  Brow¬ 
nell,  Buskirk ;  Marie  Maguire,  Benning¬ 
ton,  and  John  C.  Tubbs,  Warrensburgh, 
have  been  added  as  correspondents  by 
the  state  news  department,  Albany 
Knickerbocker  Press. 

Oscar  Valeton,  Jr.,  photographer  for 
the  New  Orleans  (La.)  Times-Pica- 
yune,  and  Mrs.  Valeton  are  parents  of 
a  son. 

Jerome  Smith,  political  reporter,  Al¬ 
bany  Evening  News  and  Knickerbocker 


Press,  is  in  Utica,  N.  Y.,  covering  the 
Republican  state  committee  meeeting 
for  county  chairmen. 

F.  Philip  Seelig,  former  associate  edi¬ 
tor,  Mobile  Press  Register,  and  form¬ 
erly  with  the  Detroit  Times  editorial 
department,  has  joined  the  .-llbany 
Knickerbocker  Press  as  state  news 
editor. 

Norman  E.  Schardt,  formerly  of  the 
copy  desk  on  the  Detroit  Times,  is  now 
on  the  copy  desk  of  the  Cleveland  Press. 

Ralph  Williams  has  joined  the  staff 
of  the  Albany  Evening  News  and 
Knickerbocker  Press  as  special  Sunday 
feature  writer.  He  formerly  was  witli 
the  Rochester  Joumal-.4merican  edi¬ 
torial  staff. 

Tristram  Coffin,  of  the  staff,  Indian¬ 
apolis  Times,  has  written  two  recent 
series  of  articles  for  his  paper.  One 
was  on  the  investigation  of  De  Pauw 
University  by  a  committee  from  the 
Association  of  Univer.sity  Professors, 
and  the  other  was  on  the  cultural  con¬ 
tributions  of  the  different  racial  groups 
to  the  growth  of  Indianapolis. 

Joseph  Secor  has  joined  the  Bing¬ 
hamton  (N.  Y.)  Press  editorial  staff. 

Mrs.  Monica  Weadock  Porter,  writer 
of  the  “Who  (joes  Where?”  column  in 
the  Detroit  Free  Press,  spoke  at  the 
annual  Christmas  dinner  of  the  Women 
lawyers’  .Association  of  Michigan  Dec. 
5. 

John  W.  Love  and  Jack  W.  Raper, 
columnists,  Clezvland  Press,  were  the 
principal  speakers  Dec.  8  at  the  annual 
convention  of  the  Ohio  College  News¬ 
paper  Association  in  Oberlin. 

Howard  Denby,  Chicago  Daily  News 
picture  editor,  interviewed  Major 
Chester  L.  Fordney  last  week  in  a  radio 
talk  describing  the  aerial  photos  made 
on  the  recent  stratosphere  balloon 
ascension. 

Miss  Florence  .-Ariiold  has  returned 
to  the  Regina  (Sask.)  Leader-Post 
women’s  features  staff  after  a  spwial 
training  course  with  the  Winnipeg 
(Man.)  Free  Press. 

Bill  Cunningham,  Boston  Post  sport 
writer  and  football  authority,  was  the 
guest  speaker  at  the  recent  meeting  of 
Sweeney  Post  of  the  American  Legion 
in  Manchester,  N.  H. 

Tom  McCabe,  schoolboy  sports  au¬ 
thority  and  scholastic  editor,  Boston 
Herald,  has  been  named  athletic  di¬ 
rector  at  Holy  Cross  College  in  Wor¬ 
cester.  The  position  is  a  new  one 
and  gives  Mc(3abe  complete  control  of 
the  entire  athletic  situation  at  the 
college. 

Ed.  .Armstrong,  assistant  sports  edi¬ 
tor,  Winnipeg  (Man.)  Free  Press,  and 
Ralph  Allen,  assistant  sports  editor  of 
the  Winnipeg  Tribune,  accompanied  the 
Winnipeg  Rugby  Football  team,  west¬ 
ern  Can^a  champions,  to  Toronto  for 
the  semi-final  Dominion  championship 
contest,  in  which  Winnipegs  were  de¬ 
feated. 

Rene  G.  De  Tonnancour,  of  the  edi¬ 
torial  staff.  Fall  River  (Mass.)  Herald 
News,  is  seriously  ill  at  Truesdale  Hos¬ 
pital,  Fall  River,  with  pneumonia. 

Roly  Young,  former  movie  critic  for 
the  Toronto  Star  Weekly,  is  now  con¬ 
ducting  a  column  of  movie  gossip  and 
acting  as  critic  for  the  Toronto  Mail 
&  Empire.  Archibald  Lampman  is  do¬ 
ing  movie  reviews  for  the  Star. 

Paul  Evanstad,  formerly  of  the 
Toledo  News-Bee  and  recently  on  Chi¬ 
cago  papers,  has  rejoined  the  News-Bee 
copy  desk. 

Arthur  Ehrlich  has  resigned  as  li¬ 
brarian  of  the  Buffalo  l  imes  and  has 
been  succeeded  by  John  McCreery. 

George  B.  Dolliver,  Jr.,  sports  edi¬ 
tor,  Battle  Creek  (Mich.)  Moon-Jour- 
nal,  spoke  Dec.  6  at  a  dinner  given  in 
honor  of  the  Bellevue,  Mich.,  high 
school  football  team. 

Edward  Lonely,  former  mining  cor¬ 
respondent,  Toronto  Globe,  in  Northern 
Ontario,  has  been  appointed  financial 
news  editor  of  the  Globe. 

Jeremiah  E.  Brown,  city  editor,  Ba- 
t(nia  (N.  Y.)  Daily  Vezvj,  recently  was 
confined  to  his  home  by  illness. 


.Alfred  G.  Larke,  former  reporter  for  J 
the  Niagara  Falls  (N.  Y.)  Gazette,  | 
has  joined  the  Buffalo  Times  editorial  | 
staff.  [  I 

Jerry  Vail,  formerly  of  the  San 
Diego  Sun  and  the  Louisville  Herald- 
Post,  and  Davis  Hutchcraft,  formerly 
with  the  latter  paper,  have  joined  the 
Louisz'ille  Times  telegraph  desk.  j 

Richard  D.  McCrone  has  joined  the 
Harrisburg  (Pa.)  Evening  News  staff, 
and  has  been  assigned  to  the  Stcelton 
beat.  ‘ 

Hubert  L.  Baughn,  city  editor,  Birm¬ 
ingham  Post,  is  making  a  swing  around 
.Alabama  reporting  on  business  con¬ 
ditions. 

Evan  McDonald,  a  copy  reader  on  | 
the  Bay  City  (Mich.)  Times,  has  been 
promoted  to  telegraph  editor  and  has 
charge  of  the  makeup  of  the  front  page  i 
of  the  paper.  He  is  also  doing  some  . 
of  the  editorial  writing  and  conducts! 
a  news  review  in  the  Times  Sunday 
edition. 

John  Anderson,  drama  editor.  New  - 
York  Journal,  has  purchased  a  IM-  i 
year-old  colonial  house  in  the  Moose  ' 
Hill  section  of  Monroe,  Conn.  Mrs. 
Anderson  is  art  critic  of  the  New  York 
Evening  Post,  writing  as  Margaret 
Breuning. 

Leo  B.  Skeffington,  Western  New 
York  editor,  Rochester  Democrat  & 
Chronicle,  is  writing  a  series  on  “Chis¬ 
eling  in  the  Milk  Market.” 

Howard  Sharp,  editor  of  the  Canal  ' 
Point  (Fla.)  Everglades  Nezvs,  3;  week¬ 
ly,  has  resigned. 

Cass  Adams,  of  the  sports  department 
of  the  Nezv  York  Herald  Tribune,  spoke 
before  a  special  meeting  of  the  Irving 
School  football  squad  at  Tarrytown, 

N.  Y.,  Dec.  14. 

George  Daley,  sports  editor  of  the 
Nezv  York  Herald  Tribune,  presented 
a  trophy  donated  by  the  paper  to  the 
football  team  of  New  Rochelle  High 
School  Dec.  13.  On  Tuesday.  Dec, 

12,  he  was  a  speaker  at  the  dinner  anj’ 
awarding  of  letters  to  members  of  the'- 
Columbia  University  football  team. 


PRESS  ASSOCIATION  NOTES 

WITT  HANCOCK,  of  the  As- 
•  sociated  Press  Carolinas  staff  for 
the  past  four  years,  has  been  transferred 
to  the  foreign  service  cable  desk  in 
New  York.  Dix  Sarsfield,  of  the  Spar¬ 
tanburg  (S.  C.)  Journal,  will  join  the 
Carolinas  staff,  replacing  Mr.  Hancock, 
it  has  been  announced  by  R.  Monfort, 
Carolinas  correspondent. 

William  F.  Sullivan,  formerly  of  the 
United  Press  Chicago  bureau,  has  been 
added  to  the  U.P.  Detroit  staff,  in 
charge  of  the  night  bureau. 

L.  A.  Brophy,  central  division  man¬ 
ager,  Associated  Press  at  Chicago,  re¬ 
cently  spent  his  vacation  at  Colum¬ 
bus,  O. 

Fred  Myers,  formerly  of  Iowa,  has 
joined  the  night  staff  of  the  Chicago 
United  Press  bureau. 

Edward  W.  Erdman  has  been  pro¬ 
moted  to  manager  of  the  Hartford ;; 
bureau  of  International  News  Service,; 
succeeding  L.  E.  Moore,  resigned. 
Harry  Bergman  has  been  transferred  - 
from  the  I.N.S.  New  York  office  to  the 
Pittsburgh  bureau.  Ollie  James  has 
been  added  to  the  I.N.S.  staff  at  Frank¬ 
fort,  Ky.  Ralph  Jordan  of  the  I.N.S. 
San  Francisco  staff  is  away  on  a  be¬ 
lated  vacation. 

Max  Harrelson,  political  writer  (.or 
Albany  Associated  Press  bureau,  is  in 
Utica  covering  the  Republican  state 
committee  meeting  of  county  chairman 

S.  I.  Neiman,  Pennsylvania  repr^ 
sentative  of  International  News  Service, 
has  been  appointed  a  colonel  on  the 
staff  of  Gov.  Ruby  Laffoon  of  Ken¬ 
tucky. 

Roland  Alston,  Associated  Press  leg¬ 
islative  correspondent  in  the  Albany^ 
bureau,  has  been  transferred  to  the! 
Washington,  D.  C.,  bureau.  J.  Nelson  I 
Griswold,  formerly  with  the  Syracuse! 
Post-Standard  copy  desk,  has  joined  | 
the  A.P.  bureau  in  Albany.  I 
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3  more  New  England 
Newspapers  have 
changed  to  IDEAL  NEWS 


New  England  thrift  and  craftsman¬ 
ship  are  well  and  favorably  known 
all  over  the  United  States.  New  Eng¬ 
landers  know  that  it  is  real  thrift  to 
keep  the  customer  satisfied. 

The  preference  for  the  Intertype 
IDEAL  NEIWS  among  New  England 
newspaper  publishers  is  outstanding. 
These  far-sighted  business  men  realize 
that  it  pays  to  make  their  newspapers 
easy  to  read. 

In  addition  to  those  newspapers 
listed  at  the  left  the  Lowell  Courier- 
Citizen,  the  Waterbury  Republican 
and  the  Waterbury  American  now  use 
IDEAL  NEWS. 

Ordinary  news  faces  are  usually  too 
light  in  “color”  and  not  of  modem 
structure.  Such  types  are  only  rela¬ 


tively  readable.  Intertype  IDEIAL 
NEWS  has  the  correct  “color”  for 
easy  visibility,  the  right  proportion  for 
full  legibility,  and  IDEAL  letters  are 
spaced  on  the  matrices  so  as  to  facili¬ 
tate  quick  and  easy  stereotyping. 

In  addition  to  many  advanced  fea¬ 
tures,  IDEAL  NEWS  is  made  on  Mod¬ 
em  Wide  Tooth  Matrices  that  Last 
Long,  Save  Replacements  and  Run  on 
Other  Line  Composing  Machines. 

The  Intertype  2-in-l  Booklet  shows 
many  sizes  and  combinations  of  the 
IDEAL  NEIWS  as  well  as  dozens  of 
suggestions  for  improving  the  make¬ 
up  of  your  newspaper.  Write  for  your 
free  copy  of  this  interesting  and  prof¬ 
itable  booklet. 


In  CONNECTICUT 

Ansonla  Sentinel 
Bridgeport  Times-Star 
E^t  Hartford  Gazette 
Hartford  Times 
Meriden  Record 
New  Britain  Record 
New  London  Globe 
Stamford  Advocate 
Waterbury  Record 
Wlnsted  citizen 


In  RHODE  ISLAND 

Newport  Evening  News 
Pawtucket  Times 
Providence  News-Tribune 
Woonsocket  Call 


Boston  American 
Boston  Sunday  Advertiser 
Fall  River  Herald  News 
New  Bedford  Standard 
MercuQ^ 

Worcester  Gazette 


8«t  on  the  Intertype  In  Ideal  Newe  and  Cairo  Bold. 


In  MAINE 

Belfast  Republican  Journal 
Kennebunk  Star 


In  NEW  HAMPSHIRE 

Concord  Monitor  Patriot 
Manchester  Union  Leader 


In  VERMONT 

Bellows  Falls  Times 
Ludlow  Trlbime 
Manchester  Journal 
Waterbury  Record 
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SPECIAL  EDITIONS 

CAN  FRANCISCO  CHRONICLE, 
^  Dec.  _  6,  Repeal  Edition  entitled 
“California  Wines  Greet  the  New  Day/* 
dedicated  to  the  California  wine  indus¬ 
try,  16  pages. 

H'ichiia.  (Kan.)  Beacon,  Christmas 
sale  section,  8  pages,  tabloid  size,  Dec. 
7  for  Rorabaugh’s  Department  store  in 
Tulsa.  Also  an  8  page  tabloid  size, 
Christmas  Gift  section,  Dec.  10. 

Indianapolis  Star,  special  radio  and 
refrigerator  shopping  section  this  week. 
It  was  edited  by  Cleo  L.  Kern,  radio 
editor. 

Tulsa  (Okla.)  Tribune,  8  pages,  half¬ 
size,  Christmas  Thrift  sale  section  for 
the  Oklahoma  Tire  and  Supply  (3o.  of 
Tulsa,  Dec.  7. 

Pittsburgh  Press,  Dec.  11, 6  page  roto¬ 
gravure  section  for  the  Great  Atlantic 
and  Pacific  Tea  Co. 

Oshkosh  (Wis.)  Daily  Northwestern 
Christmas  Edition,  Dec.  S,  in  which  40 
leading  merchants  ran  special  (Christmas 
copy. 

ChippeiKa  Falls  (Wis.)  Herald-Tele¬ 
gram,  Xmas  Shopping  Edition,  Dec.  10. 

Fond  du  Lac  (Wis.)  Commonwealth- 
Reporter,  a  10-page  section,  E)m.  5, 
cooperating  with  local  merchants  in 
Shop  Early  for  Christmas  movement. 

Kenosha  (Wis.)  Evening  News,  12 
page  swtion,  Dec.  5  for  Early  Christmas 
Shopping. 

Madison  IVisconstn  State  Journal, 
Dec.  7  ran  Christinas  shopping  section, 
tabloid  size,  12  pages. 

LaCrosse  (Wis.)  Tribune  &  Leader- 
Press,  Dec.  10,  Electrical  Section. 

OrovUle  (Cal.)  Mercwy-Register, 
Dec.  6,  Farm  Bureau  edition  on  pink 
paper,  6  pages. 

Santa  Paula  (Cal.)  Chronicle,  Dec. 
5,  Christinas  Preview  Edition,  6  pages. 

Santa  Rosa  (Cal.)  Republican,  Dec. 
7,  Christmas  Gift  ^ition,  6  pages. 

Grants  Pass  (Ore.)  Daily-Courier, 
Dec.  6,  CHiristmas  Opening  (jdebration 
Edition,  16  pages,  t^loid  size. 

Santa  Rosa  (Cal.)  Press-Democrat, 
Dec.  7,  CThristmas  Gift  Edition,  8  pages. 

San  Francisco  Call-Bulletin,  Dec.  5, 
Repeal  ^ition — “The  Dawn  of  a  New 
Hospitality,”  12  pages. 

Oakland  (Cal.)  Tribune,  Dec  4, 
Christmas  Electrical  Edition,  6  pages. 

Uniontovm  (Pa.)  Daily  News-Stan¬ 
dard,  Christmas  Shoppers  Guide,  ^ 
pages  in  tabloid  form,  carrying  more 
than  18,000  lines  of  advertising. 

Taylor  (Tex.)  Daily  Press,  4  page 
special  section  for  Ira  A.  Prewitt  Hard¬ 
ware  store,  Dec.  4. 

Beverly  (Mass.)  Evening  Times, 
Dec.  6,  40th  Anniversary  Edition,  32 
pages,  also  marking  the  occupancy  of 
the  daily  in  its  new  home. 

Boston  Herald,  Dec.  10,  a  Winter  Re¬ 
sort  and  Travel  Section  edited  by  W. 
M.  Morgan. 

Muncie  (Ind.)  Star,  24-page  Christ¬ 


mas  shopping  section  in  colors,  Dec.  6. 

Atlanta  Journal,  Dec.  10.  directory  of 
Christmas  gifts,  12  pages  and  4  full 
color  pages  were  included.  The  entire 
section  was  devoted  to  Christmas  ads 
and  readers. 

Greenville  (S.  C.)  News,  Dec.  10, 
8-page  “Duke  Endowment”  section. 

Asheville  (N.  C.)  Citizen  &  Times, 
4-page  supplement,  tabloid  size,  green 
newsprint,  Dec.  6,  Eckerd’s  drug  store 
(Christmas  shopping  season  opening. 

Dayton  (O.)  Journal,  Dec.  3,  16- 
page  tabloid  supplement  in  color,  on 
Christmas  Lay-Away-Now  gift  sug¬ 
gestions. 


WEDDING  BELLS 

RANCIS  BLUM  of  the  Waterbury 
(Conn.)  American-Republican,  to 
Miss  Celia  Olschefski,  of  Meriden,  re¬ 
cently  at  Meriden. 

Edward  P.  Martin,  assistant  night 
city  editor,  Boston  Evening  American, 
to  Miss  Henrietta  P.  Halloran  of 
Brookline.  Mass.,  recently. 

William  F.  Qemmey,  Taunton 
(Mass.)  Daily  Gazette  staff,  to  Miss 
Lx)retta  M.  Crowninshield  of  Taunton, 
Thanksgiving  Day  morning. 

John  Truman  Pickett,  of  the  editorial 
staff,  Kingston  (N.  Y.)  Daily  Leader 
&  Ulster  County  News,  to  Miss  Evelyn 
L.  Inman  of  Foxboro.  Mass.,  at  Bam- 
stabe.  Mass.,  Nov.  26. 

Philip  J.  Denvir,  of  the  editorial  staff, 
Boston  Globe,  to  Miss  Christina  A. 
Doyle  of  Allston,  Mass.,  at  Allston, 
Thanksgiving  Day. 

Homer  Lowell  Brady,  editor.  North 
Baltimore  (O.)  News,  to  Miss  Lucille 
Stouffer  of  North  Baltimore,  recently. 

Harry  J.  Osborne,  of  the  editorial 
staff,  St.  John  (N.  B.)  Telegraph- 
Journal,  to  Miss  E.  Hazel  Lunney  of 
St.  John,  at  Somerville,  Mass.,  Thanks¬ 
giving  Day. 

Harold  E.  Russell,  “Danny  Dumm” 
creator  and  sport  cartoonist,  Cincinnati 
Enquirer,  to  Helen  Wessli^,  secretary 
to  Walter  Hoots,  circulation  manager 
of  the  Enquirer,  recently. 

Philip  J.  Denvir,  of  the  editorial  staff, 
Boston  Globe,  to  Miss  (Christina  Agnes 
Doyle  of  Allston,  in  Allston,  recently. 

Miss  Frances  Jones,  of  the  editorial 
staff,  Ptqua  (O.)  Daily  Call,  to  Rich¬ 
ard  Siefred,  Nov.  27,  at  Piqua. 

John  F.  Steinman,  treasurer  of  Lan¬ 
caster,  Pa.,  Newspapers,  Inc.,  to  Miss 
Shirley  Watkins,  former  newspaper 
writer  and  author,  at  Philadelphia, 
Nov.  25. 

George  B.  Clementson,  Jr.,  police  re¬ 
porter,  Beloit  (Wis.)  Daily  News,  to 
Miss  Beatrice  Torrey  Allis,  at  Rock¬ 
ford,  Ill.,  Nov.  25. 

Miss  Gertrude  Fitzpatrick,  of  the 
advertising  department.  New  York 
Herald  Tribune,  to  John  Eisenbeck, 
Dec.  10. 

Chester  Forbes,  form  sheet  statis¬ 
tician,  Cincinnati  Enquirer,  for  the  past 


The  Morley  Mat 

Is  Dependable 

A  fast  working  Mat  which  gives  a  Plate  which 
is  the  pri(de  of  the  Stereotyper  and 
a  boon  to  the  Pressman, 

Try  them, 

MORLEY  BUTTON  MFC.  COMPANY 
Portsmouth,  New  Hampshire. 

NEW  YORK  OFFICE . 46  E.  11th  Street 


20  years  and  known  to  turfmen  in  all 
parts  of  .•\merica,  to  Mrs.  Nora  Cooper, 
a  Covington,  Ky.,  widow,  Dec.  12. 

M  iss  Mary  Jarvis,  library  department, 
Sheboygan  (Wis.)  Press,  to  Roger 
Bierman,  advertising  department  same 
newspaper,  recently. 


SCHOOLS 

Henry  SCHOTT  prize  in  jour¬ 
nalism  for  1933  was  awarded  to 
James  Patterson  of  Paola,  and  to 
Marion  Beatty  of  Kansas  City,  Kan., 
at  a  recent  convocation  of  journalism 
students  at  the  University  of  Kansas, 
Lawrence.  The  prize  is  provided  under 
tlie  will  of  the  widow  of  the  late  Henry 
Schott,  Kansas  City  newspaper  man  and 
Chicago  business  man. 

St.  Louis  alumni  of  the  University  of 
Missouri  school  of  journalism  gathered 
Dec.  8  at  the  American  Hotel  for  their 
third  annual  gridiron  banquet.  Eighty 
persons  attended  and  guests  of  honor 
were  T.  C.  Morelock,  of  the  school  of 
journalism  staff,  E.  Lansing  Ray,  presi¬ 
dent  of  the  St.  Louis  Globe-Democrat, 
Taylor  Spink,  editor  of  the  St.  Louis 
Sporting  News,  and  Sidney  E.  Carter, 
manager  of  the  merchants  service 
bureau  of  the  Rice-Stix  Dry  Goods 
Company.  The  alumni  found  in  the 
New  Deal  a  fertile  source  of  material 
for  a  series  of  satirical  skits  under  the 
general  subject  of  “Misdeals  of  1933.” 
Mrs.  .\delaide  Hazeltine  Jones,  presi¬ 
dent  of  the  St.  Louis  Alumni  Associa¬ 
tion,  presided. 

A  survey  of  outstanding  news  and 
feature  stories  published  in  news¬ 
papers  during  1933  is  being  conducted 
by  the  Department  of  Journalism  at 


Syracuse  University.  Prof.  J.  O.  Sim¬ 
mons  is  urging  all  managing  editors  to 
send  in  clippings  before  the  end  of  the 
year  so  that  the  best  stories  of  the  year 
may  be  compiled  for  publication. 

ASSOCIATIONS 

SOUTH  BUFF.\LO  ADVERTIS¬ 
ING  CLUB  has  financed  construc¬ 
tion  and  maintenance  of  a  parking  lot 
in  the  main  business  section  of  its  com¬ 
munity,  with  a  paid  attendant  to  watch 
shoppers’  cars. 

The  Sacrame.nto  \' alley  Unit  of 
THE  California  Newspaper  Publi¬ 
shers'  Association  held  a  dinner  meet¬ 
ing  at  Corning,  Dec.  8,  with  Edwin  H. 
Wilder,  manager  San  Francisco  office 
of  C.N.P.A.  as  principal  speaker.  Mrs. 
T.  E.  Harper,  publisher  of  the  Corning 
Observer,  was  host  to  the  gathering 
and  President  H.  D.  Bruce,  publisher 
of  the  Atulerson  P alley  News,  pre¬ 
sided. 

To  brighten  the  generally  dull  life  of 
the  shut-ins  at  \'alley  View  Sanitorium, 
the  Pica  Club,  Northern  New  Jersey 
newspapermen’s  organization,  sponsored 
its  annual  pre- Christmas  vaudeville 
show  at  the  institution  recently. 

Walter  R.  Hough,  secretary  to  Mayor 
Jackson,  and  a  former  editor  of  Balti¬ 
more  newspapers,  was  unanimously  re¬ 
elected  president  of  the  Baltimore 
Press  Club  at  the  annual  meeting 
Dec.  2. 

San  Francisco  Press  Club  cele¬ 
brated  repeal  with  an  “open  house”  Dec. 
5.  Pat  Frayne,  sports  editor  of  the 
Son  Francisco  Call-Bulletin,  was  chair¬ 
man  of  the  entertainment  committee. 


Editor  &  Publisher’s 
INTERNATIONAL 

YEAR  BOOK 

The  Standard  Advertising  FcLct 
and  Personnel  Authority 


Contains  ANSWER  to 

100,000  questions  concerning 
circulation,  advertising,  rates, 
newspaper  personnel,  etc. 

and  reaches  buyers  and 
sellers  alike  of  everything 
pertaining  to  newspapers. 


EDITOR  &  PUBLISHER 

1700  Times  Building  New  York,  N.  Y. 

Advertising  forms  close  January  22nd  and 
the  book  will  he  published  January  27th. 
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ANNOUNCING... 


the  nationwide  favorite  who  created  JOE  JINKS 


The  cartoonist  whose  masterly 
blend  of  humor  and  drama  has 
made  him  a  First  Favorite  of  All 
America  .  .  .  presents  Real  Folks 
of  the  Real  West  in  hard~ridin\ 
hair-trigger  ADVENTURE! 


Jimmy  Goober 

Forsythe’smosthuman, 
likeable  creation  ...  a 
great  guy  full  of  big 
plan.s  and  little  frailties 


Dilly  Goober 

Jimmy’s  good-lo(Jdng 
wife  —  her  fimction  is 
keeping  Jimmy’s  head 
out  of  the  clouds  and  his 
feet  on  the  ground 


Pap  Goober 

Jimmy’s  Dad— a  real 
old  time  Westerner  and 
owner  of  the  huge  cat¬ 
tle  ranch  where  WAY 
OUT  WEST  takes  place 


The  Tiger 

A  hero  for  every  young¬ 
ster  —  a  young  he-man 
scrapper  who  is  top  hand 
on  the  Goober  ranch, 
and  can  ride  and  rope 
anything  on  hoofs 


Harry  Fulback 

Jimmy’s  reliable  ddpal 
—a  smart  business  man 
whose  bankroll  is,  alas, 
too  often  the  lifelinefor 
Jimmy  when  he  lands  in 
deep  water 


235  East  45th  St,  New  York  cable  address:  Kingsyn 

THE  GREATEST  CIRCULATION  COMBINATION  ON  EARTH 
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CON  B.  ROURKE  DEAD 
AFTER  LONG  ILLNESS 

Veteran  Political  Writer  Nearly  40 
Years  on  Chicago  News  Staff — 
Scored  Beat  on  Eastland 
Disaster 


{.Special  to  Kuituk  &  Publisher) 

Chicago,  111.,  Dec.  14 — Cornelius  B. 
Kuurke,  veteran  political  writer  for  the 
Chicago  Daily  \eies,  died  here  Dec.  13 
after  an  illne^s  of  a  year.  He  was  61 
years  old. 

Under  the  familiar  by-line  of  Con  B. 
Kuurke  can  be  traced  most  of  the  polit¬ 
ical  history  of  Chicago  and  Illinois  dur¬ 
ing  the  last  quarter  century.  Rourke 
during  his  newspaper  career  covered 
the  state  legislature,  Chicago's  city  hall, 
the  warring  political  camps  and  the  na¬ 
tional  political  conventions. 

Although  Rourke’s  reputation  as  a 
newspaper  man  was  won  in  the  polit¬ 
ical  arena,  he  had  served  his  time  dur¬ 
ing  his  early  days  covering  police,  the 
routine  humdrum  of  Ares  and  suicides 
and  murders,  had  done  his  stint  in  the 
courts,  the  federal  building  and  the 
other  beats.  This  early  training  stood 
him  and  the  Daily  News  in  good  stead 
that  morning  18  years  ago  when  the 
excursion  boat  Eastland  toppled  over  in 
the  Chicago  river. 

A  few  minutes  after  it  had  capsized, 
Rourke  crossed  the  bridge  en  route  to 
his  office.  He  took  one  look  and 
dashed  for  a  telephone. 

“And  there  are  at  least  800  dead,” 
lie  told  the  city  editor. 

The  city  editor  knew  Con  and  the 
Daily  News  stood  on  the  800  dead,  al¬ 
though  the  police  and  others  insisted 
that  not  more  than  100  were  dead. 
And,  hours  later,  the  city  editor’s  view 
of  Con’s  judgment  was  vindicated  when 
the  toll  mounted  by  the  hundreds  to 
reach  812. 

The  Daily  News  thought  enough, 
too,  of  Rourke’s  versatility  to  send 
him  with  Gen.  Pershing  in  1916  to 
Mexico. 

State  halls  or  Mexican  wastes, 
bustling  legislators  or  bold  bandits, 
Rourke  toc^  them  all  in  stride  and 
wrote  about  them  in  clear,  crisp  En¬ 
glish. 

Rourke  was  bom  on  a  farm  near  the 
village  of  Greenview,  Ill.  After  being 
schooled  in  the  village,  he  went  to  Illi¬ 
nois  college  at  Jacksonville,  a  school 
which  boasts  of  l^ing  the  oldest  college 
west  of  the  Alleghanies.  whence  he  was 
graduated  in  18%.  Rourke  played  end 
on  the  football  team,  and  also  was 
catcher  for  the  baseball  team.  In  after 
years  he  still  retained  his  interest  in 
that  sport  and  he  knew  more  baseball 
than  many  a  sports  writer. 

After  graduation,  Rourke  came  to 
Chicago  and  served  on  the  staffs  of 
the  Chronicle,  the  Herald  and  the  Daily 
News. 

Rourke  was  tall  and  thin,  gray  of 
hair  and  with  a  complexion  that  days 
and  days  of  golfing  had  left  perma¬ 
nently  tanned.  He  could  put  a  rasp  in 
his  voice  if  he  thought  the  occasion 
warranted,  but  when  chatting  with  his 
fellows  of  the  staff,  the  rasp  was  not 
there.  Many  of  the  men  on  that  staff 
remember  the  kindly  hints  from  Rourke 
that  saw  them  through  their  first  be¬ 
wildered  days  in  newspaper  work. 

Requiem  mass  was  to  be  said  in 
Holy  Name  cathedral  Friday  morn¬ 
ing.  The  pallbearers  were  Warren 
Phinney  and  Claude  O.  Pike,  Daily 
News,  Jimmy  Murphy,  Times,  Justin 
Forrest,  American,  A1  Johnson,  for¬ 
merly  of  the  Post,  and  Arthur  Evans, 
Tribune. 

Most  of  the  political  leaders  of  the 
city  and  state  were  present.  Burial 
was  in  Port  Huron,  Mich. 

Rourke  is  survived  by  his  widow, 
Martha,  a  brother  and  a  sister. 


CAUFORNIA  WEEKLY  SOLD 

Purchase  of  the  San  Anselmo  (Cal.) 
Marin  Herald,  a  weekly,  from  J.  R. 
Boothe  and  A.  C.  Wening  has  been 
announced  by  F.  E.  Howard. 
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ALFRED  S.  TRUDE,  87,  DEAD 

Won  Fame  as  Libel  Lawyer  for  Wil¬ 
bur  F.  Storey  SO  Years  Ago 

{.Special  to  Editor  &  Eublisuer) 

Chicago,  Dec.  13— Alfred  S.  Trude, 
87,  once  lamous  Chicago  attorney  and 
known  to  the  newspaper  world  two  gen¬ 
erations  ago  as  defender  oi  the  late 
VN'ilbur  F.  Storey,  the  “fighting  editor” 
oi  the  old  Chicago  Times,  died  here 
yesterday.  Mr.  irude,  a  graduate  of 
the  Union  College  of  Law  in  18/0,  was 
given  his  first  cfiance  as  a  lawyer  by 
the  late  Joseph  Medill,  founder  of  the 
Chicago  Trtbune,  who  was  mayor 
of  Chicago  alter  tne  great  fire  of 
1871. 

Mr.  Aledill  engaged  Irude  as  city 
prosecutor  in  1872. 

Mr.  Trude  later  served  as  attorney 
for  the  Tribune,  but  gained  lame  in  de- 
lending  Storey  in  some  500  cases  of 
civil  and  criminal  libel  in  10  years.  One 
of  the  most  important  of  the  victories 
won  by  Air.  Trude  came  in  August, 
1876,  when  Gov.  Ludington  of  Wiscon¬ 
sin  sought  to  extradite  Storey  on  a 
charge  oi  criminal  libel  against  the  Mil¬ 
waukee  chief  of  police. 

A  requisition  was  issued  by  Gov. 
Beveridge  of  Illinois,  and  Mr.  Trude 
argued  that  as  his  client  was  not  physi¬ 
cally  present  in  Wisconsin  when  the 
libel  was  published  he  could  not  have 
ried  from  ^e  jurisdiction  and  could  not 
be  a  fugitive.  The  Illinois  governor 
adopted  this  view  and  the  decision  was 
upheld  in  other  similar  cases.  On  an¬ 
other  occasion  the  embattled  editor  was 
sentenced  to  10  days  for  contempt  of 
court  in  Waukegan.  Attorney  Trude 
chartered  a  locomotive  and  rode  on  it 
to  Waukegan  bearing  a  bill  of  excep¬ 
tions  that  saved  Storey  from  jail. 

On  another  occasion,  Mr.  Trude  took 
the  other  side  of  a  lawsuit  against  a 
newspaper,  representing  the  plaintiff  in 
a  litxi  suit  brought  against  the  old 
Chicago  Herald.  The  plaintiff  was  E. 
J.  Lehmann,  founder  of  the  Fair  depart¬ 
ment  store.  Trude’s  client  won  and 
was  awarded  a  $25,000  verdict.  The 
money  collected  was  given  by  Lehmann 
to  charity. 


SUIT  FOR  MACHINE  PAYMENT 

Removal  of  the  press  and  other  equip¬ 
ment  from  the  office  of  the  Register 
Publishing  Company,  Huntsville,  Ala., 
was  started  Dec.  11  following  failure 
of  the  company  to  post  bond  of  $5,000 
in  a  suit  filed  against  it  Iw  the  News- 
Star-World  Publishing  Company,  of 
Monroe,  La.  The  Monroe  company 
filed  suit  less  than  two  weeks  ago  to 
recover  equipment,  claiming  default  of 
payment  of  $4,000  due  on  machinery. 
Since  then  the  property  has  been  held 
by  sheriff’s  officers.  The  Register  has 
been  printing  in  Decatur,  .\la.,  a  few 
miles  from  Huntsville. 


WEEKLY  HRM  BANKRUPT 

An  involuntary  petition  in  bankruptcy 
has  been  filed  in  federal  court  against 
Alabama  Associated  Newspapers,  Inc., 
of  Birmingham,  formerly  engaged  in 
publishing  weekly  newspapers.  Peti¬ 
tioning  creditors  were  Horace  P.  Gib¬ 
son  with  claim  of  $10,000;  Lowery 
Printing  Company,  $900  and  Fred  J. 
Sheppard,  rent,  $%0.  W.  F.  Schaefer 
and  Jessie  T.  Stallings  were  appointed 
receivers. 


TENNESSEE  GROUP  REVIVED 

John  C.  Rogers,  editor  of  the  Dyers- 
burg  (Tenn.)  Daily  State  Gazette,  was 
elected  president  of  the  Tennessee  Press 
Association,  in  Jackson,  recently,  which 
has  been  reviv^  following  a  two-year 
suspension.  Other  officers  named  were : 
Paul  Sims,  Broiitisville  Graphic,  vice- 
president.  and  A.  J.  Sander,  Martin 
Mail,  secretary-treasurer.  The  organi¬ 
zation  will  hold  its  first  regular  meeting 
following  the  adoption  of  a  newspaper 
code. 


OCCUPIES  NEW  PLANT 

The  Madera  (Cal.)  Tribune  has 
moved  into  a  new  plant  at  108-110 
North  D  Street,  Madera.  Its  column 
length  has  been  changed  from  20k5  to 
20  inches. 
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WHAT  OUR  READERS  SAY 
GOUD  CLEAN  FUN 


not  be  necessary  to  up-and-coming  news¬ 
papermen.  R,  F.  Sweeney, 

Springfield,  111. 


To  Editor  &  Publisher  :  1  recall  an 
old  newspaper  maxim  that  has  been 
pounded  into  my  head  that  “hali  a  story 
IS  no  story  at  all.” 

And  did  1  burn  when,  in  the  supple¬ 
ment  of  Editor  &  Publisher  of  Dec. 
9,  1  found  a  story  on  page  XV  about 
“Fast  Time  On  Makeover.” 

You  probably  recall  the  small  item, 
telling  how  the  editor  and  city  editor 
of  the  Blade  proceeded  to  round  up  a 
mechanical  crew  to  publish  a  makeover 
on  some  grand  jury  indictments. 

The  story  as  published,  and  I  under¬ 
stand  the  point  of  the  story,  was  only 
half  a  story.  1  already  have  told  your 
correspondent  my  views  on  the  subject, 
and  told  him  that  because  he  worked 
for  the  Blade,  that  in  reporting  a  story 
both  sides  should  be  covered,  even 
though  the  other  side  concerns  his 
paper’s  opposition. 

For  your  own  amusement,  1  am  writ¬ 
ing  you  the  story  behind  the  story. 

The  News-Bee  had  been  on  the  street 
for  40  minutes  before  Grove  Patterson 
bought  one  oi  our  extras  in  the  Inter- 
urban  station,  and  seeing  tliat  his  final 
edition  did  not  have  the  story,  he 
hustled  to  his  office.  There,  he  found 
only  the  city  editor  in  the  building.  So 
with  News-Bees  selling  like  the  pro¬ 
verbial  griddlecakes,  it  was  a  case  of 
necessity  for  said  editor  to  do  a  little 
work  to  get  out  a  belated  makeover, 
which  probably  was  produced  on  “fast 
time.”  as  the  story  said. 

Now  for  a  final  job  at  my  funmaking, 
the  “inside”  information  referred  to  in 
the  story,  came  from  a  News- Bee  re¬ 
porter,  who  told  his  opposition  about 
it,  after  we  were  on  the  street.  The 
Blade  reporter  couldn’t  verify  the  in¬ 
formation  and  with  verification  lacking, 
his  city  desk  refused  to  take  the  infor¬ 
mation  UNTIL  the  Blade  editor 
bought  a  copy  of  The  News-Bee  and 
read  the  “inside  information.” 

All  in  fun. 

Larry  Sisk, 

Managing  Editor,  Toledo  (O.)  Neivs- 
Bee. 


VOTE  OF  THANKS 

To  Editor  &•  Publisher — I  offer  a 
vote  of  thanks  to  John  W.  Perry  for  his 
“Today’s  .\verage  Reader  Is  Wiser.” 
Few  editors  seem  to  have  comprehended 
the  truth  Mr.  Perry  voices.  Their 
troubles,  enhanced  by  existing  condi¬ 
tions,  may  be  the  barrier  to  their  better 
under.standing  of  this  fact,  but  whatever 
it  is,  the  warning  seems  timely. 

Incidentally,  the  comment  on  “mothers 
who  di^  in  child-birth  in  New  New 
York”  in  “Shop  Talk  At  Thirty,”  issue 
of  Nov.  23,  is  a  reminder  that  should 


J.  M.  THOMSON  TESTIFIES 


New  Orleans  Publisher  on  Stand  in 
Election  Investigation 

James  M.  Thomson,  publisher  of  the 
New  Orleans  (La.)  Item-Tribune,  was 
a  witness  at  the  closing  day  of  the  sen¬ 
atorial  investigation  into  the  Overton- 
Broussard  primary  in  New  Orleans, 
testifying  as  to  funds  gathered  by  him 
as  chairman  of  the  state  Democratic 
committee  for  the  Roosevelt  campaign. 

Colonel  Thomson  read  a  letter  into 
the  record  outlining  the  manner  in 
which  the  funds  were  collected.  Under 
cross-examination  he  was  questioned 
about  previous  allegations  made  at  the 
hearing  that  deductions  were  made  from 
salaries  of  state  employes  for  subscrip¬ 
tions  to  the  Item. 

Colonel  Thompson  said  that  a  contest 
between  federal,  state  and  city  employes 
for  six  $250  all-expense  trips  to  Wash¬ 
ington,  D.  C.  was  held.  He  said  he 
sent  a  complete  account  of  the  contest  to 
Washington  and  asked  that  it  be  made 
a  part  of  the  record  shortly  after  the 
hearing  last  February.  The  Item,  he 
said,  had  absolutely  no  connection  with 
any  deductions  from  payrolls  and  that 
if  any  were  made,  they  were  a  matter 
entirely  between  the  contestants  and  the 
heads  of  their  various  departments. 

HAS  TWO  REPRESENTATIVES 

It  was  stated  in  Editor  &  Publisher, 
Dec.  9  issue  that  Lorenzen  &  Thomp¬ 
son,  will  represent  the  Damnlle  (Ill.) 
Commercial  Ne2vs  in  the  national  field 
effective  Jan.  1.  This  representation 
covers  only  the  east.  Small,  Spencer, 
Brewer,  Inc.,  Chicago,  will  continue  to 
represent  the  daily  in  the  west. 


REPEAL  REVIVES  PAPER 

Forced  to  discontinue  publishing  12 
years  ago  when  prohibition  wiped  out 
the  wrne  industry  in  Napa  Valley  of 
California,  the  St.  Helena  Sentinel,  a 
weekly  newspaper,  will  resume  publi¬ 
cation,  it  was  announced  on  Dec.  5  by 
Harry  E.  Prouty,  the  owner. 


ROTO  SECnON  EXPANDED 

An  expansion  of  the  Albany  Knicker¬ 
bocker  Press  Sunday  rotogravure  sec¬ 
tion  from  four  to  eight  pages  was  made 
Dec.  30  as  a  permanent  feature.  An 
addition  of  eight  comic  pages,  tabloid 
size,  was  also  made  to  the  Sunday 
edition. 


MARKS  22ND  YEAR 

The  Milwaukee  Leader,  Socialist 
paper,  celebrated  its  22nd  birthday  an¬ 
niversary  Dec.  7. 


Mechanically  Speakings 


If  you  start  with  a  Wood  Dry  Mat  you 
will  finish  with  printed  pages  equally 
satisfying  to  the  advertiser  who  crowds 
with  small  type  and  to  the  advertiser 
who  runs  to  bold  display — and — 
pleasing  to  the  reader. 


In  Hazleton^ 

you  will  find  proof  of  this  in  the 
papers  using  Wood  mats. 


Wood  Dry  Mats  -  THE  means  to  THE  end  «  Better  printed  pages 


FLONG  CeWPORAnON 

HOOSICa  MLLS.  N.Y 


Editor  &  Publisher  for  December  16,  1933 

(.t«axLINDTYPE>***'»0 


Within  Eighteen  Months 


newspapers 

have 

adopted 

Linotype  Excelsior 


All  over  the  world  newspapers  are  turning  to  Excelsior  for 
better  legibility  and  relief  from  the  mechanical  difficulties  that 
go  with  modern  printing  conditions. 

Excelsior  was  specially  designed  to  stand  up  under  heavy 
stereotyping  pressures  ...  to  print  clear  and  sharp  on  high  speed 
presses  ...  to  combat  the  smudging  effect  of  rubber  rollers. 


While  Excelsior  makes  its  strong¬ 
est  appeal  to  the  great  metropoli¬ 
tan  dailies,  it  appears  to  meet  the 
needs  of  smaller  papers  equally 
well,  and  has  been  adopted  by  sev¬ 
eral  weeklies.  The  qualities  of  de¬ 
sign  that  enable  Excelsior  to  meet 
the  most  exacting  printing  condi¬ 
tions,  show  up  just  as  clearly 
when  conditions  are  less  difficult. 

Of  the  223  papers  using  Excel¬ 
sior  as  this  is  written,  171  are  in 


the  United  States.  Nearly  all  the 
states  are  represented  on  the  list, 
and  most  of  the  larger  cities.  Can¬ 
ada  has  14,  and  the  remaining  38 
are  scatter^  all  over  the  world  . , . 
including  papers  in  South  Amer¬ 
ica,  Australia,  Africa,  Holland, 
and  France. 

England  reports  nearly  all  the  im¬ 
portant  London  papers  as  Excelsior- 
set  .  .  .  with  other  users  in  Man¬ 
chester,  Edinburgh  and  Norwich. 


Every  line  in  this  advertisement  printed  from  Linoti/pe  slugs. 

]IIERGE]\THALER  Ll]\OTYPE  COMPAIVY 


RROOKLYN  •  NEW  YORK 
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Advertising  Agencies 

AGENCY  GROUP  FIXES 
NEW  SCALE  OF  DUES 


Rate*  Based  on  Annual  Billing 
Starting  at  $24  for  $50,000 
Total  and  Rising  to 
Maximum  of  $132 


(Special  to  Editor  &  Publisher) 
Chicago,  Dec.  12 — Announcement 
of  a  new  membership  scale  of  dues, 
based  on  annual  billing,  for  the  In¬ 
stitute  of  Adver- 


NEW  A.N.A.  BOARD  MEETS 


NEW  SCHUTZ  EXECUTIVES 


Officers  and  Director*  Take  Up  Inter-  Changes  in  Advertising  Staff  Made  sales  manager  of  Grigsby-Gruno* 

nal  Affairs  Weber  Continue*  in  Charge  Company,  Chicago,  has  joined  with  hii 

The  new  board  of  directors  of  the  Several  important  additions  to  the  brother,  Arthur  Alter,  in  taking  over 
Association  of  National  Advertisers  advertising  department  personnel  of  the  Grunow  Illinois  Corporation,  Chi- 
held  their  first  meeting  at  the  A.N.A.  Schlitz  Brewing  Company,  Milwaukee,  cago  distributors  of  Grunow  radios  and 
offices  in  the  McGraw-Hill  Building,  were  announced  this  week.  Ray  Weber  refrigerators.  The  new  company  is  to' 
New  York,  Dec.  14.  Election  of  continues  as  advertising  manager.  F.  be  known  as  Harry  Alter,  Inc.,  withi 
officers  and  directors  was  held  at  the  S.  Brandstrader  takes  charge  of  com-  offices  at  203  West  Wacker  Drive. 
November  convention  of  the  A.N.A.  in  mercial  outdoor  advertising.  Previous  Mr.  Alter  announced  that  newspaper 
Washington.  to  his  appointment  with  Schlitz,  Mr.  advertising  will  be  used  e-xtensivcly  to 


HANDLING  GRUNOW  SALES  ' 

Harry  Alter,  formerly  assistant  gen.! 
eral  sales  manager  of  Grigsby-Gruno*| 
Company,  Chicago,  has  joined  with  hill 


Washington. 


offices  at  203  West  Wacker  Drive. 
Mr.  Alter  announced  that  newspaper 
advertising  will  be  used  e-xtensivcly  to 


The  meeting  this  week  w«  exi^cted  Brandstrader  was  with  General  Outdoor  support  their  dealers,  “since  past  expe- 


to  devote  itself  to  the  association’s  in¬ 
ternal  affairs,  with  little  likelihood  that 


.Advertising  for  many  years,  serving  as  rience  has  shown  it  to  be  the  most 


tising  Agencies  of 
America  was 
made  here  today 
by  D.  I.  Mac¬ 
Donald,  newly- 
appointed  execu¬ 
tive  secretary  of 
the  association 
which  has  evolved 
as  a  result  of 
recent  controver¬ 
sies  concerning 
the  proposed  ad¬ 
vertising  agency 

D.  I.  MacDohau  code. 

As  outlined  in 
last  week's  issue  of  Editor  &  Pub¬ 
lisher.  the  institute  is  composed  largely 
of  small  advertising  agencies,  and  the 
purpose  is  to  enroll  all  of  the  substan¬ 
tial  agencies  throughout  the  countpr. 
One  of  the  purposes  of  the  five-point 
program  announced  last  week  is  to  es¬ 
tablish  better  relationship  and  more 
liberal  recognition  rules  for  the  insti¬ 
tute’s  members  with  publishers  and 
other  media  owners. 

The  new  membership  scale  of  dues 
is  $24  annually  for  agencies  w'ith  $50,000 
annual  billing,  and  $12  additional  for 
each  $50,000  unit  increase  in  billing 
up  to  $500,000,  Mr,  MacDonald  an¬ 
nounced.  The  maximum  yearly  dues, 
under  this  arrangement,  will  be  $132, 
including  agencies  with  annual  billings 
of  $500,000  and  over. 

A  statement  issued  this  week  by  Mr. 
MacDonald  explained  that  the  associa¬ 
tion  should  not  be  branded  as  repre¬ 
sentative  of  small  agencies  only. 

The  opinion  was  expressed  "that  the 
time  has  come  when  the  advertising 
agencies  of  America  must  have  a  voice 
which  is  truly  their  own  and  which  is 
representative  of  the  industry  as  a 
whole;  a  voice  which  is  not  beclouded 
by  a  membership  so  exclusive  that  it 
does  not  do  justice  to  advertising 
agencies  regardless  of  the  size  of  the 
individual  member,  nor  with  a  mem¬ 
bership  composed  of  advertisers  and 
people  engaged  in  industries  other  than 
advertising  agency  work.’’ 

Bulletins  were  sent  to  advertising 
agencies  this  week,  supplementing  the 
information  that  has  already  appeared 
concerning  the  program  of  the  new  or¬ 
ganization  which  parallels  that  of  the 
American  Association  of  -Advertising 
Agencies-  The  bulletin  points  out  the 
need  of  vigilance  and  care  on  the  part 
of  agencies  to  protect  their  interests  in 
regard  to  the  proposed  agency  code  and 
asserts  that,  although  the  code  is  of 
primary  importance  at  the  present,  the 
institute  is  organized  to  function  for  the 
general  good  of  agencies  in  improving 
relations  in  the  entire  field. 

Mr.  MacDonald  formerly  was  in 
charge  of  agency  relations  for  the  Cur¬ 
tis  Publishing  Company  and  has  had 
intimate  contacts  with  the  leading  ad¬ 
vertising  and  publishers’  associations. 
He  began  his  association  activity  in 
1912  when  he  was  employed  in  manufac¬ 
turers’  association  work  here.  In  1918 
he  was  elected  secretary  and  business 
manager  of  Greig  &  Ward,  Inc.  When 
that  agency  discontinued  its  operations 
in  1923,  he  devoted  his  time  to  sales 
work  in  photo-engraving,  highway  signs 
and  printing. 

Upon  joining  the  Curtis  Publishing 
Company,  Mr.  MacDonald  was  for 
nearly  six  years  in  charge  of  all  agency 
relations  in  the  west,  with  headquarters 
in  Chicago.  For  the  past  year,  he  has 
been  connected  with  radio  station  WLS 
as  business  manager. 


a  public  stand  would  be  taken  on  con-  cial  work. 


sales  manager  and  manager  of  commer-  effective  method  of  advertising 


liam  C.  Grunow,  president  of  General 
Household  Utilities  Company,  announced 


troversial  matters.  Tom  Foley  has  been  appointed  sales  Household  Utilities  Company,  announced 

The  new  officers  and  directors  are :  promotion  manager  for  Schlitz.  Mr.  this  week  a  $500,000  expansion  program 
Allyn  B.  Meintire,  Pepperell  Manu-  Foley’s  experience  during  the  past  ten  for  the  electric  refrigeration  manufac- 
facturing  Co.,  Boston,  president ;  Tur-  years  has  been  primarily  that  of  sales  turing  division.  Heretofore  the  com-  • 
ner  Jones,  Cora-Cola  Co.,  Atlanta,  vice-  promotion  and  merchandising,  having  pany’s  cabinets  have  been  made  in  De- 
president ;  Ralph  F.  Ri^an,  Procter  &  worked  for  both  advertising  agencies  troit.  Under  the  new  plan,  the  refrige- 
Gamble  Company,  Cincinnati,  vice-  and  manufacturers.  ration  cabinet  plant  will  be  located  at 

president;  W.  B.  Geissinger,  California  „  The  Schlitz  account  is  placed  by  2650  North  Crawford  .Avenue,  Chi- 


facturing  Co.,  Boston,  president;  Tur-  years  has  been  primarily  that  of  sales 
ner  Jones,  Cora-Cola  Co.,  Atlanta,  vice-  promotion  and  merchandising,  having 


president;  W.  B.  Geissinger,  California 


Fruit  Growers  Exchange,  Los  Angeles,  Stack-Goble  Advertising  Agency,  Chi'- 
vice-president ;  Stuart  Peabody,  Borden  cago.  - 


ration  cabinet  plant  will  be  located  at 
2650  North  Crawford  .Avenue,  Chi¬ 
cago 


Company,  New  York  City,  chairman  of 
the  board;  Joseph  M.  Krause,  A.  Stein 
&  Co.,  Chicago;  Lee  H.  Bristol,  Bristol- 
Myers  Company,  New  York  City; 
Allan  Brown,  Bakelite  Corporation, 
Bound  Brook,  N.  J.;  W.  J.  Daily,  Gen¬ 
eral  Electric  Company,  Oeveland ;  Gates 


Aiding  Charity  Drive 
Gen.  A.  F.  Lorenzen,  of  Lorenzen 


K.  H.  Dixon  Forms  Agency 

Karl  H.  Dixon,  who  was  formerly 


&  Thompson,  publishers’ representatives,  vice-president  of  Vanderhoef  &  Co., 
and  William  D.  Mejunkin,  president  of  announced  this  week  that  he  has  opened 


Mejunkin  Advertising  Company,  have  at  1030  North  La  Salle  street. 


^aiiy,  uen-  appointed  chairman  of  the  advertis-  Chicago,  under  the  name  of  K.  H. 

^al  Electric  Company,  Oeveland;  Gates  division  for  “Chicago’s  Own  Christ-  Dixon  &  Co.  Mr.  Dixon  is  serving 
Ferguson  International  Telephone  &  Benefit’’  to  be  held  Dec.  20  at  several  of  the  accounts  formerly  han- 

Telegraph  Cor^ration,  New  York  Chicago  Stadium,  Mayor  Edward  ’’y  the  Vanderhoef  agency,  now 

City;  W.  B.  Griffin  Internaffonal  Sil-  announced  this  week.  Phil  Hen-  of  business.  Announcement  of  the 

yf.*" ,  riquez,  St.  Louis  Post-DisMteh  Chi-  complete  list  of  accounts  and  addi- 


City;  W.  B.  Griffin,  International  Sil¬ 
ver  Company,  Meriden;  A.  T.  Preyer, 
\'ick  Chemical  Company,  New  York 


out  of  business.  Announcement  of  rte 
complete  list  of  accounts  and  addi¬ 
tional  personnel  will  be  made  about 


VICK  L.nemi«.  v-umi^.y,  ^.^g^  representative,  and  Homer  T.  personnel  will  be  made  about 

City;  Daniel  P.  Woolley,  St^dard  Buckley,  of  Buckley,  Dement  &  Co..  J**?-  formerly  with 


Inct  wt  ,  --H.  A,  P»« 

mington :  Bernard  Lichtenberg,  Alex-  p"*'  *  Bissell  has  j 


Critchfield  &  Co.  and  R.  R.  Donnelley 
&  Sons  Company.  Chicago.  He  is  the 
author  of  several  texts  on  advertising 


lUlllKtAJlis  UClimiAl  a  P  r>  A.  XT  \r  1 

ander  Hamilton  Institute.  New  York  ^  Peart,  New  York  agency  as  an  ac- 
City;  and  W.  L.  Schaeffer,  National  count  executive  in  charge  of  new  busi- 


John  Bennett  Bissell  has  joined  Paris  merchandising. 

_ 


Tube  Company,  Pittsburgh. 


New  Coast  Agency 


ness.  Mr.  Bissell  was  formerly  presi¬ 
dent  of  Bissell  &  Land,  Inc.,  which  was 
merged  with  Batten,  Barton,  Durstine  & 


c  r>  1  •  8  Lo.ro  Osborn  in  1930.  He  was  vice-president 

Scott  Perkins  &  Associates  have  P 

formed  a  new  general  advertising  l.c  Ksxaxi _ 


lormea  a  new  KcncriAi  auvciiidin^  _  t.  t_  u 

agenev  with  offices  at  604  Mission  street,  'x he  has  been  en- 

Thi'c  QiTAnrv  Vias  R3Red  ill  advisory  work  on  sales  and 


San  Francisco.  This  agency  has  been  advertising 
named  advertising  counsel  for  _  the  * 

Canine  Food  Company.  San  Francisco,  C.  < 

and  is  directing  a  radio  campai^  for  Clayton  f 
K-9  canned  dog  foods  over  California  superintend 
stations.  This  agency  also  handles  all  People  s  G 


C.  G.  Cassidy  Promoted 

Clayton  G.  Cassidy  has  been  appointed 
superintendent  of  advertising  of  the 
People’s  Gas  Light  &  Coke  Company, 


radio  advertising  for  Beatty  Stevens  &  Chicago,  succeeding  John  F.  Weedon, 


Company,  sales  promotion  and  merchan¬ 
dising  specialists,  at  604  Mission  street. 
San  Francisco. 


New  Erwin,  Wasey  Account 

The  Los  -Angeles  office  of  Erwin, 
Wasey  &  Co-,  has  been  appointed  to 
direct  the  account  of  the  Consumers 
Credit  Corporation,  Los  Angeles,  a  sub¬ 
sidiary  of  the  Pacific  Finance  Corpora¬ 
tion  of  that  city.  California  news- 


who  retired  recently  after  being  with 
the  company  for  44  years.  For 
the  last  four  years  Mr.  Cassidy 
has  been  assistant  director  of  ad¬ 
vertising  and  publicity  for  the  Midland 
L’nited  Company,  Chicago. 


Tf-f) 


San  Francisco  Agency  Named 

Haas  Bros.,  San  Francisco,  packers 
of  “Trupak"  canned  goods  and  pioneer 
wholesale  distributors  of  food  products 


^There  Ought  To 
Be  A  Code  On 
Temperature  •  *  ♦ 


and  direct  mail  will  be  used  in  1934. 


Promoted  to  Agency  Board 

Spencer  Vanderbilt,  head  of  the  c^y 
department  of  the  Sun  Advertising  Co., 
of  Toledo,  since  last  March  1,  has  been 
elected  secretary  of  the  company  and  a 
member  of  the  board  of  directors,  it 
was  announced  last  week  by  Stanwood 


copy  in  their  winter  advertising  cam- 
pai^,  featuring  “Trupak”  canned  goods. 
California  newspapers  are  being  used 
exclusively.  Advertising  is  placed 
through  Dake-Johanet  Advertising 
Agency,  San  Francisco. 


Placing  Liquor  Advertising 

Western  Distillers  Corporation,  Los 
Angeles  and  San  Francisco,  has  ap- 


A.  Morrill,  president  of  the  company,  pointed  the  Kelso  Norman  organization, 
- 1 -  San  Francisco  advertising  agency,  as  its 


Dan  Hopkins  Promoted 


advertising  counsel.  The  first  copy  fea- 


forbidding  plates  to  be  cast  at  more 
than  600  degrees  at  an  outside  figure. 
Many  stereotypers  insist  they  can’t 
get  good  plates  at  less  than  650  to 
700  degrees.  Elither  there  is  some¬ 
thing  wrong  with  their  metal,  or 
they  are  not  using  Certified  mats. 
When  an  office  adopts  Certified 
mats,  one  of  the  first  things  that 
happens  is  a  drop  in  the  feasible 
casting  temperature  of  SO.degreesoi 


Dan  Hopkins  has  been  appointed  na-  turing  Old  Colony  Dry  Gin  and  a 
tional  advertising  manager  of  the  line  of  old-time  whiskies  appeared  Dec. 


Toledo  News-Bee,  Scripps-Howard  6  in  list  of  California,  Arizona  and 
newspaper.  Before  joining  the  News-  Nevada  newspapers. 


Bee  in  1926,  Dan  Hopkins  was  with 
the  Cleveland  Plain  Dealer  for  five 
years. 


Irvin  Join*  Mayers  Agency 

Roy  F.  Irvin  has  been  named  ac¬ 
count  executive  for  the  Mayers  Com¬ 
pany,  Los  Angeles  advertising  agency. 
Mr.  Irvin  formerly  was  in  charge  of 
sales  for  the  Adcraft  Press,  Los  An¬ 
geles. 


Two  Join  All-Year  Board 

Two  of  Southern  California’s  well- 
known  advertising  men,  Ross  Welch, 
advertising  manager  of  T.  W.  Robinson 
Company  and  A.  'C.  Galbraith,  assistant 
vice-president.  Union  Oil  Company, 
have  joined  the  advertising  committee 
of  the  All-Year  Club,  it  was  announc¬ 
ed  this  week  by  President  Addison  B. 
Day,  who  made  the  appointments. 


Lowered  temperature  avoids  many 
casting  troubles — is  better  for  the 
equipment  and  easier  on  the  man. 

For  dependable  stereotyping  rely  on 
Certified  dry  mats.  jg  ] 

CERTIFIED  DRY  MAT  at 

I  CORPORATION  Su 

340  Madison  Ave.,  New  York,  N.  Y. 


Leonsird  with  Youngs  Agency 

Harry  W.  Leonard,  secretary-treas¬ 
urer  of  the  Sacramento  Advertising 
Club,  has  resigned  to  join  the  Youngs 
.Advertising  Agency,  San  Francisco. 


Miller  Beer  Advertised 

Miller  High  Life  454  per  cent  beer 
was  announced  in  large  advertising 
space  in  middle-w'estern  newspapers 
this  w'eek. 


Made  in  the  U.S.  A. 


tifujcL' 
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From  a  rocket  plane,  shot  beyond  the  strato¬ 
sphere  through  the  boundless  solar  spaces. 
Flash  Gordon,  star  athlete,  and  his  sweetheart 
Dale  Arden,  enter  into  the  amazing  adventure  of 
life  on  a  new  planet! 

It’s  a  conception  to  win  every  reader’s  imag¬ 
ination!  And  Flash  Gordon  backs  it  up  with  a 
story  of  uninterrupted  fascination  projected  in 
drawings  strikingly  vivid  and  real,  pulsating 
with  action. 

Today  the  appeal  of  adventure  is  a  para-  ^ 
mount  circulation  force  .  .  .  and  Flash  Gordon  f 
is  the  adventure  page  that  exemplifies  that  appeal  ^ 
at  its  best.  For  a  powerful  new  attraction  every 
Sunday,  put  it  in  your  comic  section  NOW; 
write,  wire  or  use  the  enclosed  postpaid  return 
card  for  territory  and  terms. 


A  weekly  page  in  color  by  ALEXANDER  RAYMOND 


KING  FEATURES  SYNDICATE,  INC.  •  235  East  45th  Street,  N.  Y.  •  The  Greatest  Circulation  Combination  on  Earth 
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AD-VENTURES 

By  ROBERT  S.  MANN 


NO  longer  does  the  automobile  in¬ 
dustry  wait  on  the  National  Auto¬ 
mobile  Show  in  New  York  to  launch 
.  a  new  selling  season.  Recent  years 
have  seen  various  manufacturers  beat¬ 
ing  the  gun,  and  at  present,  with  the 
Auto  Show  still  three  weeks  off,  the 
1934  battle  in  the  low-priced  field  is 
fairly  well  outlined. 

Ford’s  answer  to  General  Motors’ 
“knees”  is  the  transverse  spring,  it  be¬ 
comes  evident  as  advertising  emphasis 
is  put  upon  the  ability  of  the  car  to 
hold  level,  without  body  distortion,  as 
two  diagonally  opposite  wheels  are 
raised  high  above  the  level  of  the 
others.  Likewise,  a  trip  tlirough  Ford’s 
Exposition  of  Progress,  now  occupy¬ 
ing  two  whole  floors  of  the  huge  Port 
Authority  Commerce  Building  in  New 
York,  shows  much  being  made  of  the 
steel  body,  evidently  presaging  con¬ 
tinuation  of  the  “steel  vs.  wood”  battle. 

One  other  impression  one  carries 
away  from  the  Ford  exposition  after 
miles  of  walking  about,  is  that  the  per¬ 
sonality  of  Henry  Ford  is  being 
stressed  more  than  usual — possibly  as 
an  outgrowth  of  his  controversy  with 
General  Johnson  of  the  NRA.  Ford’s 
original  workshop  has  been  set  up,  and 
displays  show  some  of  the  welfare 
work  he  lias  sponsored,  while  other  per¬ 
sonality  touches  are  not  lacking. 

*  *  * 

PLYMOUTH’S  president,  B.  E. 

Hutchinson,  told  newspapermen  this 
week  that  the  1934  models  carried  indi¬ 
vidual  front-wheel  springs  allowing  one 
to  move  up  or  down  witliout  disturbing 
the  other.  Presumably  the  new  Ply¬ 
mouth  campaign,  when  launched,  will 
make  much  of  the  device.  We  wait 
to  learn  whether  it  will  be  called  an 
escalator  ankle  or  a  floating  shinbone. 

The  new  spring  suspension  system 
was  the  only  part  of  the  new  Plymouth 
shown  to  the  press.  The  understanding 
is  that  the  car  will  be  announced  at  the 
Automobile  Show  and  that  advertising 
on  the  1934  line  will  not  start  until 
then.  Plans  are  said  to  call  for  an  in¬ 
creased  newspaper  appropriation  and  a 
concentration  of  effort  in  daily  papers 
in  accordance  with  past  policy.  Ply¬ 
mouth  is  going  to  make  a  strong  bid  for 
increased  sales  in  1934  following  its 
success  this  year  in  gaining  more  sales 
than  both  its  two  leading  competitors 
combined. 

«  *  * 

But  as  the  motor  industry  gets  into 
a  new  season,  the  railroads  of  the 
nation  are  making  strenuous  efforts  to 
get  back  some  of  the  passenger  busi¬ 
ness  they  have  lost  to  that  industry. 
In  joint  and  individual  campaigns  the 
railroads  are  appealing  directly  to  the 
people  who  otherwise  would  travel  in 
buses  or  private  cars. 

The  advertising  centers,  of  course, 
on  the  reductions  in  railroad  and  Pull¬ 
man  fares  which  went  into  effect  Dec. 

1  throughout  the  western  states. 
“Down  go  rail  fares  between  all  points 
on  all  railroads  in  Western  United 
States  every  day,”  announced  recent 
copy  in  a  list  of  more  than  600  dailies. 
“Travel  by  train  for  safety,  comfort 
and  economy.”  And  the  keynote  is  re¬ 
peated  in  campaigns  of  individual  rail¬ 
roads. 

The  cooperative  campaign  was  pro¬ 
duced  for  the  Trans-continental  Pas¬ 
senger  Association  and  the  Western 
Passenger  Association,  by  the  Caples 
Company,  Chicago,  with  two  other 
Chicago  agencies  sharing  in  placement 
of  the  copy:  Roche,  Williams  &  Cun- 
nyngham,  Inc.,  and  Stack-Goble  Adver¬ 
tising  Agency. 

Two  insertions  were  used  and  it  is 
possible  there  may  be  ^  extension  of 
the  campaign. 

*  *  * 

Among  individual  railroads,  the 
Southern  Pacaific  has  been  using 
four-column  copy  in  a  list  of  more  than 
500  newspapers,  telling  of  reductions 
in  Pullman  rates  and  rail  fares.  The 
advertising  is  directed  by  F.  Q.  Tred- 


way,  general  advertising  manager,  in 
conjunction  with  the  San  Francisco  of¬ 
fice  of  Lord  &  Thomas,  Inc. 

Illinois  Central  Railroad  is  carrying 
on  a  five-month  advertising  campaign 
in  its  territory.  Southern  Pacific  and 
Rock  Island  together  have  been  adver¬ 
tising  in  the  Central  West  for  the 
Golden  State  Limited,  a  through  train 
to  the  coast  which  the  two  roads  jointly 
maintain.  Union  Pacific  is  another  to 
have  approved  a  campaign  on  rates. 

Even  the  advertising  campaign  of  the 
New  Ha\en  road,  which  has  no  gen¬ 
eral  rate  reductions  to  talk  about,  aimed 
a  body  blow  at  bus  competition  this 
week  during  a  bitter  cold  spell  by 
showing  a  rather  paunchy  individual 
filling  a  parlor  car  seat  and  soliloquiz¬ 
ing,  “This  is  the  life!  A  good  meal — 
solid  comfort — and  no  delays — regard¬ 
less  of  old  man  winter !  ‘Stormy 
weather’  outside,  but  just  ‘happy  days’ 
in  here!”  «  n.  « 

An  apparently  isolated  piece  of  copy, 
■  but  possibly  one  signiticant  of 
what  may  develop  on  the  other  side, 
appeared  in  the  Peoria  (Ill.)  Journal- 
Transcript  under  the  heading  “Sliall  the 
rails  be  allowed  to  monopolize  other 
forms  of  transport,”  and  with  the  con¬ 
clusion  “Ship  by  truck,  travel  by  bus.” 
*  *  * 

The  .Advertising  Review  Ciommittee, 
appointc-d  11  months  ago  by  the 
Association  of  National  .Advertisers 
and  the  .American  .Association  of  .Ad¬ 
vertising  .Agencies,  is  on  the  verge  of 
holding  its  first  hearing.  Two  cases 
involving  allegedly  misleading  adver¬ 
tising  have  been  referred  to  the  com¬ 
mittee  and  one  of  them  will  be  taken 
up  as  soon  as  a  time  convenient  to  all 
parties  can  be  set,  according  to  Edgar 
Kobak,  president  of  the  Advertising 
Federation  of  .America,  who  has  been 
made  chairman  of  the  committee. 
Ralph  Starr  Butler,  formerly  chairman, 
has  resigned  because  of  demands  on  his 
time,  and  Mr.  Kobak  has  taken  the 
place  “temporarily — for  a  few  months, 
until  a  permanent  chairman  can  be 
named.” 

In  both  the  cases  slated  for  action, 
Mr.  Kobak  said,  the  national  advertisers 
involved  are  ready,  even  eager,  to  de¬ 
fend  their  actions. 

The  hearing,  when  held,  will  not  be 
public,  and  if  the  advertiser  is  upheld, 
there  will  be  no  announcement  of  his 
name.  If,  on  the  other  hand,  he  is 
held  to  have  violated  the  code  of  copy 
standards,  and  if  he  declines  to  change 
his  practices,  he  may  expect  to  be  pil¬ 
loried  publicly  through  the  National 
Better  Business  Bureau. 

*  *  « 

First  activity  of  the  Review  Com¬ 
mittee  comes  apparently  too  late  to 
have  any  effect  in  forestalling  govern¬ 
mental  action  to  regulate  advertising. 
It  was  hailed  at  its  founding  as  a 
means  of  demonstrating  that  advertising 
could  curb  its  own  excesses,  but  any 
hearing  now  would  barely  precede  the 
new  session  of  Congress,  which  seems 
determined  to  pass  some  version  of  a 
new  food  and  drugs  bill  designed  to 
reform  advertising  in  those  fields.  For 
that  matter,  even  some  members  of 
the  committee  now  admit  that  the  cum¬ 
bersome  machinery  set  up  cannot  hope 
to  cope  with  more  than  the  most  out¬ 
standing  cases. 

This,  however,  need  not  belittle  the 
effect  which  mere  existence  of  the  com¬ 
mittee  has  already  had  in  dissuading 
some  advertisers  from  going  too  far. 

«  «  * 

IT  was  bound  to  come — being  only  a 
matter  of  time  so  to  speak.  Now 
there  are  dated  neckties  to  add  to  the 
other  dated  items  on  sale.  But  you  can 
usually  tell  a  Christmas  tie  without 
looking  at  the  date. 

Incidentally,  out  of  the  four  adver¬ 
tisements  on  the  newspaper  page  where 
this  turns  up,  the  necktie  copy  is  the 
only  one  that  isn’t  built  around  dialog 
in  little  balloons.  We  look  forward 
without  any  particular  pleasure  to  copy 


in  which  a  necktie  will  e.xplain  why  it 
now  gets  into  circulation  instead  of 

hanging  every  day  on  the  tierack. 

*  *  * 

SIGNIFICANT  of  the  advertising 
task  confronting  manufacturers  of 

“blended”  whiskies  was  a  small  adver¬ 
tisement  this  week  by  Edw.  Blackburn 
&  Co.,  Ltd.,  New  York,  which  cited  a 
chemical  analysis  to  show  its  brand  was 
free  from  coloring  matter,  denaturants 
or  other  harmful  substances. 

»  *  * 

ON  the  other  hand,  full-page  copy 
appearing  this  week  for  “Martin¬ 
son’s,  vintage  1933,  Chateau  85  Water 
Street,”  sought  to  make  a  selling  ap¬ 
peal  for  coffee  by  tying  in  with  the 
public  interest  in  repeal.  The  illus¬ 
tration  showed  l)e-ringed  fingers  fond¬ 
ling  elaborate  glasses,  and  copy  talked 
knowingly  of  M  o  nt  r  a  c  h  e  t,  Cham- 
bertin.  Chateau  Yquem.  “Judge  your 
coffee  the  way  you  do  your  wines.”  said 
the  heading.  Keynote:  “With  ‘dining’ 
a  new-found  art,  and  ‘eating’  a  thing 
of  the  past,  coffee  becomes  more  im¬ 
portant  than  ever.” 

The  campaign,  placed  in  New  A’ork 
City  newspapers,  may  be  extended.  It 
is  handled  by  Albert  Frank-Guenther 
Law,  Inc. 


Club  Plan*  Party 

•Advertising  Qub  of  New  York  is 
making  plans  to  hold  its  annual  Old- 
I-'olks  (Christmas  Party  on  Sunday, 
Dec.  24,  for  300  aged  men  and 
women  who  otherwise  would  face  a 
cheerless  holiday.  They  will  be  guests 
at  a  turkey  dinner  at  the  clubhouse, 
with  professional  entertainers,  and 
each  will  receive  a  bag  of  gifts  upon 
leaving.  Gilbert  T.  Hodges  is  chair¬ 
man  of  the  committee  in  charge,  which 
includes  Joe  Mitchell  Chappie,  H.  H. 
Charles,  C.  C.  Green,  Charles  E.  Mur¬ 
phy,  Horace  H.  Nahm,  Walter  J,  Neff, 
John  A.  Wilkens,  Emory  B.  Reming¬ 
ton,  G.  Lynn  Sumner,  Ralph  Trier. 


Federal  Home  Bank  Campaign 

The  Federal  Home  Loan  Bank,  San 
Francisco,  began  using  announcements 
in  local  newspapers  recently  to  tell 
homeowners  that  funds  are  now  avail¬ 
able  for  improving  home  property  and 
how  money  can  be  borrowed  from  the 
building  and  loan  associations  named  in 
the  advertisements.  The  campaign  was 
prepared  by  the  Warner-Oifton  Adver¬ 
tising  .Agency,  San  Francisco,  and  is 
believed  to  be  the  first  in  which  a  semi¬ 
government  agency  has  used  paid  ad¬ 
vertising  space  to  explain  its  part  in 
the  administration’s  New  Deal. 


Central  Shoe  to  Jimm  Daugherty 

The  Central  Shoe  Company,  of  St. 
Louis,  manufacturer  of  Robin  Hood 
and  Gold  Standard  shoes,  has  appointed 
Jimm  Daughtery,  Inc.,  St.  Louis  adver¬ 
tising  agency,  to  direct  its  advertising 
account.  A  radio  program,  featuring 
the  adventures  of  Robin  Hood  in  Sher¬ 
wood  Forest,  has  recently  been  released 
in  several  Mid- Western  cities,  and  addi¬ 
tional  cities  will  be  released  shortly. 


Santa  Fe  Promotes  Birdseye 

Roger  W.  Birdseye,  for  several  years 
a  special  representative  of  the  advertis¬ 
ing  department  stationed  at  Santa  Fe, 
N.  Mex.,  has  been  appointed  assistant 
advertising  manager  of  the  Atchison, 
Topeka  &  Santa  Fe  Railroad,  with 
headquarters  in  Chicago,  under  the 
direction  of  C.  J.  Birchfield,  general  ad¬ 
vertising  manager. 


Has  Keeley  Beer  Account 

Keeley  Brewing  Company,  Chicago 
brewers  of  Keeley  Lager,  have  appoint¬ 
ed  Mejunkin  Advertising  Company 
Chicago,  to  direct  the'r  advertising  of 
pre-war  strength  beer. 


Haw  ail  Tourist  Bureau  Appoints 

Bowman,  Deute,  Cummings,  Inc.,  San 
Francisco  agency,  has  been  appointed  to 
conduct  advertising  for  the  Hawaii 
Tourist  Bureau,  effective  Jan.  1. 


CHICAGO  LEGION  POST  ELECTS 
Thurlow  Brewer,  Chicago  represen¬ 
tative  of  The  New  Worker,  was  recently 
installed  as  commander  of  the  Chicago 
Post  Na  170,  American  'Legion.  Mr. 
Brewer  succeeds  Vernon  D.  Beatty.  | 
Henry  Slamin,  George  A.  McDevitt  *  I 
Company,  is  first  vice-commander;  E. 

Ross  Gamble,  Erwin,  Wasey  &  Co., 
second  vice-commander ;  Fr^  Cross, 
•Alemite  Corporation,  third  vice-com¬ 
mander;  A.  G.  Ensrud,  J.  Walter 
Thompson  Company,  treasurer;  K.  E. 
Shepard,  of  Shepard  .Agency,  assistant 
treasurer;  A.  W.  Swan,  Swan  Studios, 
adjutant,  and  Elmer  Flagler,  New 
York  Daily  Neu's,  assistant  adjutant.  ■ 
The  following  directors  were  elected:  i 
Paul  Harper,  J.  Walter  Thompson  j 
Company ;  Arch  Crawford,  Curtis  Pub-  j 
lishing  Company;  W.  C.  Savage,  I 
Scripps-Howard  Newspapers;  .Albert  I 
T'reitag,  Pepsodent  Company;  A.  S. 
A’'innedge,  Literary  Digest;  and  Robert 
Preble,  W.  F.  Quarrie  &  Co. 


Boston  Agency  Appointed 

Richardson,  Alley  &  Richards.  Bos-  j 
ton,  has  been  appointed  to  handle  the  ' 
advertising  account  of  the  newly  con¬ 
solidated  units  of  the  Kendall  Mills  at 
Boston. 


(Additional  agency  items  wilt  be  found  on 
page  46) 


AD  TIPS 


Blitker  Advertising  .4genc.v,  370  Lex¬ 
ington  Ave.,  New  York.  Reported  having 
secured  the  account  of  Iberian  Trading 
Company,  wines.  New  York. 

William  Esty  *  Co..  100  E.  42d  St..  New 
York.  Secured  the  account  of  Mission 
I>ry  Corporation,  “Kentucky  Colonial’’ 
whisky,  Los  Angeles,  and  New  York. 

tiotham  Advertising  Company,  250  Park 
Ave.,  New  York.  Placing  orders  with  a 
selected  list  of  newspapers  on  .\pple 
Sauce  Canners,  Inc.,  Rochester.  N.  Y. 
Placing  orders  with  some  New  Y’ork  City 
newspapers  on  Chateau  Brands.  Inc., 
“Sherry’s  Chateau’’  wines.  Los  Angeles 
and  New  York. 

tirant  and  Wadsworth  ft  Casmir,  Inc., 
405  I.exington  Ave.,  New  York.  Secured 
the  account  of  Blsceglia  Bros.,  “Grey- 
stone’’  wines,  St.  Helena,  Cal.  and  New 
Y’ork. 

.lerome  K.  Gra.v,  12  S-.  12th  St..  Phil¬ 
adelphia.  Secured  the  account  of  I’nited 
States  Asltestos  Division  of  Raybeatoi- 
Manbattan,  Inc.,  Manheim,  Pa. 

Hasard  Advertising  Corporation,  295 
.Madison  Ave.,  New  York.  In  charge  of 
the  advertising  of  Wesson  Oil  &  Snow¬ 
drift  Company,  “Wesson  .Salad  Oil.”  New 
Orleans,  I.ai.  Fitzgerald  Agency,  New 
Orleans,  will  place  the  advertising  for 
"Snowdrift  Shortening.” 

.loseph  Katz  Company,  Id  E.  Mount 
Vernon  pi.,  Baltimore.  Secured  the  ac¬ 
count  of  Baltimore  Paint  &  Color  Works. 
“Kartex”  and  “Senior”  chemicals,  “Lady 
l.lke  Floor  Wax,”  Baltimore. 

Al  Paul  Ivefton  Compan.v,  Inc.,  210  S. 
Broad  St..  Philadelphia.  Placing  orders 
with  newspapers  in  selected  sections  on 
Continental  nistllling  Compan.v,  Phlladel- 
lihia.  Secured  the  account  of  Diplomat 
Products  Company,  chicken.  New  York. 

McConnell  ft  Ferguson,  Ltd..  Terminal 
Building.  Hamilton.  Canada.  Plarins 
orders  with  some  New  York  City  news¬ 
papers  on  H.  Robinson  Corporation,  port 
and  sherry  wines.  North  Hamilton. 
Canada. 

McJnnkln  Advertising  Company.  220  N. 
La  Salle  St.,  Chicago.  Secured  the  ac¬ 
count  of  Seminole  Flavor  Company,  Chat¬ 
tanooga.  Tenn. 

Moss  Associates,  110  W.  40th  St..  New 
York.  Secured  the  account  of  Alberto 
Martinez  &  Son,  “Alvear”  Spanish  wine*. 
New  York. 

J.  P.  Muller  ft  Co..  220  W.  42d  St..  New 
Y‘ork.  Secured  the  account  of  Adolpb 
Oobel,  meat  products.  New  York. 

Sterling  Advertising  Agency,  Inc..  ISl 
W.  40th  St.,  New  York.  Secured  the  ac¬ 
count  of  Nicholas  A.  Walsh,  distributor. 
“Hairmoi”  and  “Glo-More”  air  tonic  and 
shampoo.  New  York  City. 

Topping  ft  Lloyd,  Inc.,  48.’)  Madison 
.Vve.,  New  York.  Secured  the  account  of 
Old  Bench  Linen  Compan.v.  New  York. 
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TEXAS 

Properly  to  cover  this  great  State  you  mutt 
oee  the  leadere: 

THE  DALLAS  MORNING  NEWS 
THE  DALLAS  JOURNAL  (Evening) 
THE  DALLAS  SEMI-WEEKLY 
FARM  NEWS 

Publiabod  by  the  oldeet  bosinea  inetitutioi 
in  Texas. 

JOHN  B.  WOODWARD.  Inc. 

SttionsU  Rapraeenlatiea* 

New  York  Chicago  Dotroit  San  FrantisM 
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M  GOODWIN  PUN  INSISTS  HIAT 


.  .  a  guaranteed  minimum  oj 

THREE  PER  CENT. 

of  sales  ( figured  at  the  wholesale  value )  brought 
about  by  the  Goodwin  Plan  FIELD  FORCE  of 
** Broadcasters**  in  each  territory^  must  he  spent  in 

Newspaper  Advertising 

in  that  territory^  the  orders  tp  be  placed  through  the 
regular  advertising  agency  of  each  manufacturer  ...” 


THE  GOODWIH  PLAN  CONCEIVED  AS  AN 
ALLY  OF  NEWSPAPER  ADVERTISING 


I^blUhers  who  did  not  receive  by  mail 
(last  week)  the  Brochure  describing  the  GOODWIN  PLAN, 
and  explaining  how  it  is  intended  to  build  SCORES  of  con¬ 
tinuing  national  advertising  campaigns  for  newspapers  in  all 
territories,  are  invited  to  WIRE  us  (collect)  for  a  duplicate 
copy.  ...  In  it  we  show  how  the  Goodwin  Plan  FIELD 
FORCE  is  being  organized  to  concentrate  a  CONSUMER 
AUDIENCE  parallel  to  the  circulation  of  newspapers;  and 
how  through  a  new  combination  of  PERSONAL  SAl.ES 
STIMULATION  and  newspaper  advertising,  the  power  of 
your  space  to  sell  goods  profitably,  even  in  the  face  of 
existing  depression  conditions,  should  again  be  restored. 

And  in  it,  you  will  find  powerful  letters  endorsing  the 
Plan  from  many  eminent  newspaper  publishers,  advertising 
men,  economists,  editors  and  religious  leaders.  Thus,  for 
example:  “The  Goodwin  Plan  will  undoubtedly  have  a  stim¬ 
ulating  effect  on  national  advertising  in  newspapers  according 
to  our  view  of  it.  .  .  .**  Advertising  Manager,  Buffalo  Courier 
Express.  And :  ‘* ...  it  can  be  an  effective  factor  in  re¬ 
starting  the  buying  movement,  restoring  public  confidence, 
regenerating  industry  .  •  .”  Marcellus  Murdock,  Publisher, 
The  W'ichita  Eagle. 

Read  also  in  this  Brochure,  how  we  believe  that  through 
the  selling  power  of  the  Goodwin  Plan,  newspapers  should 
again  become  the  FIRST  CHOICE  media  of  national  adver¬ 
tisers,  and  in  fact  should,  we  believe,  secure  an  unprecedented 
number  of  continuing  national  advertising  campaigns. 

• 

WIRE  collect,  or  write:  THE  GOODWIN  CORPORATION, 
MATHER  TOWER,  CHICAGO,  ILL.,  and  ask  for  the  DAILY 
NEWSPAPER  TABLOID,  mentioning  **Editor  and  Publisher.** 


ADOLPH  O.  GOODWIN 

President  of  the  Goodwin  Corporation,  Chi¬ 
cago,  and  creator  of  the  GOODWIN  PLAN, 
says:  “We  ask  nothing  of  the  newspaper 
publisher  other  than  to  understand  how  the 
Goodwin  Plan  is  geared  to  build  SALES  for 
manufacturers,  and  to  invigorate  newspaper 
advertising.  When  he  understands  that,  we 
know  we  will  have  his  GOOD  WILL.  .  .  . 


FACTS 

Abaut  tkt!  eOOBWiX  PLAX: 

Broadcasters'’  or  field -sales - 
stimulators  hired : 

October  1,  DyBlG 

November  1,  52,360 

December  1,  148,386 


259  District  Managers,  covering  nearly  every 
city  of  over  25,000  population. 

837  Representatives,  each  assigned  to  a  ter¬ 
ritory  of  50  or  less  church  society  groups. 

Each  “Broadcaster”  promising  to  endeavor 
to  register  ten  or  more  housewives  to  purchase 
products  to  be  listed  under  the  Goodwin  Plan, 
and  sold  through  regular  dealer  channels. 

250,000  “Broadcasters”  expected  to  he  en¬ 
gaged  by  the  end  of  this  month. 

List  of  products  to  include  as  far  as  possible 
the  entire  range  of  normal  family  buying,  from 
“chewing  gum  to  automobiles.”  Every  product 
to  be  of  quality  and  reputation. 

Commission  to  be  paid  to  “Broadcasters”  to 
come  out  of  SALES  PROMOTION  appropria¬ 
tions.  “Broadcasters”  may  assign^  their  earn¬ 
ings  to  their  church  or  church  society. 


No  proAiet  ttiU  bo  Uttod  with  th«  GOODWIN  PLAN 
FIELD  FORCE  unlooo  tho  monufmeturor  mgrooo  to 
tpond  m  $nintmuin  of  throo  por  eont,  of  hi*  whola- 
oolo  ootoo  in  ooeh  torritory,  brought  about  by  tho 
“Broodeootora”  ...  in  tho  nototpopora  of  thot 
torritory  for  odoortMng,  through  tho  rogulor  odvor- 
tiaing  ogrney  of  ooeh  monufoeturor. 
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AGENCY  RECOGNITION 
RULES  ARE  LISTED 

San  Franciaco  Dailies  Adopt  Stand¬ 
ards  of  Practice  in  Relations 
With  Advertising 
Agencies 

In  line  with  the  coast-wide  move¬ 
ment  to  establish  a  Pacific  Coast  Recog¬ 
nition  Bureau  with  local  chapters  func¬ 
tioning  in  various  cities,  the  San 
Francisco  Chronicle,  ^an  l-rancisco 
Examiner,  San  Erancisco  Call-Bulletin 
and  San  Francisco  News — which  have 
been  among  the  leaders  in  furthering 
an  improvement  in  agency-media  rela¬ 
tions — have  adopted  the  following  six 
points  as  “standards  of  practice”  in 
granting  advertising  agency  recognition ; 

1.  Commissions  allowed  the  advertis¬ 
ing  agency  are  in  recogmtion  of  the 
agency’s  service  and  counsel  to  the  ad¬ 
vertiser,  resulting  in  a  better,  more  sus¬ 
tained  and  more  productive  advertising 
investment  than  would  be  probable  with¬ 
out  the  agency’s  service  and  counsel. 

2.  The  agency  shall  operate  primarily 
in  the  advertising  agency  business. 

3.  The  agency  shall  maintain  an  office 
separate  and  distinct  from  an  advertis¬ 
ing  department  or  advertiser. 

4.  'The  agency  shall  maintain  card 
rates  and  will  not  directly  or  indirectly 
make  any  allowance  or  rebate,  the  effect 
of  which  will  be  to  permit  the  advertiser 
to  buy  at  less  than  full  card  rates. 

5.  The  agency  shall  be  equipped  to 
render  adequate  service  and  counsel 
calculated  to  develop  ^e  advertiser’s 
business  and  to  protect  his  investment  in 
advertising. 

6.  The  agency  shall  present  a  financial 
statement  satisfactory  to  the  m^ium 
from  which  the  agency  differential  is 
requested. 


Waters  Joins  Kresge 

Herbert  S.  Waters,  president  of  the 
Waters  Merchandising  Corporation, 
New  York,  has  resigned  that  position 
to  join  Kresge  Department  Store,  New¬ 
ark,  as  director  of  sales  and  publicity. 
He  is  succeeded  by  Samuel  Cook  Singer. 
Mr.  Waters  has  served  as  sales  and 
publicity  director  of  James  McCreery  & 
Co.,  and  in  executive  capacities  with 
Arnold,  Constable  &  Co.,  Abraham  & 
Straus,  and  Lit  Brothers. 


Gunnison  Western  Accounts 

The  Pacific  Coast  office  of  Stanley  E. 
Gunnison,  Inc.,  recently  opened  at  342 
Monadnock  building,  San  Francisco,  has 
been  appointed  to  direct  the  advertising 
during  1934  for  National  Ice  &  Cold 
Storage  Company  of  California,  Eopa 
Company,  medicinal  remedies,  and  Kia- 
wanda  Distributing  ■  Company,  San 
Francisco,  and  the  Animal  Remedies 
Co.  of  San  Jose. 


New  Post  for  Blomfield 

Richard  G .  Blomfield,  of  Beechams 
Pills  of  Great  Britain,  has  arrived  in 
Niagara  Falls,  Ont.,  to  take  up  his  new 
duties  as  vice-president  and  general 
manager  of  Beechams  Pills,  Ltd.,  of 
Canada.  Mr.  Blomfield  announced  that 
a  large  advertising  appropriation  would 
be  set  aside  for  the  Canadian  firm  in 
1934  and  that  newspapers  would  receive 
the  bulk  of  the  fund. 


Glidden  Joins  Maxon 

H.  Coy  Glidden,  formerly  of  the  firm 
of  Jtilius,  Glidden,  Chase  &  Hooker, 
Chicago  advertising  agency  which  is 
liquidating  its  business,  has  become  as¬ 
sociated  with  the  Chicago  office  of 
Maxon,  Inc.,  as  an  account  executive. 
E.  A.  Julius  is  retiring  from  the  adver¬ 
tising  business.  An  announcement  con- 
cermng  new  accounts  to  be  placed  by 
Maxon  agency  is  expected  soon. 


Foy  Joins  Shell  Oil 
Fred  Foy,  former  newspaperman,  has 
resigned  as  manager  of  the  Los  Angeles 
office  of  the  J.  Walter  Thompson  Com¬ 
pany  to  become  sales  promotion  man¬ 
ager  for  the  Shell  Oil  Company,  San 
Francisco. 


UNITED  AGENCY  APPOINTED 

U.  S.  Industrial  Alcohol  Company,  of 
New  York,  and  its  subsidiary,  U.  S. 
Industrial  Chemical  Comply,  have  ap¬ 
pointed  the  United  Advertising  Agency 
of  New  York  City  to  handle  their  ad¬ 
vertising  in  trade  papers.  This  is  in 
addition  to  the  consumer  campaign  on 
Super  Pyro  anti-freeze  previously  an¬ 
nounced. 


New  Kotex  Package 

Shortly  after  Jan.  1,  Kotex  Company, 
Chicago,  will  introduce  a  refined  Kotex 
product  in  a  new  package,  distinctive 
in  color,  shape  and  design.  This  change 
in  package  design  will  mark  the  first 
major  change  in  13  years.  The  new 
Kotex,  it  is  understo<^,  will  be  intro¬ 
duced  in  an  extensive  newspaper  and 
magazine  advertising  campaign. 


Columbia  Steel  Names  Walker 

The  Columbia  Steel  Company,  Pacific 
Coast  manufacturing  subsidiary  of  U. 
S.  Steel  Corporation,  with  headquarters 
at  Russ  Building,  San  Francisco,  has 
named  the  Shirley  Walker  Advertising 
Agency  of  that  city  as  its  advertising 
counsel.  In  1934  trade  journals  and 
farm  publications  will  be  used. 


Boston  Bar  Plans  Campaigns 

_  The  Boston  Bar  Association  is  con¬ 
sidering  a  series  of  advertisements  in 
Boston  newspapers,  designed  to  call 
attention  to  value  of  giving  legal  work 
to  full-time  lawyers.  In  addition  other 
matters  of  interest  to  the  public  in 
understanding  the  law  profession  would 
also  be  treated  in  this  advertising. 


Getchell  Opens  Coast  Office 

J.  Stirling  Getchell,  Inc.,  New  York 
advertising  agency,  recently  named  J.  B. 
L.  Lawrence  as  southern  California 
representative,  with  offices  in  Bendix 
Building,  Los  Angeles.  William  H. 
Mason  recently  opened  Northern  Cali¬ 
fornia  offices  in  the  Russ  Building,  San 
Francisco. 


New  Post  for  Read 

Ingraham  Read,  former  national  ad¬ 
vertising  manager  of  the  San  Francisco 
Call-Bulletin,  who  joined  Paul  Block 
&  Associates  two  years  ago,  has  been 
named  San  Francisco  office  manager 
for  the  Paul  Block  organization,  it  has 
been  announced  by  Frederick  Wagner, 
Pacific  Coast  manager. 


Sponsoring  Campaign 

Members  of  the  North  Jersey  Retail 
Hardware  Association  recently  voted 
an  extensive  advertising  campaign  to 
be  held  from  Dec.  13  to  20  in  news¬ 
papers.  A  resolution  was  also  adopted 
to  ask  manufacturers  and  wholesalers 
to  refrain  from  sending  out  postcard 
price  notices. 


Joins  Hartman  Company 

Theodore  Rosenwald,  Jr.,  has  joined 
the  L.  H.  Hartman  Co.,  New  York  ad¬ 
vertising  agency,  as  vice-president.  Mr. 
Rosenwald,  who  has  had  many  years 
intensive  experience  in  agency  work, 
will  have  charge  of  the  media  depart¬ 
ment  of  the  Hartman  Company. 


Chicago  Agency  Joins  Four-A 

Henri,  Hurst  &  McDonald,  Inc.,  Chi¬ 
cago,  has  been  elected  to  membership  in 
the  American  Association  of  Advertis¬ 
ing  Agencies. 


Has  Major  Account 

Mcjunkin  Advertising  Comply,  Chi¬ 
cago,  has  been  appointed  to  direct  the 
advertising  account  of  Mador,  Inc., 
Chicago  cosmetic  concern. 


Morris  Plan  to  Wilson 

Edwin  Bird  Wilson,  Inc.,  New  York, 
has  been  appointed  advertising  agency 
for  the  Morris  Plan  Company  of  New 
York  City,  effective  Dec.  1. 


Earl  C.  Noyes  Agency  Moves 

Earl  C.  Noyes  Advertising  Agency, 
formerly  of  Chicago,  is  now  located  at 
129  State  street,  Rutland,  Vt. 


HEADS  BREWING  COMPANY 

Control  of  the  Bismark  Brewing 
Company,  Chicago,  has  been  taken 
over  by  Edward  Litsinger,  it  was  an¬ 
nounced  this  week.  W.  C.  Smith  is 
vice-president  and  treasurer.  The  com¬ 
pany,  incorporated  last  spring,  took 
over  the  old  Citizens  Brewery. 


Gets  General  Wines  Account 

Albert  Frank-Guenther  Law,  Inc., 
New  York,  has  been  retained  to  handle 
newspaper  and  magazine  advertising  by 
the  General  Wines  and  Spirits  Corpora¬ 
tion,  it  was  announced  yesterday.  Con¬ 
tracts  have  been  closed  by  the  corpora¬ 
tion  with  twenty  producers  of  spirits 
and  wines,  of  whom  seventeen  are  for¬ 
eign,  for  distribution  of  many  of  their 
products  in  the  United  States. 


Howe  Furnace  to  Rhoades 

The  Howe  Furnace  Company,  San 
Francisco,  has  named  Rufus  Rhoades  & 
Company  as  its  advertising  counsel. 
Newspapers,  radio  and  direct  mail  will 
be  used. 


Joins  Erwin,  Wasey  Radio  Staff 

Marigold  Cassin,  a  pioneer  in  radio 
script  writing,  has  joined  the  Chicago 
office  of  Erwin,  Wasey  &  Co.,  as  as¬ 
sistant  to  the  director  of  radio.  For 
the  past  two  and  a  half  years  she  has 
been  with  the  continuity  department  of 
the  Columbia  Broadcasting  System. 

Seeking  Wine  Distributors 

West  Coast  Wine  Association,  57 
Post  Street,  San  Francisco,  is  seeking 
information  about  distributors  in  smal¬ 
ler  cities  where  conditions  are  favor¬ 
able.  The  account  is  handled  by  Will 
Russell  Advertising  Agency,  San  Fran¬ 
cisco. 


Oil  Account  Placed 

Anfenger  Advertising  Agency,  St. 
Louis,  will  handle  an  advertising  cam¬ 
paign  for  Milton  Oil  Co.,  Sedalia,  Mo., 
which  owns  or  operates  125  service  sta¬ 
tions  in  Missouri  and  Illinois  for  dis¬ 
tribution  of  its  “Dixcel”  gasoline  and 
allied  products. 

Foley  Agency  Named 

The  Richard  A.  Foley  Advertising 
Agency,  Inc.,  Philadelphia,  has  been  ap¬ 
pointed  to  handle  the  advertising  of  the 
Manufacturers’  Casualty  Insurance 
Company,  of  Philadelphia.  Newspapers 
and  direct  mail  will  be  used. 


Jell-Well  Using  65  Newspapers 

Sixty-five  Pacific  Coast  newspapers 
are  being  used  in  an  advertising  cam¬ 
paign  by  Jell-Well  Dessert  Company, 
Los  Angeles,  being  conducted  through 
the  Mayers  Company.  The  drive  will 
extend  until  next  June. 

S.  H.  Jack  Joins  Agency 

Stanley  H.  Jack,  formerly  secretary 
of  Russell  C.  Comer  Advertising  Com¬ 
pany,  Kansas  City,  Mo.,  has  joined  the 
staff  of  Mitchell-Faust  Advertising 
Company,  Chicago,  Paul  Faust,  presi¬ 
dent,  annoimced  this  week. 


Esty  Gets  Ruppert  Beer 

Effective  Jan.  1,  the  advertising  ac¬ 
count  of  Jacob  Ruppert,  New  York, 
brewer,  will  be  placed  with  Wm.  Esty 
&  Company,  New  York  advertising 
agency. 


A.  F.  A.  Makes  Gain 

The  Advertising  Federation  of  Amer¬ 
ica,  throurt  its  president,  Edgar  Kobak, 
announced^this  week  that  twenty-seven 
new  sustaining  members  were  added  by 
the  federation  in  November. 

Imported  Wines  to  Kiernan 

Edw.  Blackburn  &  Co.  Ltd.,  New 
York  importer  of  wines  and  spirits, 
has  placed  its  advertising  account  with 
Frank  Kieman  &  Co.  Newspapers  and 
trade  publications  will  be  used. 

Rolls  Razor  Account  Placed 

Lee  &  Schiffer,  Inc.,  New  York  City, 
have  appointed  Kimball,  Hubbard  & 
Powel,  Inc.,  to  direct  the  advertising 
of  Rolls  Razors  beginning  in  January, 
1934. 


L.  T.  BUSH  ADVANCED 

L.  T.  Bush,  who  has  been  with  the 
Blackman  Company,  New  York,  for 
fifteen  years,  is  now  in  complete  c^rge 
of  space  buying  activities.  He  will  be 
assisted  on  magazine  and  farm  paper 
space  buying  by  Max  Hacker,  and  on 
newspapers  by  Roy  Shults  and  D.  P. 
Potter. 


Allerton  Hotels  to  Mathes 

James  S.  Cushman,  president  of  the 
Allerton  New  York  Corporation,  an¬ 
nounces  the  appointment  of  J.  M. 
Mathes,  Inc.,  New  York,  to  direct  the 
advertising  of  the  hotels  operated  by 
the  Allerton  New  York  Corporation. 


Thompson  Agency  Appointed 

The  J.  Walter  Thompson  Company 
has  been  named  advertising  counsel  for 
the  Tea  Garden  Products  Company, 
San  Francisco.  Tea  Garden  manufac¬ 
tures  syrups,  jellies,  preserves  and  food 
specialties. 


C.  E.  Souders  Resigns 

C.  E.  Souders  has  resigned  as  as¬ 
sistant  advertising  manager  of  the  Ko¬ 
tex  Company,  Chicago,  effective  Dj^. 
15.  Mr.  Souders  was  formerly  with 
Lord  &  Thomas  advertising  agency, 
Chicago. 


Jack  Rosenbloom  Resigns 

Jack  Rosenbloom  has  resigned  as  ad¬ 
vertising  director  of  the  Interstate  De¬ 
partment  Stores,  Inc.,  New  York,  ef¬ 
fective  Dec.  31,  and  will  open  an  adver¬ 
tising  and  promotion  office  in  the  near 
future. 


Guide  To  Security  Copy 

Albert  Frank-Guenther  Law,  Inc., 
Chicago  advertising  agency,  has  issued 
a  booklet  containing  rules  for  news¬ 
paper  and  periodical  advertising  of 
securities  under  the  Securities  Act  of 
1933. 


Matrix  to  Geyer-Cornell 

E.  P.  Reed  &  Co.,  Inc.,  Rochester, 
N.  Y.,  women’s  shoes,  has  appointed 
the  Geyer-Cornell  Company,  Inc.,  New 
York,  to  direct  the  advertising  of 
Matrix  shoes. 


Coazt  Dairy  to  Ayer 

Golden  State  Company,  Ltd.,  425  Bat¬ 
tery  Street,  San  Francisco,  distributors 
of  dairy  products,  have  placed  their  ad¬ 
vertising  account  with  N.  W.  Ayer  & 
Son,  Inc. 


Stahl-Meyer,  Inc.,  Appoint* 

W.  I.  Tracy,  Inc.,  New  York  agency, 
has  been  appointed  advertising  agency 
for  Stahl-Meyer,  Inc.,  New  York  City, 
meat  and  pork  products.  Newspapers 
and  magazines  will  be  used. 


O’Dea  Agency  Appointed 

The  American  Lead  Pencil  Company, 
Hoboken,  N.  J.,  makers  of  Venus  and 
Velvet  brands,  has  appointed  Mark 
O’Dea  &  Co.,  Inc.,  to  direct  its  adver¬ 
tising  account. 


4  The  news  is  not  complete  at 
the  holiday  season  without 
stories  from  the  great  meeting 
of  scientists,  the  American 
Association  for  the  Advance¬ 
ment  of  Science,  being  held 
this  year  in  Boston. 

Science  Service  will  give  thor¬ 
ough  coverage,  interestingly 
and  accurately  prepared  by 
science-trained  staff  writers. 

4  Special  schedule  of  stories 
available  to  papers  not  already 
clients  of  Science  Service. 

QFor  information,  wire  Science 
Service,  Washington,  D.  C. 
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THE  SUN  RISES  FIRST  IN  NEW  ENGLAND 


Editor  &  Publisher  for  December  16,  1933 


TRAMP..TRAMP..TRAMP 

Men  are  marching  back  to  work 
in  New  England,  Month  by 
month  more  of  them  go — for  seven 
months — rebuilding  the  havoc  of  four 
years’  depression.  And  for  seven 
months,  payrolls  have  been  growing. 

True  elsewhere.^  Perhaps.  But  where 
else  can  you  find  7%  of  the  nation’s 
population  packed  into  2%  of  the  na¬ 
tion’s  area.^  Where  else  can  you  find 
such  extra  purchasing  power,  proved 
by  extra  savings  deposits,  and  re¬ 
flected  in  12.5%  of  the  nation’s  bank 
deposits.^ 


The  time  to  advertise  to  this  rich 
market  is  now.  Others  are  doing  so — 
and  they  are  the  ones  who  will  reap 
the  richest  reward.  Their  sales  will 
expand  with  the  growing  purchasing 
power  of  New  England.  New  Eng¬ 
landers  are  ready  to  spend — if  you 
will  only  tell  them  about  your  product 
in  the  right  newspapers,  in  the  right 
areas,  in  the  right  way. 

It’s  time  to  increase  your  advertising 
where  sales  come  most  profitably — in 
New  England.  There  is  no  way  to 
reach  this  market  more  effectively 
than  through  the  52  daily  newspapers 
listed  on  this  page — concentrated  in 
39  key  New  England  cities. 


SAVE  BY  SPENDING  MORE  in  these  NEW  ENGLAND  NEWSPAPERS 


MAINE— POPULATION  797,423 

Ad  Ratu 

CIrcu*  3,SM  19,M9 
latlon  line.  Ilnaa 

tBantorNewa .  (M)  34,124  .47$  .979 

’Portlaad  Preaa-Herald  Ez- 

preu,  Sunday  TelaErani. .  (MRE)  59,4M  .24  ,14 

NEW  HAMPSHIRE— Population  445,393 
tConcord  Monltot'Patrlot.,  (B)  4,821  ,45  ,43 

tKaene  Sontinal .  (E)  3,998  .434  .435 

tMancheater  Unlon-Laador.(M8cE)  34,343  .15  .13 

VERMONT— Population  359,411 

■^rra  TImat .  (B)  4,493  .44  .43 

tBratttaboro  Rofonnor .  (E)  3,374  .435  .43 

tiurllniton  Proa  Praaa .  (M)  15,785  ,445  .445 

tEutland  Harald .  (M)  13,894  .44  .44 

MASSACHUtBTTS— PVpttlatlon  4,349,414 

tAttlaboro  Sun .  (B)  5,739  .44  .44 

’Botton  Era.  Amarican .  (B)  348,337  .54  .54 

loaton  Sunday  Adyartliar..  (S)  439,474  .75  .75 

lotton  Globa . (MitB)  375,444  .54  .54 

tBoaton  Tranacript .  <B)  34,748  .39  .39 

IBoatanPoat . (M)  344,343  .44  .44 

IBotton  Poat .  (8)  395,993  .55  .55 

tBfockton  Entaiprlaa .  (B)  34,731  .44  .44 

tPMcbburt  Santlnal .  (B)  11,333  .44  .4U 

■HaTarhlU  Gaaatta .  (B)  15,944  .47  .44 


tHolyoke  Tranacript  8c  Tala- 

tram .  (B)  14,344  .48  .445 

•LawrencaEatla-Trlbuna...(MttB)  34,389  .14  .49 

tLynn  Item .  (E)  14,887  .445  .45 

tLowcll  Courler-CItlaen  and 

Ere.  Leader . (M8tE)  14,193  .47  .47 

**New  Bedford  Standard 

TImaa  and  Marcury . (MtcE)  45,733  ,14  .14 

■*New  Bedford  Sunday  Stand¬ 
ard  TImaa .  (S)  34,134  ,14  ,14 

**North  Adama  Tranacript...  (B)  14,333  .49  .44 

fPIttalleld  Eatla .  (B)  18,499  .44  .44 

tSalam  Nawa .  (B)  34,481  .49  .47 

ITaunton  Gasatta .  (B)  8,482  ,49  .435 

tWorcaatar  Talatram  and 

Eranlnt  Gaaatta . (MtcB)  99,344  .38  .39 

tWorcaatar  Sunday  Talatram  (S)  49,473  .31  .18 

RHODE  ISLAND— Population  487,497 

*Pnwtuckat  TImaa .  (B)  38,443  .49  .49 

•ProTldanca  Bullatin .  (B)  89,447  .34  .37  (B) 

rProrldanca  Joomal .  (M)  41.341  .13  .37(B) 

*Pro*ldanoa  Journal .  (S)  99.483  .34  .34 

tProyIdanoa  Nawa-Trlbuna, .  (B)  39,958  .14  .14 

tWaatarly  Sun . (B8tS)  5,498  .44  .44 

Woonaockat  Call .  (B)  19.931  .44  .44 


CONNECTICUT- Population  1,4 


*Brldteport  Poat  Talatram . .  (MtcE) 

•Bridtaport  Poat .  (S) 

tDanburp  Nawa-Tlmea .  (E) 

tHartford  Courant .  (M) 

tHartford  Courant .  (S) 

tHartford  TImaa .  (B) 

tMIddletown  Praaa .  (B) 

Nautatuck  Nawa .  (E) 

tNaw  Britain  Harald .  (B) 

tNaw  Haran  Ratlater . (BttS) 

tNaw  London  Day .  (B) 

tNorwalk  Hour .  (B) 

tNorwIch  Bullatin  It  Racord.  (MItB) 

tStamford  Adrocata .  (B) 

tWatarbury  Republican  It 

Amarican . (MItE) 

LtWatarbury  Republican  It 

Amarican . (BteS) 


(B)  Combliutlon  rata  Dally  Journal  and  Eyonlnt  Bulletin 
*A.B.C.  Publlahara'  Statement  Apr.  1.  1931. 
tPuMlabara*  AIBdaylt  Oct.  1,  1933. 

••A.B.C.  Publlahara*  Statement  Oct.  1,  1933. 
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EDWIN  SAMUELS  SHEPPE 


Editor  of  Staunton  (Va.)  New#  Leader 
Die*  Following  Heart  Attack 

Edwin  Samuels  Sheppe,  editor  of  the 
Staiuiton  (Va.)  News  Leader,  died 
Tuesday,  D«:.  12,  after  having  suffered 
a  severe  heart  attack  on  Thanksgiving 
day,  which  had  since  confined  him  to 
his  bed. 

Mr.  Sheppe  was  in  his  seventy-fifth 
year  and  was  unusually  active.  He 
continued  to  write  his  editorial  copy 
almost  to  the  day  of  his  death. 

For  five  years  Mr.  Sheppe  published 
the  Highlattd  County  Recorder,  Mon¬ 
terey,  V'^a.,  being  associated  with  his 
brother.  Dr.  J.  Luther  Sheppe.  He  was 
graduated  from  Lebanon  University, 
Lebanon,  O.,  and  for  16  years  was  su¬ 
perintendent  of  the  public  schools  of 
Xorth  Carolina. 

In  1912  Mr.  SheM>c  moved  to  Staun¬ 
ton,  a  few  years  later  becoming  editor 
of  the  Staunton  Daily  News,  which 
was  bought  in  1919  by  the  Leader  Pub¬ 
lishing  Co.,  and  was  merged  with  the 
Morning  Leader,  with  Mr.  Sheppe  as 
its  editor. 

Surviving  is  his  wife,  who  was  Miss 
Elizabeth  Virginia  Williams,  of  Rich¬ 
mond.  and  five  children;  one  brother 
and  five  sisters. 


JOHN  J.  MALONEY 


Retired  WUke*-Barre,  Pe.,  Publisher 
Dies  et  77  Year* 

John  J.  Maloney,  77,  retired  news¬ 
paper  publisher,  di^  in  Wilkes-Barre, 
Pa.,  Dec.  8. 

In  partnership  with  Samuel  Boyd  and 
£.  S.  Hanson,  he  became  publisher  of 
the  Wilkes-Barre  News-Dealer  in  the 
daily  and  Sunday  field.  Later  this 
newspaper,  under  new  management,  be¬ 
came  the  Evening  News. 

In  1905  Mr.  Maloney  founded  the 
Sunday  Independent,  now  the  only  Sun¬ 
day  newspaper  in  Luzerne  County.  At 
his  retirement  he  sold  his  interests  to 
the  Heffernan  brothers,  present  pub¬ 
lishers. 


COL.  FRED  FEIGL 

Col.  Fred  Feigl,  66,  editor  and  sol¬ 
dier,  died  in  New  York  Dec.  10  in  his 
suite  at  the  Astor  Hotel.  With  his 
brother  Col.  Feigl  founded  and  edited 
The  Tammany  Times  in  New  York. 
Started  in  1893,  the  weekly  continued  un¬ 
til  1927.  The  name  was  changed  to  The 
Political  Review  in  1918.  He  started 
his  career  in  journalism  on  the  Houston 
(Tex.)  Post.  He  joined  the  army  also 
at  this  time  as  a  private  in  the  Texas 
National  Guard.  In  1892  he  joined  the 
New  York  Recorder  staff,  and  subse¬ 
quently  was  with  the  New  York  Press, 
Morning  Telegraph  and  Herald.  His 
wife,  the  former  Miss  Jane  Maudlin, 
pjaywright  and  poet  of  Texas,  was  with 
him  when  he  died. 


FORMER  EDITOR’S  SON  KILLED 

Robert  Applegate,  19-year-old  son  of 
Joseph  H.  Applegate,  former  editor  of 
the  New  York  Sunday  Mirror,  was 
shot  and  killed  by  a  policeman  in  Glen 
Rock,  N.  J.,  Dec.  12.  Police  say  they 
had  clused  the  car  young  Applegate 
w'as  driving  10  miles.  It  had  previously 
b<^  reported  stolen.  Upon  catching  up 
with  the  car  the  policeman  said  he  had 
attempted  to  question  young  Applegate 
and  the  youth  had  made  a  move  as 
though  he  were  drawing  a  pistol.  The 
policeman  fired,  shooting  the  youth 
through  the  heart.  The  police  said  they 
found  no  pistol  on  the  youth.  An  in¬ 
vestigation  was  started. 

JOHN  C.  BRIMBLECOM 

John  C.  BrimUecom,  65,  president 
and  trtasurer  of  the  Newton  (Mass.) 
Graphic,  died  at  his  home  in  Newton- 
ville  Dw.  10  after  a  brief  illness.  In 
1900  Mr.  Brimblecom,  together  with  a 
group  of  Newton  associates,  purchased 
the  Newton  Oaphic  from  Edward 
Baldwin.  He  became  prominent  in  the 
National  Editorial  Association  and  in 
1922  was  elected  president  of  the  asso¬ 
ciation.  Two  daufffiters  and  a  son  sur¬ 
vive. 


Editor  &  Publisher 


C^bituary 

Wo.  McIntybe,  58,  mayor  of 
.  Danville,  Ky.,  20  years  and  co¬ 
publisher  of  the  Danville  Kentucky  Ad¬ 
vocate,  died  in  Danville  Dec.  8.  He  had 
been  connected  with  the  Advocate  since 
1907. 

P'rankun  Webster,  dean  of  insur¬ 
ance  journalism  and  former  president 
of  the  American  Trade  Press  Associa¬ 
tion — who  founded  the  Insurance  Press 
in  1895  and  edited  it  until  1927,  died 
Dec.  7  of  a  heart  attack  in  Brattle- 
boro,  Vt.  He  started  his  career  with 
the  La  Salle  County  Press,  owned  bv 
his  father.  Later  he  established  the 
Chronicle  Fire  Tables,  which  became 
a  widely  used  guide  for  insurance  rat¬ 
ings.  In  1901  he  founded  Insurance 
Engineering,  a  monthly  devoted  to  fire 
waste,  which  was  later  called  Safety 
Engineering,  which  he  edited  until  1921. 

Houston  H.  Eagle,  former  Pitts¬ 
burgh  newspaperman,  died  Dec.  5  at 
his  home  in  Bronxville,  N.  Y.,  after  a 
long  illness.  He  was  a  reporter  on  the 
old  Davis  News  Bureau  of  Pittsburgh, 
the  Pittsburgh  Press  and  the  Pittsburgh 
Leader,  becoming  city  editor  of  the  lat¬ 
ter,  a  post  he  occupied  for  some  years. 
Later  he  engaged  in  the  oil  business. 
His  wife,  Florence  Moore  Eagle,  was 
at  one  time  society  editor  of  the  Leader 
and  is  the  niece  of  the  late  Alexander 
P.  Moore,  Pittsburgh  publisher.  A  son 
and  daughter  also  survive. 

Charles  D.  Steurer,  former  pub¬ 
lisher  of  the  North  Side  News,  a  com¬ 
munity  paper  published  in  the  Bronx. 
New  York  City,  and  former  publisher 
of  the  American  Bank  Reporter,  died 
at  his  home  in  the  Bronx  Dec.  11.  He 
was  74  years  old.  He  was  head  of  the 
Charles  Steurer  Press  and  the  Steurer 
Publishing  Company. 

Mrs.  Mary  E.  Milligan  Peltz, 
widow  of  Hamilton  Peltz,  city  hall  re¬ 
porter  for  the  New  York  Times,  died 
in  New  York  Dec.  10. 

Bertram  M.  Tate,  identified  for  the 
last  25  years  with  development  of  news¬ 
paper  and  direct  mail  advertising,  died 
at  his  home  in  Toronto  Dec.  10.  He 
moved  to  Toronto  from  New  York  47 
years  ago.  He  had  been  financial  edi¬ 
tor  of  the  Wall  Street  Times  and  of 
the  New  York  Sun. 

J.  H.  Hey,  66,  founder  and  for  many 
years  publisher  of  the  Ailsa  Craig 
(Ont.)  Banner,  died  recently  in  his 
home  in  Ingersoll,  Ont.,  where  he  had 
resided  since  his  retirement. 

Lawrence  S.  Mattison,  manager  of 
the  Mattison  .4dvertising  Company, 
Raleigh.  N.  C..  died  recently  at  his 
home  in  that  city. 

Mrs.  Edward  H.  Wells,  73,  sister 
of  Prentiss  Bailey,  publisher  of  the 
Utica  (N.  Y.)  Obsenvr-Dispalch, 

died  recently  in  Palm  Springs,  Cal. 

Aaron  Clausen,  83,  who  founded 
the  Raton  (N.  M.)  Enterprise  in  1880 
and  in  1886  with  J.  A.  Hunt,  purchased 
the  Raton  Comet,  died  Dec.  7  at  Raton. 
The  paper’s  name  was  changed  to  the 
Raton  Range  and  in  the  90's  Mr.  Clau¬ 
sen  sold  his  interest. 

Frank  C.  Turrrell,  58.  former  busi¬ 
ness  manager  of  the  Kentucky  Times- 
Star,  died  recently  at  his  home  at  Cov¬ 
ington,  Ky.  His  wife,  two  sons  and 
a  daughter  survive. 

Norwood  H.  Tomlinson,  58.  former 
advertising  manager  of  the  Pittsburgh 
Press,  killed  himself  by  drowning  in  a 
mill  race  near  Langhorne,  Pa.  recently. 
Mr.  Tomlinson  had  been  living  with  a 
brother  in  Langhorne. 

William  E.  Clark,  40,  classified 
makeup  man  for  the  Albany  Evening 
News  and  Knickerbocker  Press,  died 
Dec.  7  in  the  Albany  Hospital  after  an 
illness  of  four  months.  Death  w’as  at¬ 
tributed  to  heart  trouble  and  other  com¬ 
plications.  He  was  a  World  War  vet¬ 
eran.  He  joined  the  Knickerbocker 
Press  in  1924.  Previous  to  that  he 
worked  in  Youngstown,  O.,  and  in  Cats- 
kill,  N.  Y.  He  is  survived  by  his  wife. 

John  Crandel  Cochran,  pioneer 
promoter  of  American  export  trade  and 
former  publisher  of  the  American  Ex¬ 
porter,  died  at  his  home  in  Brooklyn 
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Dec.  8.  He  was  88  years  old.  He  was 
with  the  Exporter  from  1877  until  his 
retirement  in  1905. 

Word  Hurst  Mills,  69,  for  many 
years  foreign  correspondent  for  the  So¬ 
cialist  Labor  Party  of  America,  and 
formerly  with  the  Baltimore  Evening 
Sun  and  News,  died  Dec.  7  in  Baltimore. 
He  was  for  many  years  engaged  in  the 
work  of  translating  from  foreign  lan¬ 
guages.  He  was  the  author  of 
a  book  entitled  “The  Evolution  of  So¬ 
ciety.’’ 

Edward  Stratton,  publisher  of  the 
Coney  Island  Times,  New  York,  died  at 
his  home  in  Brooklyn  Dec.  2.  When 
a  young  man  he  founded  the  Baysidc 
Review,  a  Brooklyn  community  paper. 
He  was  62  years  old.  « 

Robert  .\.  Barry,  66,  vice-president 
of  the  Urner-Barry  Company,  New 
York,  publishers  of  The  Neu'  York 
Produce  Review  and  The  Daily  Price 
Current,  died  at  his  liome  in  New  York 
Dec.  8.  Mr.  Barry’s  father  founded  the 
two  papers  in  1858. 

John  Carey,  20,  assistant  photo  edi¬ 
tor,  Boston  Evening  American,  died 
Dec.  10  at  his  home  in  Dorchester, 
after  an  illness  of  several  weeks.  He 
came  to  the  American  as  an  office  boy 
in  1929.  He  is  survived  by  his  parents, 
four  brothers  and  three  sisters. 

J.  Arthur  Favreau,  one  of  the  best 
known  Franco- Americans  in  New  Eng¬ 
land  and  assistant  editor  of  L’Opinion 
Publique,  Worcester,  Mass.,  French 
language  newspaper,  died  Dec.  8  at  the 
age  of  60  ^ears.  His  wife  and  six  chil¬ 
dren  survive  him. 

William  W.  Howard,  at  one  time 
editor  and  publisher  of  the  old  Warren 
(Pa.)  Ledger,  one  of  the  pioneer  news¬ 
papers  of  that  section,  died  Dec.  6  at 
his  home  in  Huntington,  Long  Island, 
N.  Y.  At  one  time  Mr,  Howard  was 
night  managing  editor  of  the  New  York 
World.  Two  sisters  survive. 

J.  K.  Townsend,  65,  formerly  with 
the  Pittsburgh  Press  and  the  Pittsburgh 
Chronicle-Telegraph  reportorial  staffs, 
died  recently  after  a  short  illness.  His 
wife  and  three  daughters  survive. 

.4ndrew  a.  Moore,  65,  editor  of  the 
.Strathmore  (Alta.)  Standard,  weekly, 
died  Dec.  3  following  a  weeks’  illness. 
Mr.  Moore  joined  the  Kingston  News 
in  1883.  He  later  served  with  the  St. 
Thomas  Times-J oumal.  He  went  to 
Calgary  in  1907,  assuming  the  position 
of  business  manager  of  the  News-Tele¬ 
gram.  He  joined  the  Calgary  (Alta.) 
Albertan  the  next  year  in  a  similar  po¬ 
sition.  Since  1926  he  has  been  publish¬ 
ing  the  Strathmore  weekly.  His  wife 
and  two  daughters  survive. 

Elmina  Poulsen  Hayden,  23,  wife 
of  Carl  E.  Hayden,  of  the  Pocatello 
(Idaho)  State  Journal,  died  recently 
following  several  months’  illness. 

William  L.  Gormley,  38,  widely 
known  Alabama  newspaper  reporter  and 
political  writer  for  the  Montgomery 
(Ala.)  Journal,  died  Dec.  5  in  a  Mont¬ 
gomery  hospital  of  pneumonia  which 
developed  after  he  suffered  a  heart  at- 
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tack.  Mr.  (jormley  was  employed  at 
various  times  in  the  last  20  years  with 
the  Mobile  Times,  Mobile  Register, 
Birmingham  News,  Jacksonville 
Times-Union  and  the  Oklahoma  City 
Oklahoman. 

Howard  W.  Frame,  for  a  number  of 
years  with  the  circulation  department 
of  the  Reading  (Pa.)  Eagle,  died  re¬ 
cently  at  his  home  in  Philadelphia.  Hi* 
wife  survives. 

Mrs.  Emma  Baird  Haynes,  52,  wife 
of  Merritt  W.  Haynes,  editor  of  The 
Huntington,  (L.  1.)  Times,  died  Dec, 
13  in  Cranford,  N.  J.,  after  a  long 
illness. 


FRANK  F.  PATTERSON 

Frank  Fries  Patterson,  for  some 
years  the  editor  of  the  Forum  (the 
letters  to  the  editor  column)  of  the 
Baltimore  Evening  Stm,  died  suddenly 
of  heart  disease  in  his  home,  Canter¬ 
bury  Hall  Apartments,  Dec.  6.  He 
had  been  associated  with  Baltimore 
newspapers  for  40  years,  35  of  which 
had  been  spent  with  the  Sun  papers. 
Born  in  Winston-Salem  of  a  distin¬ 
guished  North  Carolina  family,  he  had 
traveled  extensively  and  had  lived  some 
adventurous  years  in  the  West  and  in 
South  America  before  he  entered  the 
newspaper  business  in  the  90s. 


R.  J.  MOORE 

R.  J.  Moore,  former  publisher  of 
Lindsay  (Ont)  Free  Press  and  Fent- 
lon  Falls  (Ont.)  Star  and  more  re¬ 
cently  proprietor  of  a  printing  business 
in  Saskatoon,  died  there  December  12. 
He  was  a  former  alderman  of  Sasla- 
toon. 


E.  D.  TABOR 

E.  D.  Tabor,  73,  editor  and  publisher 
of  the  Earlville  (Ill.)  Leader  for  the 
past  33  years,  died  at  his  home  Dec.  12. 
He  was  one  of  the  oldest  publishers  in 
Illinois  and  was  president  of  the  Ia 
Salle  County  Publishers  Association. 


Advertising 
Manager  <•  Solicitor 

Age  39 — Married  with  family. 
“C5o  Getter”  type.  A  contact 
man  and  a  salesman  with  ideas; 
absolutely  a  record  as  a  pro> 
ducer  on  second  and  third 
newspapers;  especially  on  morn¬ 
ing  papers;  I  know  classified 
also  and  have  record  as  a 
builder;  best  of  references;  pre¬ 
fer  middle  west  but  wdll  go 
anywhere;  available  at  once; 
write  or  wire  Box  B-656,  c/o 

Editor  &.  Publisher 


An  Independent 
Service 

Complete  editorial  repre¬ 
sentation  in  Chicago. 

A  capable,  ably  directed 
staff  insuring  fast,  accurate 
news  service. 


"Our  office  u  your  office" 


Reedy  Press  Service 

Gmon  B.  BaUe,  free. 


WIMMINMfT 
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I  1933  Closings  with 

PENNSYLVANIA 

Enjoying  Great  Expansion 
^  in  Industry,  Employment 
and  Buying  Power  ^  ^ 


William  Penn’s  68  major  industries  enjoyed  remarkable  gains  in  production  during  1933,  with  individual  advances 
in  new  business,  employment  and  payrolls  in  practically  all  these  activities.  For  example: 

Slee/,  the  first  major  industry  to  submit  a  report  of  operations  under  an  NRA  code,  has  increased  its  payroll  more 
than  $9,000,000  and  added  more  than  92,000  workers  nationally,  under  the  code. 

As  the  Keystone  State  makes  more  than  half  of  all  the  steel  manufactured  in  America,  some  idea  of  the  size  of 
this  single  item  of  1933  added  buying  power,  may  be  gained — as  far  as  concerns  Pennsylvania. 

Coal,  both  bituminous  and  anthracite,  has  increased  in  production  since  the  beginning  of  the  year,  in  spite  of 
prolonged  strikes  (now  settled  by  NRA).  Thousands  of  miners  returned  to  work. 

Agriculture  in  the  Commonwealth  also  "is  doing  much  better"  as  a  production  class.  The  State  Agricultural 
Department  reports  it  realized  "better  than  average  prices"  in  November  (compared  with  national) — in  all  but  one 
of  Pennsylvania’s  principal  farm  products. 

These  individual  fields  are  but  typical  instances  of  the  Commonwealth’s  general  increase  in  buying  power.  The 
twelve  Pennsylvania  trade  areas  mentioned  here — are  enjoying  a  full  participation  in  this  increase. 

These  combined  localities  contain  2,548,000  people  (more  than  one-fourth  of  the  Commonwealth  population)  and 
comprise  the  trading  areas  of  the  13  important  cities  named  on  this  page.  They  present  one  of  the  most  consistently 
profitable  "group  markets"  in  America. 

Their  "profit  lines"  on  the  National  Advertising  chart,  are  "all  set"  to  keep  on  "going  up"  in  1934.  "Sit  pretty" 
and  ride  along  with  them  during  the  coming  year. 

Achieve  this  by  placing  your  1934  linage  in  these  leading  newspapers;  they  are  the  greatest  buying  power  contacts 
in  this  market.  Write  NOW  for  general  or  special  trade  conditions  and  outlook. 


2,500 

10,000 

Circulation 

lines 

lines 

'Beaver  Falls  News  Tribune. . 

.  (E) 

8,230 

.04 

.04 

'Chester  Times . 

.  (E) 

19,855 

.09 

.08 

"ConnellsvlUe  Courier . 

.  (E) 

5,850 

.05 

.05 

'Erie  Dispatch-Herald . 

.  (E) 

31,107 

.07 

.07 

1  tGreensburi  Review-Tribune . .  (EM) 

11,119 

.06 

.06 

tHazleton  Plain  Speaker . 

tHazleton  Standard-Sentinel 

;}(E) 

21,795 

.08 

.07 

fLebanon  News-Times. ...... 

.  (E) 

10,827 

.05 

.05 

tScranton  Times . 

.  (E) 

49,535 

.15 

.14 

"Sharon  Herald . 

.  (E) 

6,364 

.04 

.04 

fWashlngton  Observer  and 

Reporter . 

.(ME) 

14,938 

.06 

.06 

"Westchester  Local  News. . . . 

.  (E) 

10,207 

.05 

.05 

tWilkes-Barre  Times  Leader. 

.  (E) 

24,656 

.07 

.07 

ttYork  Dispatch . 

.  (E) 

20,294 

.07 

.07 

1  'A.B.C.  Publishers*  Statement,  Oct.  1,  1933. 

1  tPubllshers*  Affidavit,  Oct.  1,  1933. 

1  "A.B.C.  Publishers’  Statement,  Apr.  1,  1933. 

tfPublishers’  Affidavit,  Apr.  1,  1933. 
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OVN  VOR!£> 
or  LEtTbRS 


*‘D  USSIA,  a  Country  Upside  Down,” 

Xx  is  the  title  of  a  book  publish^ 
this  week  by  C.  A.  Rowley,  publisher 
of  the  Ashtabula  Star-Beacon,  Coiineaut 
News-Herald,  Geneva  Free-Press  and 
Painesville  Telegraph,  daily  newspapers 
in  northeastern  Ohio. 

The  book,  which  is  a  compilation  of 
38  separate  articles  published  in  serial 
form  in  the  four  newspapers  of  the 
Rowley  group  during  September  and 
October,  was  produced  by  the  commer¬ 
cial  printing  plant  of  the  Painesville 
Telegraph.  The  book  is  copyrighted  by- 
Mr.  Rowley  and  is  being  distributed 
without  cost  to  readers  of  his  news- 
pers  who  had  made  written  application 
for  it.  Extra  copies  are  being  placed 
on  sale. 

The  book  is  a  diary  of  travel  and 
study  in  the  Soviet  Republic.  During 
the  past  summer  Mr.  Rowley,  with  a 
group  of  newspapermen,  writers  and 
educators,  toured  Russia  for  study  pur¬ 
poses.  TTie  volume  is  illustrated  with 
21  photographs  taken  by  the  author. 

“Russia  is  pulling  herself  out  of  the 
mire,”  Mr.  Rowley  says  in  the  con¬ 
cluding  chapter  of  the  book,  "and  the 
handicaps  which  the  Soviets  face,  the 
odds,  seem  almost  too  great  for  her  to 
overcome.  It  will  take  many  Five  Year 
Plans.  If  she  goes  slow  it  seems  she 
will  have  a  much  better  chance.  The 
ignorance  and  the  laziness  of  the  men 
of  the  nation  are  among  the  great  han¬ 
dicaps.  But  withal,  she  is  probably 
better  off  under  her  new  plan  than  un¬ 
der  her  old.  Her  citizens  have  a  chance 
now,  when  and  if  adjustments  are  made.” 
•  •  * 

Authors  and  journalists  are  rep- 
•  resented  in  the  twelfth  volume  of 
the  Dictionary  of  American  Biography, 
just  completed  under  the  auspices  of 
the  American  Council  of  Learned 
Societies. 

N  sketch  of  Herman  Melville,  author 
of  “Moby  Dick,”  is  written  by  Van 
Wyck  Brooks,  the  poet  Stuart  F.  Mer¬ 
rill  is  present^  by  Vincent  O’Sullivan, 
and  Cincinnatus  Hiner  Miller  (Joaquin 
Miller),  by  Ernest  Sutherland  Bates. 
Among  the  other  writers  included  are 


Harriet  Mann  Miller,  better  known  as 
Olive  Thorne  Miller,  Charles  A. 
Mercier,  Creole  author,  and  Brander 
Matthews. 

The  twelfth  volume  contains  698  ar¬ 
ticles  describing  the  careers  of  states¬ 
men,  journalists,  architects,  authors, 
.\rmy  and  Navy  officers,  artists,  scien¬ 
tists,  merchants,  railroad  builders,  labor 
leaders,  explorers,  and  representatives 
of  many  other  fields.  Sketches  of  Presi¬ 
dents  Madison  and  McKinley  are  in¬ 
cluded. 

*  «  * 

Going  to  press,”  a  newspaper 
book  by  Gerald  F.  Beane,  is 
being  published  by  the  Empire  Publish¬ 
ing  Co.,  of  551  Fifth  avenue.  New  York 
City,  and  will  be  released  Jan.  15. 

Major  Beane,  who  is  a  World  War 
veteran,  has  been  employed  on  several 
New  England  newspapers  and  most  re¬ 
cently  on  the  Sunday  Times  of  New 
Brunswick.  N.  J.,  and  has  also  served 
with  the  Associated  Press  office  in  New 
York. 

His  story  ran  serially  in  the  Neiv 
Brunswick  Daily  Home  News  from 
July  to  October. 

*  *  * 

A  COLLECTION  of  the  “Seen  and 
Heard”  columns  of  Henry  W. 
Clune,  reporter  and  columnist  of  the 
Rochester  (N.  Y.)  Democrat  S'  Chron¬ 
icle,  has  been  published  by  the  daily.  In 
the  foreword,  Louis  Wiley,  business  man¬ 
ager,  New  York  Times,  says  “through 
the  writer’s  shrewd  and  observing  eyes, 
commonplace  episodes  have  been  end- 
dowed  with  a  human  quality.”  The  book 
is  representative  of  a  wide  range  of 
subjects  which  have  furnished  material 
for  the  column.  It  sells  for  $1. 

*  *  * 

The  Linebook  of  1933,  the  tenth  in 
the  series  published  annually  by- 
Richard  Henry  Little,  Chicago  Tribune, 
conductor  of  “A  Line  O’  Type  or 
Two,”  appeared  this  week.  The  l^k, 
containing  prose  and  poetry  printed 
during  the  past  year  in  R.  H.  L.’s 
“Line”  column,  is  compiled  by  his  wife, 
Shelby  Little. 


PRIZE  LETTER  CONTEST 

Readers  Told  Why  Newspaper  Ad- 
▼ertisinf  Is  Best 

A  successful  contest  has  just  been 
concluded  by  the  Ashtabula  (O.)  Star- 
Beacon,  in  which  more  than  100  readers 
of  the  newspaper  wrote  letters  telling 
why  they  thought  newspaper  advertis¬ 
ing  was  superior  to  all  other  forms  of 
advertising. 

The  Star-Beacon  offered  $10  in  prizes 
for  the  three  best  letters  on  the  subject 
“Why  is  the  daily  newspaper  the  ad¬ 
vertising  medium?”  Articles  in  answer 
were  restricted  to  200  words. 

Entries  came  from  all  parts  of  the 
newspaper’s  circulation  area. 

The  Star-Beacon  published  the  three 
winning  letters  and  also  published  10 
letters  which  won  honorable  mention. 

Publication  of  the  letters  was  calcu¬ 
lated  to  impress  advertisers  with  the 
many  reasons  why  newspaper  advertis¬ 
ing  is  best,  as  well  as  to  prove  to  them 
that  the  readers  of  the  newspapers  re¬ 
gard  that  form  of  advertising  as  the 
most  satisfactory  and  dependable. 

The  fir.st  prize  in  the  contest  was 
awarded  to  Mrs.  Robt.  G.  Stayman,  of 
.\shtabula. 

The  contest  proved  so  successful  that 
it  will  be  used  in  other  papers  of  the 
C.  A.  Rowley  group. 


PROBING  PRINTING  BUREAU 

The  Sangamon  county,  Ill.,  grand 
jury  started  an  investigation  this  week 
of  the  state  department  of  printing  dur¬ 
ing  the  tenure  of  H.  L.  Williamson, 
who  held  the  office  of  state  printer  sev¬ 
eral  years. 


C.  A.  GRIFHN  HONORED 

In  recognition  of  50  years  of  service, 
Garnett  A.  Griffin,  foreman  of  the 
pressroom,  was  tendered  a  dinner  the 
night  of  Nov.  28  by  the  Little  Rock 
Arkansas  Democrat.  Department  heads 
and  the  pressroom  staff  were  guests 
with  Griffin.  He  was  presented  a  gold 
watch  suitably  engraved  as  a  token  oi 
the  esteem  in  which  he  is  held  by  the 
owners  and  his  associates.  During  the 
50  years,  the  newspaper  plant  was  dam¬ 
age  by  two  fires  and  was  removed 
three  times  before  establishment  in  its 
present  location  on  Scott  Street  and 
Capitol  Avenue. 


REORGANIZING  CLUB 

The  old  Writers’  Club  at  .\llentown, 
Pa.,  was  reorganized  at  a  recent  meet¬ 
ing  of  -Allentown’s  newspapermen  held 
in  the  German  Grille,  more  than  50  re¬ 
porters,  editors,  rewrite  men  and  copy 
readers  attending.  Tribute  was  paid  at 
the  meeting  to  the  memory  of  George 
Rupp  Roth,  late  publisher  and  editor  of 
the  Allentown  Leader.  The  club  will 
elect  officers  Jan.  13.  George  Zimmer¬ 
man,  former  city  editor  of  the  Chronicle 
and  News,  and  president  of  the  Writers’ 
Club,  presided  and  appointed  a  com¬ 
mittee  to  nominate  officers. 


CAMERAMEN  HOLD  BANQUET 

The  11th  annual  banquet  of  the 
Chicago  Tribune  photographic  staff  was 
held  Dec.  9  at  the  Hotel  Sherman, 
Chicago.  More  than  50  guests  attended 
the  party  at  which  entertainment  was 
furnished  by  talent  in  the  cameramen’s 
organization. 


WRITER’S  SUIT  UPHELD 


Judge  Refuses  to  Dismiss  Plagiarism 
Suit  Against  Paramount 

The  first  case  in  several  years  in 
which  a  writer  has  been  upheld  in  a 
New  York  court  in  suing  a  film  com¬ 
pany  for  plagiarism,  although  such 
complaints  have  been  numerous,  was  re¬ 
corded  Dec.  1  in  favor  of  Roberta  M. 
Yates,  newspaper  woman  and  story 
writer. 

Supreme  Court  Justice  Bernard  L. 
Shientag  on  that  date  denied  a  motion 
brought  by  Paramount  Productions, 
Inc.,  and  Paramount  Pictures  Distrib¬ 
uting  Corp.  to  dismiss  her  suit,  which 
charges  that  they  used  her  story  “Emma 
Cuts  Loose”  without  credit  in  producing 
and  exhibiting  “A  Lady’s  Profession,” 
recently  released. 

Justice  Sheintag  gave  the  decision 
after  viewing  the  film  at  a  private  show¬ 
ing  and  reading  Miss  Yates’  manu¬ 
script,  which  company  officials  con¬ 
ceded  had  been  available  to  their  staff 
writers  prior  to  production  of  the 
film. 

Miss  Yates  was  Sunday  editor  of  the 
New  York  Daily  News  from  1923  to 
1928. 

One  of  Miss  Yates’  stories  in  Liberty 
Magazine,  entitled  “Double  Decoy,” 
was  made  into  a  movie  recently.  The 
Paramount  Company  bought  another 
story  by  her,  “You  Need  Me.”  which 
appeared  in  Young’s  Magazine,  and 
paid  Miss  Yates  to  rewrite  it,  but  never 
produced  the  film. 

In  demanding  dismissal  of  her  suit, 
Louis  Phillips,  for  Paramount,  claimed 
that  “A  Lady’s  Profession”  was  writ¬ 


ten  by  a  company  staff  writer,  Nin 
Wilcox  Putnam.  The  case,  accordi.;, 
to  plaintiff’s  attorney,  will  be  heard 
Manhattan  Supreme  Court  in  April. 


SPEEDING  STOCK  TABLES 

In  an  effort  to  speed  up  handling  c 
late  afternoon  market  quotations  in  ti, 
Omaha  Bee-News  the  three  stock  taj.; 
printers  formerly  located  in  the  Assci 
ciated  Press  wire  room  have 
moved  into  the  composing  room  with!: 
a  few  feet  of  the  copy-cutter’s  desk 
D.  H.  Powers  is  market  editor,  and  Jc 
Mellingagion,  his  assistant,  has  charg 
of  the  tape  printers.  s 


ROSE  JOB  PRESS  MANAGER  [ 

C.  L.  Rose  has  been  named  job  presi 
manager  of  the  Ogden  (Utah)  S'taNci, 
ard-Fxaminer  job  department.  W.  H 
Jones,  has  been  named  his  assistant 
Earl  Lacure  formerly  of  Chicago,  sue 
ceeds  Ben  Thomas  as  pressman  for  th 
daily.  Thomas  is  in  California. 


SEEKS  TAX  ON  CIRCULARS 

The  Merchants’  Association  of  Bur] 
lington,  N.  C.,  will  ask  the  board  oj 
aldermen  to  levy  a  license  fee,  cithd 
per  diem  or  annual,  for  the  privilege  q 
distributing  handbills  or  circulars  cl 
any  description  about  the  streets  of  thJ 
city.  1 


SPECIAL  ROTO  SECTION  \ 

The  Chicago  Daily  News  publislid 
a  special  four-page  rotogravure  s«] 
tion  Dec.  12,  devoted  to  Christmas  giitJ 
offered  by  Chas.  A.  Stevens  &  Co.,  IikjI 
department  store.  1 


Fram  Anniston,  Alabama 
To  Saskatoon,  Saskatchewan 

1,434  Markets  (Major  and  Minor) 

All  accurately  charted  for  you.  You  have  the  1933  data— 
accurate,  complete,  necessary.  This  is  one  of  the  most 
complete — if  not  the  most  complete  market  survey  to  bt 
found,  yind  it  is  up  to  now. 


It  is  all  contained  in 

EDITOR  &  PUBLISHER 
MARKET  GUIDE  for  1934 

{Issued  November  25th,  1933) 


Just  a  part  of  the  service  for  advertisers  that  is  furnished 
and  kept  constantly  up  to  date  by 

EDITOR  &  PUBLISHER 

The  newspaper  of  the  newspaper  and  advertising  field. 
Each  weekly  issue  right  up  to  press  time.  “The  guide,  phi¬ 
losopher  and  friend”  of  newspapers,  (newspaper  men  and 
intelligent  advertisers  who  are  users  of  daily  newspaper 
space  to  sell  merchandise. 

Subscription  34.00  the  year,  Canada  34.50,  35.00  foreign. 
Mail  your  subscription  (or  renewal)  now,  to 

EDITOR  &  PUBLISHER 

Suite  1700  —  Times  Building  —  New  York,  N.  Y. 
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Circulation  COPY  PRAISES  CARRIERS  wuuweoi  mcAiirnj  rr.D.  SUNDAY  PRICE  RAISED 

HAll.  THANCE  Waterbury  Serie.  Aimed  at  Making  Circulation  Manager,  of  Six  Sute.  Orlean.  Time.-Picayune  Now 

Tr^  PYPPFQQ  QFI  VFQ  Collection.  Ea.ier  Convene  in  KanM.  City  Charging  10c  on  Street. 

Ci^vriVEiOO  tSEiLi  V  II,'  _  \  Circulation  managers  ol  newspapers  , 


MIDWEST  MEETING  FEB.  12-13 


SUNDAY  PRICE  RAISED 


llilwaukee  Journal  Swamped  With 
Replie*  When  Priie.  Are  Offered 
For  Be.t  Letter.  On  Familiar 
Subject. 

By  John  R.  Wolf 


Collection.  Ea.ier 

Ihe  IVaterbtiry  (Conn.)  Evening 
Democrat  is  running  display  promo¬ 
tional  advertising  for  its  newsboys,  prin- 


to  Convene  in  KanMt.  City 

Circulation  managers  of  newspapers 
in  Kansas,  Missouri,  Oklahoma,  Ke- 


Charging  10c  on  Street. 

(Special  to  Editor  &  Publisher) 

New  Orlflxns,  La.,  Dec.  11 — The 


braska,  Arkansas  and  Colorado  will  Times-Picaywie  yesterday  increased  the 


Thousands  of  persons  every  day  write  boy  1  r  _  - — - - j  - - 

letters  to  the  daily  newspapers  giving  ‘  He  is  just  on  a  part  time  job  but  20  cents  per  week, 

their  views  on  public  questions  and  the  his  responsibilif  is  great.  He  has  to  'r  5tf,f  The  Am  Or/eon  j /fern  last  week  re 

problems  of  life,  see  to  it  that  your  paper  is  delivered  [Mes,  the  effect  of  the  NRA  on  circula-  three-cent  pric. 

This  relieves  their  by  a  certain  time  every  day  no  matter  economies  and  boy  well  are  are  street  sales.  For  a  number  o 

fpelinn.  and  thev  ^  ^  among  Other  subjects  for  discussion.  _  ..  e.,  or  las 


cipally  to  enable  them  to  speed  up  slow  meet  at  the  Muehlebach  Hotel  in  Kan-  joj-al  street  sale  price  of  its  Sunday  edi- 
collections.  ^eb.  12  and  13  at  t^e  tjoj^  from  five  to  ten  cents.  No  increase 

A  typical  advertisement  of  the  series  regular  yearly  convention  ol  the  Mid-  jq  regular  subscribers,  who 

reads:  Circulation  Maiiagers  .Association,  rnay  obtain  either  the  Times- Picayune 

"The  Little  Merchant!  Your  News-  .  development  ql  the  sales  orgamza-  Qr  the  New  Orleans  States,  afternoon 
boy!  tions  in  circulation  dejpartments  will  be  publication,  and  the  Sunday  combined 


feelings  and  they  what  the  weather. 

enjoy  seeing  them-  "He’s  saving  his  money  probably  to 


tes,  tne  etiect  ot  tne  on  circuia-  tymed  to  its  former  three-cent  price 

ms,  economies  and  boy  well  are  are  daily  street  sales.  For  a  number  of 
other  subjects  for  discussion.  ,^^^3  the  Item’s  Blue  Streak  or  last 
managing  director,  and  edition  was  offered  for  one  cent.  Sub¬ 


selves  i.i  pHnt  go  to  coUege'after  h^fir^^^^  ?•  ^  scHb^s  maV  pu^^^^^ 

Millions  of  Amer-  school  or  maybe  he  is  the  sole  support  ^ear’en^the^orogLm ’^^^Mr^'HariTwill  be  Morning  Inhiine  plus  the  combined 
SeitSl  f',*-  “  K"  “p^k?rl,  ,he  l«nch,S;  ed..,on  lor  25  cents  per  „«W. 

that  add  tn  the  1  k  ‘  the  first  day  of  the  convention.  Daily  Aided  Boy  Scout. 

nf  h  11  man  K  IS  Conducting  Ills  business  in  a  -j-hg  president  of  the  Midwest  group  jhe  Mobile  Times  has  been  instru- 
rowledge“"and  is  Floyd  L.^  Hockenhull,  director  mJilaVJi'^ilJ^ip^TatwX  "out 


that  add  to  the  "He  is  conducting  his  business  in  a 

sum  of  human  business-like  way  and  is  making  every 
knowledge  and  effort  to  make  his  business  pay.  Eventu- 
stir  many  of  ally  he  has  to  give  up  just  like  any 
them  to  expres-  other  merchant  if  he  is  unable  to  make 
sions  of  admira-  his  collections  regularly, 
tion  or  disap-  "Moral :  Retain  the  good-will  of  your 

proval.  newsboy. 

Larry  Law-  “Keep  him  in  business  by  paying  your 


"  and  pffi.rt  tn  m-iWp  his  hiikinps^  i«v  h'vpntii  iiuuivcimuii,  uiitLivii  ui  mental  111  equipping  a  new  Boy  Scout 

"  nf  cnort  to  make  his  business  pay.  Eventu-  circulation  of  the  Capper  Publications,  camn  with  a  large  cooking  range  and 
ny  of  ally  he  has  to  give  up  just  like  any  Toneka  Kan  C  F  I^on  circulation  7u  i  i  a  range  ana 

exnres-  other  merchant  if  he  is  i.nahle  tn  maW  ^  opcka,  Kan.  u.  E.  Lemon  Circulation  other  much  needed  furnishings.  As  a 


Larrt  Lawrencr  provai.  newsuoy. 

Larry  Law-  “Keep  him  in  business  by  paying  your 
rtnee,  editor  of  the  Green  Sheet  of  the  paper  bill  promptly. 

Uihvaukee  (Wis.)  Journal,  kept  this  "He’s  a  faithful  little  fellow  and  one 
fact  in  his  mind  as  he  cast  about  for  of  your  best  friends  who  one  of  these 
anew  feature  for  his  department.  He  days  in  the  near  future  may  be  an  out- 
decided  to  give  the  idea  a  try-out.  It  standing  citizen  that  you  will  be  proud 
was  a  smashing  success.  to  know.” 

“My  Most  Thrilling  Experience"  - 

«as  the  first  tonic  assigned  to  readers  Santa  Clau.  Court 


coSX  egularlv  "  St.  Joseph  {Mo.)  News-Press-  result  of  an  appeal  for  supplies  pub- 

nioral  •  RetaiSrS^H  will  of  voiir  ‘s  vice-president.  Walt  lished  in  "The  Referee”  column,  con- 

w  q?ov  ■  B.  Reynolds,  circulation  manager,  Fre-  ducted  by  Warren  Roberts,  editor  of 

.»!'  ^*1  •  -  I  1  filOHt  (^cb.)  TTihufi€t  IS  second  vice*  the  Times  the  eotiiDment  was  donated 

Keep  him  in  business  by  paying  your  president  and  George  R.  Boyd,  circuia-  from  a  steamship  *^which  was  being 

l^r  bill  promptly  „on  manager,  Indepettdence  (Mo.)  Ex-  scrapped  at  Mobile. 

He  s  a  faithful  little  fellow  and  one  aminer  is  secretary-treasurer.  _ 

your  best  friends  who  one  of  these  '  - -  Carrier.*  Te.UmoniM. 

Salt  Lake  Boy.  Entertained  Pictures  and  thumbnail  biographical 


The  Salt  Lake  City  Tribune  and  sketches  of  carrier  boys  are  being  car- 
Salt  Lake  Telegram  street  salesmen  ried  by  the  Joliet  (Ill.)  Herald-News 
were  banquet  guests  of  Russel  L.  Tracy,  in  a  series  of  promotion  advertisements 


was  the  first  topic  assigned  to  readers  aanta  Clau.  Court  were  banquet  guests  ot  Russel  L.  1  racy,  m  a  series  of  promotion  advertisements 

to  write  about.  From  the  beginning  The  Asheville  (N.  C.)  Citken  &  Salt  Lake  City  banker,  during  the  past  to  show  the  calibre  of  the  boys  em- 

tbere  was  a  flood  of  letters.  He  Times  in  cooperation  with  the  mer-  week  for  the  thirtieth  consecutive  year,  ployed.  Ihe  series  also  quotes  from 

checked  up  a  number,  enough  to  satisfy  chants  of  the  city  are  sponsoring  a  affair  was  held  at  the  Hotel  Utah  parents  of  boys  as  to  the  benefits  of 

him  that  they  were  truthful.  In  six  Santa  Claus  Court,  to  invoke  the  holi-  and  was  attended  by  Governor  Hen^  newspaper  employment.  F.  H.  New- 

nonths  more  than  3,000  stories  had  day  spirit  in  western  North  Carolina  Blood;  the  Rt.  Rev.  Monsignor  _D.  man  is  circulation  m.^nager  of  the  Her- 

poured  in.  They  would  be  coming  yet  and  attract  attention  to  the  community  Hunt,  E.  F.  Baldwin,  circulation  ald-.\’tws. 

if  the  series  had  not  been  discontinued.  Santa  Claus.  Through  the  use  of  cou-  manager  of  the  two  pai^rs,  and  Mr.  - 

The  letters  told  of  almost  every  vari-  pons  appearing  in  the  newspapers  the  Tracy  and  his  son,  all  of  whom  made  4g  Carrier.  VUited  New  York 
Ay  of  exciting  human  experience — hair-  public  is  invited  to  vote  for  a  school  short  talks.  A  feature  of  the  banquet  Forty-eight  carriers  of  the  Syracuse 
breadth  escapes  from  death  and  seri-  child,  exclusive  of  high  schools,  in  each  presentation  to  Mr.  Tracy,  (N.  Y.)  Herald,  winners  in  a  subscrip- 

ous  injury,  the  whole  offering  provid-  of  the  18  counties.  The  most  popular  one  of  the  smaller  boys,  of  a  book  tion  contest,  recently  spent  a  week-end 

ing  an  unexampled  collection  of  in-  child  in  each  county  will  be  appointed  photographs  recording  the  interest  in  New  York,  which  included  a  foot- 

tensely  interesting  adventures  on  land  to  the  court  and  awarded  a  prize.  which  Mr.  Tracy  has  taken  in  the  boys  ball  game  and  a  theatre  party.  Charles 

Hid  sea.  A  dollar  was  paid  for  each  -  during  the  past  three  decades.  The  E.  Fisher,  Robert  A.  Beckwith,  Fran- 

itory  published.  Many  of  the  yarns  5,000  Vi.ited  Daily  affair  ended  with  a  theatre  party.  Mr.  cis  J.  McLaughlin  and  David  W.  Dood- 

arc  fondly  preserved  in  scrapbooks  and  More  than  5  000  persons  visited  the  Tracy  gave  the  boys  shoes  and  stockings  enough  of  the  circulation  department 


child  in  each  county  will  be  appointed  photographs  recording  the  interest  in  New  York,  which  included  a  foot- 
to  the  court  and  awarded  a  prize.  which  Mr.  Tracy  has  taken  in  the  boys  ball  game  and  a  theatre  party.  Charles 

-  during  the  past  three  decades.  The  E.  Fisher,  Robert  A.  Beckwith,  Fran- 

5,000  Visited  Daily  affair  ended  with  a  theatre  party.  Mr.  cis  J.  McLaughlin  and  David  W.  Dood- 

More  than  5,000  persons  visited  the  Tracy  gave  the  boys  shoes  and  stockings  enough  of  the  circulation  department 


hundreds  of  copies  were  mailed  to  rela-  Pam  pa  (Tex.)  Daily  Press  plant  dur-  vieeK. 


lives  and  friends. 


ing  the  newspaper’s  open  house  recep- 


The  next  request  was  for  letters  on  tion,  Dec.  6,  which  was  held  in  con- 
“The  Most  Perfect  Husband.”  Here,  junction  with  Santa  Day.  A  miniature 


Safety  Club  Formed 

The  Birmingham  Safety  Bicycle 


were  in  charge. 

Rewarded  Contest  Winner. 

The  Rochester  (N.  Y.)  Democrat  &' 


too,  the  response  was  generous,  more  newspaper  carrying  the  interesting  facts  Gub,  including  carrier  boys  on  the  Chronicle  Dec.  2  sponsored  a  theatre 

than  1,000  contributions  being  delivered  about  the  daily  and  containing  fac-  three  daily  newspapers,  has  been  or-  party  for  200  guests  at  a  “Little  Wom- 

by  the  postman.  At  a  time  when  so  similes  of  the  regular  pages  reduced  ganized  in  Birmingham,  Ala.  Each  boy  en”  theatre  party,  in  connection  with 

much  was  being  heard  of  the  peril  to  eight  times,  was  presented  to  each  visi-  joining  the  club  is  given  a  member-  the  showing  of  “Little  Women”  in 

the  family  because  of  discontented  tor  as  a  souvenir.  Gilmore  N.  Nunn  ship  card  signed  by  the  head  of  the  Rochester.  The  guests  will  be  lOff 

couples  it  was  refreshing  to  read  the  is  general  manager  and  Olin  E.  Hinkle  city  department  of  public  safety  and  winners  in  a  picture  coloring  contest, 

letters  from  women  who  proudly  testi-  is  managing  editor.  signs  a  pledge  card  to  obey  all  traffic  and  their  friends,  two  free  tickets  be- 

fied  that  they  were  blessed  with  good  -  laws  and  to  operate  his  bicycle  most  ing  awarded  each  winner. 

husbands  who  were  trying  to  do  their  Contact.  Writer.  Via  Radio  carefully.  Those  assisting  in  organiz-  - 

test  to  care  for  their  loved  ones  during  i-i,g  (Kan.)  Globe,  in  ing  the  club  included  Don  R.  Davis,  Sponsoring  Bridge  Parties 

XU  L J  •  conjunction  with  KGNO,  local  radio  circulation  manager  of  the  Birmingham  The  Flushing  (L.  I.)  Daily  Star  is 

Then  the  husl^nds  got  an  opportunity  station,  keeps  in  contact  with  its  high  News- Age-Herald,  and  R.  S.  Nix,  cir-  sponsoring  weekly  duplicate  bridge 

to  write  a^ut  Ihe  Most  Perfect  Wife  school  correspondents  and  correspon-  culation  manager  of  the  Birmingham  parties.  In  addition  to  w^kly  prizes, 

and  a  thousand  of  them  told  their  dents  in  Kansas,  Colorado  and  Okla-  Post.  Telegraph  messenger  boys  are  three  monthly  prizes  which  will  be 

Bones.  They  hailra  their  wives  for  homa  through  broadcasts  of  special  spot  also  eligible  for  membership  in  the  awarded  to  the  highest  scorers  are: 

meir  fortitude  in  the  depression,  their  news  suggestions  twice  daily.  Three  club.  first  prize,  a  week-end  trip_  to  Atlantic 


1  R.  Davis  Sponsoring  Bridge  Parties 

Birmingham  The  Flushing  (L.  I.)  Daily  Star  is 
S.  Nix,  cir-  sponsoring  weekly  duplicate  bridge 
Birmingham  parties.  In  addition  to  w^kly  prizes. 


cheerfulness  under  the  most  trying  cir-  weeks  prior  to  the  opening  of  the  foot-  „  .  .  .  ,  -  - 

cumstances  and  their  willingness  to  baH  reason.  Porter  Harvey,  sports  edi-  NEA  Issue.  Wynekoop  Sene.  third,  five  dollars. 

make  sacrifices  to  keep  the  family  to-  gave  tips  on  sports  writing  three  NEA  Service,  Inc.,  has  released  a  - 

^ther.  Soine  of  the  huspands  declared  times  a  week.  series  of  six  articles  written  by  Dr.  Editorial  Writing  Contest 

that  they  had  to  fight  with  their  wives  — - -  Catherine  Wynekoop  on  “The  Private  The  Rochester  (N.  Y.)  Detnocrat  &r 

0  get  them  to  eat  sufficient  food,  for  Printing  Santa  ^tter.  Life  of  the  Wynekoop  family.”  Dr.  Chroniele  is  sponsoring  an  editorial 

ftey  were  bent  on  depriving  themselves  Following  a  custom  of  some  years  Catherine  Wynekoop  is  the  daughter  of  writing  contest,  with  18  awards,  for 
of  cream,  milk  and  butter  so  that  the  standing,  the  Sheboygan  (Wis.)  Press  Dr.  Alice  Lindsay  Wynekoop  and  sis-  members  of  Rochester  senior  high 


Printing  Santa  Letter. 


NEA  Issue.  Wynekoop  Series 

NEA  Service,  Inc.,  has  released  a 
series  of  six  articles  written  by  Dr. 
Catherine  Wynekoop  on  “The  Private 
Life  of  the  Wynekoop  family.”  Dr. 


first  prize,  a  week-end  trip  to  Atlantic 
City ;  second,  ten  dollars  in  cash  and 
third,  five  dollars. 


Editorial  Writing  Contest 

The  Rochester  (N.  Y.)  Democrat  & 
Chronicle  is  sponsoring  an  editorial 


of  cream,  milk  and  butter  so  that  the  standing,  the  Sheboygan  (Wis.)  Press 
children  would  not  have  to  suffer  from  is  devoting  two  or  three  columns  daily 


Dr.  Alice  Lindsay  Wynekoop  and  sis-  members  of  Rochester  senior  high 
ter  of  Earle,  botjji  implicafed  in  the  school  graduating  classes.  First  prize 


*  LX 1  r  11^?  the  publication  of  letters  children  of  Chicago  operating  room  murder.  The  will  be  $25;  second,  $15;  third,  $10; 

■Tall  Tales,  another  feature,  evoked  the  community  have  written  to  Santa  articles  include  the  story  of  the  child-  fourth  to  13th,  $1  each;  14th  to  18th, 
^rly  a  thousand  lett^ers  and  demon-  C  aus.  All  include  the  name,  age  and  ^ood  days  of  her  mother  and  the  family  honorable  award. 


strated  that  there  is  a  host  of  untrained  address  of  the  writer.  A  preliminary  jjfg  q£  Wynekoops  in  the  house  on 

writers  who  are  not  lacking  in  imagi-  invitation  to  send  in  letters  was  carried  Monroe  street 

nation.  '  Dec.  4.  ' _ _ 


nation.  ' 

The  feature  now  running  is  called, 
“If  You  Could  Change  Places  With 
Anyone  in  the  World,  Whom  Would 


- _ _  _ _  - .  .  Chri.tma.  Tree  Contest  ,  ,,  .,,  ,  ■  ,  -  r,-  ,  ,  r. 

Anyone  in  the  World,  Whom  Would  The  Oakland  (Cal.)  rribiiiK’  opened  An  old  custom  will  ^  revived  m  At-  Pi»jbi(rg/i  /Ve.w,  partic^ating  in 
You  Choose.”  Many  readers  are  giving  its  fourth  annual  Outdoor  Illuminated  this  Christmas,  following  a  annual  Old  Ne\A^boys  Day,  ec.  • 

Aeir  views.  It  is  astonishing  to  note  Christmas  Tree  Contest  on  Dec.  4.  The  years,  when  all  carrier  boys  of  the  They  sold  the  Pr^s  Old  ews  vs 

that  the  most  of  them  are  content  with  East-Bay  region  has  been  divided  into  en^rtained  at  a  dinner  in  E.xtra  for  the  benefit  of  crippled 


Dinner  for  Boy. 


Old  Newsboy.  Collect  $1,500 

More  than  $1,500  was  collected  by 
80  old-time  newspaper  boys  of  the 


.An  old  custom  will  be  revived  in  At-  Pittsburgh  Press,  particij 


their  lot  and  that  they  do  not  envy  those  twelve  districts  and  25  prizes  will  be 
mortals  who  have  achieved  outstanding  awarded  by  the  Tribune  judges. 


the  Piedmont  Hotel  through  donations  dren  of  the  city, 
made  by  .Atlanta  business  leaders.  — 


•access.  They  insist  that  they  would 

not  want  money,  power  or  position  un-  Awarded  “Y”  Membership.  writing  on  wyneicoop  murner  ^  series  of  Christmas  shoppin 

less  they  carried  the  ability  to  do  good.  About  50  carriers  of  the  Michigan  Readers  of  the  Chicago  Herald  and  ick  contests  are  being  run  by  tl 
The  experiment  of  the  Journal  demon-  City  (Ind.)  News  received  memberships  Examiner  have  been  asked  to  write  let-  Haute  (Ind.)  Tribune  &  Star. 

•trates  that  every  newspaper  numbers  in  the  local  Y.  M.  C.  A.  as  winners  in  ters,  limited  to  250  words,  offering  their  , - : - , 

•mong  its  readers  an  army  of  interesting  a  recent  contest  in  which  they  sold  solutions  of  the  Wynekoop  murder  mys-  (Additional  circulation  items 
I  writers.  tickets  for  a  local  theatre.  tery.  found  cm  Page  52) 


Writing  on  Wynekoop  Murder 


Limerick  Contest 

A  series  of  Christmas  shopping  limer- 


Readers  of  the  Chicago  Herald  and  ick  contests  are  being  run  by  the  Terre 


(Additional  circulation  items  zvill  be 
found  cm  page  52) 
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BOYS  GIVE  SAMPLES 
FOR  ADVERTISERS 

Birminfkam  Carrier*  Utilised  in  Plan 
to  Give  Added  Service  to  National 
Accounts — 5,000  Lines  of 
Copy  Must  Be  Placed 

How  closer  cooperation  between  the 
advertising  and  circulation  departments 
enables  a  newspaper  to  broaden  its 
services  to  national  advertisers  is  ex¬ 
emplified  in  the  case  of  the  Birmingham 
Aews-Age-Heraid.  The  latest  form 
taken  by  this  cooperation  is  a  sampling 
sCTvice  through  the  medium  of  its  car¬ 
rier  boys. 

As  high  as  50,000  samples  will  be 
distributed  free  of  charge  for  any  ad¬ 
vertiser,  the  only  requirement  being  that 
as  much  as  5,000  lines  be  placed  on  the 
product  to  be  sampled.  The  advertiser 
may  select  the  sections  for  distributions 
and  name  the  quantity  to  be  distributed. 

The  first  sampling  job  was  done  re¬ 
cently  for  General  Foods.  A  total  of 
31,01^  packages  of  Post  Toasties  were 
deliver^  by  carrier  boys  on  one  Satur¬ 
day  within  three  hours.  By  this  method 
a  six-week  job  was  accomplished  in 
three  hours.  This  service  is  made  pos¬ 
sible  by  a  very  complete  carrier  delivery 
system.  Don  R.  Davis  is  manager  of 
the  circulation  department  and  George 
Biggers  of  the  advertising  department. 

“Saturday  is  the  day  chosen  for 
sample  distribution  because  the  boys  do 
their  collection  for  papers  on  that  day,” 
said  Mr.  Davis.  “They  take  advantage 
of  the  personal  contact  with  the  house¬ 
wife  to  pass  out  a  sample  of  the  product 
with  their  compliments.  Where  adver¬ 
tisers  in  the  past  using  their  own  distri¬ 
butors  have  required  three  to  six  weeks 
to  cover  the  city,  we  can  now  do  the 
job  in  the  course  of  a  morning,  most  of 
the  contacts  consisting  of  a  personal 
interview  with  the  lady  of  the  house.” 

Out-of-town  carriers  are  also  used  to 
distribute  samples,  broadsides  or  stuf- 
fers  along  with  the  regular  editions  of 
the  pap)er.  Recently  in  a  test  of  the 
newspaper’s  pulling  power  for  out-of- 
town  trade  50,000  broadsides  were 
distributed  along  with  the  newspapers 
by  rural  and  small  town  carriers.  The 
broadside  consisted  largely  of  coupons 
good  for  discounts  at  local  stores  during 
a  trade  day  promoted  by  the  News  and 
.Age-Herald.  The  coupons  had  to  be 
presented  to  the  merchants  in  wder  to 
obtain  the  free  trade  and  the  response 
demonstrated  conclusively  to  local  mer¬ 
chants  the  value  of  advertising  directed 
to  the  farm  and  other  out-of-town  trade. 

A  third  instance  of  cooperation  be¬ 
tween  the  advertising  and  circulation 
departments  is  the  use  of  district  circu¬ 
lation  offices  to  display  national  adver¬ 
tisers’  products.  Windows  in  13  branch 
offices  are  effectively  used  for  this 
purpose,  advertisers  only  having  to  fur¬ 
nish  the  displays.  In  additions  vacant 
downtown  show  windows  are  similarly 
utilized. 


Football  Trophy  Awarded 

Gwilym  Watkins,  of  the  Harrisburg 
(Pa.)  Evening  News  staff,  recently 
presented  the  Evening  News  trophy 
symbolic  of  the  Harrisburg  city  high 
school  football  championship  to  John 
Harris  High,  winners  of  the  annual 
Thanksgiving  Day  game  over  William 
Penn  High. 


Regina  Carrier*  Rewarded 

Forty-six  carriers  of  the  Regina 
(Sask.)  Daily  Star,  winners  in  a  circu¬ 
lation  contest,  were  the  guests  of  the 
newspaper  on  a  week-end  trip  Dec.  9-11 
to  Saskatoon.  They  traveled  by  train. 
E.  Sidaway,  circulation  manager,  was  in 
charge. 


Spanish  War  Essay  Contest 

The  San  Francisco  Chronicle  in  con¬ 
junction  with  the  County  Council  of 
the  United  Spanish  War  Veterans  re¬ 
cently  started  a  prize  contest  for  the 
l)est  l.fXKJ  word  essays  written  on  the 
general  subject  of  “The  Service  Men 
of  9S-’02:’ 


Editor  &  Publisher  for  December  16,  1933 


NEW  YORK  COMMITTEES  NAMED 


President  Miner,  of  Circulation  Men’s 
Group,  Appoints  Aides 

(Special  to  Eoitos  &  Pubusbes) 
Syracuse,  Dec.  11 — President  Martin 

A.  Miner  of  the  Syracuse  Post-Stan¬ 
dard,  recently  elected  head  of  the  New 
York  State  Circulation  Managers’  Asso¬ 
ciation,  has  announced  his  appoint¬ 
ments  to  the  various  committees  which 
are  to  serve  during  the  year.  They  are : 

Audit — Karl  S.  Rowley,  chairman, 
Jamestown  Post;  Leon  H.  Brandee, 
Herkimer  Telegram;  Kenneth  L.  But¬ 
ler,  Schenectady  Union-Star;  Fred  B. 
Weston,  Rochester  Democrat-Chronicle; 
Prestley  S.  McLaughlin,  Newburgh 
Beacon-News. 

By-laws — Thomas  J.  Dowling,  chair¬ 
man,  New  York  World-Telegram; 
William  Baldwin,  New  York  Mirror; 
W.  C.  Hixson,  Syracuse  Post-Standard; 
D.  W.  Tanner,  Utica  Observer-Dis¬ 
patch. 

Convention — George  Erb,  Jr.,  chair¬ 
man,  Buffalo  News;  Charles  C.  Frost, 
Niagara  Falls  Gazette;  K.  R.  Winslow, 
New  York  Herald  Tribune;  Harry 
Baltz,  Elmira  Star-Gazette;  William 
H.  Minneck,  Gloversvillc  Republican 
Herald. 

Entertainment — James  McKgrnan, 
chairman,  Brooklyn;  J.  A.  Blanchfield, 
Amsterdam  Recorder;  Frank  J.  Clancy, 
Buffalo  Courier  Express;  Walter  M. 
Lyons,  Rochester  Times-Union;  Abram 
Newman,  New  York  Eivning  Post. 

Publicity — ^James  W’.  Brown,  Jr., 
chairman.  Editor  &  Publisher;  James 

B.  Casady,  Buffalo  Times;  William  S. 
Henry,  New  York  American;  Charles 
H.  Scofield,  Long  Island  Daily  Star; 
Lewis  Boiler,  Olean  Hvrald. 

Legislature — Edward  S.  Dobson, 
chairman,  Brooklyn  Times;  M.  D. 
Bohen,  Albany  Times  Union;  Louis 
Gautier,  New  York  Publishers’  Asso¬ 
ciation;  A.  R.  Kessinger,  Rome  Sen¬ 
tinel. 

Membership — LaVerne  Lewis,  chair¬ 
man,  Ithaca  Journal-News;  W.  W. 
Carver,  Yonkers  Statesman;  Thomas  J. 
Guilty,  Saratoga  Springs  Saratogian! 
M.  J.  Picou,  Syracuse  Journal- Amer¬ 
ican;  Rollin  Gibbs,  Canandaigua  Mes¬ 


senger, 

Program — T.  Edson,  Long  Island 
Daily  Review;  Frank  A.  Roberts,  Roch¬ 
ester  Times-Union;  Hiram  H.  Strong, 
Glens  Falls  Post-Star;  John  S.  Bren¬ 
nan,  Schenectady  Gazette;  Theodore 
Lux,  Binghamton  Sun. 

Newspaper  Boy  Welfare — Alton  H. 
Adams,  Watertown  Times;  Raymopd 
J.  Crane,  Homell  Tribune  Times; 
George  N.  Therrien,  Buffalo  News; 
James  A.  Christensen,  Geneva  Times; 
Martin  H.  Weyrauch,  Brooklyn  Eagle. 


Has  Photography  Column 

The  Newark  (N.  J.)  Sunday  Call  on 
Dec.  10  started  a  new  feature  calM 
‘Amateur  Photography”  which  is  writ- 
en  weekly  by  William  W.  Klenke,  of 
he  Central  High  School  faculty  and 
me  of  New  Jersey’s  leading  amateur 
ihotographers. 


Group  Honors  Levy 

Charles  Levy,  treasurer  of  the  Get- 
Together  Qub  and  Chicago  distributor 
of  Editor  &  Publisher,  was  guest  of 
honor  at  a  60th  anniversary  birthday 
party  held  in  his  honor,  Dec.  15  in  the 
Florentine  Room  of  the  Congress  Ho¬ 
tel,  Chicago. 


Carriers  Attended  Football  Game 

Twenty-six  city  carriers  of  the  Kan¬ 
sas  City  Journal-Post  were  guests  of 
the  newspaper  at  the  Kansas-Missouri 
football  game  at  Lawrence,  Kan., 
Thanksgiving  Day.  Leo  Miller,  carrier 
promotion  manager,  accompanied  the 
boys. 


H.  A.  Rountree  Resigns 

Herbert  A.  Rountree,  circulation  man¬ 
ager  of  the  Midland  (Texas)  Daily  Re¬ 
porter-Telegram,  has  resigned  to  go 
to  El  Paso,  Tex. 


PRlN’nNG  SPANISH  LESSONS 

The  Los  Angeles  Illustrated  Daily 
News  started  its  second  year  of  Spanish 
lessons  Dec.  5,  consisting  of  Spanish 
conversations  for  everyday  use,  with 
comment  by  Hugo  Escobar.  They  are 
published  three  times  a  week.  More 
than  10,000  readers  studied  Spanish 
through  this  column  last  year. 


CHRISTMAS  LIGHTING  CONTEST 

In  order  to  encourage  more  and  bet¬ 
ter  outdoor  lighting  displays  by  private 
homes  during  the  Christmas  season,  the 
Trenton  (N.  J.)  Times  newspapers  arc 
sponsoring  a  Christmas  Outdoor  Light¬ 
ing  (Contest  in  conjunction  with  the 
Central  Jersey  Electric  League. 


TEA 

IN 


Series  by  Honus  Wegner 

Maurice  Henle,  head  of  the  Henle 
Feature  Syndicate,  Cincinnati,  O.,  who 
is  making  a  sales  tour  of  eastern  cities 
this  week,  announced  while  in  New 
York  that  Honus  Wagner  would  write 
a  three-a-week  feature,  scheduled  for 
release  Dec.  26.  Wagner  will  discuss 
all  phases  of  basebtall. 


Carriers  Saw  Footbsdl  Game 

Fifty-one  Battle  Creek  (Mich.)  £«, 
quirer  &  News  carriers  attended  the 
Michigan- North  western  football  game 
at  Evanston,  Ill.,  Nov.  25.  The  grotqi 
left  for  CTiicago  Nov.  24  and  returned 
Nov.  26,  staying  overnight  at  the  Au¬ 
ditorium  Hotel. 


Daily  Award*  Trophy 

The  Jersey  City  (N.  J.)  Jersey  Jour¬ 
nal  presented  the  Journal  Football 
Trophy  emblematic  of  the  State  C^oup 
IV  high  school  gridiron  championship 
recently  to  the  Bloomfield,  N.  J.,  high 
school's  unbeaten  and  untied  football 
team. 


Held  Christmas  Party 

Ciel  Adair,  editor  of  the  Cincinnati 
Enquirer  Women’s  Home  Forum  page, 
sponsored  a  Christmas  party  under  the 
auspices  of  the  Enquirer,  Dec_.  15  at  2 
P.  M.,  to  the  women  and  children  of 
the  Enquirer  Forum  family  at  the  Hotel 
Gibson  Roof  Garden. 


Milwaukee  Boys  Entertained 

Carrier  boys  of  the  Mihvaukee 
(Wis.)  Sentinel  were  guests  of  the 
paper  at  a  banquet  Dec.  6  at  the  Hotel 
Pfister.  A  “plate  by  plate”  description 
of  the  affair  was  broadcast  over  WISN 
the  Sentinel  News  radio  station. 


Awards  $5,000  in  Prises 

Prizes  in  the  Boston  Herald 
Traveler’s  mayoralty  contest  were 
awarded  recently  and  the  ceremonies 
broadcast.  Twenty-three  prizes  were 
awarded  with  first  prize  $3,(X)0;  second 
$1,000  and  third  prize  $500;  also  20 
prizes  of  $25  each. 


Adds  Food  Feature 

The  Little  Rock  Arkansas  Gazette  on 
Dec.  8  began  publication  of  a  weekly 
feature,  “What’s  Good  to  Eat,”  by  Ann 
Barrett. 


Daily  New*  Ice  Carnival 

The  Chicago  Daily  News  third  an¬ 
nual  ice  carnival  and  western  open  in¬ 
door  skating  championships  will  be  held 
Feb.  3,  19^,  at  the  Chicago  Stadium. 
The  proceeds  will  go  to  the  Daily  News 
Fresh-Air  Fund  Sanitarium. 


Press-Radio 


Bible  Service,  Inc. 


Organised 
January  1,  1920 


Incorporated 
November  20,  1923 


Dr.  Robert  Watson 
President 


Gov  P.  Leavitt 
Vice-President 


Addison  Y.  Reid 
Secretary-  T reasurer 


-object- 


The  object  of  the  Press- Radio  Bible  Slervice,  Inc.,  is  to 
give  through  the  secular  press  to  all  mankind  daily,  a  helpful 
message  from  the  Word  of  God  without  human  comment, 
thereby  directing  right  thinking  and  right  living;  to  bring 
the  human  thought  in  accord  with  the  Divine,  to  create  a 
proper  reverence  for  (Dod,  to  make  a  better  world,  here  and 
now,  in  which  to  live,  and  to  gain  Eternal  Life  in  the  world 
to  come. 


For  nearly  fourteen  years  the  Press-Radio  Bible  Service, 
Inc.,  have  been  giving  through  the  daily  newspapers  of  the 
land  "The  Light  of  the  Word”  to  millions  of  people  who 
are  reached  in  no  other  way. 

Bible  texts,  sentence  prayers,  and  excerpts  of  immortal 
passages  of  Holy  Writ  are  being  distributed  to  daily  news¬ 
papers  on  a  purely  complimentary  basis — free  from  propa¬ 
ganda  and  commercialism — and  most  of  these  texts,  prayers 
and  excerpts  are  accorded,  by  the  editors,  position  top  of 
column  on  the  editorial  page  of  most  of  the  impiortant  daily 
newspapers  of  the  nation. 

Funds  are  needed  to  defray  the  cost  of  electrotypes, 
printing,  postage  and  other  incidental  expenses.  Subscrip¬ 
tions  and  contributions  are  earnestly  solicited. 

Send  remittances  to  Addison  Y.  Reid,  Sec’y-Treas. 


PRESS-RADIO  BIBLE  SERVICE,  INC. 

405  Southern  Ohio  Bank  Bldg. 
CINCINNATI,  OHIO 


A  copy  of  our  daily  Bible  selection*  for  the  Press,  or  a  copy  of  our  weekly 
Service  which  embraces  the  high  spots  of  our  Lord**  earthly  ministry, 
or  both,  will  be  mailed  free  to  any  on*  on  request. 
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teachers  will  meet 

IN  CHICAGO  DEC.  27 

Two  Group*  Kepresenting  School* 
of  JournalUm  and  Their 
Facultie*  to  Convene 
at  Sherman  Hotel 


The  American  Association  of  Scliools 
god  Departments  of  Jounalism  and  the 
y^erican  Association  ot  Teachers  of 
Juurnalism  will  hold  their  annual  con¬ 
vention  at  the  Sherman  Jdotel,  Chicago, 
Dec.  27-30.  The  chiet  purpose  oi  the 
meeting  this  year  is  to  get  the  non- 
prolessionai  groups  to  attend  and  to 
pruviUe  a  general  exchange  of  ideas. 

On  Wednesday  evening,  Dec.  27, 
there  will  be  a  business  meeting  of  the 
A.  A.  D.  J.,  at  which  Frank  L.  Mott, 
University  of  Iowa,  editor,  will  maxe  a 
report  on  the  Journalism  Quarterly. 
Ttiursday  morning  at  9  Fred  J.  Lazell, 
University  of  Iowa,  will  give  an  ad¬ 
dress,  to  be  followed  by  “Freedom  of 
the  Press  and  the  New  Deal,”  a  talk 
by  Willard  G.  Bleyer,  University  of 
Wisconsin.  Lawrence  W.  Murphy, 
University  of  Illinois,  will  speak  on 
“The  Three-Man  Requirement  for  Mem¬ 
bership,”  to  be  followed  by  two  other 
guest  speaxers,  Ralph  D.  Casey,  Uni¬ 
versity  of  Minnesota,  and  Marvin  G. 
Osborn,  Louisiana  State  University. 

Thursday  afternoon  has  been  set  aside 
for  a  joint  program  of  the  A.  A.  D.  J. 
and  the  A.  A.  T.  J.  when  “The  Press 
and  International  Affairs”  will  be  dis¬ 
cussed  by  the  members  of  the  two  associ¬ 
ations. 

Carroll  Binder,  foreign  correspon¬ 
dent,  Chicago  Daily  News,  will  speak 
on  "The  Press  and  the  New  Deal” 
Friday.  “The  Economic  Future  of  the 
United  States — the  Part  of  the  News¬ 
paper  in  Its  Achievement”  will  also  be 
discussed  at  this  time. 

The  A.  A.  T.  J.  will  hold  its  general 
session  on  Saturday  morning  with 
President  Ralph  L.  Crosman  presiding. 
There  will  be  a  discussion  at  this  time 
on  “The  Fitness  of  Graduates  of 
Schools  of  Journalism  for  Practical 
Newspaper  Work.”  For  the  newspa¬ 
pers,  G.  W.  Barrett,  managing  editor, 
Evanston  (Ill.)  News-Index,  will 
speak.  Lawrence  W.  Murphy,  Univer¬ 
sity  of  Illinois,  will  present  the  teach¬ 
ers’  side.  There  will  also  be  a  debate 
discussion  on  “The  Modern  American 
Newspaper.”  Grant  M.  Hyde,  Univer¬ 
sity  of  Wisconsin,  will  defend  the 
schools. 

Saturday  afternoon  will  be  devoted  to 
sectional  meetings  which  include  the 
Professional  Section,  Advertising  and 
Management  Section,  Non-Professional 
Section,  and  the  General  Section. 

Guest  speakers  in  the  professional 
section  will  be  H.  G.  Harrington, 
Northwestern  University;  Gayle  C. 
Walker,  University  of  Nebraska;  John 
E.  Drewry,  University  of  Georgia; 
Kenneth  E.  Olson,  University  of  Min¬ 
nesota,  and  Willard  G.  Bleyer,  Univer¬ 
sity  of  Wisconsin.  “Curriculum 
Trends,”  “Cooperation  With  the  A.  S. 
N.  E.  and  the  N,  E.  A.”  and  other  sub¬ 
jects  relative  to  the  matter  will  be  dis¬ 
cussed. 

John  H.  Casey,  University  of  Okla¬ 
homa,  Alfred  J.  Graves,  University  of 
Kansas,  Bruce  McCoy,  University  of 
Wisconsin,  and  Buford  O.  Brown, 
Stanford  University,  will  lead  the  Ad¬ 
vertising  and  Management  Section  in 
ducussions  on  techniques  in  teaching 
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newspaper  advertising  and  management 
and  helds  for  research  in  it 

The  Non-Proiessional  Section  will 
have  as  its  guest  speaxers  t^Oward  N. 
Doan,  Bradley  Polytechnic  Institute, 
R.  R.  Harlow,  University  of  Illinois, 
George  H.  Holmes,  Iowa  State  Teach¬ 
ers’  College,  and  Ralph  D.  Casey,  Uni¬ 
versity  of  Minnesota. 

The  meeting  will  be  concluded  by  a 
report  by  Frmik  Luther  Mott  reports 
of  the  various  committees,  resolutions 
and  election  of  officers. 


NEW  REUEF  PLAN 

Kan*«*  City  Journal-Post  Cooperating 
With  Goodwill  Industrie* 

A  chance  for  the  city’s  needy  to  earn 
money  for  Christmas  instead  of  receiv¬ 
ing  charity  has  been  afforded  in  a 
Christmas  plan  by  the  Kansas  City 
Journal-Post  in  cooperation  with  the 
Goodwill  Industries. 

Publicity  for  the  plan  was  started  last 
Sunday  by  the  newspaper,  with  chari¬ 
tably  inclined  persons  of  the  city  being 
offered  the  opportunity  to  send  either 
to  the  newspaper  or  the  Goodwill  Indus¬ 
tries  donations,  which  the  Industries 
will  double  in  wages  to  some  needy 
persons. 

A  gift  of  $5  to  the  fund  will  mean  $10 
worth  of  work  to  one  of  the  unemployed, 
and  in  like  ratio  for  any  amount  do¬ 
nated. 

Work  is  provided  by  the  Goodwill  In¬ 
dustries  in  ten  stores  and  three  farms  in 
the  Kansas  City  territory. 

In  previous  years  the  Journal-Post 
has  either  given  away  baskets  or  shoes, 
but  feels  the  new  plan  will  do  more  gen¬ 
eral  good. 


RULES  ON  FDIC  COPY 


Bank*  May  Announce  Depo*it  In*ur- 
ance  When  It  1*  In  Force 

Banks  can  announce  or  advertise 
their  membership  in  the  Federal  De¬ 
posit  Insurance  Corporation  after  the 
insurance  becomes  effective,  according 
to  a  ruling  made  by  L.  E.  Birdsell,  gen¬ 
eral  counsel  for  TDIC,  in  a  communi¬ 
cation  addressed  to  Preston  E.  Reed, 
executive  secretary  of  Financial  Adver¬ 
tisers’  Association,  Chicago. 

Mr.  Birdsell’s  opinion  was  given  in 
answer  to  Mr.  Reed’s  question:  “To 
what  extent  may  banks  advertise  that 
their  deposits  are  insured  by  the 
FDIC?” 


COAST  PAPER  SOLD 

The  Artesia  (Cal.)  News  has  been 
acquired  from  George  Mayfield,  its 
editor  and  publisher  for  the  past  nine 
years,  by  Van  V.  Boyce,  former  owner 
and  editor  of  the  Covina  (Cal.)  Citizen. 
Mr.  Boyce  at  one  time  edited  the  Arca¬ 
dia  (Cal.)  Tribune  and  previously  was 
editor  of  the  Tekamah  (Neb.)  Journal. 


S.  D.  MEETING  FEB.  16-17 

The  South  Dakota  Press  Association 
has  selected  Sioux  Falls  for  its  annual 
mid-winter  convention,  to  be  held  Feb. 
16-17, 


NEWS  FROM  FLEET 
STREET 

Fleet  Street  still  is  the  Street  of  Ad¬ 
venture  for  journalists  the  world 
over. 

These  adventures  are  paged  weekly 
in  World’s  Press  News,  premier 
British  organ  of  journalism  and  ad¬ 
vertising. 

For  $8  a  year  World’s  Press  News 
comes  to  you  weekly,  plus  free 
monthly  supplements  on 
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PRESS  AND  RADIO  JOIN  TO 
END  NEWS  WAR 


(Continued  from  page  3) 


located  at  the  place  of  publication  in 
a  brief  bulletin  form  of  not  more  than 
30  words  each,  and  one  bulletin  only  on 
any  one  subject.  Sport  events  need 
not  be  subjected  to  the  30- word  or  one- 
subject  limitations. 

“Such  bulletins  shall  be  broadcast 
only  within  the  hours  of  publication  of 
the  member,  with  full  credit  to  the 
Associated  Press  and  the  member 
newspaper  broadcasting.  Such  broad¬ 
cast  of  bulletins  shall  in  no  way  be 
connected  with  commercial  programs; 
that  EOS  material,  which  is  not  sub¬ 
ject  to  limited  hours  of  publication,  is 
excepted,  but  such  matter  shall  be  sub¬ 
ject  to  the  30-word  limitation.  And  be 
it  further  resolved  that  all  resolutions 
heretofore  adopted  by  the  Ixiard  con¬ 
cerning  broadcasting  inconsistent  with 
this  resolution,  be  rescinded.” 

Later  a  plan  for  added  assessments 
to  be  imposed  on  members  broadcasting 
was  authorized. 

At  the  same  time  the  United  Press 
Association  announced  that  it  had  pro¬ 
hibited  chain  broadcasting  of  U.P.  news 
16  months  previously  and  “we  have  no 
present  thought  of  resuming  any  con¬ 
nection  with  chain  broadcasting.” 

Later  the  United  Press  gave  out  the 
following  regulation  to  cover  the  con¬ 
duct  of  news  broadcasting  of  U.P.  bul¬ 
letins  by  clients  of  the  service: 

“United  Press  newspapers  now  broad¬ 
casting  from  the  service  with  the  ap¬ 
proval  and  permission  of  the  United 
Press  are  advised  that  this  privilege 
does  not  extend  to  stations  located  in 
cities  other  than  the  immediate  com¬ 
munity  in  which  the  client  newspaper 
is  published.  Newspapers  operating  sta¬ 
tions  outside  of  the  cities  in  which 
they  are  published  cannot  use  United 
Press  material  in  broadcasts  from  these 
exterior  stations  without  the  specific 
consent  of  the  United  Press  and,  should 
there  be  a  United  Press  newspaper  in 
such  outside  city,  without  the  additional 
consent  of  the  local  client  newspaper,” 

Joseph  V.  Connolly,  president  of  In¬ 
ternational  News  Service  and  Universal 
Service,  at  the  same  time  announced: 
“International  News  Service  and  Uni¬ 
versal  Service  were  the  first  of  the 
news  services  to  refuse  to  supply  their 
despatches  to  the  networks  and  to  the 


SELECTION 

INTELLIGENT writinsand 
■  editing  require  solid 
background  and  experi¬ 
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the  good,  discard  the  un¬ 
worthy/  and  grasp  them  all 
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to  readers. 
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able. 
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No  Charge  to  Employers 


individual  stations.  They  have  rejected 
every  offer  made  by  radio  stations  to 
purchase  their  news  services.  They  will 
continue  this  policy.  International 
News  Service  and  Universal  Service, 
however,  have  not  placed  restrictions 
upon  the  broadcasting  of  news  by  in¬ 
dividual  new’spapers  subscribing  to  their 
service.” 

Following  the  suspension  of  news 
service  to  the  radio  chains,  the  Na¬ 
tional  Broadcasting  Company  under¬ 
took  independent  collection  of  news  for 
use  by  commentators,  but  the  Colum¬ 
bia  Broadcasting  system  created  the 
Columbia  News  Service,  Inc.,  and  auxi¬ 
liary,  for  the  express  purpose  of  col¬ 
lecting  news  independently  of  the  press 
and  to  disseminate  it  over  the  air. 


HSHER  ON  NRA  BOARD 

George  W.  Fisher,  copy  cutter  on  the 
Fort  Worth  (Tex.)  Star-Telegram,  is 
a  member  of  the  Fort  Worth  NRA 
Compliance  Board.  He  also  is  editor 
of  the  Southu’estern  Railway  Journal. 
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AVIATION  CONFERENCE 


Convention  of  Newspaper  Writers 
Planned  for  Miami  Jan.  9>10 

(Special  to  Editor  &  Pubusher) 
Miami,  Fla.,  Dec.  14 — Aviation  edi; 
tors  of  newspapers  in  more  than  25 
states  will  hold  a  conference  in  Miami 
Jan.  9  and  10,  when  they  will  be  here 
to  cover  the  annual  mid-winter  -4ll 
.\merican  air  races.  Plans  for  the 
conference  have  been  going  forward 
for  several  weeks,  with  William  E. 
Berchtold  of  New  York  in  charge  of 
arrangements  for  the  business  end  of 
the  conference  and  a  committee  of 
Miami  newspapermen  in  charge  of  the 
local  arrangements  for  entertauiment. 

Assisting  Mr.  Berchtold  on  the  na¬ 
tional  committee  is  a  group  of  widely 
known  aviation  editors  representing 
newspapers  in  numerous  states. 

Detailed  program  for  the  conference 
will  be  announced  shortly  after  Jan.  1. 

The  local  committee  on  arrangements 
is  composed  of  Ellis  Hollums,  managing 
editor,  Miami  Herald;  Hal  1.  Leyshon, 
editor,  Miami  Daily  Xeu's;  Frank  E. 
Gannett,  president  of  Gannett  News¬ 
papers,  Inc.,  who  has  a  winter  home 
at  Miami  Beach ;  E.  L.  Keuling,  pub¬ 
lisher,  Miami  Beach  Sun,  and  L.  L. 
Lee,  Miami  city  manager,  former  po¬ 
litical  writer  for  the  Miami  Herald. 


CHANGES  IN  TUGWELL  BILL 
EXPECTED 


(Continued  from  page  9) 


MINISTERS  PRAISE  DAILY 

The  stand  taken  editorially  by  the 
Montgomery  Advertiser  against  lynch¬ 
ing  outbreaks  was  praised  in  resolu¬ 
tions  passed  last  week  by  the  Mont¬ 
gomery  Ministerial  Association.  The 
Advertiser  published  an  editorial  on 
the  day  after  Governor  Rolph  of  Cali¬ 
fornia  made  his  utterance,  title  of  the 
editorial  being  “Rolph’s  Faith  in  Mobs 
and  Contempt  for  Government.” 


pidity,  as  he  inferred,  we  call  your  at¬ 
tention  to  the  inescapable  fact  that  it 
would  be  suicidal  for  a  publication  which 
must  depend  upon  public  patronage  to 
be  a  party  to  a  deal  in  which  its  readers 
are  flim-flammed  by  fraudulent  advertis- 
ing.” 

He  pointed  out  that  the  national  and 
state  organizations  of  newspaper  pub¬ 
lishers  exercise  the  utmost  vigilance  in 
policing  the  columns  of  members  and 
report  known  frauds  in  special  bulletins, 
resulting  in  the  refusal  of  thousands  of 
dollars  worth  of  advertising  copy. 

Mr.  Daly  proposed  that  the  wording 
of  the  definitions  of  false  advertising  be 
changed  and  that  the  setting  of  govern¬ 
ment  standards  for  food  products  be 
limited  to  the  protection  of  the  public 
health  and  that  the  proposed  voluntary 
factory  inspection  service  be  eliminated 
from  the  bill. 

The  hearing’s  only  sensation  was  pro¬ 
vided  by  Arthur  Kallet,  secretary.  Con¬ 
sumers’  Research.  Inc.,  who  took  the 
stand  near  the  end  of  the  hearing  to 
protest  that  consumers  could  not  expect 
fair  treatment  from  a  subcommittee  pre¬ 
sided  over  by  a  Senator  engaged  in 
radio  broadcasting  for  pay  for  a  firm 
whose  products  and  advertising  would 
be  affected  by-  the  bill. 

He  declared  that  after  the  hearing 
Dec.  7  Senator  Copeland  participated 
in  a  broadcast  for  Fleischmann’s  Yeast 
during  which  ‘‘grossly  misleading” 
statements  were  made  by  an  announcer. 
If  the  proposed  bill  had  been  law,  Mr. 
Kallet  said,  these  statements  would  have 
violated  it. 

During  his  statement  Senator  Cope¬ 


land  interrupted  to  ask  Mr.  Kallet  if  he 
had  observed  any  unfairness  in  his  con¬ 
duct  of  the  hearings.  Mr.  Kallet  re¬ 
plied  that  he  had  and  would  cite  ex¬ 
amples  at  the  conclusion  of  his  prepared 
statement. 

At  that  time  he  told  Senator  Cope¬ 
land  that  “we  believe  a  fair  hearing 
goes  beyond  merely  listening  to  those 
who  come  forward.  Until  two  hours 
ago  not  a  single  representative  of  the 
ultimate  consumer  was  called  upon  to 
testify.” 

Senator  Copeland  made  no  reply  to 
Mr.  Kallet’s  charges  and  told  reporters 
later  that  he  would  ignore  them. 

Mr.  Kallet  read  a  statement  signed 
jointly  by  himself  and  F.  J.  Schlink, 
technical  director  of  Consumers’  Re¬ 
search,  Inc.,  which,  he  said,  represented 
50,000  consumers. 

‘‘It  is  difficult  at  best  for  consumers 
to  obtain  a  fair  and  full  hearing  before 
a  Congressional  committee  dealing  with 
legislation  which  would  dislodge  strong 
vested  interests  of  manufacturers  of 
cosmetics,  quack  medicines  and  adulter¬ 
ated  and  misrepresented  foods  and  drugs 
of  every  .sort,”  Mr.  Kallet  said.  “The 
preponderance  of  commercial  interests 
present  and  speaking  at  great  length 
for  the  protection  of  their  profits  makes 
it  absolutely  essential  that  the  fairest 
possible  dealing  with  every  ultimate 
consumer  interest  should  be  assured.” 

Admitting  it  was  “unpleasant”  to  ap¬ 
pear  before  the  committee  to  make  his 
statement,  Mr.  Kallet  said: 

“.^s  representatives  of  the  consumers 
we  do  not  believe  it  possible  to  receive 
such  fair  dealing  not  only  in  the  hear¬ 
ings,  but  in  the  committee’s  delibera¬ 
tions  when  the  chairman  of  the  com¬ 
mittee,  we  are  informed,  is  receiving 
pay  for  broadcasting  in  behalf  of  a  na¬ 
tionally  advertised  product,  the  claims 
for  which  will  be  adversely  affected  as 
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being  untrue  and  misleading  under  thel 
terms  of  the  pending  legislation. 

“These  broadcasts  on  behalf  ojr u|r| 
Fleischmann’s  Yeast  were  started  afterf 
the  introduction  of  the  pending  bil!  yo 
Ihe  Senator’s  fourth  broadcast  in 
series  took  place  last  night  following!  Hb»* 
the  close  of  the  first  day’s  hearing. 

During  the  course  of  that  company’s 
broadcast  statements  were  made  which 
were  gross  exaggerations  and  which 
find  no  support  among  reputable  .Ameri¬ 
can  physicians. 

“Because  reputable  American  physi- 6;°  anni 
cians  are  not  permitted  by  their  coiF'irm  E 
of  ethics  to  testify  directly  or  indirectly  hy,  ass 
for  medical  nostrums,  Fleischmann’s 'J'Chica 
has  been  forced  to  buy  their  testimonials  ^^tercsts 
abroad.  Much  of  this  purchased  testi-  Jjd  in  tl 
mony  has  been  repudiated  by  the  medi-fr-ng  to 
cal  faculty  at  Vienna.  |  Fuld  \ 

“In  view  of  the  commercial  activity  Fritude 
for  a  concern  which  will  be  affected  by '  “Too 
the  pending  legislation  we  protest  on . 
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behalf  of  the  consumers  for  whose  pro¬ 
tection  this  bill  was  drawn  and  we  re¬ 
quest  that  the  hearings  be  reconvened 
under  a  new  committee  and  an  unques¬ 
tionably  impartial  chairman.” 

Following  Mr.  Kallet’s  testimony, 
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Senator  Coiieland  invited  Mr.  Schlink  i 


to  present  any  views  he  might  have, 
although  the  latter  had  not  requested 
any  time.  Mr.  Schlink  said  he  wanted 
to  “reinforce”  the  statement  of  Mr 
Kallet. 

“We  prepared  it  together,”  he  said, 
“and  we  recognize  our  responsibility. 
We  know  that  when  we  make  state¬ 
ments  of  this  kind  we  must  know  what 
we  are  saying.” 
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Mr.  Kallet  previously  had  testified  Jt 


that  while  the  Tugwell  bill  was  too  weak 
to  give  the  consumer  adequate  protection 
it  should  be  passed  if  nothing  better 
could  be  had. 
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Guess  work  is  eliminated.  It  will  pay  for  itself  many 
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BIG  VALVES  in  used  presses 


Have  you  a  press  that  yon  know  yon  will  replace  sooner  or 
later?  ...  an  old  timer  which  will  eventually  have  to  make 
way  for  a  later,  faster  press? 

If  so,  yon  can  make  the  change  today  at  surprisingly  low 
cost.  Used  presses  of  standard  makes  in  the  straight  line 
and  unit  types  offer  increased  capacity  and  the  advantagea 
of  more  modem  equipment  in  return  for  a  comparatively 
small  investment. 

These  presses  are  guaranteed  to  be  in  good  working  order, 
and  they  are  available  to  meet  a  wide  range  of  requirements. 
Tell  us  u>hat  you  might  use,  and  let  us  supply 
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Ways  press  has  not 
^helped  farm  relief 

York  and  Chicago  Newspaper* 
ylare  Sought  Circulation,  Not 
True  Consumer  Viewpoint, 
Wallace  Charges 

(Special  to  Editor  &  Fubliskes) 
Chicago,  Dec.  13 — Secretary  of 
juriculture  Wallace,  speaking  before 
L  annual  convention  of  the  American 


codernm  Bureau  Federation  here  yester 
ectlytjv,  assailed  local  newspapers,  as  well 
anns  ■  -  — -i  j  ~. 
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Chicago  meat  packers  and  the  money 
Interests  in  New  York  for  failure  to 
in  the  farm  relief  measures.  Refer- 
to  the  fact  that  the  administration 
rould  welcome  a  truly  national  class 
ittitude  from  consumers,  he  said: 

“Too  much  of  the  present  consumer 
representation  has  been  brought  up  to 
satisfy  newspaper  pressure  and  to  build 
newspaper  circulation,  or  to  meet  the 
selfish  ends  of  city  politicians. 

Discussing  the  need  of  a  long  time 
riewpoint  regarding  the  AAA,  Secre¬ 
tary  Wallace  remarked : 

“It  is  important  to  hold  on  to  the 
agricultural  adjustment  act  until  we 
see  more  clearly  the  outlines  of  a  broad, 
long  time  national  plan. 

^hese  outlines,  I  am  convinced, 
cannot  fully  appear  until  there  has  been 
a  much  more  extended  debate  in  the 
ccmmunity  forums  of  the  cities,  the 
schoolhouse,  meetings  of  the  country, 
the  radio  and  the  press.  I  hope  and 
bieve  that  this  debate  will  rage  with 
great  intensity  this  winter.  My  fear  is 
that  it  may  be  reduced  to  petty,  per¬ 
sonal  interests  or  small  IcKal  issues, 
or  narrow  partisan  considerations.  That 
would  be  disastrous.” 


TRIBUTE  PAID  TO  WHALEN 


Two  Thousand  at  Dinner  Honoring 
NRA  Local  Administrator 

More  than  4,000,000  of  the  nation’s 
unemployed  have  been  returned  to 
work  and  more  than  4,000,000  others 
are  now  being  employed  on  public  pro¬ 
jects,  Grover  A.  Whalen,  NRA  Ad¬ 
ministrator  for  New  York,  said  Dec. 
13  at  a  dinner  in  his  honor  at  the 
Waldorf-Astoria  Hotel. 

Enumerating  the  accomplishments  of 
the  local  NR.\  organization,  which  will 
end  its  activities  on  Dec.  31,  Mr. 
Whalen  said  that  600,000  of  the  city’s 
1,000,000  unemployed  had  been  put  back 
to  work,  child  labor  and  sweat  shops 
had  been  abolished,  a  minimum  $15 
weekly  wage  had  been  set  and  a  maxi¬ 
mum  fifty-four  hour  work  week  estab¬ 
lished. 

The  success  of  the  NRA,  he  said, 
has  "shown  what  sustained  public 
opinion  can  do  and  that  under  inspiring 
leadership  nothing  can  stay  the  progress 
of  a  mighty  people.” 

The  dinner  in  Mr.  Whalen’s  honor, 
which  was  arranged  by  a  committee  of 
prominent  men  and  women  headed  by 
Percy  H.  Johnston,  president  of  the 
Chemical  National  Bank  and  Trust 
Company,  was  tendered  to  him  in 
recognition  of  his  services  as  the  local 
NRA  administrator.  About  2^000  per¬ 
sons,  including  many  prominent  in 
business,  industry  and  the  professions, 
attended. 

The  speakers  paid  tribute  to  Mr. 
Whalen  for  his  unselfish  public  service, 
inspiring  leadership  and  tireless  devo¬ 
tion.  Telegrams  from  President  Roose¬ 
velt  and  from  General  Hugh  S.  John¬ 
son,  National  NRA  Administrator, 
were  read. 


STAR-TIMES  PROMOTES  KAYE  UNDER  FIRE  IN  RIOT 


Isniiess  Manager  of  St.  Louis  Daily 
Served  18  Years 

Arthur  E.  Kaye,  advertising  director 
ffld  member  of  the  board  of  directors 
of  the  St.  Louts  Star-Times,  has  been 
osde  business  manager,  filling  the  va¬ 
cancy  caused  by  the  resignation  of 
Frank  D.  McIDonald,  who  left  the 
fltganization  last  October  to  becouje 
KcreUry  of  the  St.  Louis  Newspaper 
Poblishers’  Association. 

William  S.  Parker  has  been  made 
idrertising  manager  of  the  Star-Times. 
He  was  formerly  associated  with  the 
Scripps-Howard  newspapers,  having 
bem  advertising  manager  of  the  Bir- 
mgham  Post  and  a  member  of  the 
Saff  of  the  Memphis  Press. 

Parker  joins  the  Star-Times  from 
the  East  St.  Louis  Journal,  where  he 
lad  been  advertising  manager  since 
1929, 

Kaye  has  been  associated  with  the 
newspaper  for  the  past  18  years  in 
liie  local  advertising  department  and 
bas  been  advertising  director  for  the 
put  10  years.  He  was  elected  to  the 
board  of  directors  in  May,  1932. 

HINTING  PRESS  CODE  HEARING 

kt  for  Dec.  27  in  Wasbigton — Entire 
Industry  Represented 

(Special  to  Editob  St  Publishes) 
WASHINGTON,  Dec.  13.— The  code  of 
lit  newspaper  printing  press  industry, 
Emitted  by  the  Newspaper  Printing 
fbess  Builders’  Association,  will  be  dis- 
•oed  at  a  public  hearing  to  be  held 
jrte  Willard  Hotel  here  Dec.  27,  the 
has  announced.  The  hearing  will 
btronducted  by  a  deputy  administrator 
i®m  the  office  of  Division  Adminis- 
iBtor  Malcolm  Muir.  The  association 
Aims  to  represent  100  per  cent  of  the 
Mustry. 

WOULD  ADVERTISE  ALBANY 

A  proposal  to  advertise  the  advan- 
l^es  of  the  Port  of  Albany  as  a  loca- 
•®n  for  branch  factories  and  distribu- 
Wships,  was  urged  in  an  address  before 
®e  Albany  service  clubs  by  J.  J.  Qjn- 
yrs,  advertising  manager  of  the 
llbany  Evening  News  and  Knicker- 
wter  Press,  last  week.  A  $300,000 
■Wd  is  sought. 


Preston,  Bayonne  Times  Reporter, 
With  Strikers  When  Guards  Shot 

(Special  to  Editor  &  Publisher) 
Bayonne,  N.  J.,  Dec.  14 — Covering 
a  strikers’  meeting  Dec.  13,  Steven 
Preston,  reporter  for  the  Bayonne 
Times,  found  himself  under  fire  when 
18  armed  guards  at  the  American 
Radiator  plant  fired  50  shots  at  150 
rioting  strikers  who  stormed  the  fac¬ 
tory,  hurled  bricks,  smashed  windows, 
and  burned  a  watchman’s  shanty. 

Preston,  in  midst  of  the  strikers, 
took  refuge  behind  a  concrete  wall. 
None  of  the  guards’  shots,  though  fired 
pointblank,  took  effect. 

T  he  Times  reporter  was  able  to  write 
a  graphic  account  of  fray  which  was 
headlined  in  Thursday’s  issue. 

The  riot,  the  Times  said,  was  incited 
by  a  26-year  old  girl  communist.  The 
radiator  plant,  closed  since  Sept.  26, 
has  been  the  scene  of  several  riots. 


MONTREAL  PAPERS  MERGE  SHOPS 


La  Patrie  to  Be  Printed  in  La  Presse 

Plant — Other  Aspects  Unchanged 

Monteeal,  Dec.  13 — Commencing 
Monday,  according  to  officials  of  La 
Patrie,  all  that  paper’s  mechanical 
work  will  be  done  in  La  Presse  plant. 
Only  the  administration  and  editorial 
rooms  of  La  Patrie  will  be  maintained 
and  operated  in  their  present  quarters. 
This  change  will  in  no  way  affect  the 
publication  of  La  Patrie  which  will 
continue  to  appear  daily  in  talbloid 
form,  it  is  stated  officially  in  answer 
to  rumors  of  a  closer  merger  between 
the  two  French  newspapers.  It  is  also 
stated  that  the  job  printing  plant  of 
La  Patrie  will  be  continued  in  its  pres¬ 
ent  quarters. 


“SPECIAL”  APPOINTED 

The  Bethlehem  (Pa.)  Globe-Times 
has  appointed  DeLisser,  Boyd  &  Ter- 
hune,  Inc.,  New'  York,  as  its  national 
advertising  representative,  effective  Jan. 
1,  1934. 


LITHOGRAPH  FIRM  TO  MOVE 

The  United  States  Printing  and 
Lithographing  Company,  Chicago,  has 
leased  space  in  the  Engineering  Building, 
Chicago. 


EDITOR  &  PUBLISHER 
Classified  Advertising 

RATES 

SITUATIONS  (Cash  with  Order) 

1  Tim*  —  .$•  per  line 
J  Times  —  .41  per  line 
ALL  OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

1  Tim*  —  .7S  per  line 
4  Times  —  .M  per  line 
Count  six  words  to  the  line 

iVhit*  space  charged  at  same  rata  per  Una 
par  insertion  as  earned  hy  frequancy  ol 
insertion.  Minimum  space,  three  lines, 
rh*  Editor  &  Puhiisher  reserves  the  right  to 
classify,  edit  or  reject  any  copy. 


Broker* 


Four  KeuI  Opportunities — Evening  paper, 
California;  Semi- weekly,  Pennsylvania; 
Weekly,  New  York;  Weekly,  New  Jersey. 
All  earning  dividends.  Price  low.  Terms 
reasonable.  J.  B.  Shale,  Times  Building, 
New  York. 


What  Kind  of  a  Newspaper  do  you  want? 
Where?  How  much  can  you  pay  down? 
Tell  me  and  I'll  show  you.  Len  Feighner, 
Pythian  Building,  Nashville,  Mich.  East¬ 
ern  representative:  J.  W.  Mapolea  Mur- 
phy's  Hotel,  Richmond,  Va. 


Newspapers  For  Ssde 


Virginia  Opportunity,  No,  1 — Modernized 
newspaper — Job  plant,  two  weeklies,  sepa¬ 
rate  counties,  $13,500.  Cash  required, 
$9,000;  balance  easy. 

Virginia  Opportunity,  No.  2 — Weekly 
newspaper — Job  plant.  Duplex  press,  Lino¬ 
type,  equipment;  modern,  industrial  town; 
$13,500  cash;  no  terms.  Purchaser  gets 
clear  held.  James  C.  Latimer,  Box  705, 
Bristol,  Va. _ 


Promotion  Series 


Editorials — New  copyrighted  series  de¬ 
signed  to  create  reader  interest  and  in¬ 
crease  advertising,  subscriptions  and  in¬ 
come.  Series  of  26  prepaid,  $2.00 — exclu¬ 
sive  to  one  paper  each  town.  Satisfaction 
guaranteed.  W.  Clement  Moore,  Moores- 
town,  N.  J.  Forty  plans  for  printers  in 
two  books  for  $1.00. 


Insuranco 


Build  Clroulatlun  that  sticks  with  News¬ 
paper  Accident  Insurance  pollclea  Writ* 
Jim  O.  Ferguson,  Newspaper  Accident 
Division,  Washington  National  Insurance 
Company,  Chicago.  Illinois. 


CircuIatioB  Promotion 


Promotion,  to  bring  “better  times.”  Hud¬ 
son  Do  Priest  A  Associates,  world’s  record 
circulation  builders.  246  6tb  Ave.,  N.  T.  C. 


Better  Dally  Newspapers  In  every  section 
of  the  country  are  using  and  unreservedly 
endorsing  Partlowe  Plan  circulation-build¬ 
ing  campaigns,  more  than  ever  before. 
For  quick  definite  A.  B.  C.  circulation  in¬ 
crease,  regal  dies*  of  business  condition*  in 
your  field,  write  or  wire  collect  The  Charles 
Partlowe  Company,  Occidental  Building. 
Indlanapolla 


Help  Wanted 


Syndicate  Salesman — To  work  directly  for 
author  selling  oddity  feature  now  in  fifty 
newspapers.  Otve  details  of  connections. 
E-811,  Editor  &  Publisher. 


Wanted — Experienced  advertising  salesman 
or  woman,  preferably  with  agency  con¬ 
tracts,  for  only  Anglo-Jewish  dally.  Un¬ 
usual  commission  opportunity  because  of 
Impending  changes.  Box  E-808,  Editor  & 
Publisher. _ 


Situation*  Wanted 


Advertising  Man — Long,  varied  experience. 
Also,  experienced  as  circulation  manager. 
Knows  business  end.  Wants  executlvs. 
assistant  or  sales  opportunity.  B-TSI, 
Editor  St  Publisher. 


Business  Executive — 

Successful  metropolitan  experience,  cover¬ 
ing  many  years  with  one  of  the  largest 
newspaper  organizations  in  the  country; 
qualifies  him  fer  position  as  treasurer;  busi¬ 
ness  manager,  controller  or  assistant  to  pub¬ 
lisher.  Thorough  knowledge  of  all  phases 
of  newspaper,  syndicate,  advertising 
agency  and  newsprint  operatlona  Qood 
organiser  and  can  get  along  with  people. 
Exceptional  record  of  constructive  and 
progressive  achlevemenL  Location  Imma¬ 
terial,  now  In  Ehist.  Highest  referenees. 
Inquiries  held  confidential  and  Incur  no 
obligation.  D-781,  Editor  A  Publisher. 


Business-Advertising  Manager,  formerly  of 
middle  west,  interested  In  new  connection. 
L.  T.  Ward,  786  5th  St.,  Lebanon,  Oregon. 


Circulation  Manager — Ten  years’  exper¬ 
ience  with  outstanding  success  In  boy  or¬ 
ganization  and  promotion,  desires  change. 
Knows  every  phase  of  circulation.  Na¬ 
tionally  known  publisher  will  convince  you 
of  my  character  and  ability.  E-809,  Edi¬ 
tor  &  Publisher. 


Situations  Wanted 


Cartoonist — With  many  new  promotional 
and  circulation  ideas.  New  features.  Six 
years  experience  on  staffs  of  four  large 
Eastern  newspapers.  Edw.  McCandllsh, 
1033  West  Ann  Arbor  St..  Plymouth,  Mich. 


Circulation — 

Mr.  Publisher:  Are  you  interested  in  mak¬ 
ing  your  circulation  department  a  live  one? 
Do  you  want  a  man  that  has  had  experi¬ 
ence  in  boy  promotion  and  nows  dealer 
sales?  If  you  want  a  circulator  who  can 
get  business  at  low  cost;  who  can  train 
carriers  to  sell  paper  on  its  merits — and 
has  used  methods  that  have  proven  re¬ 
sults — let  me  know  at  once.  I  am  not 
looking  for  a  soft  spot — the  tougher  the 
nut  to  crack,  the  better  I  will  like  it. 
E-802,  Editor  &  Publisher. 


Editor — N.  J.  prize-winning  weekly.  Wants 
job  as  editor,  reporter  weekly  or  dally. 
Ten  years  on  dallies,  weeklies,  press  asso¬ 
ciations.  Write  everything  from  editorials 
to  sports,  heads;  supervise  make-up.  Col¬ 
lege  graduate.  Young,  ambitious.  Refer¬ 
ences.  E-790,.  Editor  &  Publisher. 


Feature  Writer — Highly  volted  young 
femme,  experienced,  tired  of  hurdling  city 
editors’  excuses.  N.  Y.  only.  E-812,  Edi¬ 
tor  &  Publisher. 


Mechunical  Supt. — Knows  what  it  Is  all 
about.  Present  employers  know  of  this 
Ad.  Can  give  fine  recommendations.  Age 
40.  Herman  Hiatt,  Branch  Mgr.,  Linotype 
Supply  Co.,  1740  East  12th  St..  Cleveland, 
Ohio. 


Reporter — Trained  advertising  writer,  28, 
a  Princeton  graduate,  at  present  time  a 
scenario  writer  with  Advertising  Film  As¬ 
sociates,  Inc.,  seeks  Job  as  reporter.  Can 
offer  ability,  character  and  genuine  en¬ 
thusiasm  for  work  In  addition  to  excellent 
advertising  background,  which  Includes 
over  three  years'  experience  with  nationally 
known  organizations:  Lord  &  Thomas. 
Batten,  Barton,  Durstine  &  Osborn  and 
Lennen  &  Mitchell.  Will  make  any  reason¬ 
able  sacrifice  to  break  Into  newspaper 
field.  Go  anywhere.  Start  at  bottom. 
References  from  men  known  to  Publishers 
everywhere.  Thomas  H.  Moore,  Jr.,  2304 
Newkirk  Ave.,  Brooklyn,  N.  Y. 


Reporter — 20,  Small  dally  or  weekly. 
Suburban  daily  and  college  paper  experi¬ 
ence.  Salary  nominal.  Anywhere.  B-79f, 
Editor  &  Publisher. 


Reporter — Six  years  New  York  experience. 
Know  what,  when,  how  and  why.  But 
where>  B-810,  Editor  &  Publisher. 


Mechanicnl  Equipment  for  Snie 


For  Sale — Magazine  webb  press,  Goss  make. 
Will  print,  fold  32  pages  8%xll  inches. 
Complete  stereotype  equipment.  Bargain. 
Independent  Press,  Waverly,  N.  Y. 


Photoengraving  equipment  for  sale  Com¬ 
plete  plant  or  any  part.  Miles  Machinery 
Co.,  480  W“ost  Broadway,  N.  Y. 


Equipment  Wanted 


Wanted — Melting  pot  for  stereotype  de¬ 
partment,  three  or  four  ton  capacity  with 
one  pump.  Must  be  in  A1  condition.  Ad¬ 
dress  Purchasing  Department,  Kalamazoo 
Vegetable  Parchment  Company,  Parch- 
ment.  Michigan. 


NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraised 

All  negotiations  eotffidential 

Palmer,  Suter  &  Palmer 

Business  Established  In  1S99 
3S0  Madison  Ava.  New  York 


Help 

Wanted? 

We  have  listed  a  number 
of  men  for  each  department 
of  a  newspaper.  We  have 
their  records  and  will  be 
glad  to  put  you  in  touch 
with  a  man  who  we  believe 
can  fill  your  particular  re¬ 
quirements. 

Classified  Service 

EDITOR  &  PUBLISHER 
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Editor  &  Publisher  for  December  16,  1933 


Bj  MARLEN  PEW 


The  transition  of  New  I’prfe  Eve¬ 
ning  Post  from  Curtis- Martin 
ownership  to  that  of  J.  David  Stern 
and  from  tabloid  size  to  the  former 
8-column  standard  dimensions  provides 
a  study  in  modem  newspaper  methods 
both  rare  and  valuable,  bit’s  put  the 
matter  on  the  laboratory  table  to  de¬ 
termine  its  elements.  It  may  answer 
some  familiar  questions. 

Here  is  the  oldest  newspaper  of  the 
metropolis — 132  years  in  continuous 
publicaticm,  founded  by  Alexander  Ham¬ 
ilton,  history’s  “best”  secretary  of  the 
Treasury,  including  Mr.  Mellon.  Ham¬ 
ilton’s  name  is  set  in  10  pt.  blackface 
caps  at  the  top  of  the  editorial  page 
masthead,  very  proudly  by  the  new 
owner,  but  what  Hamilton  would  say 
of  Mr.  Stem’s  appended  editorials 
might  best  be  imagined  by  our  Spanish 
Ambassador,  Claude  Bowers,  but  he  is 
in  distant  Madrid  and  can’t  be  inter¬ 
viewed.  My  own  idea  is  that  Mr.  Ham¬ 
ilton  and  J.  David  Stern  would  view 
each  other  from  the  broad  ends  of  two 
telescopes,  individually  poised.  Dave  is 
a  liberal,  culturing  the  notion  that  the 
republic  is,  or  should  be,  every  free¬ 
man’s  paradise,  with  opportunities  equal 
and  justice  common  among  rich  and 
poor  alike.  Perhaps  Dave  is  just  a 
little  bit  prejudiced  in  favor  of  the 
working  man  and  his  wife,  his  mother- 
in-law  and  his  youngsters.  His 
crisp  writings  on  economic  topics  have 
not  indicated  any  adoration  of  wealth 
and  he  seems  to  look  with  no  awe  on 
the  swollen- fortune  aristocracy.  Dave 
has  ^ch  more  in  common  with  Ham¬ 
ilton’s  traditional  antagonist  Jefferson 
t^n  with  the  founder  of  the  Post.  But 
time  mellows  all  things  and  maybe  one 
historic  name  means  as  much  or  little 
as  another  at  the  top  of  a  newspaper 
editorial  column  after  the  first  hundred 
years. 

*  *  * 


However  that  may  be,  we  see th 
Evening  Post  transformed  over 
night  from  the  conservative  policies  o 
f-urtis-Martin  to  the  relatively  radics 
policies  of  Mr.  Stern — just  about  th 
same  editorial  formula,  I  take  it,  tha 
has  been  so  successful  in  bringing  bac 
tfie  pink  of  health  to  the  cheeks  c 
Philadelphia  Record,  a  newspaper  tha 
•mvered,  for  a  score  of  years,  befor 
bought  it,  in  perpetual  morta 
twilight.  I  would  not  be  so  unfair  a 
to  class  the  New  York  Evening  Pos 
as  of  last  week  with  the  Philadelphi 
Record  of  1928,  when  it  became  Mi 
Stern  s  property.  The  Record  was  an  ani 
mated  corpse.  The  Post  was  quite  aliv< 
but  has  never  been  what  you  woul 
«I1  a  p^ular  paper.  The  late  Cyru 
fl.  K.._  Lurtis  and  Julian  Mason  dii 
i^ke  It  sparkle  at  times.  New  Yor 
has  long  looked  upon  it  as  a  wise  ol 
M.istcr  Stoxa.ndbonds,  wearing  silk  toj 
per  and  spats,  and  while  speaking  th 
language  of  the  “better  classes,”  yt 
managing  to  keep  its  head  above  shee 
snobbe^’.  Under  Mr.  Mason’s  editor 
ship  the  Post  had  a  positive  editoris 
tone,  strictly  Wall  Street  Republicai 
fairly  complete  and  i 
good  fori^  occasionally  showing  smai 
hashes.  The  paper  was  heavily  bur 
dened  by  financial  news — complete  an 
fast  quotation  service— but  while  it  ha 
fi?V  i"  the  world  of  financ 

that  realm  notoriously  does  not  pay  il 
newspaper  debts  in  the  form  of  dispU 
advertismg,  and  so  the  Post,  speakin 
tor  the  business  office,  was  just  anothc 
a  ride  i 

Wall  Street.  (Financial  news,  by  an 
large,  is  the  most  extravagant,  loos 
and  non-compensating  feature  of  metre 
pohtan  journalism,  in  my  humble  view. 
The  Post,  during  the  life  of  Mr.  Cut 


tis,  was  a  newspaper  for  conservative, 
quiet  people,  especially  men,  with  the 
accent  as  I  have  said  on  speculative  and 
investment  interests.  In  a  feature  way 
it  was  nothing  to  boast  of.  Outside  of 
a  few  feature  top-liners,  notably  West¬ 
brook  Pegler,  Cartoonist  Sykes,  the  late 
Clinton  Gilbert,  and  of  course  our  be¬ 
loved  Dorothy  Dix,  specials  did  not 
shine.  The  Post  developed,  but  lost 
to  rivals,  some  good  features,  such 
as  Ripley,  the  old  curiosity  man.  I 
always  thought  this  queer  because 
with  the  Curtis  Publishing  Company 
behind  it  the  Post  could  have  been 
the  most  glorious  panorama  of  storied 
fun  and  frolic  in  the  big  town. 
The  paper  was  never  in  the  same  class 
with  the  excellent  Curtis-Martin  news¬ 
papers  of  Philadelphia,  Public  Ledger, 
Evening  Ledger  and  the  Inquirer. 

*  *  * 

1HAVE  no  real  figures,  but  have 
heard  that  one  way  and  another  the 
Post  cost  Mr.  Curtis,  a  dear  old  man 
who  thrilled  to  the  adventure  of  put¬ 
ting  over  a  New  York  newsjwper  to 
cap  the  climax  of  his  wonderful  pub¬ 
lishing  romance,  upward  of  §10,000,000. 
He  bought  it  almost  exactly  ten  years 
ago,  Dec.  21,  1923,  paying  Thomas  W. 
Lamont  a  sum  between  §1,600,000  and 
§1,800,000.  Mr.  Lamont  had  purchased 
It  from  Oswald  Garrison  Villard  in 
1917,  giving  a  check  in  the  then  enor¬ 
mous  sum  of  §1,000,000.  Under  Mr. 
Villard  the  Post  had  been  notable  as 
an  outspoken  liberal.  Mr.  Curtis  told 
us  one  day  how  he  went  to  see  Mr. 
Lamont  to  ask  permission  to  bid  for 
the  services  of  the  Post’s  able  financial 
editor  and  how  the  transaction  wound 
up  with  the  purchase  of  the  paper.  Fol¬ 
lowing  the  death  of  Mr.  Curtis,  on 
June  7,  this  year,  J.  C.  Martin  assumed 
full  control.  He  is  a  man  of  action, 
but  distinctly  of  the  business  type.  He 
presently  decided  to  change  the  form  to 
tabloid.  Julian  Mason  couldn’t  see  it 
and  quit.  The  new  editor  was  young 
Harry  B.  Nason,  Jr.,  who  is  now  re¬ 
tained  by  Mr.  Stem  as  managing  edi¬ 
tor.  The  character  of  the  old  Post  in 
the  new  half-fold  form  was  scarcely 
changed  at  all,  except  that  some  of  its 
former  flashes  of  news  and  editorial 
merit,  such  as  Knickerbocker’s  foreign 
despatches,  were  not  in  evidence.  After 
a  few  weeks  it  seemed  to  me  to  be  a 
routine  job — a  paper  going  through  the 
conservative  motions  without  spirit  or 
much  editorial  conviction.  Issues  of  it 
were  incredibly  dry.  The  features  did 
not  snap.  The  city  staff  worked  well, 
but  short-handed.  But  it  was  a  con¬ 
venient  sheet  to  handle  and  had  a  pleas¬ 
ant  type  face.  There  was  little  or  no 
circulation  response  to  the  new  form. 
The  Post,  to  all  intents,  stood  still.  We 
of  the  laboratory  know  that  it  isn’t  size 
that  counts — it’s  contents  1  Regardless 
of  form,  to  win  you  must  print  mean¬ 
ingful  words  or  pictures,  or  both.  Here 
in  this  big  town  are  two  successful 
newspapers  of  the  half-fold  type.  Daily 
News  possessed  of  1,428,968  daily  cir¬ 
culation  and  Mirror  with  536,799  cir¬ 
culation.  Mr.  Martin  was  no  doubt 
justified  in  thinking  a  third  would  be 
acceptable,  but  maybe  he  depended  too 
much  on  mere  form.  I  have  heard  it 
said  that  the  Daily  News  made  in  1932 
more  net  profit  than  any  three  standard- 
size  newspapers  in  this  country,  pick 
them  as  you  will.  I  have  no  proof 
of  this,  but  believe  it  possible. 
These  tabloids,  however,  do  not 
depend  upon  the  convenient  half¬ 
fold  to  put  them  oyer — ^they  con¬ 
tain  popular  stuff  their  reading  audi¬ 
ences  crave.  There  are  in  the  country 
about  a  dozen  successful  half-fold 
papers.  There’s  nothing  the  matter 


with  the  idea,  as  such.  Mr.  Stern 
turned  the  Post  back  to  the  8-column 
page  in  its  first  issue  under  his  control. 
His  vision  does  not  run  to  the  smaller 
size.  He  wants  broad  effects,  not  too 
black  and  not  too  heavily  featured,  but 
a  solid  handful  of  stuff  for  the  reader 
on  every  page.  I  do  not  know  what 
Mr.  Stern  paid  for  the  Post  newspaper, 
but  am  led  to  believe  it  was  consider¬ 
ably  less  than  §1,UUU,000. 

*  «  * 

There  are  all  kinds  of  stories  about 
town  to  the  effect  that  Mr.  Stern 
has  Tammany  backing,  but  these  prob¬ 
ably  would  simmer  down  to  the  fact 
that  Samuel  Untermyer,  distinguished 
corporation  lawyer,  battler  for  civic 
causes  and  intelligent  enemy  of  German 
fascism,  is  a  Tammany  man  and  also 
one  of  Mr.  Stern’s  faithful  backers. 
But  no  one  in  the  know  would  believe 
that  the  Post  would  be  a  Tammany 
organ  if  it  meant  Dave  Stern’s  knuck¬ 
ling  to  the  Wigwam’s  lower  and  pc4cer- 
faced  element.  It  was  Mr.  Stern’s  Rec¬ 
ord  in  Philadelphia  that  recently  put  the 
skids  under  the  corrupt  Vare  machine, 
in  its  way  as  vicious  as  Tammany,  and 
for  many  years  attached  like  ball  and 
chain  to  the  leg  of  Ben  Franklin’s  city. 
If  Mr.  Stern  winks  and  blinks  at  politi¬ 
cal  corruption  in  this  town  as  a  Tam¬ 
many  journalist  he  will  be  playing  a 
new  and  unsuspected  role.  The  new 
mayor,  Fiorello  LaGuardia,  and  Dave 
are  old  pals,  calling  each  other  members 
of  the  “liberal  group.”  This  in  itself 
rather  offsets  the  Tammany  yarn. 
There  isn’t  any  doubt  about  what  the 
Post  will  stand  for  in  national  politics. 
Mr.  Stern  and  His  Excellency  at  the 
White  House  are  just  like  that  (indi¬ 
cating  locked  forefingers)  and  the 
President’s  greeting  to  the  new  owner 
of  the  Post,  reproduced  in  fascimile  on 
page  one  on  Monday,  is  addressed  “My 
Dear  Dave,”  not  “My  Dear  Mr.  Stern.” 
The  Stern  newspapers  were  among  the 
first  to  sign  the  President’s  NRA  code 
and  tell  their  reporters  to  go  out  and 
join  a  guild  or  union.  Dave  is  strong 
for  unions.  He  writes  editorials  on  the 
subject  calculated  to  shock  Wall  Street. 
He  sees  the  nation  being  dragged  from 
the  mire  of  depression,  surely  and 
rapidly,  by  the  various  initialed  enter¬ 
prises  of  the  ,\dministration,  and  the 
chief  theme  of  his  editorial  columns 

these  (lays  casts  shame  on  stubborn  capi¬ 
talists  as  “ingrates”  for  failure  to  ac¬ 
knowledge  Mr.  Roosevelt’s  work.  Dave 
calls  the  captains  of  finance  and  business 
“idiots”  not  to  realize  that  the  thing 
that  is  being  rescued  is  the  capitalist 
system. 

♦  ♦  ♦ 

Mr.  stern  is  perhaps  too  well 

known  among  newspapermen  to 

rate  much  personal  space  in  this  analy¬ 
sis.  His  given  name  is  Julius  David 
and  he  is  47  years  of  age.  He  is  a 
graduate  of  William  Penn  Charter 
Schcxjl,  Philadelphia,  with  an  A.B.,  and 
of  the  University  of  Pennsylvania,  with 
an  LL.D.  He  took  a  post-graduate 
course  in  the  University  of  Berlin.  He 
married  Juliet  Lit  of  Philadelphia  in 
1908  and  they  have  two  sons  and  a 
daughter.  Mrs.  Stern  is  the  daughter 
of  a  famous  Philadelphia  department 
store  proprietor  and  ^sesses  journalist 
aptitude,  being  especially  interested  in 
feature  work,  and  is  her  husband’s  best 
editorial  counsel.  Dave  started  as  a 
reporter  on  the  Philadelphia  Public 
Ledger  in  1909.  There’s  a  story  that 
around  about  that  time  he  inserted  a 
paid  classified  advertisement  in  Editor 
&  Publisher  which  read  something  like 
this:  “Young,  ambitious,  public-spirited 
newspaperman  wants  to  buy  a  rundown 
newspaper  on  the  Atlantic  Seaboard. 
It  may  have  little  advertising,  small  cir¬ 
culation  and  no  prestige,  but  it  must  be 
a  daily.”  Anyhow,  in  1912  he  bought 
the  New  Brunswick  (N.  J.)  Times, 
building  it  up  and  selling  it.  He  then 
bought  the  Springfield  (Ill.)  News,  ran 
a  merger  and  soM  out.  His  next  ven¬ 
ture  was  on  his  old  stamping  ground, 
Camden,  N.  J.,  where  he  acquired  the 
Courier,  an  evening  paper,  and  presently 
the  Post,  a  morning  paper.  These  are 
still  his  properties  and  are  real  suc¬ 
cesses.  I  have  seen  them  carrying  full 


copy  from  big  Philadelphia  st 
Camden  being  located  across  the 
ware  Kiver  big  bridge  that  is  one  of^ 
wonders  of  Philadelphia,  and  that  M 
its  being  somewhat  by  reason  of  D|3 
Mern’s  crusading.  In  the  old 
Camden,  reached  by  ferry,  seemed 
a  foreign  port  to  most  Philadelphi. 
His  next  venture  was  the  purchase 
the  Record,  moribund  when  he  took 
and  now  a  lively  contender  in  the  ( 
of  Brotherly  Love.  Dave  Stern  wei 
about  162  pounds,  has  snappy  bn 
eyes,  smiling  mouth,  firm  chin, 
getter  shoulders  and  when  you 
met  him  you  know  you  are  in  the  pi 
eiice  of  somebody  who  means  busiu 
He  is  a  money-maker,  but  his  pan 
runs  to  editorial  matters.  He  does 
talk  money,  or  advertising,  but 
entertain  you  with  rapidly  spoken  ii 
about  inflation,  the  gold  stan^rd,  N 
England’s  economic  comeback, 
politics,  the  rights  of  common  peoL 
live  and  prosper  and  all  such  mal 
of  the  editorial  page  crew.  He  is 
man  with  many  friends  and  desei 
them.  There’s  one  thing  we  may 
certain  of  in  Mr.  Stern’s  conduct 
the  Post,  he  will  not  follow  in 
footsteps  of  his  rivals.  What  they 
will  probably  indicate  his  course  in 
diametrically  opposite  directioa 
sometimes  think  that  Dave  gets  a 
out  of  bucking  the  tides,  especially  tl 
of  convention. 


WELL,  the  newspaper  business 
interesting  and  unique,  isn’t 
Men  buy  heavily  losing  papers,  pays 
real  money  for  the  opportunity  to  si 
their  skill  in  reviving  them.  If 
were  factories,  coal  mines,  hotels  or 
roads  they  would  be  promptly  sera] 
Prestige,  volume  numbers, 
traditions,  press  service  and  syndii 
memberships  and  connections,  ad 
tising  ratings  and  such  like  have 
values  not  present  in  other  commei 
enterprises.  One  can  make  gi 
profits  in  the  newspaper  business  if 
paper  is  on  top  of  the  heap,  but  if 
is  waterlogged  woe  betide  the  publif 
for  he  will  pay  and  pay  through 
ears,  eyes  and  nose.  We  again  li 
from  the  New  York  experience 
mere  form  isn’t  enough  to  change 
loser  into  a  winner — ^the  stuff  in 
columns  decides  a  newspaper’s 
Ownership  is  a  highly  importMt  fa( 
making  for  success,  because  it  sets 
pace  and  in  the  case  of  the  Ev 
Post  we  are  texiay  witnessing  a  whi 
changed  newspaper,  transformed  O' 
'night,  produced  by  exactly  the 
staff,  except  for  the  publisher.  Ma; 

Mr.  Stern  will  not  achieve  his  goal 
New  York,  but  in  Philadelphia  he  di 
onstrated  that  an  aged  and  dying  ne_ 
paper  can  be  made  over  into  a  brii 
living  issue.  Most  of  all,  the  pheni 
non  of  suddenly  changed  policies 
out  ruining  a  property  is  di 
strated  in  the  Evening  Post  case, 
might  think  that  the  Stern  radical  polk 
would  drive  away  all  of  the  old  Cur' 
Martin  conservative  followers,  but 
circulation  of  the  paper,  I  am  told,  h 
held  steady  this  week,  latterly  shoR~ 
an  actual  increase,  perhaps  due 
curiosity  sales.  The  circulation  of 
Post  has  never  been  large — for 
years  it  was  sold  as  strictly  “class"' 
but  Mr.  Stern  will  not  be  satisfied 
anything  short  of  a  sound  mass  cir 
tion.  This  is  interesting,  too, 
the  field  seems  satisfactorily  papen 
good  publication  for  every  popular 
layer.  No  newspaper,  however,  strik* 
the  exact  Stern  note.  We  will  see  J 
it  catches  on  here  as  it  did  in  Camd® 
and  Philadelphia.  Newspapers  oft«  V 
develop  popularity  in  big  fields  withoji 
seeming  circulation  effect  upon 
They  manage  to  make  new  places  fo»^ 
themselves.  They  locate  their  readers  a 
the  vast  urban  multitude,  people  select 
ing  them  for  special  traits  and  thei 
depending  on  them  for  routine  newt 
coverage.  But  best  ^  of  all  the  Po< 
deal  is  an  attractive  incident  becauss  j 
demonstrates  that  a  young  fellow  wffl 
courage,  ideas  and  ideals  can  in® 
years  become  head  of  an  imports* 
newspaper  chain,  with  links  in  two  o* 
America’s  chief  cities. 


